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Nas goes into storytelling 
mode for his III Will Records/ 
Columbia double-CD "Street's 
Disciple." 



mm 



23 Solo' Combo 

Sony BMC artist Ricardo 
Arjona takes fans through an 
interactive biopic on his 
"Solo" CD/DVD. 




58 A Real Or iginal 

Or Music co-founder Larry 
Miller discusses the label's 
accomplishments and future 
prospects in The Last Word. 
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Low Prices On Nirvana 
And Other Titles Add Up 
To Holiday Headache 




BY ED CHRISTMAN 

NEW YORK — Amid the music 
industry's 10-week sales spiral, mer- 
chants have a new concern: 
Aggressive pricing on high-profile 
releases is threatening to turn Black 
Friday into a red one. 

While music sellers spent the 
weekend of Nov. 20-21 worrying 
about whether U.S. retail would 
again be swamped with street-date 
violations, Sunday circular advertis- 
ing for Nov. 23 releases revealed a 
new level of loss-leading on the part 
of two big-box merchants. 

In its Nov. 21 circular. Target 
had the Nirvana boxed set priced 
at $27.98. or $10.1 1 cheaper than 
its boxlot cost of $38.09. The box is 
list-priced at $59.98. Even with a 
5% buy-in discount, which brings 



Biz Heads 
To Court 
Vs. Kazaa 

Oz Case Seeks 
To Halt Illegal P2P 

BY SUSAN BUTLER 



Industry eyes are turning toward 
Oz as more than 50 lawyers begin 
waging a cour tr oom battle over 
Kazaa, the peer-to-peet technology 

owned byAustralia-basedShaniian 
Networks that touts some 60 mil- 
lion users worldwide. 

The major labels and 25 other 
North American. European and 
Australian record company "appli- 
cants" brought the federal court 
action in Sydney to stop illegal I'it' 
(Continued on pane 55) 



Kurt Cobain of Nirvana: Its boxed set is being 
sold by Target for $10.1 1 lower than boxlot cost. 
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Digital $$'s 
Stream In 



BY BILL HOLLAND 

WASHINGTON. D.C.— Sound- 
Exchange, the label/artist royalty 
collection group, is sending out 
$6.5 million in sound-recording 
performance royalties to record- 
ing artists and record company 
copyright owners in its fall 2(104 
allocation. 

More is on the way in the next 
few years, according to Sound- 
Exchange executive director 
John Simson. lie cites the 
(Continued on page 55) 
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Top of the News 

6 Congress sends the Copy - 
right Royalty and Distribution 
Reform act to the White House 
for approval. 

6 Universal Music Publishing 
Croup signs Ludacris to an exclu- 
sive worldwide publishing deal. 

Music 

1 1 The Beat: Shout Factory 
will rerelease legendary titles by 
Herb Alpert & the Tijuana Brass. 

12 Movies & Music: Director 
McC discusses the role of music 
in his films during the Hollywood 
Reporter/Billboard Film &TV 
Music Conference 

1 1 Classical Srnrp - Performers 
at the In Your Ear festival in New 
York demonstrate the exciting 
possibilities of genre fusion. 
14 Touring: A Billboard Back - 
stage Pass panel examines steep 
ticket prices and how they have 
affected the touring market. 
16 R&Mhe Billboard MB/ 
hip-hop charts revamp their 
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panel of core stores to better 
reflect the retail landscape. 
2I> latin Nntav Mnta's 
"Damelo" climbs the Top Latin 
Albums chart, scoring a hit for 
new indie label Latinflava. 
23 Beat Box: Companies are 
turning to New York-based indie 
Soiphonic for branded CD 
compilations. 

25 Country: Alison Krauss + 
Union Station release their first 
studio album in three years, 
"Lonely Runs Both Ways." 
36 Songwriters & Publishers: 
Freddie Cershon's "Broadway 
Junior Collection" program 
helps public schools mount 
musical theater productions. 
36 Studi o M onitor: The United 



Kingdom's Assn. of Professional 
Recording Services elects David 
Hamilton-Smith as chairman. 

Marketplace 

31 Band Aid 20 s update of 
charity single "Do They Know It's 
Christmas?" gets broad coverage 
in the U.K. media. 

32 The Inrilev Metal label 
Century Media raises its profile, 
thanks to an increased market- 
ing spend for the latest album 
from Shadows Fall. 

13 Rptall Track- After trim - 
ming its third-quarter losses, 
Hastings raises its annual earn- 
ings estimate. 

34 Digital Entertainment: TVT 

launches an ambitious digital 



plan, offering ringtones and other 
mobile-phone content directly to 
consumers. 

Global 

37 The 2004 MTV Europe 
Music Awards get a friendly 
reception in Rome. 
39 Clonal Pul«: RCA will 
mark the 70th anniversary of 
Elvis Presley's birth by reissuing 
18 of the King's hit singles. 

Programming 
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Clear Channel's lead, Infinity 
severs ties with indie promoters. 
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Billboard Music Awards 

Dec. 8 at the MCM Grand Arena, 
Las Vegas. 
Information: 646-654-4600 

The Next Big Idea: The Future of 
Branded Entertainment — West 

Ian. 20. 2005, at the Regent Beverly 
Wilshire. Bevedy Hills. Calif. 
Information: 646-654-5169 

Billboard Music & Money 
Symposium 

March 3. 2005. at the 
St. Regis Hotel. NewYork. 
Information: 646-654-4660 

Billboard Latin Music 
Conference & Awards 

April 25-28, 2005. at the 
Intercontinental Hotel. Miami. 
Information: 646-654-4660 

blllboardevents.com 
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inks global 
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Publishing 
Group 
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Tony Award- 
winning 
composer/ 
pianist Cy 
Coleman 
remembered 



TOP OF THE NEWS 



Latin Execs Take 
An Indie Turn 

Pros, Cons To Working Outside The Majors 



BY LEILA COBO 

MIAMI — They may have gone from fly- 
ing first class to flying coach. But for a 
number of former major-label execu- 
tives, a new life operating independent 
music companies is providing a refresh 
ing change in 
their approach to 
the business. 

"We have a lot 
of flexibility," 
George Zamora 
says. He launched 
his own label, 
Miami-based SGZ 
Entertainment, in 
conjunction with 
producer Sergio 
George in June after seven years as 
president of Warner Music Latina. 

"In this business, timing is every- 
thing," Zamora adds. "Because Sergio 
and I own the label, basically we can 
do more creative deals at a much 
faster rate." 

Welcome to the world of the new 
Latin indie, in many cases run by a 
former major-label head. Here, the 
approach is smaller, the overhead is 
low, the marketing is creative and the 
consumer — for now, at least — tends to 
occupy a market niche. 

In addition, the term "record label" 
has given way to the term "entertain- 
ment company." In this new world, 
label, management, booking and pub- 



I If 

LLORD: FEEL FOR BLAIR: THE OLD 
THE MARKET WAYS DON'T WORK 



lishing fall under the same umbrella. 

"The management aspect of the 
business is very important," says Oscar 
Llord, who launched Oscar Llord 
Entertainment a little more than a 
year ago after several years as chair- 
man of Sony Discos. Based in Miami. 

OLE includes a 
label (Ole Music), 
a management 
company (the 
Network), pub- 
lishing company 
(Ventura Music) 
and a concert 
promotion arm 
(Encore Events), 
which produced 
its first major 
show earlier this year. 

"When we approach an artist's 
career, we look at it from the full spec- 
trum," says Llord, whose acts include 
established stars like Elvis Crespo and 
Charlie Zaa and newer ones like 
Tommy Torres and teen act Tick Tock. 
"We see that what we do on the record 
side will feed the management side. 
Being able to do that, with careful coor- 
dination, is a big plus factor for us." 

In fact, several executives have 
launched entertainment companies 
first and labels second. 

"You can't operate in the old ways," 
says Jerry Blair, a former executive of 
Arista and Columbia who created the 
(Continued on page 56) 



Satellite May Not 
Be Beyond FCC 

Petition Asks For Indecency Regulation 



BY PAUL HEINE 

With envelope-pushing air talent like Howard Stern and Opie 
& Anthony Hocking to the less-restricted refuge of satellite 
radio, could the Federal Communications Commission be 
far behind? 

Specifically, could the FCC enforce its indecency rules — 
which Stern claims drove him away from terrestrial — at 
satellite radio? 

That's exactly what Saul Levine is hoping for. On Oct. 
29. Levine. the president of Mt. Wilson FM Broadcast- 
ers, filed a Petition for Rulemaking to amend Part 25 
of the FCC's pending satellite radio rules to 
include an indecency provision. 

While legal experts say subscription radio 
enjoys deeper First Amendment protections 
than free radio. Levine's petition argues that the 
FCC is. in fact, empowered to enforce indecency 
rules at satellite radio and asks the commission 
to "level [the] playing field." 

Why is Levine convinced the FCC has such power when 
the satellite radio industry — which is incurring millions 
of dollars in new losses to hire indecency's biggest 
offenders — is not? 

According to line's petition, the FCC has already sub- 
jected satellite radio to Equal Employment Opportunity 
and political broadcasting rules and policies. What's 
more, the petition says, the type of radio service (i.e.. 

I Continued on page 57) 

Howard Stern decided to move to SirllK Satellite Radio in 2006 
to give more freedom to his often outrageous morning show. 
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Infinity Drops Indies; PD Splits In Controversy 



BY PAUL HEINE 

NEW YORK — Infinity Broadcasting is not com- 
menting on a New York Times story that claims 
the company fired its top Rochester. N.Y.. pro- 
grammer for accepting gifts from record com- 
panies. The news comes as another major radio 
player, Entercom. announces that it will no 
longer work with independent promoters. 

According to the Times, an internal Infinity 
investigation concluded that John McRae. who 
oversaw rock WCMF. modern WZNE. top 40 
\VPXY and adult top 40 WRMM. "had accepted 
an unspecified sum's worth of gift certificates 
sent ostensibly for use in listener contests or in 



station promotions." 

The Times cited as sources unnamed radio 
and record label executives who had been 
briefed on the matter. One of them, a major- 
label representative, said the label had ordered 
more than $1,000 worth of Best Buy gift cer- 
tificates to be sent to Infinity-Rochester, "care 
of McRae. 

Concerns regarding McRae's activities con- 
tributed to Infinity's Nov. 17 decision to sever 
ties with independent promoters [Billboard, Nov. 
27). the article said. Before ending relationships 
with such promoters. Infinity had a policy in 
place that banned exclusive deals with indies. 

Infinity's move came on the heels of New York 



State Attorney General Eliot Spitzer's campaign 
against payola (see Tuned In: Radio, page 43). 

Less than a week after Infinity ended relations 
with the promoters. Entercom. radio's fourth- 
largest group owner, followed suit. I lowever. 
Entercom executive VP Jack Donlevie tells 
Billboard that the company had very few deals 
with indies left and that the move is "simply the 
last step in what has been an evolving situation 
over the last several years." 

Donlevie says the company's relationship 
with indies is "a business model that doesn't 
work anymore . . . We're focusing more on 
direct relationships with the record companies, 
as opposed to dealing with independents." 



Entercom senior VP of programming Pat Pax- 
ton adds: "We have decided to work directly with 
the record companies, thus eliminating the need 
for independent promoters. As many of our sta- 
tions have already made this move, it makes sense 
for the few stations that still work with indies to 
simply continue in the direction the industry has 
been moving for the past few years." 

Several of the Entercom deals with inde- 
pendent promoters required providing advance 
notice of termination. Donlevie says the cur- 
tailments are effective at the end of the year. 

Additional reporting by Phyllis Stark 
in Xashcille. 
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Upfront 

UMG's Digital Gambit 

New Download-Only Label Is Home To Established Acts 



BY BRIAN GARRITY 

NEW YORK— Universal Music 
Croup is testing the all-digital 
waters with a new label venture that 
sells its releases exclusively through 
download and streaming services 
like iTunes, Rhapsody and Napster. 

UMe Digital bowed Nov. 22 with 
more than a half-dozen album 
releases from the likes of the 
Shazam and Ken Stringfellow of 
the Posies. 

However, UMG executives are 
quick to caution that the move 
should not be seen as a signal that 
the CD format is on the way out. 
The strategy reflects stocking 
trends at retail as much as it meas- 
ures the company's confidence in 
the physical format. 

UMe Digital is a unit of Universal 
Music Enterprises, UMG's catalog 
and special products division. The 
digital label is designed to further 
UMe's mission of driving sales of 




established artists, not discovering 
new ones. 

UMe president Bruce Resnikoff 
says UMe Digital's focus is acts 
that have a built-in fan base but 
don't play into a mass-market 
retail strategy. 

Other acts launching with UMe 
Digital include Parthenon Huxley 
of post-Jeff Lynne-era ELO; Rusty 



Anderson, session musician for 
Paul McCartney and Ricky Martin; 
Elton John guitarist John Jorgen- 
son; Black 'N Blue, the band from 
Kiss touring guitarist Tommy 
Thayer; Shania Twain/Amy Grant 
guitarist Will Owsley; and rock vet- 
eran Dan Reed. 

"The retail environment has 
changed significantly with the shift 
to the big boxes and the rack 
accounts," Resnikoff says. "There 
are so few records in the stores now, 
relatively speaking, it's almost 
impossible to get many artists into 
those places." 

As a result, the label will not dis- 
tribute physical CDs, either online 
or offline. However, its content will 
be available to the digital arms of 
bricks-and-mortar retailers like Vir- 
gin, FYE and Tower. 

UMe's move looks to be the start 
of greater exploration of digital- 
only distribution opportunities by 
(Continued on page 56) 



Royalty Bill Heads To Bush 

Measure Creates Full-Time Rate-Setting Panel 



BY BILL HOLLAND 

WASHINGTON, D.C.— In a lame-duck 
session, the House of Representatives 
managed to pass the only major piece 
of copyright legislation in the 108th 
Congress. It has been sent to the White 
House for the president's signature. 

The Senate had already passed the 
Copyright Royalty and Distribution 
Reform Act Oct. 6. The legislation 
breezed through the House Nov. 17 
with a 407-0 vote. 

The Copyright Arbitration Royalty 
Panel provides a much needed over- 
haul of the process by which statutory 
digital royalty rates are determined 
and payments are distributed to copy- 
right holders. 

Under the bill, a full-time panel 
more knowledgeable about copyright 



CHAITOVITZ: APPLAUDS NEW PROCESS 



law and practice will replace the cur- 
rent part-time administrative judges. 
The part-timers were widely criti- 
cized for inept judgments and caus- 
ing exorbitant legal costs that shut 
out smaller players. 
Groups all over the music industry 



applauded the passage. 

"The new process will receive gov- 
ernment appropriations, so that small 
parties, nonprofit organizations and 
artists can afford to participate in the 
proceedings," American Federation of 
Television and Radio Artists spokes- 
woman Ann Chaitovitz says. 

She adds, 'The changes in the tim- 
ing of new proceedings should now 
prevent any lapse after the expiration 
of the old royalty rate and before the 
determination of a new rate so that all 
payments from licensees should now 
flow continuously." 

Irwin Z. Robinson, chairman of 
the National Music Publishers' Assn. 
and the Harry Fox Agency, says, "This 
act creates a better environment for 
all concerned for the negotiation and 
(Continued on pope 56) 



UMPG Inks Ludacris 

Rapper Signs Worldwide Pub Deal 



BY GAIL MITCHELL 

Universal Music Publishing Group 
has signed Ludacris to an exclusive 
worldwide publishing deal for future 
works. The rapper, who records for 
Universal Music Group's Disturbing 
Tha Peace/Def Jam South label, was 
previously affiliated with EMI Music. 

"I wanted to put everything in the 
same camp," says Ludacris laka Chris 
Bridgesl of segueing to UMPG. His 
publishing entity 
is called Ludacris ~~ 
Universal Publish- _ 
ing (ASCAP). 

"We feel very comfortable about 
the vision I'M PC has for us," the 
artist's manager Chaka says. "We 
want to help Universal grow and 
vice versa." 

That vision, according to UMPG 
worldwide chairman David Renzer. 
includes increasing Ludacris' film 
and TV activity as well as his 
international exposure. 

"Hip-hop is ruling the charts,'' says 
Renzer. who secured the deal in 



EXCLUSIVE 



tandem with East Coast urban music 
director Ethiopia Habtemariam. "If 
you're going to be a successful con- 
temporary music publisher, you bet- 
ter sign the best hip-hop talent. 
Ludacris has the potential to be a 
worldwide star." 

The Universal deal kicks off with 
the Dec. 7 release of his fourth 
album. "Red Light District." 
Ludacris' previous albums. "Back for 
the First Time," "Word of Mouf and 
"Chicken-N- 
Beer" have sold 
_ about 9 million 
copies, according 
to Nielsen SoundScan. Hit singles 
include "Stand Up" and Usher's "\eah!," 
which also features Lil Jon. 

Ludacris operates the Disturbing 
Tha Peace label, whose acts include 
rapper Shawnna. Its 2005 release slate 
includes Atlanta rock act Lazy Eye. 

Witt) acting and soundtrack credits 
ranging from "2 Fast 2 Furious" to 
"Shark Tale." Ludacris is currently 
filming "Hustle & Flow," a theatrical 
release due in 2005. 



Confab Debates Music's Role, Value In Mobile Market 



BY LEILA COBO 

MIAMI — Music, and how to make money from it, 
took center stage at Consect s MobileMusicCon, 
held Nov. 18-19 at the Ritz-Carlton Hotel in 
Miami Beach. 

The sometimes intense discussions involv- 
ing music executives, entertainment attor- 
neys, aggregators and carriers addressed the 
role and value of music in a quickly evolving 
mobile marketplace. 



"Napsterization of the mobile space is a real 
threat," cautioned Adam Sexton, VP of market- 
ing and product development at Chaoticom. His 
warning came during the round-table discussion 
"Who Gets What?" 

Of special concern, Sexton and others said, is 
the development of phones that come equipped 
with USB ports, facilitating the download of 
music from computers. 

"This is eerily reminiscent of the early 2000s. 
when downloads began and labels said, We want 



80%.' I hope we work out business models, or we 
will devalue music," Sexton said. 

However, other attendees were confident about 
the enduring value of music for consumers. 

"In two to three years, mobile will be a huge 
business for us." predicted keynote speaker Larry 
Kenswil, president of Universal eLabs. 

But still up in the air is the issue of just how 
the business will develop. While Kenswil said 
Universal eLabs is examining portable music sub- 
scriptions, cooperation with other sectors of the 



industry is essential. 

There seemed to be little consensus among 
the different players in the industry. On the one 
hand, many complained that the music indus- 
try' as a whole hasn't done itself any favors. 
Even when aggregators and carriers want to 
play by the rules, for example, they find that a 
song has multiple publishers and that it can 
take six months to do a single licensing deal for 
a piece of music. 

(Continued on page 56) 
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Upfront 

Tony-Winning Composer Cy Coleman Dies 

Broadway Icon Co-WroteMany Standards, Including 'The Best Is Yet To Come' And 'Hey, Look Me Over' 



BY BILL HOLLAND 

Cy Coleman, the Tony Award- 
winning composer/pianist and one 
of the last great giants of the 
American show tune, died Nov. 18 
of a heart ailment in New York. He 
was 75. 

Coleman, who is remembered 
not only for his sassy, easy-going, 
jazz-tinged melodies but for his sly 
smile and droll bons mots, collapsed 
after attending a Broadway opening- 
night party. 

He collaborated through the years 
with many of Broadway's best lyri- 
cists including Carolyn Leigh, 
Dorothy Fields, Betty Comden and 
Adolph Green, David Zippel and, 
most recently, Alan and Marilyn 



Bergman. Together they created 
such evergreens as "Witchcraft," 
"The Best Is Yet to Come," "Hey, 
Look Me Over," "Why Try to Change 
Me Now?" and many others. 

The songs, recorded by the likes 
of Frank Sinatra, Tony Bennett, 
Peggy Lee. Nat "King" Cole and Bar- 
bra Stresiand, became American 
music standards. Coleman's tunes 
also became jazz vehicles for such 
artists as Bill Evans, Shirley Horn 
and Carmen McCrae. 

Coleman also released 10 albums 
featuring his piano stylings. 

He received a host of Tony nom- 
inations and won three times for 
best musical score. For many, the 
highlight was "City of Angels" (with 
Zippel). a Tony winner in 1990. It 




was the first hit musical with a 
score rooted in jazz. 

He also took home the Tony for 
"On the Twentieth Century" in 
1978 and "The Will Rogers Follies" 
in 1991. 



Coleman earned numerous other 
honors, including induction into 
the Songwriters Hall of Fame as 
well as that group's Johnny Mercer 
Lifetime Achievement Award, and 
the ASCAP Foundation's Richard 
Rodgers Award. 

Coleman and Leigh became a 
Broadway team with "Wildcat," star- 
ring Lucille Ball in 1960. The show 
ran for six months and featured 
"Hey, Look Me Over." 

In 1962, they collaborated on 
"Little Me," starring Sid Caesar. That 
show included "Real Live Girl" and 



Producer Terry Melcher Dies 



BY CHRISTOPHER WALSH 

Terry Melcher, a producer, com- 
poser and musician known for his 
work with the Beach Boys, the Byrds 
and Paul Revere & the Raiders, died 
Nov. 19 at the age of 62. The cause was 
melanoma, although he had also been 
battling prostate cancer. 

Melcher, the son of actress Doris 
Day, also worked with the Mamas & the 
Papas, Bobby Darin, Ry Cooder and 
Randy Newman. Early in his career, he 
formed the Rip Chords with future 
Beach Boy Bruce Johnston, scoring a 
hit in 1964 with "Hey Little Cobra." 

He later became a staff producer for 
Columbia Records, helping shape the 
pop music associated with California, 
from the surf music of the Beach Boys 
to the folk-rock fusion of the Byrds. 

Melcher produced the Byrds' hits 
"Mr. Tambourine Man" and "Turn. 
Turn, Turn" and co-wrote the Beach 




IERRY MELCHER 



Boys' 1988 hit "Kokomo," the Golden 
Globe Award-nominated song featured 
in the movie "Cocktail." He also com- 
posed songs for many of his mother's 
movies and TV programs. 

Beach Boys founder Brian Wilson 
told Billboard in a statement "We were 
two young producers, both working in 
LA, and he was somebody I knew I 



could confide in who always under- 
stood. In the 1970s, when I was in a 
'down' period careerwise, Terry went 
out of his way to try and light a creative 
fire under me. 

"As a producer, he was a man of 
power and style," Wilson adds. " 'Kicks' 
by Paul Revere & the Raiders was one 
of my favorite pieces of work that he did. 
Terry loved the Beach Boys a lot, and he 
was very supportive of the work we did." 

"He was so cool, and he had it all," 
says Jeffrey Foskett, singer/guitarist in 
Wilson's band and a member of the 
Beach Boys from 1980 to 1990. "He is 
literally the one guy that I never turned 
down. He had that air about him — you 
wanted to work for him, and you 
wanted to do your best work for him." 

Melcher is survived by his mother; 
his wife, Terese; and his son, Ryan. 

Wilson says, 1 will never forget his 
friendship, kindness and his over- 
whelming talent." 



Seacrest Hosts Billboard Show 

Stefani, More Stars Added To Awards Lineup 



TV personality Ryan Seacrest has 
signed on to host the 2IJ04 Billboard 
Music Awards, which will be presented 
Dec. 8 at the MGM Grand Garden 
Arena in Las Vegas. 

At the same time. Gwen Stefani 
has joined Usher. Nelly and Green 
Day on the list of award-show per- 
formers. Adding to the fireworks, 
Paris Hilton. Nicole Richie, Tara 
Reid. Big & Rich, Kelly Oshourne. 
Gretchen Wilson and Macy Gray 
have been added to the lineup of 
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artists making special appearances. 

Additional presenters, performers 
and the awards finalists will be 
announced soon. 



The show will air live on Fox at 8 
p.m. ET (it will be tape-delayed for tile 
Pacific time zone). 

The awards honor the most-popu- 
lar artists and releases of 2004. based 
on the year-end Billboard cliarts. Addi- 
tionally. Billboard will honor Stevie 
Wonder with the Century Award, the 
magazine's highest accolade for artis- 
tic achievement. 

Tickets for the show are still avail- 
able. For information, call the MGM 
box office at 877-880-0880. 



"I've Got Your Number." 

Coleman's next Broadway venture 
was "Sweet Charity" with veteran 
lyricist Fields. Gwen Verdon starred 
in this musical takeoff of the Fellini 
film "Nights of Cabiria." The show 
was a major success, yielding the 
standards "Big Spender" and "If My 
Friends Could See Me Now." It was 
later made into a film starring 
Shirley MacLaine. 

Born Seymour Kaufman and 
raised in the Bronx, N.Y., Coleman 
was a precocious piano talent. He 
(Continued on page 56) 
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THE WEEK IN BRIEF 



Sources at computerized ticketing Arm tickets.com would not confirm pub- 
lished reports that the Internet arm of Major League Baseball is in talks to 
buy all or part of the ticket service provider. If the acquisition were to take 
place, it would be the latest example of an entertainment content provider 
taking control over distribution of its inventory. Earlier, facility manage- 
ment firm Comcast-Spectacor announced a partnership with in-house tick- 
eting technology firm Paciolan for the latter to provide in-house ticketing 
solutions for the Wachovia Complex in Philadelphia and Comcast-Specta- 
cor's Patron Solutions ticket management business. Patron Solutions is 
now called New Era Tickets, and Comcast-Spectacor has made a minority 
investment in Paciolan. Comcast-Spectacor Ventures president Peter 
Luukko has joined Paciolan's board of directors. RAY WADDELL 

Congress for t he first time approved $2 million in funding for the National 
Intellectual Property Law Enforcement Coordinating Council. Next year, 
lawmakers are expected to name what amounts to a "copyright czar" — a 
director for the formerly leaderless council. 

NIPLECC was formed in the early '90s and staffed with assignees "bor- 
rowed" from the U.S. Trade Representative's office and from the depart- 
ments of Commerce, Justice and State. The council has not been effective, 
insiders say. 

The tuned-up NIPLECC is part of an intellectual-property enforcement 
initiative launched by the Senate Appropriations Committee. Sen. Ted 
Stevens, R-Alaska, the committee chairman, and Sen. Judd Gregg, R-N.H., 
chairman of the subcommittee that sets funding for the three depart- 
ments, were responsible for preserving the update provision in the 
omnibus spending bill. bill HOLLAND 

Handleman Co. reported net income of $8.2 million, or 36 cents per diluted 
share, on sales of $295.3 million for its fiscal second quarter, ended Oct 30. 

The company's sales showed a 9.4% increase from the $269.9 million 
turned in during last year's fiscal second quarter, thanks to increased music 
market share for the mass merchants Handleman services in the United 
States, as well as growth in its Canadian operation. 

Handleman posted an increase in net income this year, but if discontin- 
ued operations are considered, the earnings in its fiscal second quarter were 
down from the $9.9 million, or 40 cents per diluted share, it reported for 
the previous year. 

Breaking out results, gross margin dropped slightly from 20.5% of rev- 
enue last year to 20.2%, while expenses maintained 16.1% of revenue ratio. 

In the six months ended Oct. 30, 1 landleman reported net income of 
$9.1 million, or 39 cents per diluted share, on sales of $527.4 million, com- 
pared with $1 1.2 million, or 45 cents per diluted share, last year on sales of 
$475.2 million. 

Sales this year were up 11% from the first six months of last year. 
Income was affected by discontinued operations, which lost about 2 
cents per share this year, after earning 10 cents per share last year. 
Counting only continuing operations, Handleman s earnings were 41 
cents per diluted share this year, compared with 35 cents per diluted 
share last year. ED christman 
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Africa's AIDS Crisis Requires A Global Response 

A Call To Action 



Most of us already know something 
about AIDS in Africa, despite the 
shocking lack of press coverage. I 
recently traveled there and loved the people 
so much, but was devastated to meet so 
many who wi 1 1 not survive because of the 
AIDS pandemic. 

Dec. 1 is World AIDS Day, and I have 
decided to get involved and lend my voice 
to what is being called the most important 
moral issue of our time. I'm writing this to 
you, the industry and my fellow artists — 
something I normally never do — because it 
affects all of us. 

Just for a moment imagine the media 
hysteria and global outrage if 25 million 
Americans, many of them children, died 
from a treatable disease because the 
medicine was too costly. Imagine if 
another 42 million people were infected 
and had no hope of paying for life-saving 
treatment. Imagine the call to action if 
14 million American children were 
orphaned by this horrific disease, wan- 
dering our streets alone and unloved, 
with no one left to care for them. This is 
exactly what is happening throughout 
sub-Saharan Africa. 

You probably already know that antiretro- 
viral treatment has transformed the lives of 
those with AIDS here in the West, returning 
them to health. But did you know that less 
than 1% of Africans with AIDS have access 
to this life-saving treatment? 



UNAIDS estimates that there will be 100 
million people infected with AIDS by the 
end of this decade, and without antiretrovi- 
ral medicine, they cannot survive. 

The disease is more than a humanitarian 
catastrophe; it is a moral crisis that is 
beginning to destroy whole countries. I 
believe this should be as important as the 
war on terrorism; as important as rebuild- 
ing impoverished countries like Afghanistan 
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or Iraq; as important as peace in the Middle 
East. This should be as important as if our 
own daughters and sons were dying. Think 
how we would feel if the drugs that could 
save our loved ones' lives were unavailable 
to us because of cost! 

Africans continue to fight the pandemic 
with tremendous courage, effort and com- 
passion. Make no mistake, incredible work 
has been done by such countries as Uganda 
and Senegal to contain their epidemics. 



Many African nations have excellent plans 
in place but lack the resources to imple- 
ment them. 

I want to take this opportunity to intro- 
duce you to an organization that I have 
been working with, Keep a Child Alive. 
This group offers an emergency response 
to the deadly "treatment gap" that is 
destroying Africa. 

Keep a Child Alive is a key player in a 
dynamic coalition that is rapidly becoming 
a powerful global movement to stop the 
dying. These organizations are dedicated 
to action. 

With every dollar raised. Keep a Child 
Alive enables individuals to pay for medi- 
cine for a child or family member who 
could not otherwise afford it. The organiza- 
tion has established treatment programs in 
Kenya, South Africa, Uganda and Rwanda. 

But now, we ALL need to get involved. 
We need to use our talent and individual 
and professional power and privilege to help 
create and fuel a global movement. Other- 
wise, we'll be known as the generation with 
everything except compassion. 

Keep a Child Alive is a new way to help: 
You can provide the medication that will 
keep a child alive. And if you look closely 
enough, we will all realize that the true 
hero of the narrative is YOU. 

Alicia Keys is a Grammy Award-winning 
JIRMG recording artist. 



Labels Must Adopt P2P Solutions 



David Fagin's observations and the pro- 
posed solutions contained in his Opinion 
page piece [Billboard, Nov. 20) are nothing 
short of brilliant. He illuminates, from a 
very personal and down-in-the-trenches 
viewpoint, the incredible obstacles that 
music consumers, artists and labels face in 
discovering and hearing new artists. 

Fagin is 100% correct about peer-to- 
peer's likely increase in popularity and the 
challenges that it represents for terrestrial 
radio, music retailers and the major labels 
(what's left of them), as well as the limiting 
effects on the creation, distribution and sale 
of music — in any form. 

There are solutions on the horizon — 
Shawn Fanning s snocap.com comes to 
mind. The recent developments in the satel- 
lite radio space, the incredible surge in sales 
of MP3 players and the continuing popularity 



of P2P networks point to the obvious fact 
that people want more music and more 
diversity, and they want to choose the form 
this music comes in. 

The customer is king, and Fagin's sug- 
gestions should be adopted immediately. To 
ignore his logic and not implement his sug- 
gestions is to miss the boat — again. 

Douglas M.Tull 
St. Louis 

Downloading Reflects 
People's Ethics 

David Fagin's commentary, The Antidote' 
to File Sharing." is naive at best. If the answer 
to file sharing were to put more money into 
developing artists at the label level and then 
broadcast these artists on the radio, the 



Kazaas of the World Wide Web would be offer- 
ing solely unsigned and little-known artists 
for downloading. 

This is not the case. Anyone I've ever 
known to illegally download music has 
downloaded top artists. 

Sadly, the downloading phenomenon is 
less a statement on the quality of music 
that is being offered by labels, and more a 
reflection of people's ethics. 

I agree with Fagin when he says, "It's 
stealing, point blank." Whether one is steal- 
ing a CD from a Tower Records or down- 
loading a file from the Internet, it is illegal 
and unfair. 

Until the public can wrap their minds 
around that concept, illegal file sharing will 
continue, and labels and artists will suffer. 

Mark dlser 
Los Angeles 
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Nas Shares 'Street' 
Stories On 2-CD Set 



NAS: STREET'S DISCIPLE' FEATURES A DUET WITH THE RAPPER'S FATHER. IAZZ ARTIST OLU DARA 



BY GAIL MITCHELL 

Whether Nas discourses on street life, politics 
or love, you can always count on one thing: He 
is not going to pull any punches. 

Nas' latest project, the double-CD "Street's 
Disciple" (111 Will Records/Columbia), is no 
exception. The Nov. 30 release finds the Queens, 
N.Y., griot picking up the personal threads woven 
throughout his critically acclaimed "God's Son." 
On that 2002 album, he waxed rhymes about the 
loss of his mother and newfound love with Star 
Trak/Zomba Label Group artist Kelis. 

With marriage around the corner, a more con- 
tent Nas greets listeners on the second half of 
"Street's Disciple," his eighth studio album. But 
on the first disc, the 30-year-old channels Nasty 
Nas, the vivid storyteller who crafted the semi- 
nal 1994 debut "Illmatic." 

As Nas explains, the new project tells the saga 
of a man married to the streets, the changes he 
is going through and the need for a woman in 
his life. 

"I wanted to approach this album from a 
storytelling vibe again," he says. 'The songs deal 
with where I believe men's heads should be at, 
not falling into bullshit. It may be lighter than 
'God's Son,' but there's still a lot of content And 
I've also got something on there for the ladies." 

That's a step back from three years ago, when 
Nas found himself in the midst of a high-profile 



mouth-off with fellow New York rapper Jay-Z. 
Out of that battle-rhyme contest emerged "Still- 
matic," whose opening track "Ether" countered 
Jay-Z's tour de force "The Takeover." 

"Battling back and forth is tired," Nas says. 
"But I won't diss the game for the battles because 
that's what happens on the block: One day you 
may bump heads or there's some miscommu- 
nication. But life is about getting yours and mov- 
ing to the next level. And hip-hop should be the 
same way: moving to the next level and moving 
beyond the battles." 

HOLDING HIS OWN 

Few contemporary artists can execute enough 
compelling songs for a single CD, let alone a dou- 
ble set But Nas fires more hits than misses as 
he alternates among teacher, lover, father and 
streetwise social commentator. 

Vestiges of his previous personas surface on 
such tracks as the cutting "Coon Picnic (These 
Are Our Heroesl." It satirically excoriates the new 
millennium African-American stereotypes 
reflected on TV and in other media. "American 
Way" admonishes government officials as well 
as hip-hop artists new to the political arena. Nas 
then entreats people to "Live Now," which ends 
with the arresting beep of a patient flat-lining. 

The second CD essays more of what person- 
ally propels the evolving Nas. He ruminates on 
(Continued on page 42) 



Shout Factory Shines Albert's Brass For New Series 



It's easy to remember the '60s fil- 
tered through the music of the Beat- 
les, Elvis Presley, the Beach Boys or 
Frank Sinatra, but there was another 
act that ruled the chart. Herb Albert 
& the Tijuana Brass spent an amaz- 
ing 32 weeks at No. 1 between 1962 
and 1968 and scored a slew of hits 
including This Guy's in Love With 
You" and "A Taste of Honey." 

Through a licensing deal with 
Shout Factory, at least 14 titles will 
hit stores again come February via 
the "Herb Alpert Signature Series," 
Billboard has exclusively learned. 
The albums all originally came out 
on A&M. the label Alpert and Jerry 
Moss founded in the early '60s. 
Although reissued on CD originally 
in the late '80s, many have been out 
of print for years. 

Feb. 8 will see the rerelease of 
1962 s The Lonely Bull" and 1965's 
"South of the Border." Also arriving 



that day is "Lost Treasures," a collec- 
tion of previously unreleased songs 
recorded during the group's heyday. 

The program will continue 
through May 2006, with releases 

coming approximately 

every two months, 
including the iconic 
"Whipped Cream and 
Other Delights" in April. 
For those too young to 
remember, that album's 
cover — a comely young 
woman covered in 
whipped cream — was 
considered quite risque 
at the time and. as 

Alpert says, was "pinned 

up in the bathroom" of 

many hot-blooded American males. 

Alpert oversaw the remastering of 
the sets and the expanded liner notes, 
all of which contain additional reflec- 
tions by him. 



The journey back in time was a 
pleasant one for Alpert. "It has been 
wonderful." he says. "It caught me off 
guard. I try not to live in the past, 
|but) when I heard these tapes, I just 



The 
Beat 



By Melinda Newman 

mnewman@billboard.com 




felt it would be nice for people to be 
able to experience it." 

The music, in addition to melding 
a wonderful melange of jazz, pop, 
tropical, R&B and Latin sounds, 



captured a period in time. 

"There was a certain naturalness 
that was happening in the '60s and 
70s that felt more like a happening." 
Alpert says. "Production wasn't as 
clean and neat as I'm hearing these 
days. They're not perfect, but they 
have an honest feeling, which is what 
I was going for." 

The releases are all the original 
recordings, except Alpert says he did 
rerecord a few of his trumpet parts. 

Alpert and Moss regained control of 
Alpert's catalog when they sold Ron- 
dor Publishing to PoryCram in 2000. 

For Shout founding partner and 
COO Bob Emmer. the project serves 
as a reunion. "My first job was as a 
college rep for A&M between 1969 
and 1972," he says. Emmer and Moss 
occasionally saw each other while 
vacationing in Maui, and, recently. 
Moss approached him to discuss the 
potential pairing. 



"Shout Factory has put out some 
wonderful compilations that look 
great, so we were looking for their 
expertise." Moss says. "We wanted to 
represent Herbie in a really, really 
substantial and tasty way." 

The primary audience for the 
Brass' music, Emmer believes, is the 
35- to 55-year-old demo, but 
Emmer says the label's outreach 
includes much younger fans. "It 
basically comes down to publicity 
and making people aware." he says. 
"It's hitting people over the head 
with a two-by-four." 

In addition to the Tijuana Brass 
catalog, Sony-distributed Shout 
Factory also plans to reissue Alpert's 
solo albums. 

STAY DRESSED: Paul McCartney will 
perform at the halftime show during 
Super Bowl XXXLX. The Feb. 6 game 
(Continued on page 42) 
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Music 



For Director McG, Music Plays A Vital Role 



When people think of film directors 
who are also passionate music fans, 
McG's name is bound to come up. 

McC (whose real name is Joseph 
McCinty Nichol) shared his 
thoughts on movies and music dur- 
ing a lively keynote address at the 
Hollywood Reporter/Billboard Film 
& TV Music Conference, which took 
place Nov. 16-17 at the Renaissance 
Hollywood Hotel in Los Angeles 
(Billboard, Nov. 27). 

The director of the "Charlie's 
Angels'' movies and several music 
videos is also executive producer of 
Fox TV series "The O.C.." which has 
given valuable exposure to up-and- 
coming artists. In addition, McG has 
either executive-produced or pro- 
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M<C: MUSIC IS ANOTHER CHARACTER 



duced several albums, including the 
"Charlie's Angels: Full Throttle" 
soundtrack and "The O.C."-related 
collections. 
In a Q&A ses- 



Angels." According to Columbia Pic- 
tures, the movie had a worldwide 
box-office gross of $250 million. 
McG also directed the 2003 sequel 



sion moderated 
by Billboard West 
Coast bureau 
chief Mellnda 
Newman, McG 
said, "I've scarcely 
ever drawn a dif- 
ference between 
music and film 
. . . Music is 
always a charac- 
ter to me in any- 
thing I do." 

McG added, "I listen to my films 
with the picture off. I want the story 
to be propelled through nonexpository 
means: a sonic presence that holds 
the hands of the audience and takes 
them through what the film is 
intended to be." 

Speaking of his early influences, 
McG cited his family and producer 
Rick Rubin. "I grew up in a house- 
hold filled with music. I was always 
making visual accompaniments to 
the music I was hearing." 

After helming numerous videos 
for such acts as Sugar Ray, the Off- 
spring and Smash Mouth. McG 
made his feature-film directorial 
debut in 2000 with "Charlie's 



Movies & 




chay@billboard.com 



"Charlie's Angels: Full Throttle" that 
grossed $265 million worldwide, 
according to Columbia. 

As for the music in the "Charlie's 
Angels" movies, McG said, "I used 
music as a character. We used needle 
drops as score. I was trying to do 
something specific: having the 
whole film feeling like our favorite 
mix tapes." 

McG said he believed the Destiny's 
Child hit "Independent Women Part 
1" from the first "Charlie's Angels" 
movie was responsible for bolstering 
the film's box-office revenue. 

"We were lucky to have a song 
from the movie in which they 
actually cite the movie ]in the song] 



in a way that feels organic and doesn't 
feel like overt marketing to the audi- 
ence," McG said. 

The director noted that music 
budgets and getting the rights to 
songs are ongoing concerns. McG 
revealed that he had hoped to use 
Van Halen's "Hot for Teacher" in 
the first "Charlie's Angels" film, but 
it was "heartbreaking" when the 
band did not grant the rights to the 
song. The director used Heart's 
"Barracuda" instead. 

He added that as a director, his 
choice of music in a movie is always 
met with pressure and differing agen- 
das from the film studio, music 
supervisor, film composer and the 
soundtrack's record company. 

"It's politics," McG concluded. "It's 
a real balancing act." 

During the "Boom in Artist 
Biopics" panel Nov. 17, Fox Music 
president Robert Kraft revealed 
that Wind-up Records outbid all 
other record labels to release the 
soundtrack to Fox's Johnny Cash 
biopic "Walk the Line," due in 
2005. Kraft said Joaquin Phoenix 
and Reese Witherspoon, who star 
as Cash and his wife June Carter 
Cash, respectively, do their own 
singing in the film but first had to 
win the approval of music producer 
T Bone Burnett. 

Stuart Benjamin, a producer of the 



"Ray" movie and soundtrack, 
summed up the panelists' belief about 
artist biopics, saying that it is "essen- 
tial to tie up the synch liceasing and 
masters first" 

On a personal note, thanks to all 
the conference attendees, speakers, 
panelists, moderators, sponsors and 
Billboard and Hollywood Reporter 
staffers who helped make the confer- 
ence a success. 

IN BRIEF: Usher has inked a deal with 
Dimension Films to star in an as-yet- 
untitled feature-film drama about a 
young man who finds life inspiration 
in music. "Ray" screenwriter James 
L. White has signed on to write the 
screenplay. Usher has another deal 
with MTV Films/Paramount Pictures 
to star in another still-untitled, musi- 
cally oriented project (Movies & 
Husk, Billboard, Aug. 14). 

Pras (of Fugees fame) has pur- 
chased the movie rights to Robert 
"Iceberg Slim" Beck's life story. 
Pras will produce the film, tenta- 
tively titled "Pimp," which previ- 
ously had Ice Cube attached to it 
as its star and co-producer. The 
film has not yet been cast, and the 
project is seeking financing and 
distribution. 

Additional reporting by Margo 
Whitmire in tos Angeles. 



Musical Worlds Collide— And It's Exciting 



Genre intermingling has 
become a red-hot topic in the clas- 
sical world. Is this growing trend 
of juxtaposing styles within a sin- 
gle album or program a radical (or 
calculated) move meant to draw in 
new listeners, or is it an organic — 
perhaps even inevitable — form of 
artistic evolution? 

A new recording and two recent 
concerts within the John Adams- 
curated In Your Ear festival at 
Carnegie's Zankel Hall suggest that 
this confluence comes quite 
naturally. The first Zankel perform- 
ance was by Paul Dresner & His 
Electro-Acoustic Band; the other 
featured Evan Ziporyn & the Game- 
Ian Galak Tika. a Balinese gamelan 
ensemble founded and directed by 
Ziporyn that is based at the Massa- 
chusetts Institute of Technology. 

Dresher, who studied with artists 
ranging from Lou Harrison to Indi- 
an sitar virtuoso Nikhil Banerjee and 
West African master drummers, says 
that drawing upon non-European 
and non-American sources is logical 
for composers of his age. "One of the 
things that certainly influenced 
many composers of my generation," 
the 54-year-old Dresher says, "was 
an efflorescence of availability of 
music from all over the world and 



from all periods of time." 

Dresher's music stoutly refuses 
easy categorization, as his album 
"Cage Machine" (Oct 19, New 
Albion) demonstrates. His scope 
ranges from the dazzling kinetics of 
the "Racer" movement from 
"Elapsed Time," a 1998 duo for violin 
and piano performed by David Abel 
and Julie Steinberg, to the astonish- 
ing sounds of "In the Name(less)," a 
2002 piece written for two brand- 
new instruments, the quadrachord 
and the marimba lumina. 

"The quadrachord is a 15-foot- 
long instrument with four strings 
that stretch about 160 inches," 
Dresher notes. "While it's acoustic 
in its origin, it is amplified via elec- 



DRESHER USES NEW INSTRUMENTS 



trie bass pickups, and the sound is 
altered by several signal processing 
devices and layered in loops." While 
the instrument is powerful as 
heard on CD, watching Dresher 

play it — explor- 

ing the quadra- 
chord's tonal 
potential live 
onstage by bow- 
ing and pluck- 
ing its strings or 
running a cloth 
over the length 
of an entire 
string to pro- 
duce other- 
worldly, eerie 

overtones — is 

an even greater delight. 

The marimba lumina," Dresher 
continues, "was designed by Don 
Buchla. It's a percussion controller 
that looks a little bit like a marimba, 
but it is nothing like a marimba in 
terms of what it is capable of. Tonally, 
it's a MIDI controller, but its remark- 
able quality is that it's extremely 
expressive of performance gestures." 

Ziporyn, who records for Can- 
taloupe Records, agrees with 
Dresher about the excitement of 
musical worlds colliding and says 
that much of his music also 



explores this phenomenon. 

" Tire Fire,' which we performed 
at Zankel," the composer notes, "is 
for full gamelan with basically a rock 
band: two guitars, a bass player and a 



Classical 
Score 



By Anastasia Tsioulcas 

a1sioulcas@billboard.com 




keyboardist. 1 felt that these ensem- 
bles were kind of the two extremes of 
Western and Balinese music. On the 
one hand, you have a village-oriented, 
traditional ensemble playing hand- 
made instruments. On the other 
hand, you have a plugged-in, 
machine-manufactured group. These 
are my two worlds. It's a deliberately 
uncomfortable fit. There are tuning 
problems, there are balance prob- 
lems, but that's the world we live in." 

NEW KAPELL RECORDINGS? More 
than three hours of newly unearthed 



performances by iconic pianist 
William Kapell, who died at age 31 in 
a 1953 plane crash, are creating an 
enormous stir. 

The recordings, made on three 
acetates, were done by a devoted 
music fan named Roy Preston in 
Melbourne, Australia. Working in 
his home, Preston recorded 
Kapell's concerts as they were 
transmitted by the Australian 
Broadcasting Corp. 

As his health declined later in life, 
Preston gave his treasure trove to 
his friend Maurice Austin, who last 
month turned over the recordings to 
Kapell's widow. Dr. Anna Lou 
Kapell-Dehavenon. 

Kapell recorded for RCA, and in 
1998 BMG Classics released 
"William Kapell Edition," a nine-CD 
set of his complete commercial 
recordings as well as various live and 
home performances. 

Daniel Guss, director of the clas- 
sical catalog for BMG Classics who 
also executive-produced "William 
Kapell Edition," says his label is 
interested in issuing these newly 
rediscovered recordings. "However," 
he notes, "we first need to resolve 
certain issues, such as questions of 
ownership rights and investigating 
the quality of the acetates." 
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The 2004 Hollywood Reporter/Billboard Film & TV Music Con- 
ference drew hundreds of industry professionals to the Renaissance 
Hollywood Hotel Nov. 16-17 in Los Angeles. Highlights of the con- 
fab included speaking appearances by director/producer McG, music 
producer/songwriter den Ballard, director Carry Marshall and com- 
posers John Debney and Mark Mothersbaugh. (Photos by Arnold 
Turner unless otherwise noted) 




Composer John Debney, left, and director Garry Marshall, 

right, participated in the "Director/Composer Conversation" Q&A 
session with Billboard co-executive editor Tamara Connlff 
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BMI sponsored the "Billboard Q&A" session featuring composer 
Mark Mothersbaugh and Billboard West Coast bureau chief 
Melinda Newman. 




Sony Pictures Entertainment sponsored the panel "Anatomy of 
a Movie: Spider-Man 2," which featured members of the film's 
team. Pictured, from left, are film editor Bob Murawski, sound 
designer Paul Ottosson, The Hollywood Reporter editorial 
director of features/panel moderator Paula Parlsl, sound editor 
Greg P. Russell and visual effects supervisor Scott Stokdyk. 



"Simply Simpsonic Music," a panel pre- 
sented by ASCAP and sponsored by 
Berklee College of Music, featured mem- 
bers of the music team from the 
animated TV series "The Simpsons." Pic- 
tured above, from left, are musicians' 
contractor Murray Adler . arranger/ 
orchestrator Dell Hake, music editor 
Chris Ledesma, composer/songwriter/ 
conductor/panel moderator AH Clausen. 
ASCAP senior VP of film and TV repertory 
Nancy Knutsen, Billboard co-executive 
editor Tamara Connlff, music scoring 
mixer Rick Ricclo and vocal contractor 
Sally Stevens. (Photo: Maury L Phillips) 
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AJexi Murdoch performs at the conference. 




Composer/songwriter Jon Brion performs 
selections from his film soundtracks, which 
include "Magnolia" and "I •» Huckabees." 
(Photo: Maury L. Phillips) 





Billboard president/publisher John Kilcullen 
greets BMI senior director of media rela- 
tions/new media relations Hanna PanfJe 




Grammy Award-winning producer/song- 
writer Glen Ballard delivers the Van- 
guard Address. (Photo: Maury L. Phillips) 
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Epic Records artist Kaki King performs 
at the conference. 



The Boom in Artist Biopics" examined the rising trend in 
movies about real-life artists. Pictured, from left, are Warner 
Music Group senior VP of soundtracks Darren Higman, "Ray- 
producer Stuart Benjamin, Billboard senior writer/panel 
moderator Carta Hay, Fox Music president Robert Kraft and 
music supervisor/music editor Curt Sobel. 




Director/producer McG participates in the keynote Q&A ses- 
sion with Billboard West Coast bureau chief Melinda New- 
man. (Photo: Maury L. Phillips) 



"Across the Spectrum: Changing Trends in Composing for Tele- 
vision," a panel presented by ASCAP, featured several top TV 
composers discussing the state of TV music. Pictured, from left, 
are David Vanacore, Sean Callery, ASCAP senior VP of film 
and TV repertory/panel moderator Nancy Knutsen, Denis 
Hannlgan and Bruce Boughton. 
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ASCAP VP of marketing Lauren lossa, left, and senior VP of film 
and TV repertory Nancy Knutsen greet "The Passion of the Christ" 
composer John Debney at his live performance at the conference. 
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Execs Agree Tix Pricing Model Is Broken 



BY CHR1STA TTTUS 

NEW YORK— The "Ain't No Moun- 
tain High Enough" panel at the 
inaugural Billboard Backstage Pass 
Touring Conference raised several 
points about why consumers are 
balking at attending live shows. 

But House of Blues Concerts 
executive VP Alex Hodges stated it 
most succinctly when he said, "It's 
not a debate — it's an absolute fact:" 
tickets cost too much. 

The confab was held Nov. 8-9 at 
the Roosevelt Hotel here. The 
panel, which met the first day, was 
to debate whether prices have 
finally peaked. It also aimed to 
explore the impact that such tech- 
nologies as online ticketing, print- 
at-home tickets and auctions will 
have on prices. 

Since the topic of high ticket 
prices had repeatedly risen during 
preceding panels, moderator Judith 
Herbst, business manager of 
Keswick Entertainment Group, 
tried steering the discussion toward 
the changing process of getting 
tickets to fans. But the conversa- 
tion kept returning to excessive 
admission fees and how consumers 
are saying no to those fees with 
their wallets. 

Hodges made his comment while 



discussing whether there exists a 
market for auctions. He noted that 
while artist guarantees drive prices, 
"the top ticket prices always sell; 
other people are auctioning tickets 
for greater than the face value." But, 
he continued, "the back of the 
house and the rafters in the arenas 
and the lawn at the amphitheaters 
are going half-sold. So there's a 
problem in how to figure the scal- 
ing of your prices." 

Joining Hodges on the panel were 
Bob Belber, executive director of 
booking at facility management 
firm SMG; Ticketmaster executive 
VP of strategy and business devel- 
opment David Goldberg; Madison 
House booking agent/manager Mike 
Luba; tickets.com executive VP Carl 
Thomas; and AOL Tickets executive 
director Geno Yoham. 

Thomas agreed that the funda- 
mental issue is how to scale the 
house. "The consumers have so 
many choices of how to spend their 
entertainment dollar," he said. 
"There's not a bad economy; it's bad 
economics. The model's broken . . . 
Until at every price level you're 
striking a chord with that consumer 
and that chord is a balanced value 
equation against all the other 
choices in the marketplace, your 
venues aren't going to be full." 




Luba noted that the industry 
"needs to fix the entire concert 
experience." He said consumers 
are tired of convenience charges 
being added to tickets and then 
having to fork over more money 
for parking, food, beverages and 
merchandise. He suggested hold- 
ing auctions where such costs are 
part of a package deal. 

Thomas said convenience charges 
result from the millions of dollars 



that companies such as his and 
Ticketmaster have invested in 
advanced technology to deliver 
tickets faster. He explained that the 
software, labor, hardware support, 
efficient Internet transaction 
engines and balanced on-sale 
reports all cost money, "and the 
way that ticketing companies make 
money is on the service fees." He 
added that "we are absolutely open" 
to creative ways of marketing. 

Belber acknowledged that add- 
ons increase a ticket's overall cost, 
but the prices are already steep. He 
recalled that the process used to be 
that before a tour went out, the par- 
ties involved checked to see the 
highest price an individual market 
would yield. 

"A lot of the agents are out there 
|now] saying, 'I just want a quarter 
of a million dollars per market, I 
don't care if it's New York City or 
Peoria,' " Belber said. "That model, 
I think, is what we're partially say- 
ing |at| this conference is broken." 

THE GREED FACTOR 

Belber pointed to another factor: 
greed. "Older acts that came from 
two, three decades ago are now 
cashing out," he said. "The higher 
ticket prices are OK with those 
bands, because they're getting the 



high guarantees and they're at the 
point in their career where they 
know this might be the last tour." 

As for the younger bands, Belber 
said, "All they think about is the 
fan, and they think about trying to 
keep the ticket price low. The older 
acts that are cashing out are caus- 
ing huge losses, and those of us 
that are in the facility management 
business know that's very clear . . . 
The reality is [that it] hurts every- 
one when it happens — buildings 
give up their rent, in some cases, 
maybe ancillaries, land it| splinters 
down to the municipal concern that 
owns the building." 

Regarding the ways consumers 
purchase tickets, Thomas said there 
has been a significant shift during 
the past three years to the Internet 
as the channel of choice. Hodges 
stated that word-of-mouth is the 
biggest advertiser for concerts, and 
more people are buying reserved 
seats on the Internet than they do for 
general admission. He also thinks 
there is a market for auctions. 

Yoham observed that auctions 
are becoming more accepted. He 
related that when artists form a 
marketing partnership with AOL to 
sell tickets and create exclusive 
content, it extends the life of their 
tour online. 



Sponsorships Moving Beyond Signage 



BY CHRISTOPHER WALSH 

NEW YORK — Opportunities abound for tour sponsors, accord- 
ing to the "This Note's for You" panel, held Nov. 9 at the Bill- 
board Backstage Pass conference. The artist-sponsor relation- 
ship, panelists agreed, can result in successful tours that 
benefit bands, brands and fans. 

As sponsorship has become a mainstream promotional vehi- 
cle and the stigma of "selling out" has all but disappeared 
among recording artists, marketing budgets applied to tour 
sponsorships are on the rise, along with the increasingly cre- 
ative application of sponsorship dollars and strategies. 

Marketing dollars have migrated from traditional outlets — 
broadcast and print media — to experiential outreach. It reflects 
a transition to efforts better suited to automobile manufac- 
turers, alcoholic beverage brands and games companies like 
Nintendo, Sony and Microsoft. 

That migration is one of two profound changes to have a 
positive impact in the sponsorship arena, said Brian Murphy. 
CEO of Fearless Entertainment. 

Increasingly. Murphy said, consumer marketing companies are 
looking for ways to reach young customers on a one-to-one basis. 

The other transformation, said Murphy, a former Warner 
Music Group executive, has taken place at record companies. 
Labels once saw third-party relationships as a non-core function. 

"That has changed fundamentally in that there is not a 
music company today, on the record label side and, dare I say, 
on the live touring side, that doesn't look at the corporate 
sponsor dollars as a key aspect of how they do their primary 
business," Murphy said. "If anything, it has become the most 
core function." 

Ozzfest, which will mark its 10th anniversary in 2005, exem- 
plifies the contemporary tour in which acts and brands exist 
in harmony with one another, Clear Channel Entertainment 
VP of touring sales Caroline Frye said. 



"Every year, our sponsorship has grown significantly as far 
as the number of sponsors and sponsorship dollars," she said. 
"It has been really cool, especially in a festival atmosphere, to 
see how brands become part of the concept, whether it's buy- 
ing the record and getting it signed at the FYE tent or getting 
your T-shirt at the IJagermeister] tent. You can play ISony] 
PlayStation games. It's an extension of the culture anyway — 
when a kid goes to a festival, it's just part of their experience." 

Experiential marketing is especially applicable to audiences 
of Ozzfest and other festival concerts, which, not coinciden- 
tally, are avid consumers of videogames as well as CDs. 

"Sampling," Frye said, "is the No. 1 objective for the games 
companies we're working with. They look at this as a way (for 
consumers] to sample games, which is extremely important. 
Like when you go into a record store, sampling a CD is the 
best way to move product." 

SPONSORS GETTING A WARMER WELCOME 

Contrary to now-outdated conventional wisdom, fans may 
even welcome sponsors for absorbing expenses in an era of 
high ticket prices and surcharges. Frye referred to the Volks- 
wagen Music Ed. tour of colleges in 2002 and 2003, the car 
manufacturer's initiative to boost its profile among 18- to 24- 
year-olds. CCE co-produced both tours. 

"When you can do a $5 ticket on a college campus and the 
sponsor has underwritten a lot of the costs, the sponsor can be 
the hero with the fan," Frye said. "It all works together." 

Amid economic uncertainty and fierce competition, cor- 
porations are finding sponsorships a wiser appropriation of 
marketing dollars than traditional advertising. 

"While ad spending is down, sponsorship spending is actu- 
ally up," said Richard Sherwood, president of Front Row 
Marketing. "I think a big reason for this is that corporate 
dollars are being regionalized now, as opposed to buying at 
the national level." 



Through local and regional events, Sherwood added, spon- 
sors can more accurately target a specific demographic with 
minimal waste. 

Though ticket sales were soft in 2004, Sherwood said, cor- 
porations are committed to building a brand through long- 
term sponsorships. "The major corporations look at this as a 
cyclical situation." he asserted. "One year doesn't make or 
break a sponsorship program. I think they're in it for a three- 
to five-year situation where they're building a franchise posi- 
tion with a particular event" 

Rick Zeiler, director of marketing and brand development for 
Sidney Frank Importing, concurred. Invoking his experience 
with the Jagermeister Music tour — Sydney Frank imports Jager- 
meister liqueur — he said, "We have to differentiate our brand. 
It's a competitive market out there. We wanted to put together 
a tour that was special to the bands, the fans and build some- 
thing that's going to be around for a long time." 
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Panelists at the "This Note's For You" session at the Billboard 
Backstage Pass conference were, from left, Billboard staff writer/ 
moderator I ill Kipnis, MAC Presents president Marde Allen Cardwell, 
Caroline Frye, Brian Murphy, Richard Sherwood and Rick Zeiler. 
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ATTEN OAHCE 
CAPACITY 


PflOMOTEB 


BETTE MIDLER 


United Center, 
Chicago 

Nov. 6 


11.099.254 

$20a.50/$40 


10.307 
14,645 


Clear Channel 
Entertainment 


STING 


Sportnaleis. 
Antwerp. Belgium 

Nov. 14 


$897,644 

1691.506 euros) 
$59.71 73 


15.882 

sellout 


Clear Channel Emerta i nnw nt 
Clear Channel Enteftatnrmrrl- 
Belgium 


BETTE MIDLER 


Ford OrtlBr. 
Oklahoma City 

Nov. 12 


$769,948 

SI 25 r i0.'S3 r : 50 


£.136 

13,874 


Clear Channel 


STING 


Komg-Pi Isener Arena. 
Oberhausen Germany 

Nov. 12 


^iNMOO euros) 
SS4.53/S5937 


11.050 

sellout 


Clear Channel 
Entertainment Merck 
beborberg Kormrokgentur 


VAN HALEN 


KeyArena. 
Seattle 

Oct. 22 


S666 746 

$125/535 


I. 726 

II. 970 


Clear Channel 
Entertainment 


BARRY MANILOW 


America West Arena. 
Phoemx 

Nov 12 


$647,203 

SI 35. 12/510 


?7°996 


Cleer Channel 
Entanainmarrt 


ALAN JACKSON. 
MARTINA McBRIDE 


MCI Center. 
Washington. D.C. 
Nov 19 


$625,746 

S64 50/S54 50 


9.979 

12.957 


Outback Concerts. The 
Messina Group/AEG Live, 
Musicentra Productions 


CHER 


Ford Arena. 
Beaumont. Texas 

Nov. 9 


$537,570 

S79 75yS39.75 


7.757 
sellout 


Clear Channel 
Enterta i nme nt 


STING 


T-Mobile Arena, Prague. 
Crech Republic 

Nov 10 


$528,785 

(12,875 220 Czech koruna] 
$102.68/533.68 


12.501 


Clear Channel 
Entertainment Serge 
Gruitaux Ticket pro 


CHER, VILLAGE PEOPLE 


Paige Sports Arena. 
Columbia. Mo. 

Nov. It 


$527,672 

S73/S18.50 


74775 
10.796 


Clear Channel 
Entertainment in-house 


ALAN JACKSON, 
MARTINA McBRIDE 


Ford Amphitheatre. 
NoJf '* 


$504,472 

$59 5ov$28 50 


11.523 

20,026 


Clear Channel 
E nt e rta i nme nt 


METALLICA. GODS MACK 


Gaylord Entertainment 
Conter. Nashville. Tenn. 

Nov. 1 1 


$500,645 

$75/555 


10841 


ClBar Channel 
Entertainment 


BARRY MANILOW 


Bradley Center. 
Milwaukee 

Oct 22 


$475,653 

$134/512 


9.746 

18.339 


Clear Channel 
Entertainment 


STING 


Festfaalle, 
Frankfurt 

Nov 13 


$473,174 

1365,080 eurost 
S76.06/S59 71 


8.057 

14.059 


Clear Channel 
Entertainment Marek 
Lieberberg Konrertagentur 


SARAH BRIGHTM AN 


American Airlines Arena. 

Nov. 12 


$447,650 

5252*537 


4.672 

8.267 


Clear Channel 


NORAH JONES, AMOS LEE 


Ford Amphitheatre. 
Tampa. Fie. 

Nov. 12 


S41&315 

$58/510 


10,969 

20,073 


Clear Channel 
Entertainment 


ALAN JACKSON, 
MARTINA McBRIDE 


Charleston Civic Center, 
Charleston. W.Ve. 

Nov. 20 


$417,096 

$64 50/S54 50 


6.559 

9,261 


Outback Concerts 


VICENTE FERNANDEZ. AZUCENA 


The Theatre at Madison 
Square Garden New York 

Oct 23 


$406,435 

$135/550 


5^03 

sellout 


Hauser Entertainment 
OCESA Presents, North 
ot the Border 


BRYAN ADAMS, SPEEDWAY 


Aberdeen Press & Journal 
Arena Aberdeen, Scotland 

Oct 21 


$402JH3 

(£221 610) 
$54 53 


7,387 

7,462 


Cleer Channel 
Enlertainment-U.K. 


BUZZFEST: VELVET REVOLVER, PAPA ROACH, 
CHEVELLE. BURNING BRIDES, EARSHOT 
SE ETHER, RIDOUN' KIDS * OTHERS 


Cynthia Woods Mitchell 
Pavilion. The Woodlands. Texas 

Oct 30 


$400,295 

$83/530 


12JJ72 
15.809 


Clear Channel 
Entertainment 


JOAN SEBASTIAN, 
MARCO ANTONIO SOLIS 


Glendale Arena, 
Glendale. Arii. 

Oct 23 


$395,720 

$75,'5fi5/$45/Ki5 


6573 
9.668 


AEG Live. Ellas 
Entertainment 


JAY Z & FRIENDS WITH P. DIDDY, 
MARY J. BUG E A OTHERS 


RBC Center, 
Raleigh, N C 

Nov. 12 


$333,932 

S85/S35 


7652 

8,655 


Atlenta Worldwide 
Touring. Jack Utsick 
Presents 


BARRY MANILOW 


Pspti Center, 

Nov 7 


£389.822 

SI29/S14 


6.145 

18.086 


Clear Channel 
Entertainment 


SARAH BRIGHTM AN 


Air Canada Centre. 
Toronto 

Nov. 1 


$3*8,674 

15473 133 Canadian) 
S73.52/S40 66 


7.453 

10,530 


Clear Channel 
Entertainment T8A 
Entertainment 


BEAST1E BOYS, TAUB KWELI 


Bell Centre. 
Montreal 

Nov 7 


5376.789 

(S451 282 Canadian) 
S46 76/538 41/530.06 


9.447 

10,000 


Gill ett Entertainment 
Group House ml Blues 
Canada 


GREEN DAY, NEW FOUND GLORY. 
SUGARCULT 


Air Canada Centre. 

Nov 2 


5372,835 

15455,677 Canadian) 
S36.41.-S29 05 


10,498 


House ot Blues Canada 


R.E.M., ANGELA McCLUSKEY 


FlBBtCenter. 

Oct 29 


5358,970 

$65/S5Q'S35 


7368 

12.500 


Clear Channel 
Entertainment 


AVRIL LAVIGNE 


FleetCenter, 

Nov 1 


$350,947 

S37 50/S32 50 


10340 

12.500 


Mass Concerts 


THE MOODY BLUES 


National Exhibition Centre. 

Oct IB 


If 1 34 MS] 
$49 60/546 


7.078 

7,301 


Clear Channel 


BROOKS & DUNN, MONTGOMERY 
GENTRY, GRETCHEN WILSON 


HiFi Buys Amphitheatre, 
Atlanta 

Oct 24 


£348,893 

£59 5aS49 50/S19 50/510.15 


13504 

17.767 


House of Blues Concerts 


BEASTIE BOYS. TAUB KWELI 


Cobo Arena. 

Nov. 5 


£345.000 

$43 50;$33 


9,006 

11.343 


Clear Channel 


JAY-Z ft FRIENDS WITH P. DIDDY. 
MARY J. BUGE & OTHERS 


Hampton Coliseum, 
Hampton, Va. 

Nov. 17 


$344,898 

$87/547 


6J41 

7.100 


Atlanta Worldwide 
Touring, Jack Utsick 


LIONEL RICHIE, NINA JAYNE 


RDS Main Hall. 
Dublin 

Oct 25 


5341J86 

(269.062 Our osl 
566 61 


5,125 


Aiken Promotions 


W1LCO. DEERHOOF. MANISHEVTTZ 


Auditorium Theetre, 
Chicago 

Oct 29-31 


5340.236 

533/523 


10532 

three sellouts 


Jam Productions 


CHICAGO; EARTH, WIND ft FIRE 


Dodge Arena, 
Hidalgo. Texas 

Oct 21 


S7?7'f^t9 75 


5.866 

6.985 


Clear Channel 
Entertainment 
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Rival Making Mark 
In Atlanta, Southeast 



Tania Taschereau, formerly talent 
buyer for Mad Booking & Events. 

has joined upstart Atlanta-based 
concert promoter Rival Entertain- 
ment Taschereau s duties will 
include assisting Rival senior talent 
buyer Lucy Lawler. She'll also be 
working with Brandon Mize. talent 
buyer for the Vinyl concert room, 
located within the EarthLink Live 
complex in Atlanta. 



On The 
Road 

ByRayWaddell 

rwaddell@billboard.com 



Rival has quickly become a player 
in the Southeast concert scene since 
forming earlier this year, revitalizing 
the venerable EarthLink Live and 
promoting such dates as the Pixies' 
concerts in Atlanta and Birmingham. 
Ala., and the Beastie Boys at the 
Arena at Gwinnett Center near 
Atlanta with AEG Live. Rival also 
produced its first major outdoor fes- 
tival, Soulfest 2004, at Turner Field 
in Atlanta. 

"Our ultimate goal is to continue to 
grow," says Tom Cook, senior partner 
at Rival Entertainment and owner of 
EarthLink Live. "Obviously, we're 
excited about going into various parts 
of the Southeast, but our core busi- 
ness is EarthLink Live and larger ven- 
ues in the metro Atlanta area." 

Meanwhile. Mad Booking <£ 
Events president Dacia Moore 
assumes talent-buying duties. 

TIMING IS EVERYTHING: Last spring, 
the Eagles played West and Midwest 
markets and sold out 12 of 12 dates 
while most in the concert business 
were butting heads in the majors 
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back East 

Now the Eagles have successfully 
gone on sale in Eastern and North- 
eastern markets when many tours are 
gun-shy. Initial on-sales for the first 
dates of their spring 2005 tour of the 
eastern United States and Canada 
blew out. with all shows at or near 
sellout (billboard.biz. Nov. 16). 

"Despite all the gloom and doom 
everyone said was left over from last 

summer, we thought 

we would do OK," 
Eagles manager Irving 
Azoff understates. "We 
felt like we might have 
been going up a little 
early, but I wanted to 
make sure we got out a 
little ahead of U2." 

Azoff says the Eagles 
tweaked pricing slightly. 
"In most places we 

dropped the top price a 

touch, but we flexed it 
so we had more of the top-priced tick- 
ets to sell, so the gross was the same." 

The Eagles are in the midst of an 
Asia/Pacific run that includes five 
nights in Melbourne, Australia, 
three of which were to be taped in 
an 1 1 -camera shoot for an upcom- 
ing DVD to be released next spring 
on Eagles Recording Co. II. The 
March/April tour, which Azoff calls 
"an extension of the Farewell, 1 
tour," will likely be followed by more 
dates in 2005. 

"We're getting a lot of offers to go 
to Europe, but we probably won't do 
that until the following year," Azoff 
says. "We've got the two-hour NBC 
special coming in April, then the 
DVD. and we would like to get a 
record out next year. We'll probably 
tour the |U.S.| West Coast in late 
summer or early fall," 

ORGANIZED CHAOS: In addition to 
the Used, the lineup for the inaugural 
Taste of Chaos tour will include My 
Chemical Romance. Killswitch 
Engage and Senses Fail (billboard 
.biz, Nov. 17). The 38-show tour 
begins Feb. 18 in Orlando, Fla. 

Also on the bill are Static Lullaby. 
Underoath (East Coast) and Saosin 
(West Coast); the second stage will 
feature Bleed the Dream, Opiate for 
the Masses and a winning act in each 
market from a promotion with 
myspace.com. An Internet presale 
begins Dec. 8; most markets will go 
on sale Dec. 1 1 to the general public. 
Tickets are $22. Tour sponsors 
include Nintendo, Samsung. Verizon 
Wireless and Converse; Fuse is the 
media sponsor. 

Conceived as an indoor version of 
the Vans Warped tour, the outing is 
produced by Warped founder Kevin 
Lyman in partnership with Freeze 
Management and Daiyle Eaton at 
Creative Artists Agency. 
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New Store Panel Updates R&B Charts 



With this issue, the Billboard R&B/ 
hip-hop sales charts experience a 
notable upgrade, as Nielsen Sound- 
Scan's panel of core stores undergoes 
its first significant revision in six years. 

The year-long process was orches- 
trated by Billboard R&B/hip-hop charts 
manager Minal Patel. with assistance 
from director of charts Geoff Mayfield 
and Chris Muratore. Nielsen Enter- 
tainment director of retail relations and 
research services. 

The revamp roughly doubles the size 
of the subset panel that determines 
rankings for Top R&B/Hip-Hop 
Albums, Hot R&B/Hip-Hop Singles 
Sales and billboard.com's Top Rap 
Albums chart. It also removes stores 
that have closed since the last revision. 
The panel now includes 966 outlets. 

"I think the expanded urban panel is 
a great move," says Rhoda Lawrence, 
VP of urban sales and marketing for 
Universal Music & Video Distribution. 
"It has been a long time coming." 

"On paper, the previous panel com- 
prised 516 locations," Mayfield says, 
"but many of the chain and independ- 
ent stores on that list had closed over 
time. Now, with more than 900 stores 
in place, the chart can more accurate- 




ly reflect the vibrant sales of the R&B 
and rap categories." 

Muratore adds, "Working in part- 
nership with Billboard, we feel that the 
changes we have made to the R&B core 
panel have helped keep Billboard's 
R&B/hip-hop charts relevant to the 
marketplace." 

The criteria for the new panel are the 
same as when the first panel was 
installed in 1992. 

Stores with a higher-than-average 
volume of R&B/hip-hop sales and a 
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DROP IT LIKE IT'S HOT 


S Weeks At Number 1 
Snoop Oogg Featuring Phartell "? 








WONDERFUL 


Ja Rule Featuring R. Kelly & Asharrtt v 








BREATHE 

BfJMH S TO** A! LAS tit 


Fabolous *? 




! 




LET'S GO 

.IP ', :.. ..I .v..-.Vl 


Trick Daddy Featuring LilJonH Twists ■? 






GO D.J. 

CASH MONtTMMWi 


Ul Wayne <? 




(: 




SHORTY WANNA KIDt 

I INmWltRynPf 


Young Buck v 




17 




LOVERS AND FRIENDS 


Lil Jan & The East Side Boy; Featuring Usher & Ludacris 




7 




OVER AND OVER 

Mmrv 10 KEIOMKMK 


Nelly Featuring Tim McGraw 




- 




OYE Ml CANTO NO At Featuring Daddy Yankee, Nina Sky. Gem Slar & Big Mate v 

i . .- V:\> . .1 M 




12 




WHAT U GON' DO 


Lil Jon & The East Side Boyz Featuring Ul Scrappy s> 




10 




BALLA BABY 


Chincjy . 




8 




LEAN BACK 

5*C uHI'.f RiALMMdO 


Terror Squad •? 




IS 




GET BACK Ludacris <? 

DtSTUWINC TMA PIALXOff JAM irjUM'IOJMtj 


•1 




HUSH 

Oil jAM \QlWi 


LL Cool J Featuring 7 Aurelius v 




22 




U MAKE ME WANNA 


Jadakiss Featuring Mariah Carey v 








KARMA 

& UHniVtfFlSCOPf 


Lloyd Banks Featuring Avant <? 




24 




NEW YORK 

-p-. «,- f * .-.'.i . 


Ja Rule Featuring Fat Joe & Jadakiss v 




21 




HOW WE DO 

AFTERMATHS L*II INTf RSCOPf 


The Game Featuring 50 Cent v 




23 




TAKE ME HOME 


Terror SljuhiJ . 




1 9 




NOUA CLAP 


Juvenile. Wacko & Skip v 




'4 




JUST LOSE IT 

SHALIf A'lf.KWAT>tlNHBSeDPl 


Eminem v 






BRING EM OUT 


T.I. 






KNUCK IF YOU BUCK 


Crime Mob Featuring Ul Scrappy v 




:'■ 


NO PROBLEM 


Lil Scrappy *? 














ENCORE 


Eminem Featuring Or Dre A bO Cent . 


_ 




• greatest increase in audience «np 


:i\ :•< : Pic rap tracks .) ul rr i r .-. r : . — . - it: 1- :irr- 93 1 H B Hif H.i|i ,imt 



broader selection of titles from those 
genres are identified. Additionally, each 
individual location must reside in a 
market that hosts at least one radio sta- 
tion that plays current hip-hop and 
R&B music. 

Those filters help steer the Billboard 
R&B and rap sales lists to reflect air- 
play at stations dedicated to those 
genres, rather than the influence of 
songs migrating to other formats. 

This revision adds independent 
and chain shops to the mix, as well 
as a swath of mass-merchant loca- 
tions, including — for the first time 
— stores racked by Handleman Co. 
and Anderson Merchandisers. The 
number of Target stores has also 
increased significantly. 

The process relied on feedback 
from the individual chains and rack- 
jobbers, from each of the major 
distribution companies and from 
labels. Patel utilized the resources of 



Nielsen Broadcast Data Systems to 
ensure the presence of an appropriate 
radio outlet in each market. 

"Billboard's expansion of the R&B 
core-store panel is a necessary reflec- 
tion of growth in the genre," EMI 
Music Marketing senior VP Ronn 
Werre says. "The new core-store 
panel will provide all music compa- 
nies with more accurate reporting of 
sales in the R&B genre and help us 
better judge our performance in this 
key market." 

Mass merchants accounted for only 
4.4% of the previous R&B/hip-hop 
panel, but now represent 28%. Inde- 
pendent stores and small chains still 
have a major voice, holding 22.3% of 
the participating locations, compared 
with 25% in the old panel. 

By contrast, mass merchants 
account for 74% of SoundScan's over- 
all store sample, while independents 
represent 2.5%. 



"Some people debate the value of 
including chain and big-box accounts, 
but increasing the size of the panel 
can breathe new life into the urban 
charts and give more folks a vested 
interest to following them each 
week," UMVD's Lawrence says. "The 
urban charts have always been used 
as the pulse and core-indicator base 
for urban music, and I believe the 
industry will continue to value them 
as such." 

"|The expanded panel] is a better 
view of the consumer," says Bill 
Frohlich, co-president of Sony BMG 
Sales Enterprise. "When you look at 
these numbers from a marketing 
standpoint, you know you have a 
broader view of the consumer." 

Fellow Sony BMG co-president 
Jordan Katz adds, "We're very 
pleased that this panel has been 
fine-tuned to more accurately read 
the marketplace." 



Vibe Addresses Awards Melee 

Calls For Hip-Hop Community To Develop 'Means Of Accountability' 



"We're doing the awards 
show next year. If we don't, 
it will be counter to all the 
things we have been able 
to do with the brand and 
the culture." 

So says Vibe magazine 
president Kenard Gihbs after 
the fracas that interrupted 
taping of Vibe's awards show 
Nov. 15. Since then, G-t'nit 

member Young Buck — who 

allegedly stabbed the man 

who hit Dr. Dre — is out on bail after 

turning himself in to authorities. 

Calling such violence "sicken- 
ing," Gibbs says we have to ponder 
the hip-hop culture's mentality. 
"Violence has unfortunately 
been associated with hip-hop 
since its beginnings." 

Gibbs also wonders what negative 
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GIBBS: EXAMINES AWARDS-SHOW INCIDENT 



effects the Vibe altercation, as well 
as a recent brawl at an Indiana Pac- 
ers-Detroit Pistons game, may have 
on the marketing strides black art- 



ists and athletes have made and on 
the participation of hip-hop acts in 
other shows. 

"There's a common theme to all 
this." Gibbs adds. "Young black 
males gone wild. Taking street 
mentality to resolve conflict and 
bringing it into entertainment and 
sports has gone unchecked. All of 
us within the culture have to look 
at this and develop some means of 
accountability." 

Vibe's accountability hits news- 
stands shortly. The magazine's Janu- 
ary issue will examine not only the 
awards-night incident but attitudes 
within hip-hop culture that may 
bear some responsibility. 

"This is paramount in terms of 
understanding what allows things 
to get to that point," Gibbs says. 
"That night took from the whole 
spirit of what the show is about: the 
best in urban music. We still have 
faith in the culture. We will rise 
above and endure." 

ROOTING FOR THE UNDERDOGS: 

After signing a label deal with 



Clivt Davis and J Rec- 
ords last year {Billboard, 
Oct. 4, 2003), Underdog 
Entertainment duo Har- 
vey Mason Jr. and 
Damon Thomas (aka the 
Underdogs) are quietly 
becoming the new go-to 
guys. The Los Angeles- 
based songwriter/ 
producers' musical stamp 

can be heard on new 

releases by Mario and 
"American Idol" champs Fantasia 
and Ruben Studdard. 
Mason and Thomas' 2005 dance 




card is filled by such names as 
Omarion, Charlie Wilson, Donell 
Jones, Baby face, Jamie Foxx, 
Craig David, Backstreet Boys, 
Keke Wyatt and Whitney Houston. 

The pair first clicked in 2001 
with Tyrese's "I Like Them Girls." 

(Continued on page 18) 
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Destiny Fulfilled 
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LIL JON & THE EAST SIDE BOYZ »/i a»- ™ » « 






Crunk Juice 
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Confessions 
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RULE. 
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Real Talk 
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One Love 
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Ray (Soundtrack) 
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Seat 
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TRICK DADDY supn surx*!LANTic sjw.ao nznun 


Thug Matrimony Married To The Streets 
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Goodies 


1 
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Genius Loves Company 
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R. KELLY & JAY-Z jwe'Defj»m«jhi*i70mb*.'iiijmcii!ih891i 






Unfinished Business 


1 
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QUEEN LATIFAH vtaoMuvotiuNiriMMniNTEmiyf msmcoi 






The Dene Owens Album 


11 
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Sweat 


2 
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«n' From Where I'm From 
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9 
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Straight Outta CaSrwille 
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YING YANG TWINS «h.*abk)«wtvtiihicij.otoi 






My Brother& Me 


6 




35 


37 
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The Diary 01 Alicia Keys 
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The Carter 
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in 
in 


21 


14 
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The DEFinition 
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My Everything 
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The New Danger 
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Guerilla CiTy 
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The Hunger For Mare 
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Motown Two 
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Dangerously In Love 
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The King Of Creek & 6ME Recordings Present 


3 


)8 


26 




TALIB KWELI hawkw^eftin *oj«f*'iNTEitsc(« ninaii 






The Beautiful Struggle 


3 




34 




AKON sacumive ksal eoMio*'UMnG 1 1 in cn 






Trouble 


11 




53 




PITBULL DIAZ BROTHERS 1W/TVT (11 M/ISMi 


MIAMI 


Money Is A Major Issue) 


7 




44 

- 


■11 




JAD AKISS RUFF RYWRS. OMJM'flNTERSCOPE 11 M'UMl 






Kits 01 Death 


1 




58 


50 




BLACK EYED PEAS A AtMtBawmitttOptiiiiiCDi 






Elephunk 


23 




27 


24 




UL WYTE HYPNOTIZE MINDS WMa'ASVLUM i'7 MCO'BVOI 






PhinaJly Phamous 


6 








BONE TH UGS-N-HARMONY HmMessatnntKCoi 






Greatest Hits 


43 






21 




JJAOQ-O potior —friw »?» coi 






Poe Little Rich Girl 


12 




22 




JON B E2 ITSJfl'SJLNCTUAHY URBAH 111 ■CGI 






Stronger Everyday 


17 


46 


ran 




JOSS STONE • s ujRttMHi'iuncO' 






Mind Body & Soul 


15 


47 


■ 


29 




JUVENILE CASH M0»«Y OWMTAIMRO (IIMCOI 






The Greatest Hits 


9 


o 


■ 






MICHAEL JACKSON hw *»» , scNvMusici5(M(ocn'UV[i 






The Ultimata Collection 





ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



SMOKIE NORFUL em cosKLrrmiPMCD. 



Nothing Without You 



THE ALCHEMIST alcWikochuj.mcdi (hi 



1st Infantry 



TEENA MARIE ukSHMONEiciASSiuimssiruuRGniMCO) 



VARIOUS ARTISTS A 1 



I M MUSIC7.0MBA 9O011.MME HJ H COI 



DE LA SOUL A0l!«a , , i SANCfUAHVUR6AM1IMai! 



JAY-Z A 3 ROC A EE HADE F JAM OO'UB'JlOJMO (I Mj'llJK 



The Black Album 



TERROR SQUAD sbouniversai « 



True Story 



LIL WAYNE CASH MONEY OflMbUMHG IIMCOI 



Tha Carter. Screwed & Chopped 



KANYE WEST a' boc A FEiuMJfFjAwoemjr.wjMGiBwiJMi 



The College Dropout 



THE GAME getimvihtmcdi (HJ 



Untold Story 



ROY JONES, JR. PRESENTS BODY HEAD BANGERZ w^w^m 



Bodyr^BJiiflBfiroiweO* 



TWISTA A Atlantic e?is-' 



Kamikaze 



THE DIPLOMATS PRESENT JIM JONES cMwrswu-^KH "m.*. 



On My Way To Church 



213 DDCG«mE2B7o;ivTiii»i>sii 



The Hard Way 



MASE • baobov^o mioeoBtr.-uMAGiijMCiJi 

JIN ArjfF HfOEHS MWf'iVMGIN (UM COI 



Welcome Back 



The Res t Is History 



DONALD LAWRENCE & CO. verity uzh'ZOmba m i m it m> [Hi 



I Speak Life 



VANESSA WILLIAMS lava ui»ag him coi 



Silver & Gold 



THE O'JAYS music wo»m itvvsanctuaay ursak hi m coi 
LUTHER VANDROSS A 2 
FRED HAMMOND 



Imagination 



jiim*WGn:*is*i 



Dance With My_F 



VERITY,'.!! It MTM.20VIBA 1 1 '. .MTI 7 » 



Somethin "Bout Love 



CHOPPA CITY ■ r:;.> -jet- ■ i ; i". 1 7 ii 



Life After Cash Money 



PRINCE A NPG'CKUMBlAS?S«VS0V7MUStC't|HEQCDI 



Musicology 



WILL DOWNING Gm>«n«veinaic» 



Christmas, Love And You 



SHAWNNA ClSTURBiVG TMAPtACEOEF jAM«7*W'10JMC(UMCOt 



Worth Tha Weight 



II I .ijnivefisw. SMjajjejaBj n 



O'Ryan 



KIERRA KIKI SHEARD Eui6osPH»iM<if«cDi [M] 



DEM FRANCHIZE BOYZ 



Dem French iie Boyz 



J MOSS GCSPOCENTfeC 
1-20 CAPITOL B2I H 1 1 7 M CO 



The J Moss Project 



Self Explanatory 



VICKIE WINANS w»TY«»i*?nMBAHF*iB»i [M] 



Bringing It All 



WU-TANG CLAN BMSsr*«BMiwKn>«awiii«iiaMCn Legend Of The Wu-Twg: Wu Tang Clan's Greatest Hits 



ANGIE STONE j»:is'.<mgiiimcoi 



Stone Love 



LLOYD THE IMCiOEFMMW 



mobb deep wwiMXJmwimmAwm»m 



Amerikaz NightMare 



76 85 



HOUSTON* i. -« : ... 



ft's Already 



RAY CHARLES -«b«.s v»was veiwzk' h »i cj R*y Caarlet CfllrtrMei A Goiacl Christnurt With The Votces Of 



50 CENT A" SHJ,C'ArTr^M.>T«IS3M4-IHTfFtSC0PtttMi l IJ.M) 



Get Rich Or Die Tryin' 



LALAH HATHAWAY MESARAUEMOONDWtll.'PVRAMCIllMCOl [Hi 



Outrun The Sky 



OUTKAST A* LAMCEniU-r2CMBAr22MC0i 



SH YN E SA,*GLAN0,OEF JAM OBHtT 10JMG « W13 Ml 



UL' ROMEO StW<0EIMlTSTSr>K0CHI11M/17MI 



SpeakerboKxicThe Love Below 
Godfather Buried Alive 
Romeoland 



URtbtOCHdMCDI 



THE DIPLOMATS wrtDUATSHii-TKcaiiiisicrji 



Diplomatic Immunity 2 



AMEL LARRIEUX ul ssliee mei ism ^ 



G-UNIT A' G U*nM'MJ-.!NTFRSCOPEII»UMI 



Beg For Mercy 



BARRY WHITE 'Ti'rtTYTYiTtBmilMMijuaiiiaiiii The Best 01 Barry While: HA Century Mntsrs Tha Millennnm CcllecbM 



RAVEN-SYMONE houyyvooo h 



This Is My Time 



8 BALL & MJG • bad boy k 



BEENIE MAN SMOCmNGweEStiiTr.vnKHNiijM.-nMi 



Back To Besics 



TEEDRA MOSES 



Complex Simplicity 



RAPHAEL SAADIQ »-oor.iEtJMii7MCDi 



Ray Ray 



™ 4 Billboard TO 


P R&B/H 


IP 


■1 


H 


OP CATALOG / 


ALBUMS 




i 


: 
? 

i 


Sales data compiled from a national subset 
panel of core R&B/Hip-Hop slores by 

ARTIST IMPRINT A N'JMBER/OISTRIBI/TING LABEL 


IS* Nielsen 
SoundScan 

Title 


TOTAL 
CHART WKS 




I 

5 


ARTIST IMPRINT & NUMBER.DfSTfiiBJjTlNG LABEL 


Title 


TOTAL 
CHART WKS 






RAY CHARLES mcuxhu 


5 Weels Ai NLnbm l 


21 






LUTHER VANDROSS A . r ^-sovvj, irii« 


This Is Christmas 


17 




i 


The Very Best Of Ray Charles 




15 


ANITA BAKER • ahanik: tijM'RhisDiI' M CTi> 


The Best Of Anita Baker 


113 


►§< 


4 

5 


EMINEM A 


The Eminem Show 


131 




21 


JAY-Z A 1 PQC-A-ffUA,tlFF .AM itbitt* IDJI*T. 'JSi'tjei 


The Blueprint 


104 


BOB MARLEV AND THE WAILERS # ■•• ««..»„ :. 


Legend The Besi Of But Marley And The Wallers 


420 






JAY-Z A '"a. - ! id: a f-f.:AW040- i;APirai issn'irsai 


Reasonable Doubt 


357 




: 


THE NOTORIOUS B I G. »• . • ...».• » .. 


Ready To Die 


470 




18 


LAURYN HILL A 1 rM"«o.i.- rn : i.<h i-a-.f . •,• ■.• : ■ w "« 


TheMiseducationOfLaurynHill 


191 




10 


EMINEM >'nww>w»'n:ip|.i a ii> 


The Marshall Mathers LP 


194 




22 


SADE A' EPiCBSJBJSOVYMXJSICIIIMECllBMI 


The BesiOfSade 


434 




~9~ 


MARtAH CAREY a' niMMHmiw •»«<••• atvi* 

LIL JON & THE EAST SIDE BOYZ A' nim •>•••» 


Merry Christmas 
Kings Of Crunk 


50 

4 






AL GREEN A 1 hi.the mr,-n s-liu t»-x. -*>--!, •;*»••♦» 

DESTINY'S CHILD • wus C AniXIliCOLUMBUHOM'SONYMUSICIlIMEO.'llMl 


Greatest Hits 
B Days Of Christmas 


479 
16 


8 


: 


STEVIE WONDER • . , 


The Definitive Collection 


45 




19 


DR. DRE A 1 ris-H^v.f.M.:-.: :h mwi?» 


The Chronic 


354 




2 


THE TEMPTATIONS ■ ■ .. . The Best 01 The Templations 73)» Centufy MBUerj Th« Chfistmai tollftclion 

a .... ..j,.,^ rtr»ata*1 H.n 


309 




23 


DR. DRE a i. i 

MICHAEL JACKSON # - .laymustCiiimequbmi 


Dr. Ore — 2001 
Thriller 


212 
i ' 1 






~' "~ ~ " — 

EMINEM A' \MB A':iRMa'i.lSOW IN'I ASCOt in alii a 


The Slim Shady LP 


195 




1 7 


THE NOTORIOUS B.I.G. * &AoBOYn»iri>ivviGna»^Hi 


Life Alter Death 


353 




7 


2PAC A 


Alt Eyez On Me 


.15".' 






THE TEMPTATIONS a 


Give Love At Christmas 


47 



album i with a run 1 
•n<l CO pries* for 
weHEfs tfvs «*ei |H] id 
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■-- ,; -aIinn r« 71V! I'M. .ir . Pl.i'ir -i ■ ' f,i -ir r 1 l,r,n nl ItTl VK] 1. -.rT; 'f-'ilr,. p. a'in.- ' "- 
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HOP AIRPLAY. 
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rrat 

AHTI5T .IMP«INT.'P«OVOTICN IAML 


54 




nniffni mi urmim ininri 1 1 >ri i nmn— liltt* 


56 




Hey Now {Mean Muggin) 


63 




now Does 11 Feel' 

Wilt* BAUER y; If WD'LVIBUINI 


60 




Encore ^ 

(MINIM -WADl WTMMArK'fntKSCCWi W 


6? 




A Hose By Any Other Name 

map e •,!• .-. vpt. 


69 




You're The One ^ 


5 1 




Tempted To Touch 


Efl 




So Sexy Chapter tl (Like This) 


64 




Westside Story 






Truth Is ^ 


57 




Red Carpet (Pause, Flash)^+^ 


75 




Ordinary People 


55 




Breathe, Stretch, Shake ^a>_ 


66 




Forever, For Always, For Love 

LAIAM K*TMAW*i lyw.tfU'f 






Can't Wait 

A.Avr inwAMwrnnacfrTrviMTERScncfi 


68 




One Million Times 

mpaj.:i .r.tT iTijif*' ■: 






Elan Vaiii U/inna 

rlsp Tour wings 

... w 


— 




Hold You Down 






Boyz In Tha Hood 


73 




Ain't Nothing Wrong 

«JUi!DN iCISTLfifi NG TM* H*atAfTTOU W 








7C 




King Of The Dancohall 

HftSit MA\ .SHCCX1HG I'lBISMRfciS 


58 




Dammit Man 












Na NaNa Na ^ 


61 




Just Lose It 



Bl irnprfswons .release C 2004. VNU Bi 
3j(iora art etactronicalry moniKnd 24 hours a day, 7 ■ 
1 compile Ure Hoi R&B/H«-Hoo Singles & Tracks chart 



Ati NpM reserved Compiled from a national samp* of airplay Supple*] by N*f 
Songs ranted by post impressions, computed by cross referencing euct timet ol 
He earned HitPredictor status St research data provided Dy PromojquM. 
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Lose My Breath 

!■■■■■ . -' ■■■■ •■ 



Drop It Uke It's Hot 

MB o°sg .wr-SBrtu simv wttssegpf . 



a Baby 

■ I.-- I..! 



Big Chips/Don't Let Me Die 



Bridging Ths Gap 



What U Gon' Do 

STMttAS T '.Q( (?.-■■: ilW.T.'T 



Nasty Girl 



How We Do 



Used To Uve U 

if.HSHr.fSCi .IHV:r MI.^U.IXiMfliA.'. 



OnlyU 



Oya Mi Canto 

HOWI IBCC *rtlLAOtf JAM'lOJMti: 



Bring Em Out 



Let's Go 

TuaoAQpy isupJt-ajrjLAruwTc 



Westside Story 



Wonderful 

.■AW.IJ iT* JAW1CJMG- 



White Toe's 



Girls 



MPRIHTPROMOTION LABEL 



Drop It Like It's Hot 



Over And Over 



'JU-W. IfFFT' K *1L7JBIMS. 



ft 



My Boo 



1,2 Step 



Lose My Breath 



Balla Baby 



Goodies 

DMA SHOVJ" ■"""- 'if TfiVtlTntm^l 



•sir 



n Amp*urHiMfw:apr' 



What U Gon' Do 



Shorty Wanna Ride 
OnlyU 



RodroMonrtor 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
-*w FANTASIA 
W Truth Isrmg 



i«r*MMMi|mC2l)04.miBwniMM>i 
rScwnaScarklnc WnfBw*) OoWWWsei 
m a njoorul iuOMt (*W o( core «iSMp+wc «o«s 'hrsaaU 

1 1 n i 1 1 nnrnnin i it i>i ntn 



Com pilar) trom ■ national 1 am pie ol data supplied by Flatten 
Broadcast Data Syttamt M rhytfirp.c airplay stauons art alac 
troniealry monitored 2* noun a day. 7 day* a week Songi ranked 
by numbe* ot detection OBSotigi yiowing an ncease m delec 
born over Die p< rwui week, regardlest of ctiart movemeni A 
long which hai been on tha chart for more than 30 weeks will 

Gnarally not receive e bullet even it rt regrsteis an increase m 
leCDoni The mvtnmic airplay chart runt at a deeper len^ih m 
Atrplay Monitor. Billboard Information Network, and 
brflboard torn Vindicates trtJe earned HiPredictDr status m 
research date provided by Ptomosquad r 2004, VNU Business 
Media. Inc AH ngtits reserved 



RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 
p^STINY S CHILD 

W^SWt E EAST SIDE BOYZ 

LUpACRIS 
Get Back idjmg 

f^t?ke McSfanna INTFRSCOPE 

laS^liB^OiTliFL^RL^^ 

ALICIA KEYS 
Karma five; 

GUERILLA BLACK 
YOiTre The One virgin 

Over^nnfover umrg 

van -Nl UMRG 

NIVEA 
Okay lOMBA 

kli^yo^Tn? Wrong CAPITOL 

EMINEM 

Encore interscope 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
-4» ALICIA KEYS 
VT Karma RMG 
«4w EMINEM 

W Mockingbird INTERSCOPE 



HECENTLV TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 
LUpACRIS 
Get Back iDJMG 

to%j WA r^ E 

GUERILLA BLACK 
Toure The One virgin 
DESTINY'S CHILD 
Soldier Columbia 

JAY-2/LINKIN PARK 
Numb/tncoro WARNER BROS 

nGn Me^^nna INTERSCOPE 

CAPITOL 

NIVEA 
Okay zomba 

•Na UMRG 



Music ^M^n 



Rhythm & 
Blues 

Continued from page 16 



Subsequent work with Justin Tim- 
berlake and Pink attracted Davis' 
attention. Recent projects range 
from teen newcomer JoJo's "Baby 
It's You" to Avant's "Can't Wait" on 
the "Shark Ti\e" soundtrack. 

I caught up with the Underdogs 
late one afternoon at Underlab, 
their Hollywood studio on 
Cahuenga Boulevard. Also sitting 
at the board was Background/ 
Universal artist lank, an Under- 
dog Entertainment songwriter/ 
producer who is collaborating 
with the duo on a new album. 

"People don't realize what Tank is 
capable of as a musician," Mason says. 

"And that's what Harvey and I 
want to show people," Thomas adds. 
"That's what we do every day here." 

Mason and Thomas are content to 
stay in the background and let the 
artists and the songs speak for them. 
Rich, well-structured tunes that 
draw strong vocal performances are 
the duo's work ticket. 

"R&B, hip-hop, crunk'n'B . . . 
whatever the music is, it's the song 
quality that matters," Mason says. 
"It's about the chords and the struc- 
ture. A good song is good from top 
to bottom. Hopefully, that will 
become more of a trend." 

As part of the J deal, Mason and 
Thomas will be rolling out releases 
on their own Underdog/J imprint. 
First up in 2005 is Luke & Q, an 
edgy hip-hop duo from New Orleans. 

MUSICAL NOTES: Jody Watley 

returns to the studio. The singer is 
collaborating with songwriter/ 
producer Milan Ross. There is no 



label currently attached to the still- 
untitled project. 

Producer Dallas Austin inks rap 
act Da Backwudz to his Rowdy 
Records; new distribution is being 
negotiated. The duo of Decatur. Ga.. 
cousins Big Marc and Sho Nuff 
mixes Southern crunk. West Coast 
funk and soul on its album "Wood 
Work," which bows in early March. 

Just call Goodie Mob members 
Khujo and T-Mo by their latest 
name, the Lumberjacks. That's the 
moniker the rappers are using for 
their upcoming Koch Records 
Goodie Mob Records set, "l.ivin' Life 
Like Lumberjacks." first single is 
"Turn the Whip" featuring Big Hus- 
tle. Also appearing on the album is 
Goodie Mob cohort Big Gipp. 
"Livin' " is due Jan. 25. 2005. 

Another "American Idol" finalist 
is making news. LaToya London 
signs with Beverly Hills, Calif.- 
based indie Peak Records, which is 
distributed by Concord Records. 
London enters the studio in Janu- 
ary, and her album is slated for 
summer 2005. 

Hip-hop MC J-Live signs with 
Penalty Recordings/Rykodisc. His 
label debut is set for spring 2005. 

Agent Lee Altaian, whose resume' 
includes stints at WBLS New York 
and booking agency Ujaama Enter- 
tainment, joins New York-based 
agency Red Entertainment 

BOOK IT: Acknowledging hip-hop's 
influence, Joel Whitburn adds the 
term to the title of his latest book 
covering R&B's charting singles. 
That's just one of several revisions 
found in "Top R&B/I lip-Hop 
Singles," published by Record 
Research. Encompassing 1942- 
2004, the new edition includes 
expanded artist biographies and a 
new point system for artist rank- 
ings. Record Research associate 
Bill Hathaway says an updated 
album companion is in the works. 



' ' tpied . tor agent 1 n MM 1 



Janet Jackson, baseball great Henry "Hank" Aaron, Bennett College president Dr. 
Johnnetta B. Cole and Major Broadcasting Cable Network chairman/CEO Willie 
Gary were honored by the New York chapter of One Hundred Black Men. The salute 
was part of the organization's 25th annual scholarship benefit gala, held Nov. 11 
at the Hilton New York More than $400,000 was raised. Pictured, from left, are 
One Hundred Black Men president PaulT. Williams, Cole, Aaron, lackson and Gary. 
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PEAK 
POSITION 
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TITLE Artist 

PRODUCER 'SONGWRITER) IMPRINT A NUMBER'PROMOTION LABEL 


PEAK 
POSITION 
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NUMBER 1 4 Weeks At Number I 

DROP IT LIKE IT'S HOT O Snoop Dogg Featuring Pharrell v 

« NtnuNts ■■: aWQuus/ im .wmschjooj o oixcrsmLGint'j aanrnrmRsc 


1 




42 


4] 




CAUGHT UP Usher 

a tiA--. " . -..v.r; atrftdtti'. 1 . r*. ' k Tip " tf iA'*tEtU2jM :'Jtrc«Aa» 


29 


54 


55 




OVER AND OVER Nelly Feuttinng Tim McGr.yv 


51 




2 


3 




MY BOO O Usher And Alicia Keys ■ ■ 

J .M S£ Al U DVm M SLALA Vt"Q'*5He"LLA AITS. U RA'WjSt) O'-WI tUAt* ,"0MUA 


1 


© 


56 


66 




HEY NOW (MEAN MUGGIN) Xiibil Festuritrg Keri Hilson *£ 

• tBsWaiuttrjTi-S'Ai 


52 




3 


3 




WONDERFUL O Ja Rule Featuring R. Kelly & Ashanti v 

jlJNOT»lff. r*niuAli;SS<SMIfMil^r470Hiilll 4j> * X -<t Blf 1AM EJ4U' IDjMG 


3 


© 


62 


65 




ENCORE O Eminem Featuring Dr Dre & 50 Cent v 

C^^□Ht 1 MRi■^. MUAl^t^^.ij.i.^tijjj^OMWSt^Cr^CJdCWONI OSMW»tddTCT»MlttdBW|.i|«tFltsrart 


53 
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LET ME LOVE YOU O Mario v 


4 


© 


64 


63 




HOW DOES IT FEEL? Anite Baker 


54 














55 








e j FAsngwwi a uu^e . tAsttapw BUJt ram *UWM cuiw.tt. 
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BREATHE O Fabolous v 

ABrBUk.TlJJACIiSWJSWrMHO*^l[Sfll^0&50N^ O Cf r .[« I i'W AUA',T,- 


■■1 


51 


26 




TEMPTED TO TOUCH O Rupee V 

DGWiTtSHfWlf^nit.nSitASil OO 


?'. 


5 


4 




GO D.J. O Ul Wayne v 

M FAf S» ;0 UW11RB tHPWi, O CASH MGS£t fXOCC--lrM«G 


4 


54 


61 


58 




WESTSIDE STORY o The Game Featuring 50 Cent V 

:m -,Bf t, :t d.-H rj, b- . t ,r !'.,-■-.. \.t .-",r-'i o AFtt»*wiHG idynnann- ^'ittst^at 


55 


7 


6 




CHARLENE Anthony Hamilton v 

..v.'.- SCSCOOAlBUMCUl'jaMBA 


3 


57 


63 


60 




A ROSE BY ANY OTHER NAME 0 Teena Marie Featuring Gerald Leveil ■ 

!MMtitJtUJt.ifMaM. o r -'-.tf a: mrtwc 
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LET'S GO O Trick Daddy Featuring Ul Jon & Twists v 

• ■ iF.j-, -rfi ■■■--•»vy. p-.^.ff o ■ ■. T : ■ ' 


,0 


60 






• ■ 1 1 W 1 J 1 1 \_/ 1 Lad/ tDVI 1 9 • 

TRUTH IS Fantasia 

■ . .■■ ...Fi '. " 7". ,.'.».. .L=: '. A = : " -" t i' " " . - ■ " I :='fF J Lai.V LI. JWJ 


60 




9 


1 




DIARY Alicia Keys Featuring Tony! Toni! Tone! v 
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KasmTlRUU.iT J.TAd&IM. -.T'/F-e 


31 




16 






»» »™ Ult k<T~l>l 1 VJrA II H 1— . I \ / r\t r\ i i»nr-» l >/* f «7 

LOVERS AND FRIENDS Ul Jon & The East Side Boyz Featuring Usher & Ludscris 

JSMII" JSM'IKlrMlW3WCB«l>SfS,MSTlMjSl.l l-V: '.it JMl'J" IV 


13 




75 






ORDINARY PEOPLE John Legend 
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HUSH O LL Cool J Featuring 7 Aurelius v 

7AUHElk.i.Jf SWIIHTajJtPltlSPAGtlAHAMC 1*1*5, PBJSHN ail O 


14 




(1 


68 
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FOREVER, FOR ALWAYS, FOR LOVE Ulah Hathaway 


65 


is 


4c 
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U MAKE ME WANNA Jadakiss Featuring Mariah Carey v 
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GOODIES O Ciara Featuring Petey Pablo v 
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KARMA Lloyd Banks Featuring Avant ■ 
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DANGEROUSLY IN LOVE Beyonce V 
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DAMMIT MAN O Pitbull Featuring Piccalo 
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I'VE GOT YOUR MAN O lady Saw 
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HOW WE DO O The Game Featuring SO Cent v 

Wt ORF.MIlUAIiOOlC jAai-t*. J Ur.rm A rO M6 M IL'-WKIi O AMiwAAIH r, Uf.r QHBir -MiRSXOW 


26 


77 






GIRLS O Cam'ron Featuring Mona Usa 

MKtR.IVjlG-.! ii. 'Mi « ::HASfMA:.'.( »iHA.-AHr O HOC A ttLlAWf AAM imCT'ilOjMK 


77 


?1 


1ft 




LEAN BACK O Terror Squad v 
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GASOLINA O Daddy Yankee -v 
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KNUCK IF YOU BUCK O Crime Mob Featuring Ul Scrappy v 
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OH Ciara Featuring Ludacris 
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SPOILED Joss Stone 
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BALLA BABY O Chinqy • 
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FOR REAL Amel Larrieux v 
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LOCKED UP O Akon Featuring Styles P v 
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MY PLACE O Nelly Featuring Jaheim v 
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WHAT WE DO HERE Brian McKnight 
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STILL O Tamia 
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NO PROBLEM O Lit Scrappy v 
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CRUNK MUZIK O Jim Jones Featuring Cam'ron & Juelz Santana 
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GOTTA HAVE IT O Beanie Sigel Featuring Peedi Crakk & Twista 
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WHAT YOU WON'T DO FOR LOVE Boyz II Men 
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WHATEVER Jill Scott '■' 
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KARMA O Alicia Keys v 
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1 TRY O Talib Kweli Featuring Mary J. Blige v 
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THE CLOSER 1 GET TO YOU Luther Vandross Duet With Beyonce Knowles 
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REAL BIG O Mannie Fresh v 
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USED TO LOVE U O John Legend « 
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DON'T LET ME DIE O R Kelly* Jay-Z 
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GOTTA GO SOLO Patti LaBelle Featuring Ron Isley 
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WE LIKE THEM GIRLS O Silkk The Shocker Featuring Master P v 
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YOU'RE MY EVERYTHING Anna Baker v 
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Music DVD Sees Year-End Surge Of Releases 



BY LEILA CO BO 

A slew of late-year releases has placed renewed attention on the 
burgeoning Latin music DVD market Titles by such stars as Ricardo 
Arjona, Alejandro Sanz, Mana, La Ley, Alejandro Fernandez, Eros 
Hamazotti, Luis Fonsi, Enanitos Verdes and Jose Alfredo Jimenez 
are expected to not only increase sales of the format but also high- 
light the market's potential. 

"It's still an underserved market" says Hinsul Lazo, owner of HI. 
Distributors, a Miami-based one-stop that also operates as a brick- 
and-mortar and online retailer. Lazo believes there is an avid mar- 
ket for Latin titles that have been slow in coming. 

"How many DVDs of Argentine or Spanish artists do you see?" 
he asks. "It's terribly underdeveloped." Lazo's music DVD business 
now accounts for approximately 10% of his total business, up from 
5% the year before. 

Lazo is not alone in seeing an increase. According to midyear 
shipment numbers released by the Recording Industry Assn. of 
America, Latin music DVDs went from 208,000 units in the first six 
months of 2003 to 726,000 for the first half of this year. The increase 
represents a 249.5% leap in units and a 2223% jump in dollar value. 

While these are not yet huge numbers, the growth potential is 
obviously there. 

Label heads have been taking note since last year, when the 
CD/DVD combo format took off in the Latin market and since then 
has practically become a standard for some labels. 

"It's great added value," says Jose Behar, 
president/CEO of Univision Music Group, not- 
ing that CD/DVD releases now account for 
approximately 65% of UMG's sales. 

Those same CD/DVD releases have signifi- 
cantly bolstered Latin music's presence on the 
Billboard Music Video Sales chart. 

Among the chart's top sellers to date have 
been Latin CD/DVD combos by Los Temerarios, 
Marco Antonio Soli's (both on Fonovisa) and 
Shakira (Sony). Among these, Shakira's "Live & 
Off the Record" is the only one whose DVD fea- 
tures a live show and a 90-minute documentary. 

That kind of DVD — which goes beyond serv- 
ing as a companion piece that includes only 



some videos — constitutes the majority of this new crop of fourth- 
quarter releases. 

Arjona's "Solo" (Sony), for example, out Nov. 23 (see story, page 
23), is best-described as a kind of documentarv/biopic It is accom- 
panied by a CD of newly recorded acoustic versions of his hits and 
one new song. Jennifer Pena's "Houston: Rodeo Live" is a live con- 
cert CD/DVD from her sold-out show at the Houston Livestock 
Show and Rodeo. 

Alex Ubago's "Concierto En Vivo" (Warner), which also came out 
Nov. 23, is a live concert that is being released only as a DVD. So is 
Maria's "Total Access," a mix of live show and documentary, and Ale- 
jandro Sanz's "Los Videos," which includes all of the artist's videos. 
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ENANITOS VERDES: ITS FIRST LIVE ALBUM WILL ALSO BE RELEASED ON DVD 
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A fourth Warner title, La Ley's "Historias e Histeria," is a CD/DVD 
combo; the DVD includes the band's 23 videos. 

Releasing all of these DVD titles on or around the same date, 
Wamer national sales director Hugo Flores says, was no coinci- 
dence. The goal, he says, was to provide buyers with multiple 
DVD choices. 

"We're going to be even more aggressive with DVDs next year," 
Flores says. "Sales are increasing every day, and the good thing is, 
we're trying to release DVDs with something different, to entice 
the consumer." 

Flores is also banking on retailers' increasing practice of having 
a separate section for Latin music DVDs. 

"The explosion of Latin music DVDs is incredible," says Ines 
Cortes, regional marketing manager for Trans World Entertain- 
ment, which includes the Specs and F.Y.E. chains. "We have a great 
collection coming up. Everybody is releasing CD/DVD combos, but 
the DVD alone is also selling very well." 

ARTISTS LIKE IT, TOO 

Beyond the commercial implications, the notion of a DVD release 
is attractive to artists as well. 

"The DVD is the bridge to the audience," says Felipe Staiti, gui- 
tarist for Argentine rock band Enanitos Verdes. "I'm not that into 
watching videoclips, but being able to get that close to a band through 
a DVD, where the image is accompanied by music, is fantastic to me." 
Enanitos Verdes recently released its first live album, "En Vivo!," 
on Universal Music Latino. Culled from con- 
certs in Phoenix and Tijuana, Mexico, "En 
Vivo!" is also set for DVD release in December. 

"A lot of it has to do with making a decision 
jointly with the artist," says Gabriella Martinez, 
VP of marketing for Warner Music Latin Amer- 
ica, explaining the variety to be found among 
Warner's DVD offerings. 

In Manas case, she notes, the objective was 
an image-driven release. 

"One format will never substitute the other," 
she says. 

Staiti says, "In this day and age, it's cru- 
cial that a band has a DVD that shows them 
playing live." 



Indie Latinflava Making Tracks With Mosa 



If you have been following the 
Billboard 'Top Latin Albums chart in 
recent weeks, you may have noticed 
that Mosa's "Damelo" is slowly mak- 
ing its way up the ranks. In the Nov. 
27 issue, the album leapt from No. 
50 to No. 36. The title track is get- 
ting significant airplay from only 
one station— Latin AC WSKQ (97.9 
FM) New York. 

So, what's the deal with "Damelo"? 

The album is on indie label Latin- 
flava, which was recently launched in 
New York by Contemporary Hold- 
ings and Equities and is run by pres- 




ident Ney PimenteL Latinflava also 
owns its own distribution outfit. 
Urban Box Office. 

According to British producer 



and Latinflava founder Adam 
Kidron, the label's aspirations can 
be summed up in three parts: 
"Reduce the price to a price con- 
sumers can afford, liberate the 

artist by allowing them 

to own their master and 
distribute as close to 
the community as you 
possibly can." 

Enter Mosa, a four- 
man, one-woman group 
that plays pop-tinged 
reggaetan. The band's 
album retails for $6 and is 
sold at traditional and 
nontraditional music 
retailers, Kidron says. 
Nontraditional retail out- 
lets include gyms, bodegas, local gro- 
cery stores and vending machines. 
Already, Kidron has installed three 
vending machines that distribute 
albums and downloads at the King of 
Prussia Mall in King of Prussia, Pa. 

The label's marketing is also imag- 
inative, with multiple deals in place, 
including one with Cingular. 



"We don't have fixed costs, we 
don't have long-term contracts and 
we are very judicious in how we do 
our marketing," Kidron says. 

Upcoming Latinflava releases 



Latin 
Notas 



By Leila Cobo 

lcobo@billboard.com 




include an album by Fraganria and a 
reggaeton compilation. 

VISUAL CHOICE: Music Choice is in 

the process of offering videos via 
some of the cable networks that 
carry the channel. Although the 
videos will be offered as on- 
demand selections, they're free to 



the consumer. 

When a song plays on any of 
Music Choice's Latin channels, for 
example, viewers will have the 
option of requesting the video and 
then watching it as many times as 
they want. Viewers can also choose 
any video from Music Choice's 
library, regardless of whether the 
song is playing. 

GOOD CAUSE: Mexican rockers 
Jaguares will headline a benefit con- 
cert. Justice for the Women of 
Juarez, Dec. 2 at the House of Blues 
in Los Angeles. 

Sponsored by Amnesty Inter- 
national, the show seeks to draw 
attention to the unsolved mur- 
ders and disappearances of nearly 
400 women near the U.S.-Juarez, 
Mexico, border. Jaguares have 
been active in denouncing the 
Juarez murders. 

IN BRIEF: Latin fusion band Ozomatli 
has signed a worldwide administra- 
tion deal with Famous Musk Pub- 



lishing. The deal covers the group's 
most recent album, "Street Signs," 
which is on Concord Records. 
Ozomatli's members all have their 
own publishing companies, 
previously administered by Rondor. 

Dominican merenguero Tono 
Rosario has signed a multi-album 
deal with Universal Music Latino. 
His first release under his new label 
is "Resistire," due Dec. 7. Rosario was 
previously signed to Warner Musk 
Latina. In other Universal Music 




Latino news, the label has renewed 
its contract with norterlo icons Los 
Tucanes de Tijuana 
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NEWS FROM SOUTH OF THE BORDER 



In Mexico : Four of Mexico's most notable grupero 
acts received gold certifications from the recording 
industry association Amprofon for sales of more 
than 75,000 copies only a few weeks after their 
respective album releases. 

Despite Los Temerarios' latest studio album, 
"Veintisiete," still being in stores, the act's new com- 
pilation, "Regalo de Amor" (Fonovisa), was certified 
gold. The disc includes a previously unreleased sin- 
gle, "Esos Amores," performed with Julio Iglesias. 
The song is also the theme to soap opera "Angel 
Rebelde," which just debuted in Mexico on the Tele- 
visa network. 

Also earning gold certifications were Lupillo 
Rivera, for "Con Mis Propias Manos" (Univision), and 
Marco Antonio Soli's, for "Razon de Sobra" (Fono- 
visa), which went gold in just one week. 

l.os Tigres del Norte earned double gold albums, as 



well as a platinum certification for 100,000 copies sold, 
for "Pacto de Sangre" (Fonovisa). The set's two singles, 
"Jose' Perez l^eon" and "La Manzanita," are among the 
top five most-played songs on Mexican radio. 

TERESA AGUILERA 

SoundExchange and Mexican rights society Somex- 
fon have signed reciprocal agreements for recording 
artists. One deal allows SoundExchange and Somexfon 
to receive and distribute royalties for artists 
represented by either society. Somexfon will collect 
and distribute royalties for performers and musicians 
in conjunction with collecting society EJE Mexico. 

The second agreement covers indie labels. The deal 
will allow SoundExchange to collect for Mexico's 
indie labels in the United States and allow Somexfon 
to collect for independent U.S.-based labels in Mexico. 

LEILA COBO 



Arjona Innovates On CD/DVD Set 



BY LEILA COBO 

MIAMI — In a crowded market of new 
DVD releases, Ricardo Arjona's "Solo" 
stands out. 

Released Nov. 23 as a CD/DVD 
combo, "Solo" (Sony BMC) is a 
highly personal portrait of Arjona 
that can best be described as an inter- 
active biopic. 

"People are used to DVDs that are 
five videoclips and a guy sitting on a 
chair and that's it," says Arjona, speak- 
ing over coffee at a Miami hotel. "In 
this case, the DVD carried the weight 
It's the work of two years, where there 
was huge effort and where each idea 
was crazier than the next." 

The CD companion, also titled 
"Solo," includes many of Arjona's 
greatest hits, such as "Mujeres," 
"Soledad" and "Si El Norte Fuera 
Sur," as well as virtually unknown 
tracks that were personal landmarks 
for Arjona. 

Among them is the current single, 
"Porque Es Tan Cruel el Amor," 
which Arjona originally wrote when 
he was 1 7. The track is No. 1 1 on the 
Billboard Hot Latin Tracks list this 
week. Like all the songs on the CD, 
"Porqu£ Es Tan Cruel el Amor" has 
been rerecorded in sparse, elegant 
arrangements played only with 
acoustic instruments. 

"They are the most important 
songs in my career, dressed with very 
little clothing," says Arjona, who 
asked musicians who have been key 
to his career — such as pianist Miguel 
Nunez and guitarist Junior Cabral — 
to record with him. "But the real 
weight of this project, even though 
I'm convinced about the album, is 
what's on the DVD." 

An abbreviated version of the DVD 
was screened for Miami media Nov. 17, 
after which Arjona performed. 

The DVD is surprisingly intimate 
for an artist who, despite his fame, is 



notoriously private. 

On "Solo," Arjona not only opens 
up his home and introduces his 
children to the camera, he also takes 
the audience to his native Guatemala 
to visit his elementary school, his uni- 
versity and even the home where he 
was born. 

There are stories of inspiration, 
tales of hard knocks and testimonials 
from a varied cast of characters, from 
Ricky Martin to Rigoberta Menchii. 

A DVD FOR FILM BUFFS 

While the obvious buyer for the 
DVD is the avid Arjona fan, the singer/ 



ft- 

EriNfi 



songwriter says he believes film buffs 
will also be interested because it 
breaks the stereotype of the normal 
musical DVD in a CD package. 

"Solo" will be screened in several 
cities, and will be promoted with TV 
campaigns throughout Latin America 
and the United States. In addition to 
working the single to radio, several 
retail campaigns were launched, 
including one with Wal-Mart that 
allows consumers to download a free 
preview of the DVD. The two-format 



push seems to work together. 

"Arjona always sells well for us," 
says Ines Cortes, regional marketing 
manager for Trans World Entertain- 
ment "Solo," she adds, will be placed 
in the CD racks because it has a CD 
and not a DVD packaging. 

But the DVD concept, publicist 
Diana Baron says, has been instru- 
mental in garnering media interest 
for the project. 

WHEN HE WAS 17 

"Solo" was conceived and executed 
by Arjona on his own. When he took 
it to Sony, the label embraced it and 
suggested recording the companion 
CD. It was the label that suggested 
"Porque' Es Tan Cruel el Amor" as a 
single even though the song was writ- 
ten almost 20 years ago. 

"It was the first song I ever wrote 
. . . It's very innocent, very fresh," 
says Arjona, who was tempted to 
change the lyrics for the new version 
but decided to leave his teenage 
thoughts intact 

In leaving things exactly as they 
were, Arjona is being faithful to his 
project, which documents the good 
along with the bad. 

One of the topics touched upon, 
for example, was his failure to get a 
record deal. Sony Mexico rejected 
him several times before signing 
him. Afterward, Arjona's socially con- 
scious lyrics propelled his albums up 
the charts. 

Looking at the current state of the 
business, Arjona sees a connection. 

"Record labels are realizing that the 
only way to sell albums is with excited 
people. That means those who make 
the albums and those who buy them," 
he says. "And for people to be terribly 
excited about an album, the person 
who made it had to be terribly excited 
as well. Now in Latin America, each day 
we see | fewer j pretty faces and more 
people who have something to say." 



Music 

Solphonic Brand For 
Clubs, Sandwiches 



New York independent label Sol- 
phonic has been creating quite a 
name for itself in the world of 
lifestyle marketing via branded 
compilatioas for boutique hotels, 
trendy restaurants, lounges and 
fashion salons. 

Solphonic founder Jay Friedlan- 
der says the company is working on 
several projects, including cus- 
tomized CDs for a new 



there is an inherent danger in featur- 
ing numerous vocalists and musical 
styles on one album, he believes he 
struck the perfect balance. 

"It could have been like a compi- 
lation gone wrong." he says. "But 
this still sounds like me. If I would 
DJ. this is what I would play today." 

SOUND BITES: Fans of Everything 



gourmet sandwich 
chain, Starwich. 

Solphonic has also 
signed a distribution 
deal with Musicrama, 
which will help secure 
proper placement for 
the label's new beat- 
mixed compilation, 
"Escape: St. Barth's." 

The breezy and soul 

ful collection includes 

tracks by Martin 

Solveig (Joey Negro's dub mix of 
"Rocking Music"), Junior Jack ("E 
Samba") and GusGus (Tim 
Deluxe's mix of "David"). 

"St Barth's" is the first volume in 
the destination-oriented Escape 
series, Friedlander says. 

Ultimately, Friedlander's main 
focus is to "brand Solphonic as the 
label that lifestyle brands go to for 
custom-branded compilations." 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboard.com 



but the Girl will have reasons to be 
cheerful the day after Valentine's 
Day. On Feb. 15, Sire/Atlantic/ 
Blanco y Negro/Rhino will issue 
the British duo's "Adapt or Die — 10 
Years of Remixes," a new collection 
that includes many new and previ- 
ously unreleased restructurings. 

Highlights include rare re-rubs 
by Jazzy Jeff ("Mirrorball "). Kenny 
"Dope" Gonzalez ("Downhill 
Racer"), Jay "Sinister" Sealee 
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•rm-ini/ii 



BACK TO BASICS: Drum'n'bass 
ambassador Roni Size likens each 
of his studio recordings to an 
"exam paper." 

For Size, his double-disc debut, 
the Mercury Prize-winning "New 
Forms," was a "skeleton of ideas — a 
studio record meant to sound live. 
And it translated well onstage." 

Similarly, he says his 2000 disc, 
"In the Mode," was made for the 
stage. "It was not made from a DJ 
point of view." 

On his new album, the vocal- 
driven "Return to V" (Full Cycle/ 
Thrive). Size steps back to his soul- 
ful roots. Among those joining him 
on the musically diverse set are 
Joceryn Brown ("Sing"), Sweetie 
Irie ("Rise Up") and Beverley Knight 
& Dynamite ( "No More"). 

"1 put this record together for 
myself," Size notes. "The contrib- 
utors are people I've met along 
my beautiful journey. It's my very 
own Noah's Ark — it has a little bit 
of all the musical styles I've 
worked in." 

While Size acknowledges that 



("Lullaby of Clubland") and King 
Britt ("Rollercoaster"). 

Also noteworthy are remixes by 
C.L. McSpadden ("Missing "), Brad 
Wood ( "Single") and Kevin Yost 
("Five Fathoms"). 

Look for Ultra's latest releases — 
StoneBridge Featuring Therese's 
"Put 'Em High," Full Intention 
member Michael Gray's The Week- 
end" and Stereo Star's "Utopia" — 
to make their presence known on 
dancefloors and dance radio in the 
coming weeks. 

And if you haven't snagged a copy 
of StoneBridge's full-length. "Can't 
Get Enough" (from British label 
Hed Kandi), to quote the fab Gwen 
Stefani, what you waiting for? 

Finally, Esthero fans, take note: 
Reprise is issuing the lyrically astute 
artist's six-track "We R in Need of a 
Musical Revolution" EP Dec. 7. Such 
choice cuts as "This Lullaby," "Every- 
day Is a Holiday (With You)" featur- 
ing Sean Lennon and the title track 
offer a fine preview of her sophomore 
album, which is scheduled to arrive 
in the first quarter of next year. 
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THIS WEEK 


LAST WEEK 1 


1 2 WKS. AGO J 




TITLE imwiini a NuMBtnpnoMOIiONtABEL Artist 










S' NUMBER 1 iSS l Week At Number I 


o 




s 




(REACH UP FOR THE) SUNRISE Duran Duran V 


e 


J 


•; 


10 


WHICH WAY YOU'RE GOING ,„„ Bobb.e R.vota 


o 


H 


14 


5 


WALK INTO THE SUN , Dirty Vegas 


4 


6 


10 




ONE NIGHT STAND (REMIXES) <a}a»M>mst Mis Teaq 


o 


9 


16 




WHAT YOU WAITING FOR? Gwen Stelani v 


6 


1 


2 




SAND IN MY SHOES (REMIXES) - v . i Dido 


7 


4 


/ 




TOUCH IT toMMiHOTstvsRiiuuL»ssii]SMrwr Holly James 


o 


! 


13 




WHATEVER U WANT (DANCE REMIXES) ■ xhwdiui Christina Milian hotoring Joe Blldden 1 


o 


15 


"l? 




RAINDROPS WILL FALL (REMIXES) ,,iaa Tamyra Gray 


<D 


■ J 


la 




EIGHT EASY STEPS (REMIXES) ■ Alanis Morissette 9 


11 


5 


l 




DIARY (HANI MIXES) ifsim^rmg Alicia Keys Featuring Tony! Toni! Tone! v 


O 




23 




MY MY MY ^oinHFw, ihieiitcimmy gov siuf AtASti MoTONM, BOr Annand Van Helden v 


13 


1 


9 




SHAKE THAT BODY hshttjiat'itrsai jqtcvmrg The Ernie Lake Project Featuring Kevin Ceballo 


o 


23 


43 




LOSE MY BREATH (P. JOHNSON & M. JOSHUA MIXES) •. .. . v Destiny's Child . 


15 


10 


6 




EVERYMAN... EVERYWOMAN... m^^mmtms Ono 


o 


20 


25 




YOU LIFT ME UP . , ... Martha Wash 


17 


1 1 


1 




FREE ME nmn Emma v 


o 


21 


23 




WITHOUT LOVE ■■ v Sun 


19 


16 


a 




LOOKING GOOD. FEELING GORGEOUS i RuPaul •. 


G) 


24 


36 




VERTIGO (JACKNIFE LEE MIXES) :n- » U2v 


21 


18 


15 




PARTY TIME (T. MORAN/J. BUDZ/REED & WARREN MIXES) .re,n-..-„ ■.- wi Raw Deal 


22 


13 


1 1 




DIRTYFILTHY iwisildphomo Superchumbo Featuring Ceieda 


23 


27 


30 




ECSTASY lAouunta ATB 


24 


19 


12 




OCEAN DRIVE (LENNY B./THE SOURCE/WILSON REMIXES) Bii.«inn™,.. Madison Pork 


© 


A? 


.:■-> 




ENJOY THE SILENCE (REMIXES) wntmur- Depcche Mode 



EWOHEWAY 
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TITLE r.v ■■ 'ji .s .1 iuhi k • >i-.i.'.iu LHuyi 



* POWER PICK 



SILENCE 2004 



Oi-ltiniini Fealiinni) 5.riah McLiic.hl in 



Friscia A Lamboy 



THE WONDER OF IT ALL inumstniam 



HAVE A GOOD TIME nuixnm 



3 Speaker High 



FEEL YOU •'■ t im .»i ■ r.i 1 1.,. 



Alyson 



THE JOINT IS JUMPIN' mpsovn 



01 Featuring Lisa Hunt 



COPACABANA (REMIXES) 



Barry Manilow 



PUMP IT UP lAWiai 



COMO TU (P. OAKEN FOLD/R. RIVERA MIXES) 



STILL (REMIXES) [il.traiim*»iiam.c 



HOW WOULD U FEEL ■■ 



David Morales With Lea-Lonen 



TRIBAL MADNESS 



Sue Queen Featuring Mitch Amir k 



HOW COULD I LIE 



MIDAS IMPrfll 



PERSONAL JESUS (FELIX DA HOUSECAT MIXES) imsscon " 



Marilyn Manson V 



BEAUTIFUL DAY moiiim wwiujmui DJ Jackie Christie Featuring Discomind 


FOLLOW THIS BEAT 


Paul Johnson 


BACK TO LOVE JUjitat/MusicnANt 


Rachel Pmay 


IT'S GONNA TAKE TIME rMmntmmitm 


Nadia 


SOMEBODY TOLD ME (KING UNIQUE/J. HARRIS MIXES) 


The Killers v 


LOLA S THEME 


Shape: UK 1 


DEVIL INSIDE (R.H. VISSION/SCUMFROG MIXES) .'.„:.-;.,. • 


Utada 


Hit HOT SHOT DEBUT UU 

DO YA THINK I'M SEXY? (REMIXES) ... .1 


Rod Sluwon 


HOME (REMIXES) simpkredcomftomc.",^!. 


Simply Red 


BE HAPPY v»msoiAi3i.HusicnANt 


Georgie Porgie 


FREEFALLING •ochm 


Kal People v 



liart tt cniTtpilvd '101T1 j nAlioml lajnplv of reports from club QJ* wVkJaOcIib iv*>d8bility Cell 
■able f WA VNU Business MorJie, Inc and Nielstn SoundScan, Inc All nohii rtMrved 



24 



www.blllboard.com • www.blllboard.blz 



BILLBOARD DECEMBER 4. 2004 



tEmmn Music 



Krauss + Union Station A Hit 'Both Ways' 



BY JIM BESSMAN 

Thanks to a big year full of awards 
show wins and major TV exposure for 
Alison Krauss + Union Station, 
Rounder Records is understandably 
upbeat about the commercial prospects 
for "Lonely Runs Both Ways," the act's 
first studio album in three years. 

Krauss is also enthusiastic about the 
album — released Nov. 23 — but for a dif- 
ferent reason "I'm just excited because 
it's done," says Krauss, a notoriously 
tardy production perfectionist "We fin- 
ished at the last second possible." 

But she and the band made use of 
every moment of the 18-month on-and- 
off project 'It didn't feel complete until 
the last tracking session," she says. 

STORIES BEHIND THE SONGS 

Union Station guitarist Dan 
Tyminski's cover of Del McCoury's 
"Rain Please Go Away" helped "fill 
in the blanks" at the end, as did 
Krauss' version of Donna Hughes' 
"Poor Old Heart." 

That was the last tune we found for 
me," she notes. "Barry Bales heard one 
of her songs on the radio while driving 
around near his home in East Ten- 
nessee. He called her, and she sent a 
whole bunch of songs. We recorded it 



in a second." 

Other songs came from Krauss' 
songwriter favorites Sidney and 
Suzanne Cox, Gillian Welch and David 
Rawlings, and Union Station banjoist 
Ron Block and dobro virtuoso Jerry 
Douglas. Woody Guthrie's "Pastures of 
Plenty," with an arrangement pat- 
terned after bluegrass banjoist Dave 
Evans' version, provided Tyminski 
with another vocal showcase. 

The lead single, the Robert Lee 
Castleman-penned "Restless," was the 
act's first No. 1 hit in Billboard: It 
recently topped the Hot Country Sin- 
gles Sales chart. Krauss' only other 
brush with No. 1 came when she and 
Billy Dean added vocal parts to Kenny 
Rogers' chart-topping 2000 hit "Buy 
Me a Rose." 

There's also "This Sad Song," which 
Krauss co-wrote years ago with former 
Union Station banjoist Alison Brown. 

"We made that up in the back of a 
van when I was 17," says Krauss, who 
had signed with Rounder three years 
prior. "The guys have wanted to 
record it forever, but I said no and 
really fought to not have it on the 
record. I said I'd feel better if they put 
it under a different name so people 
wouldn't think it was me, or say I was 
a high-schooler [at the time]. But I 



guess it's OK if nobody listens to the 
lyrics closely." 

Buoyed by the contents of "Lonely 
Runs Both Ways" and Krauss' incred- 
ible media exposure during the last 
year, Rounder GM Paul Foley feels that 
the album "without doubt will be Ali- 
son Krauss + Union Station's biggest 




KRAUSS: HIGH EXPECTATIONS 



record ever. Certainly it's our largest 
ship ever— at least 600,000." 

Predicting that the act's preceding 
album, "Alison Krauss + Union Station 
Live" (2002), will reach double-plat- 
inum by the end of the year, Foley says 
that accounts are "just as excited" as 
the label about the new disc. "The 



response, top to bottom, has been 
overwhelming," he says. "The sense is 
that this is Alison's time." 

John Bronicki, music buyer for Bor- 
ders Books & Music, agrees. "It's prob- 
ably going to be the biggest success for 
her," he says, "which is hard to imag- 
ine considering what she sold on the 
last couple albums and the live one 
especially. But she has been a busy girl 
the last year and definitely in the pub- 
lic eye, so this one should far surpass 
her others." 

Krauss' year has included winning 
Grammy Awards and, more recently, 
Country Music Assn. Awards, the latter 
for her hit duet with Brad Paisley, 
"Whiskey Lullaby." 

There have also been TV perform- 
ances, including the Academy Awards, 
CMT Flameworthy Music Awards, the 
PBS National Memorial Day Concert, 
the Ryder Cup opening ceremonies 
and the CMA Awards. 

Borders outlets will feature "Lonely 
Runs Both Ways" in two prominent 
locations, Bronicki says. "One will be 
what we call a 'rolling display cart' fix- 
ture at the front entrance of the store, 
with multiple face-outs of her record. 
We'll also incorporate an 18-inch-by- 
24-inch graphic in the music depart- 
ment with product placement around 



that. This will be from street date past 
Jan. 1, so there will be high visibility — 
and then we'll go into listening pro- 
grams in January." 

Surprisingly, Foley is equally 
enthusiastic about radio support for 
the band. "Country radio hasn't played 
them much over the last few years, 
and her success has been driven by 
press, CMT and retail support," he 
explains. "But coming off the Brad 
[Paisley] single and all the feedback 
we're getting, country radio is ready 
to play Alison." 

Rounder is buttressing retail and 
radio support with a major TV cam- 
paign. It will include CMT spots from 
the weekend before Thanksgiving 
through Christmas and national buys 
slotted just before the morning news 
shows "so everybody in the country 
knows this album is available," Foley 
says. TV performances will include 
"The Tonight Show With Jay Leno" 
Nov. 24 and "Good Morning America" 
Dec. 10, with appearances on "The 
Early Show" and the Charlie Rose talk 
show also slated. 

Krauss, who is managed by Nash- 
ville-based DS Management and 
booked by Nashville's Keith Case & 
Associates, will kick off the first leg of 
a lengthy tour Dec. 1 in Evansville, Ind. 



Allen: U.S. Country Acts Lack International Presence 



Bruce Allen knows how to stir up 
controversy. 

During a recent keynote speech at 
the Country Music Assn.'.s Global 
Markets Forum in Nashville, Allen 
said few country artists have careers 
outside the United States because 
most aren't willing to work for it 




Allen, the president of Vancouver- 
based management firm Bruce 
Allen Talent, whose clients include 
Martina McBride and Anne Murray, 

said at the Nov. 10 event that he is 
disillusioned with the global reach 
of country music and the efforts of 
its artists to expand into interna- 
tional markets. 

"I don't see country music making 
an impact anywhere [else], including 



my home country of Canada," he 
said. "How hard is it to work Canada? 
You could cover the country in a 
week and sales would double." 

Allen said country music in the 
global marketplace has "a problem. 
Make no mistake about that." 

In Allen's view, only one artist, 
Canadian Shania Twain, has a truly 
global career, and he says her ability 
to cross over to the pop mainstream 
was a critical element in her interna- 
tional success. Faith Hill and LeAnn 
Rimes have some international pres- 
ence, Allen allowed, but they are 
"miles behind Shania." Twain is man- 
aged by Q- Prime Management 

"She was always imaged correctly," 
he said of Twain, noting that in pub- 
licity photos of her there was "not a 
boot, spur, fireplace or cactus." 

Country artists who sing with a 
twangy accent and perform songs 
whose lyrics are "children's stories," 
he said, are much more likely to turn 
off audiences overseas. He also said 
international labels are more likely to 
concentrate on working U.S. acts 
with crossover appeal, not those with 
hats or accents. 

"If the consumer is scratching 
their heads, you're dead. 

"Country is indigenous, white soul 
music," Allen continued. "That's why 
it's hard for country to connect in 
some global markets." But he also 



said artists are unwilling to work to 
earn an international fan base, saying 
U.S. country artists' excuses for per- 
forming overseas are "bad food, too 
far and not worth it" 

"Artists have to work the market 
and they have to show up, and that 
means more than one visit" he said. 
"They have to be willing to get on a 
plane and go to 



ON THE ROW: Warner Bros. Records 
Nashville chief creative officer Paul 
Worley has formed Skyline Music 
Publishing with producer/music 
publisher/songwriter WaUy Wilson; 
Chip Voorhis, Wilson's partner in 
their DoubleT&ke Sound studio; and 
Beaumont, Texas-based attorney 
Clen Morgan. 



Europe and do 
the big TV 
shows. In 
Europe, if you do 
the right TV and 
have the right 
image, you can 
get a foothold. 
And if you can 
get a foothold, 
you can kick the 
door down." 

Allen thinks 
the international markets with the 
most prospects for U.S. country 
artists are Ireland, Canada, Australia 
and, to some extent, the United King- 
dom. But while those markets may 
have more of an openness to embrac- 
ing country, he said, "it takes work." 

And as long as Nashville artists are 
"romanced" by fairs and festivals — 
soft ticket events where they can 
make money — Allen thinks it will 
always be tough to get them to try 
their luck overseas. 



Nashville 
Scene 



By Phyllis Stark 

pslark@billboard.com 




The Nashville-based company has 
opened its doors with Worley's cata- 
log of more than 1,500 songs, as well 
as six staff songwriters: Wilson, 
Jimmy Yeary, Kim McLean, Billy 
Crain, Lisa Brokop and Brandon Kin- 
ney. Talent scouting will initially 
focus on Texas. 

Prior to joining Wamer Bros., 
Worley, who is also a prominent pro- 
ducer, was VP of creative services at 
Sony ATVTTree and executive VP of 
creative at Sony Musk Nashville. 



Wilson is a former executive at Uni- 
versal Music Publishing. Voorhis pre- 
viously was VP at Blue Water Musk. 

Elsewhere, Koch Records Nashville 
is shifting its promotional focus from 
reporting stations back to secondary 
stations. Texas-based regional 
promoter Keith Greer exits. Promo- 
tion coordinator Allen Mitchell leaves 
for a job at Universal South Records. 

Meanwhile, Amy Murray, formerly 
of bluegrass label Pinecastle 
Records, joins for bluegrass promo- 
tion and marketing duties. Bill 
Ricks, formerly of Skaggs Family 
Records, joins as alternative director 
of marketing. 

SIGNINGS: Warner Bros, artist John 
Michael Montgomery has signed with 
the Erv Woolsey Co. for manage- 
ment Woolsey also represents 
George Strait, Lee Ann Wo mack. 
Dierks Bentley and Andy Griggs. 
Montgomery previously was managed 
by Mark Hybner Entertainment. 

Travis Tritt is now managed by 
Duke Cooper of the newly formed 
Quantum Management in Nashville. 
Tritt, who records for Columbia 
Records, amicably split with former 
manager Gary Falcon of Falcon- 
Goodman Management during the 
summer [Billboard, Aug. 14). Falcon 
had managed Tritt for 12 years. Cooper 
(Continued on page 57) 
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TITLE Systems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 

POSITIi 
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TITLE 

PRODUCER (SONGWRITER) 


Artist 

IMPRINTS NUMBER/PROMOTION LABEL 


PEAK 










Ittt NUMBER 1 




1 Week At Number 1 






32 


3.1 




IF HEAVEN 






Andy Griggs V 

HI] J J.i r.l V .'ill 


31 


1 


2 


4 




NOTHING ON BUT THE RADIO 




Gary Allan 


1 


32 


34 


40 




THAT'S WHAT 1 LOVE ABOUT SUNDAY 

C MORGAN FOOO^rSELl'AEMIRSEVM SARMOREI 






Craig Morgan 

L'lii.lL'e "LIVV ALHL.V C'Jl 


32 




4 


6 




THE WOMAN WITH YOU 

B CANNON «. CHE SNIf tCWSIWN.O HUSIERI 




Kenny Chesney 

SNA ALBUM CUT 


2 




33 


35 




ME AND CHARLIE TALKING 






Miranda Lamb.n 

EMC AIBUM CUT.rEMN 


33 




1 


1 




MR. MOM 

□ MUFF I Ft MCDONALD Ft HAM IN J) PFFtlMMEII) 




Loaastar sj 

BNA ALBUM CUT 


1 


34 


35 


36 




REVENGE OF A MIDDLE-AGED WOMAN 

B J YVALKEH T Hi WD ID BERG A TATLS.TAIE) 






Tracy Byrd «J 

UNJ. AlULIM _'j I 


34 




5 


7 




BACK WHEN 

■ 1MIMM.1 MCGFUW.P SMITH U5TTV[N3,5SMrTHSirMOfl 




Tim McGraw 

CURB ALBUM CUT 


4 


35 


45 


_ 




GONE 

J STEELE IB DiPIFROJ STfFlfl 






Monttiomcry Gentry 

fsn i 'mf a ^. fi in n.'T 


35 


6 


8 




SOME BEACH 

1 IsA-MOCK IPOvf MTBEtTJUraiCI 




Blako Shehon s> 

WLBM B USDS ALBUM ClTT/WTtN 


5 


36 


36 


39 




YOU DONT UE HERE ANYMORE 






Shelly Fairchild 

19 COLUMBIA 71 It? 


36 




3 


2 




THAT'S WHAT IT'S ALL ABOUT 

* BROOKS HfXINN MVrtWGKI IS MCWM C WIStMAMI 




Brooks SOunnv 

AJHSIA NASWBLi ALBUM CUT 


2 


37 


40 


47 




PAPER ANGELS 






Jimmy Wayne . 


37 


7 
8 


8 


9 




HOW AM 1 DOIN' 

e BtAVtK mmiTCR KB 0ENTUY) 




Diurks Benlle, V 

CAMTOl ALBUM CUT 


7 


38 


39 


43 




HOW DO YOU GET THAT LONELY 

RLFEEIC.TJOHrNStIN Ml FfEKJ TEACHENOMI 






Blame Ursen 


38 


10 


13 




AWFUL, BEAUTIFUL LIFE 

' ROGERS ID WWUTHAOEM) 




Darrvi YVorley S 

□HEAMWURKS ALBUM CUT 


8 


39 


47 


44 




1 THINK THE WORLD NEEDS A DRINK 

El j A. L MUPt E CHLrsCH Z HE-"f -ZHt 






Tern Clark 

MERCURY A1BUM CUT 


39 


11 


12 




PARTY FOR TWO Shan, a Twain With Billy Cwrington Or Mark McGrath . 

fl J LANCE IS TWAIN fl J 1ANGE1 UEIKUPTr ALBUM CUTS 


9 




37 


38 




THE UPSIDE OF BEING DOWN 

K STEDAUiC BAKERT.S BAKEHS LFfEKI 






CadterrMBtict 

RCA ALBLM CUT 


36 




7 


5 




IN A REAL LOVE 

FKOGtRS PVASSAft If l/ASSAHX WSiPAANI 




PaBlVatrsar 

ARISTA HASHVILU ALBUM CUT 


1 


41 


38 


41 




LONG, SLOW KISSES 

B CHANCFY.K BFAFO.D MAUD* U BATE5l tj BRADRFRRY.B HArSLlPI 






HCA AI5LW C-.ll 


38 


12 
13 
14 


,6 


18 




MONDAY MORNING CHURCH 

■ STEfiAlL (S KAXTERJ £NMIttJNI 




Alan Jackson B 

ARISTA MASHVILLi ALBUM CUT 


11 


42 


41 


_ 




MOCKINGBIRD 

JSTBOuD TIflTHL WHITE il FOXXC FOKXI 




Tofayl 


ehhDuatWMlbvsttj 


41 


13 


15 




NOTHIN 'BOUT LOVE MAKES SENSE 

D HUFF IK SACUEYG BUHHJ FFFNFI1 




La Ann Rimes *J 

ASYLUM CURB ALBUM CUT 


12 


43 


48 


55 




WHAT'S A GUY GOTTA DO 

B ROWAN U NICHOLS K. 1 Out. LACE. D SAMl*SDNI 






Joe Nichols 

UNWEB5AL SOLTtH ALBUM CUT 


43 


15 


17 




MUD ON THE TIRES 

■H fC MKI PAisufl 




Brad Paisley v 

ARISTA NASHVTLLf ALBUM CUT 


13 


44 


44 


46 




1 WOULD CRY 

f - ~. ".::■'■ n BAKER; 






Amy Oallav V 

CUBa ALBUM CUT 


44 


14 


16 




COME HOME SOON 

□ HUFFSHFDAISYnaSBOmjSFUMSI 




SheDsisy ■ 

urKsncn ALBUM CUT 


14 


45 


50 


54 




THE BUMPER OF MY S.U.V. 






ChelyVYrirjht 

9 BABfTEO BtD UD 


45 




12 


10 




SUDS IN THE BUCKET 

S EVANS. P WO RLE* IB M0NUNAJENAII 




Sara Evan v 

RCA ALBUM CUT 


1 


46 


49 


45 




I'M A SAINT 

J fllTCHEY U RICWEY J SELL FRS "MARTINI 






MartV Chesnutt 

WATONl ALBUM CUT 


44 




19 


23 




YOU'RE MY BETTER HALF 

0 HUFF.lt URBAN U SHANKS «. URBAN 1 




Kent! Urban 

CABTTOL ALBUM CUT 


16 


47 


51 


48 




THE CHANCE 

B WWAN (D BAY AN T. L HtNGBER) 






Julia Roberts s> 

UEBCUfn ALBUM CUT 


47 


17 


21 


24 




WHEN 1 THINK ABOUT CHEATIN' AIRPOWER ► 

M WRI6HTJ SCAJFE It. WILSON J RKM.V MCGEHEI 


Gratehan Wilson v 

F PIC ALBUM -..T FLUi 


17 




52 


.19 




INSPIRATION 

DLMUFWHY iFJ L MUltPHYl 


Davit 


Lee Murphy htf tiring Ue Roy Parnell 

KOCH ALBUM CUT 


46 


18 


18 


1? 




HE GETS THAT FROM ME 

RMCtNTME.B CANN0N.N WILSON IS 0 -fONESTWHIIf) 




Raba McEntjre V 

MCA MASMVRLi ALBUM CUT 


18 




46 


4J 




1 AINT SCARED 

S SMITH (H BOYEILG LOYDi SMTMI 






Carolina Rain 

tOUITY ALBUM CUT 


41 


20 


20 




HOLY WATER 

B ttNNTJ HICH^WtWUY IB KtNNTJ NICN.VMCGEHLJ COHCN] 




Big & Rich? 

WABWA BROS ALBUM CUTAvRN 


19 


50 


60 


— 




I'LL TAKE THAT AS A YES (THE HOT TUB SONG) 

F ROGERS.? VASSA* U M CEt AO Y V ME IAME 0 1 




Phil Vassar v 

ABIJTA VAJHLTLLt ALBUM CUT 


50 


20 


22 


21 




TRIP AROUND THE SUN 

M UTLEY.M MCANALLY IA ANOERSOHS BWTON S VAUGHN} 


Jimmy Button With Martina McBtlde V 

MUIU0M ALBUM CUTiTtC* 


20 




42 


3,' 




WHERE 1 BELONG 

C LINDSEY iC LlNQSEY.H UNDSEYA UAYO.T VtBGESI 






Radial Proctor 

BNA ALBUM CUT 


37 


21 


24 


25 




NOTHIN' TO LOSE 

M WILLIAMS IKSA«AHMCNACN[)Nl 




JoshGracm 

LTTBC STHf FT ALBUM CUT 


21 










Iflt HOT SHOT DEBUT ill* 






22 


25 


30 




BLESS THE BROKEN ROAD 

M Bm HTM WllUAMS, RASCAL FLATYS (M . HUM MOM A i. BOYD J HANNAI 




Rascal Hans 

UrMCSTBtfl ALBUM CUT 


22 










IT'S GETTING BETTER ALL THE TIME 

K BHOOKS.R CMNN « WRiCMT |R OUNNDCOOKI 






Brooks & Dunn 

ABISTA NASHVTLLE ALBUM CUT 


52 




9 


3 




STAYS IN MEXICO 

J STTOUC .T nm IT WITH) 




Toby Keith . 

OBfAMwaRRS album cut 


3 


53 


54 


53 




FOUR WALLS 

% IEHNINQ 10 RDUINS.H STINSON.O VWIIUAAASI 




Randy Travis 

WOTD-CIJmWJWtR BNGS ALBUM CUTAVRN 


53 




23 


22 




WHAT SAY YOU 

B J WAUEfLHVI.TNn if J MYtRS.M.BAAD* 0M» 


Travis Tritt With John Mellencomp V 

COLUMBIA ALBUM CUT 


22 




43 


33 
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|k> SOUNDTRACK 

Grand Theft Auto: San Andreas 

PRODUCERS: various 

Rockstar Games/lnterscope B0003774 

RELEASE DATE: Nov. 23 

Prior to its Oct. 26 street date. Play- 
Station 2's videogame "Crand Theft 
Auto: San Andreas" had pre-orders of 
nearly 1 million. Indeed, the demand 
for this three-disc set (two CDs. one 
DVD) is poised to be equally strong. 
The "San Andreas" game is set in the 
early '90s and spotlights the diverse 
music that was heard on West Coast 
radio at that time. The two CDs included 
here cull tracks from the eight-disc 
"San Andreas" boxed set, due Dec. 7. 
Featured artists run the gamut from 
James Brown and Public Enemy to 
Heart and Rage Against the Machine. 
AFl's new cover of Nine Inch Nails' 
"Head Like a Hole" adds a contempo- 
rary twist to an early-'90s staple. For 
many, though, the DVD soundtrack 
will be the real star here. This prequel. 
titled "The Introduction." offers some 
much-needed background info. — MP 

|t> RAMMSTEIN 
Reise. Rebe 

PRODUCERS: Jacob Hellner, Rammstein 
Universal 9868150 
RELEASE DATE: Nov. 16 

Music's ability to function as an inter- 
national language accounts for why 
such acts as German heroes Ramm- 
stein have been able to build an Amer- 
ican following. However, when the 
converted hear new album "Reise, 
Reise," they will discover that the 
industrialist band is feeling a little nii- 
metal these days. Its buzz-saw guitars 
and machine-like synth backgrounds 
("Reise. Reise." the unrelenting "Mein 
Teil") cement its roots in the genre 
before taking a turn into territory 
often occupied by Korn ("Dalai 
Lama"). "Keine Lust" is a shot of 
adrenaline DJs should wisely pump 
into the clubs, but the minimalist 
"Los." which rides on bass and double- 
dutch drum beats, is a dancefloor 
sneak attack waiting to happen. The 
sparser arrangement carries over to 
"Amour," another piece that could do 
damage at radio if a version was cut 
with English lyrics. "Stein Urn Stein" 
is a sludgy dirge that scales back on 
the tempo: the time change continues 
with the ballad "Ohne Dich." Expect 
"Reise, Reise" to maintain Ramm- 
stein's American stronghold. — CLT 

► RUFL SWAIN WRIGHT 
Want Two 

PRODUCERS: Marlus deVrles, Rufus 
Wainwright 
Geffen B0003716 
RELEASE DATE: Nov. 16 

We don't blame Rufus Wainwright for 
making an indulgent album. I lis voice is 
beautiful, his phrasing adventurous and 
his arrangements intense. "Want Two" is 
an appropriate response to last year's 
self-conscious disc. "Want One." a full 
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U2 

How to Dismantle an Atomic Bomb 

PRODUCERS: various 
Interscope B000361300 
RELEASE DATE: Nov. 23 

If every song on I J2's new album was as 
catchy as lead track Vertigo," it would 
amount to a reinvention of the band. 
But "How to Dismantle an Atomic 
Bomb" is quintessential L"2, taken to the 
next level. The sound is bigger, the play- 
ing better, the lyrics sharper and the 
spiritual ity more compelling than any- 
thing the act has done in many years. 
While a fistful of old friends (Brian Eno 
and Daniel Lanois on "Love and Peace," 
for example) offer additional production 
to that of main producer Steve Lilly- 
white. "Bomb" is not cluttered. The 
Edge has never played with greater con- 
fidence (apparent on the DVD) and 
Bonos mature phrasing puts his well- 
crafted words across with conviction. 
Songivriting may be the most impres- 
sive part of a record on which 112 scales 
new peaks: From the gospel of "Lay 
Down" to the majestic "Sometimes You 
Cant Make It on Your Own," the album 
is full of great songs, performed with the 
vitality of a band that keeps surprising 
us by simply being itself. — WR 



SNOOP DOGG 

RfirC (Rhythm & Canasta): The 
Masterpiece 

PRODUCERS: various 

Doggystyle/Star Trak/Geffen B0003763 

RELEASE DATE: Nov. 16 

Eleven years after his debut. Snoop 
Dogg remains as relevant and ram- 
bunctious as ever. "R&G (Rhythm & 
Gangsta): The Masterpiece," his sev- 
enth studio set, is off to a great start 
with lead single "Drop It Like It's 
Hot," which was produced by the Nep- 
tunes (who co- executive-produced the 
album) and features Pharrell. The 
track*s tongue-clicking accents and 
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synthed -sampled bounce are irre- 
sistible. Meanwhile, "Snoop D.O. 
Double G" is reminiscent of his early 
Death Row catalog. A lover of the 
ladies. Snoop delivers the goods on 
"Perfect," a midtempo groover with 
the Gap Band's Charlie Wilson. It's 
one of those just-right tracks for a 
late-night drive with that special 
someone. Other highlights include 
"Oh No" (featuring 50 Cent) and the 
crunk-infused "Step Yo Game Up" 
(with Li I Jon and Trinal.— RM 



GWEN STEFAN! 

Love, Angel, Musk, Baby 

PRODUCERS: various 
Interscope B0003469 
RELEASE DATE: Nov. 23 

You won't find much self- revelation on 
Gwen Stefanis solo debut. The No 
Doubt frontwoman proves to be even 
more of a musical chameleon than 
another famously provocative blonde 
singer/fashion icon. But Stefani is not 
shy about admitting the collaborative 
effort behind "Love, Angel, Music, 
Baby." which involved a wealth of well- 
known producers. Paradoxical ly, the 
track with the most personal lyrics 
("Cool") is the one that sounds most 
like a No Doubt out take. Stefani instead 
asserts herself through her musical 
choices, adding her stamp to the signa- 
ture sounds of. among others, the Nep- 
tunes and Dr. Dre (who delivers the 
standout "Rich Girl," which reunites 
Stefani and Eve). The album shuttles 
breathlessly from '80s new wave and 
funk ("What You Waiting For?") to 
millennial hip-hop ("Luxurious" sam- 
ples the Lsley Brothers). Style trumps 
substance in Stefani's world, making 
"Love. Angel. Music, Baby" an ideal 
guilty pleasure. — JM 



exposure of his classical and cabaret 
pedigree under the thin guise of pop. 
With fleshy string arrangements and 
grandiose melody lines, Wainwright 
clearly subscribes to the "if you've got it. 
flaunt it" school. But the material could 
stand a bit of pruning — as "One" and 
"Two" yield some of the same produce, 
they might as well have come from the 
same tree. And. much like his previous 
three albums, Wainwright has a way of 
saving much but revealing little; with 
such a thematically sensitive album, 
intimacy is just out of reach, intention- 
ally or not. Regardless, Wainwright 
achieves much as a maturing songwriter 
with "Want Two," his errant siren songs 
served well by his vanity, libido and 
noble intentions. — KH 

R&B/HIP-HOP 

FANTASIA 
Free Yourself 

PRODUCERS: various 

19 Entertainment/ J 82876-64235 

RELEASE DATE: Nov. 23 

Reigning "American Idol" queen Fanta- 
sia makes a self-assured dehut that 
belies her novice stature. After listening 
to this 13-song set, the uninitiated can 



appreciate the talent of this young 
singer with the sophisticated, Tina 
Turner-esque voice. Under the direction 
of such marquee names as Missy 
Elliott Rodney Jerkins and Soulshock 
& Karlin, Fantasia's vocals are put to 
good use. The Fantasia/Elliott pairing 
works to full effect on "Selfish (I Want 
U 2 Myself)," one of three cuts the 
female rapper produced and co-wrote. A 
church- infused version of "You Were 
Always on My Mind" — covered notably 
by Willie Nelson — is another pleasant 
surprise. And you can just picture the 
video that could be made to support the 
step-lively, single-mother anthem 
"Baby Mama." One jarring moment on 
this contemporary" R&B outing is Fan- 
tasias rendition of the Gershwin classic 
"Summertime," her signature song 
during the "Idol" contest. Simply put it 
does not fit within this context. — CM 

► LI L JON & THE EAST SIDE BOYZ 
Crunk Juke 

PRODUCERS: various 
BME/TVT 2694 
RELEASE DATE: Nov. 16 

There is no doubt that there is a 
demand for all things Lil Jon right now. 
Need proof? This album was so highly 
anticipated that many retailers began 



selling it days ahead of its scheduled 
release. Fortunately, this is one time 
where the product does meet its expec- 
tations. "Crunk Juice" is the aural 
equivalent of the alcoholic concoction it 
is named for — strong, infectious and 
having the potential to start a riot. The 
kinetic lead single, "What You Gon' Do" 
(featuring Lil Scrappy), is a prime exam- 
ple. At the same time. Jon, Lil Bo and 
Big Sam also have a few surprises up 
their sleeves. The trio teams with Usher 
and Ludacris on the grooving ballad 
"Lovers and Friends." They also mine 
go-go funk on the DJ Kool-featured 
"Aww Skeet Skeef and Slayers metal 
sounds on the Rick Rubin-produced 
"Don't F*** Wit Me." The result is a 
nonstop party. "Crunk Juice" also fea- 
tures such A-listers as R. Kelly, Snoop 
Dogg and Chris Rock.— RH 

^ CHINGY 
Powerballm' 

PRODUCERS: various 
Capitol 7243 5 97686 
RELEASE DATE: Nov. 16 

For the follow-up to his multiplatinum 
debut, "Jackpot," Chingy has crafted 
"PowerballinV The set marks a turning 
point in the St Louis MC's young 
career. Having parted ways with 



Ludacris and his Disturbing Tha Peace 
clique, he now has to make a name for 
himself and his G.I.B. crew. Lead single 
"Balla Baby" is an affable attempt in that 
direction. Produced by Lit Mack, the 
song is driven by its infectious, sing- 
songy hook with Chingy 's Midwestern, 
twangy flow bouncing right along. His 
more R&B-influenced fare, whether 
teaming with Janet Jackson on "Don't 
Worry" or R. Kelly on "Leave Wit Me." is 
equally effective. However, the constant 
talk of expensive cars, gyrating women 
and endless parties quickly becomes 
redundant — and boring. Despite the few 
highlights, "Powerballin' " sounds all 
too familiar. — RH 

DANCE/ELECTRONIC 

★ D: FUSE 
Begin 

PRODUCERS: D:Fuse, Blueletter, Pete 
Lorimer, Mark Horwood 
System Recordings SYS1042 
RELEASE DATE: Nov. 2 

Progressive house and trance DJ 
DrFuse has helmed a handful of DJ- 
mix compilations. With "Begin," he 
embarks on his own journey as a proper 
artist. Those expecting a collection 
solely consisting of banging beats and 
rhythms will be disappointed. Instead, 
D:Fuse infuses his spacious sonic land- 
scape with enough peaks and valleys 
for a range of emotions to run through 
it On four songs, including the jangly 
"Letter to a Friend," D:Fuse deftly 
handles vocal duties. Elsewhere, he 
spotlights Jes (of Motorcycle), Pete 
Lorimer (aka 29 Palms) and others. 
"Everything With You" and "Living the 
Dream," both featuring Jes, are dance- 
floor anthems. Conversely, the down- 
tempo "Into Me" finds Jes entering 
Marianne Faithfull territory. The 
Lorimer-fronted "A Light Less Broken" 
is smooth-sailing house music. A 
beautifully ambient remix of "Living 
the Dream" closes the album. Consider 
this one auspicious beginning. — MP 



WORLD 



★ MONICA SALMASO 
Mi 

PRODUCER: Rodolfo Stroeter 
World Village 468035 
RELEASE DATE: Nov. 9 

The thing to remember about Sao 
Paolo native Monica Salmaso is that 
she is the most pure singer in Brazil 
today. She has. from the outset of her 
career, possessed a voice with a remark- 
able clarity, which is matched by 
Salmaso 's formidable interpretive gift, 
"laia." her third album, finds the artist 
giving expression to a sundry collection 
of tunes that, as a whole, constitute a 
superb CD. Consider her bittersweet 
version of "Vinganca." a song in the 
toada style that tells of love found and 
lost. "Vinganca" doesn't just tell a story': 
Salmaso's vocal, supported by the bril- 
liant contributions of Nailor "Proveta" 
Azevedo and Toninho Ferragutti, cre- 
ates a vision. Her performance on 
"Cidade Lagoa," tracked with Quintet 
Sujeito a Guincho, demonstrates the 
suppleness of her voice. This is a sly 
samba, but Salmaso rules it with ease. 

(Continued on next page) 
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FANTASIA Troth Is (3.55) 
PRODUCERS: Soulshock & Karlln 
WRITERS: various 
PUBLISHERS: various 
) Records 82876-65075 (CD promo) 
Fantasia may have won "American 
Idol" this year by singing well- 
tread American pop standards, but 
she is set to rattle and dazzle fans 
with a contemporary, R&B-based 
debut album. Launch single 
"Truth Is" oozes old-school slow- 
jam soul, with a loose, capable 
vocal from the budding chanteuse 
that would make comparable- 
sounding Kelly Price proud. The 
Isley Brothers share a writing 
credit here with producers Soul- 
shock & Karlin, explaining the 
retro nod. It all comes together 
nicely, though fans may be disap- 
pointed that there's not more of a 
"wow" factor along the lines of 
Kelly Clarkson's post-"Idol" 
release "Miss Independent," which 
grabbed your ears the first time 
through. For sure, "Truth Is" is a 
slow grow — which, at radio these 
days, is risky. Not what we had 
hoped for, but a testament to Fan- 
tasia's talent, nonetheless. — CI 



REVIEWS 




AVRIL LAVIGNE Nobody's Home 

(3:33) 

PRODUCER: Don Gilmore 
WRITERS: A. Lavigne, B. Moody 
PUBLISHERS: various 
RCA 82876 65631 (CO promo) 

Avril Lavigne is having no trouble 
holding radio's favor with her sopho- 
more platinum set, "Under My Skin." 
Single No. 3— following "Don't Tell 
Me" and the fab "My Happy Ending"— 
hits the airwaves at mainstream and 
adult top 40 radio with immediate 
impacL Lyrically, "Nobody's Home" 
skillfully tells the tale of a girl in trou- 
ble: "She wants to go home, but 
nobody's home/It's where she lies, 
broken inside/With no place to go to 
dry her eyes/Broken inside." Melodi- 
cally, the song delivers what we've 
come to expect, with a sea of grizzled 
guitars, driving percussion and a sure- 
fire vocal from Lavigne, who wrote 
the song with former Evanescence 
guitarist/songwriter Ben Moody. For 
now, lavigne 's repertoire continues to 
sound pretty fresh, though a couple 
more of these midtempo pouty rockers 
are likely to fill her career quotient of 
the brand. Might be time to try some- 
thing new. — CT 



(Continued from preceding page) 

Listen to the tonal pattern of her vocal, 
and you'll realize she is the most intrigu- 
ing instrumental soloist on this tune. 
Distributed by Harmonia Mundi. — PW 

CHRISTIAN 

► JEREMY CAMP 
Restored 

PRODUCERS: Aaron Sprinkle, Adam Watts, 
Andy Dodd 

BEC Recordings BED98615 
RELEASE DATE: Nov. 16 

In somewhat of an upset, this Indiana 
newcomer walked away with the male 
vocalist of the year accolade during 
the Gospel Music Assn.'s Dove Awards 
in April. One listen to this impressive 
collection makes it easy to hear why 
Camp took the prize. He's a powerful 
communicator with a voice that pos- 
sesses considerable depth, range and 
emotional intensity, along with a tex- 
ture and edge that lend an extra 
poignancy to these well-written songs, 
the bulk of which Camp penned him- 
self. He knows how to write infectious 
hooks and anthemic choruses, as evi- 
denced by the potent "Even When." 
The title cut is a modem-day classic 
revealing God's grace and mercy, a 
theme that reverberates through the 
disc. Other standout cuts include 
"Breathe," "My Desire" and "Nothing 
Else I Need."— DEP 

VITAL REISSUES 

NIRVANA 

WHh the Lights Out 

PRODUCERS: various 
DGCB0003727 
RELEASE DATE: Nov. 23 

Icon, drug addict, voice of a generation, 
self-loathing slacken The late Kurt 
Cobain was all this and more during his 
too brief 27 years on earth. In between, 
the music he forged with Nirvana just 
happened to turn the world on its ear. 
The band's legacy finally gets the lavish 
treatment it deserves on this four-disc 
box, rounding up everything from 
throat-shredding Zeppelin covers, radio 
sessions and rehearsal jams to never- 
released originals ("If You Must," "Old 
Age," "Anorexorcist") and Cobain's 
haunting solo demos ("Rape Me," "You 
Know You're Right," "All Apologies"). 
The DVD boasts amusing early tour 
footage plus the live debuts of "Smells 
Like Teen Spirit" and "Pennyroyal Tea," 
potent proof of Nirvana's onstage 
ferocity. A revelatory, emotional listen 
from start to finish, "With the Lights 
Out" crystallizes Cobain's tortured 
genius. What a shame we'll never know 
what could have been. — K 

MICHAEL JACKSON 
The Ultimate Collection 

PRODUCERS: various 
Epic/Legacy 92600 
RELEASE DATE: Nov. 16 

This four-CD collection is intended for 
those fans of Michael Jackson who 
want the smash songs but also 
demand unreleased and rare material. 
Unfortunately, because Jackson has so 
many hits, some are missing from this 
set in favor of the new tracks. What 
big singles are missing? Quite a few, 
actually: "Say Say Say" with Paul 
McCartney and the Jackson 5's "Never 
Can Say Goodbye," for starters. "The 
Ultimate Collection" does provide a 



solid overview of the legend's career — 
from the Jackson 5 and his early solo 
work with Motown through the Jack- 
sons era and his Epic solo career. Rare 
gems include the funky trio of "Sun- 
set Driver." "Cheater" and "Monkey 
Business." One of the most recently 
recorded, unreleased cuts, "Fall 
Again," was produced and written by 
Walter Afanasieff and Robin Thicke. 
It's a lovely ballad that could have 
been a hit single. Also included is a 
DVD of Jackson's Dangerous tour con- 
cert from Bucharest in 1992. — KC 

DVD 



EVANESCENCE 
Anywhere but Home 

Wind-up 30150-13106 
RELEASE DATE: Nov. 23 

For all the dark moodiness its music 
contains, Evanescence's first live 
CD/DVD package, "Anywhere but 
Home," is a snapshot of a good-natured 
band enjoying the months it spent on 
the road behind its breakthrough 
album. "Fallen." Onstage at a Paris con- 
cert, frontwoman Amy Lee alternates 
between whirling like a gothic ballerina 
and sedately playing the ivories; drum- 
mer Rocky Gray, guitarists John 
LeCompt and Terry Balsamo and bassist 
William Boyd rock as determinedly as 
she sings. Bathed in sapphire-colored 
lights, Evanescence rips through 13 
tunes, performing as tightly on closing 
song "Whisper" as it does on opener 
"Haunted." Highlights are the different 
dimension the band adds to Korn's 
"Thoughtless" and how it turns "Far- 
ther Away" into a throbbing primal 
scream. The unity the audience feels 
during "My Immortal" is shown in an 
aerial shot of the crowd swaying and 
singing along with Lee's piano. The 
DVD's extras expose the quintet as a 
pack of goofy pranksters. — CLT 

HOLIDAY 

DUNNE REEVES 
Christmas Time Is Here 

PRODUCERS: Dianne Reeves, Peter Martin 
Blue Note 7243 4 73344 

VANESSA WILLIAMS 
Silver & Gold 

PRODUCER: Rob Matties 
Lava 93199 

DANNY WRIGHT 

An Intimate Christmas 

PRODUCER: Danny Wright 
Atco 83751 

CLAY AIKEN 

Merry Christinas With Love 

PRODUCERS: Phil Ramone, Water Afanasieff 
RCA 62622 

SOUNDTRACK 
The Polar Express 

PRODUCERS: various 
Warner Sunset/Reprise 48897 



Billboard. com 

• Pearl Jam. "Rearviewmirror: 
(Greatest Hits 1991-2003)" (Epic) 

• American Music Club, "Love Songs 
for Patriots" (Merge) 

• John Fahey, "The Great Santa 
Barbara Oil Slick" (Water) 



SINGLES 

Edited by Michael Paoletta 

MODERN ROCK 

|» THE KILLERS Mr. Brightslde (3:45) 
PRODUCERS: the Killers, Jeff Sattzman 
WRITERS: B. Flowers, D. Keunlng 
PUBLISHER: the Killers (ASCAP) 
Island ISLR 16192 (CO promo) 
Those who loved the Co-Go's "Vaca- 
tion" will be delighted by the Killers' 
new single, "Mr. Brightside." The 
anthemic song isn't a copycat, but its 
heavy synthesizers, poppy rock guitars 
and manic glee will remind listeners of 
that peppy '80s touchstone. This hom- 
age to new wave dance is what teen 
slumber parties and roller rinks once 
thrived on — and what some people still 
do. As with "Vacation," it's incredibly 
easy to get swept up in the irresistible 
beat which is a good foil to the 
heartache -steeped lyrics: "Jealousy, 
turning saints into the sea/Swimming 
through sick lullabies/Choking on your 
alibis." This is a solid bet to match the 
success of the Killers' "Somebody Told 
Me." which continues to get played on 
radio and in dance clubs. With "Mr. 
Brightside," the band — along with its 
debut album, "Hot Fuss" — will gain a 
few more fans. This is one act that's 
getting hotter by the minute.— CLT 

THE PRODIGY Hot Ride (3:40) 
PRODUCER: LEam Hewlett 
WRITERS: L. Howlett, J. Webb 
PUBLISHERS: EMI Music; EMI Sosaha 
Music/Jonathan Three Music 
REMIXER: El Batori 

XL Recordlngs/Mute/Maverick 101411 
(CD promo) 

"Hot Ride" is the newest single from 
the Prodigy's latest outing, the musi- 
cally spotty "Always Outnumbered, 
Never Outgunned." It is, without 
question, the album's high point. In 
signature Prodigy style, the beats come 
hard and fast. The guitar work is just 
as furious. Actress/singer Juliette Lewis 
(the "Natural Born Killers" star now 
fronts the group Juliette & the Licks) 
handles the vocal chores with ample 
rock star attitude. Her delivery is 
tough and in your face. The song pays 
homage to the 5th Dimension's 1967 
top 10 hit, "Up, Up and Away," with 
Lewis seductively snarling, "Up, up and 
away/In my beautiful/My beautiful/bal- 
loon." While the R&B vocal quintet 
likely never imagined its song being 
used in this context, it works beautifully. 
Of course, whether modern rock and 
dance/electronic enthusiasts will care 
remains to be seen. — MP 

COUNTRY 



k> KEITH URBAN You're My Better 
Half (354) 

PRODUCERS: Dann Huff, Keith Urban 
WRITERS: I. Shanks, K, Urban 
PUBLISHERS: WB Music; Dylan Jackson 
Music (ASCAP): Guitar Monkey Music: 
Cobum Music (BMI) 
Capitol 2087-8506 (CD pr onto) 
Keith Urban may have been caught 
off guard by his recent male vocalist 
of the year win at the Country Music 
Assn. Awards, but the industry crowd 
in attendance enjoyed seeing him 
reap his reward. A triple threat as a 
guitarist, songwriter and singer, 



Urban has been steadily gaining 
momentum, fueled by a solid string of 
hit singles. This new entry from his 
"Be Here" album makes an impressive 
addition to his resume. The produc- 
tion is light and breezy, and the 
tempo will help programmers stave 
off the winter doldrums. Penned by 
Urban and John Shanks, the lyric 
paints a sweet portrait of domestic 
bliss, the kind of love that makes it 
easier to endure a hard day at work 
because of the prize waiting at home. 
An engaging performance. — DEP 

DANCE 

|» DEBBY HOLIDAY Half a Mile 
Away (5:14) 
PRODUCER: Qlf Magness 
WRITERS: D. Holiday, B. Corbett 
PUBLISHERS: Joshman Music (ASCAP); Ice 
Cream Headache Music (ASCAP) 
REMIXERS: various 
Nebula 9 Records 69232 (CD single) 
Singer/songwriter Debby Holiday has 
been gigging around Los Angeles for 
quite some time now. But it was only 
recently that she entered the world of 
dance music: Remixes of her song 
"Dive" inched their way into the top 
five of the Billboard Hot Dance Club 
Play chart in August. Quite pleased 
with the reception she received on 
dancefloors. Holiday returns with 
remixes of the title track from her self- 
released album. In its original version, 



"Half a Mile Away" is a wonderful 
folk/rock hybrid. Her soulful delivery 
here is one of pure love and desire. 
"Never underestimate/The curious 
reaction/Love can bring," she sings. 
Seconds later, she is reaching for the 
prize: "You're the only thing 1 see/And 
you are almost in my reach/I'm only 
half a mile away." Remixes by Scotty 
K, Solar City, Jamie J. Sanchez and 
others surround this sturdy song with 
energetic beats — perfect for peak-hour 
club play and dance radio. Through- 
out, Holiday shines, as a singer and a 
songwriter. — MP 

HOLIDAY 

FIVE FOR FIGHTING Silent Night (3:25) 
PRODUCER: not listed 
WRITERS: I. Mohr, F. Gruber 
PUBLISHER: public domain 
Aware/Columbia CSK 56106 (CD promo) 

PATSY M AH ARAM The Daughter of 
Santa Claus (337) 
PRODUCER: Patsy Maharam 
WRITER: P Maharam 
PUBLISHER: Wild Chrysanthemum 
Songs (BMI) 

Wild Chrysanthemum 187 (CD single) 

CYNDI LAUPER Silent Night (4:15) 
PRODUCER: Peter Woods 
WRITERS: I. Mohr, F. Gruber 
PUBLISHER: public domain 
Epic/Legacy EK 92714 (album track) 



BILLBOARD DECEMBER 4, 2004 



www. billboard. com * www.blllboard.biz 



29 



Backbeat 



Edited By Carta Hay 
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EXECUTIVE 
TURNTABLE 



PEOPLE ON THE MOVE 



RECORD COMPANIES: Century 
Media Records in Hawthorne, 
Calif., promotes Brian Sharp to 
VP of internal operations and 
Andrew Hosner to VP of sales and 
distribution. Sharp was VP of sales 
and distribution and Hosner was 
manager of sales and distribution. 



RADIO: Clear Channel Radio in 

San Antonio promotes Bob Case 
to managing director, and 
appoints Yaman Coskun creativ 
coordinator/senior pro- 
ducer and Robert Sum- 
mers managing director. 
Case was regional VP. 
Coskun was an independ- 
ent creative director and 
Summers was creative 
director at McCann 
Erickson World Group. 

Clear Channel Radio 
also promotes San Fran- 
cisco-based Michael Mar- 
tin to regional senior VP 
of programming and 
l.ufkin. Texas-based 
Johnny Lathrop to VP/ 
market manager, and 
names Franklin. N.J.- 
based Brad Hobicorn gener 
sales manager. Martin was 
regional VP of programming. 
Lathrop was director of sales and 
Hobicorn was news/talk radio 
director at Greater Media. 

Sirius Satellite Radio in New 
York names Patrick Reilly senior VF 
of communications. He was VP of 
corporate communications at BMC 

Rhythmic top 40 WQHT New 
York appoints John Dimick PL). 




effective in mid-December. He 
is San Diego director of pro- 
gramming and operations at 
Jefferson-Pilot. 

Dance KNGY San Francisco 
names Chris Shebel PD. He was 
PD at adult top 40 WRMF West 
Palm Beach. Fla., which pro- 
motes Dennis Winslow to PD. 
Winslow was interim PD. 

Spanish KLOL Houston 
names Jesse Rios PI). He was 
PD at regional Mexican KROM- 
AM San Antonio. 

Country WYCD Detroit 
names Chip Miller PD. He 
was PD at country WGKX 
Memphis, which names 
Lance Tidwell PD. Tidwell 
was PD at country KQFC 
Boise. Idaho. 

AC WBZU Madison, 
Wis., names Laura Lee 
PD. She was assistant 
PD/music director at clas- 
sic rock WCSX Detroit. 

Country WYNK Baton 
Rouge. La., appoints Sam 
McGuire PD. He was 
assistant PD/music direc- 
tor/afternoon host at 
ountry WCAT Harrishurg. Pa. 



PRO AUDIO: Professional Audio 
Design in Rockland. Mass., ele- 
vates John Songdahl to VP of 

sales and marketing. He was 
director of sales and marketing. 

RELATED FIELDS: The Henry Mancini 
Institute in Los Angeles appoints 
Dan Carlin executive director. He 
was co-founder of Segue Music. 




Jump For Gospel Gospel Music Channel celebrated its Oct. 
30 launch with a party held Nov. 3 in Franklin, Tenn. Contemporary Christian group 
JumpS was among the guests. Pictured, from left, are CMC president/CEO Charles 
Humbard, Jumps members Brandon Hargest Lesley Moore, Chris Fedun and 
Brittany Hargest and CMC vice chairman Brad Slegel 




Lights, Camera, Action 

The Hip-Hop Summit Action Network 

held its second annual Action Awards Oct 28 
at the Lighthouse at Pier 61 , Chelsea Piers in 
New York Mary J. Bilge. Ludacris and his 
Ludacris Foundation. Anheuser-Busch and 
MTVs "Choose or Lose" campaign were 
recipients. The Action Awards honor individ- 
uals and companies that make outstanding 
contributions to the empowerment of disad- 
vantaged communities. Pictured, from left, 
are HSAN presiderrt/CEO Dr. Benjamin 
Chavis. MTV VP of public affairs and strate- 
gic partnerships Ian Rowe, MTV Networks 
chairman/CEO Judy McGrath, Anheuser- 
Busch VP of sales development and commu- 
nity affairs Johnny Furr Jr.. Blige. Ludacris, 
Ludacris' mother Roberta Shields and 
HSAN chairman Russell Simmons. 



IH'll^llliR 



Ricky Martin was a runway 
model at Giorgio Armani's 

spring/summer 2005 collection 
show, held Oct. 26 at New York's 
Pier 94. John Mayer and 
Damon Dash were among the 
other celebrities attending. In 
other music-meets-fashion news, 
Bow Wow's mother/manager. 
Teresa Caldwell, has opened 
the clothing boutique Taste in 
Duluth, Ga. Stars who attended 
the store's Nov. 13 grand open- 
ing included Bow Wow and 
Ciara. (Photo: Dimitrios Kambouris/ 
Wirelmage.com) 





NOW, HearThiS ... martinluiker 

Artists to Watch 

From Hunters Point to Hariem. The intriguing phrase reads like an album title. But 
it represents Martin Luther's coast-to-coast quest to revolutionize contemporary 
music. The singer/songwriter's latest step in this odyssey is his album "Rebel Soul 
Music." Released Sept. 21 on Luther's Rebel Soul Records, the sophomore proj- 
ect from Luther is distributed by Image Entertainment. Luther hails from San 
Francisco's Hunters Point neighborhood. His rebellion against convention revealed 
itself early: The piano-playing choirboy ditched the ivories for the guitar after 
hearing the raucous sounds of Parliament/Funkadelic Luther's eclectic amalga- 
mation of funk, rock and soul first made waves on his 2000 self-released 
album "The Calling." "Rebel Soul Music" displays more of Luther's style that can 
be described as Jimi Hendrix meets Sly Stone and Eddie Van Halen. Further 
eschewing today's cookie-cutter mentality. Luther couples his music with earthy, 
gospel-tinged vocals and thought-engaging lyrics. Hearing is believing, especially 
on the empowerment anthem "Rise" and the ghetto-drawn missive "Ms. 
America." Luther has toured as the opening act for the Roots and Common. 
And he has since become bicoastal. also hanging his guitar strap in New York's 
Harlem neighborhood, where his Rebel Soul label is based. "The black culture 
still has a limitation on what's fly," Luther says of his alternative stance. "But 
there's no need to have a closed mind. My music is just a combination of all 
things good, soulful and rocking — presented in an honest, pure form." 

GAIL MITCHELL 
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Band Aid 20 Single Sees Early U.K. Success 



BY LARS BRANDLE 

LONDON— An all-star rerecording of Ihe 
1984 hit "Do They Know It's Christmas?" is 
generating extraordinary interest in Britain 




before it has even hit retailers' shelves. 

The Band Aid 2(1 charity single was 
recorded Nov. 14 at Air Studios here, with 
Nigel Godrich producing and Midge Ure in 
the role of executive producer. Paul McCart- 
ney. U2's Bono, Coldplay frontman Chris 
Martin, pop singer Robbie Williams and U.K. 
chart-topping siblings Natasha and Daniel 

Bedingfield are among the 

artists who contributed to 
the project. 

Britain's Broadcasters' 
Audience Research Board 
estimates 20 million TV 
viewers tuned in to the 
Nov. 18 premiere of the 
promo video, which was 
simulcast by about 30 
channels. Numerous TV 
schedules were interrupted 
as the clip aired just before 
(i p.m. locally across all five 
national networks and 
various channels on Sky pay-TV. 

"I've never known anything like this, where 
all the broadcasters got together and put this 
out simultaneously. It was a monumental 



' BAND AID 20 ' 

' DO 'KEY KNOW IT'S CHRISTMAS 
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occasion." says Phil Mount, head of music at 
Initial, which produced the broadcast. Initial, 
which is a division of independent TV pro- 
duction firm Endemol U.K.. estimates that 
the video achieved an 80% audience share. 

Foolage relating to the video will air Dec. fi 
in an hour-long prime-time documentary on 
British public broadcaster BBC1. 

The cross-network 

broadcast appears to have 
boosted sales of download- 
able versions of the track, 
which went live at midnight 
Nov. 17 via various U.K. 
online music services. "Our 
servers went crazy after the 
broadcast." says Ben Drury. 
managing director of 7 
Digital Media. The London- 
based firm has been 
responsible for building the 
official Band Aid Web site 
(buybandaid20.com) and 
for handling online payments and digital 
rights management for the download. 

Priced at £1.49 ($2,751. the download is 
available at the Band Aid Web site and 



through such online music services as My 
Coke Music. Tiscali, NTL. Wanadoo. Virgin 
Megastore, MSN, virgin.net. MTV, 1 IMV and 
Napster U.K. Also available is a download of 
(Continued on pane 32) 




\ 



Robbie Williams, left, and Thorn Yorke are among the artists heard in the Band Aid 20 charity single. 
Proceeds from the song's sales benefit Band Aid Trust's famine-relief efforts in Africa. 




Firm Has Text-Friendly Coat For Two-Sided Discs 



BY CHRISTOPHER WALSH 

DualDisc and DVD[plus] discs have until now been devoid 
of graphics, apart from limited text on the inner ring. Because 
both sides of these CD/DVD hybrids contain optical data, it 
has been impossible to apply graphics to them. 

But MediaCoat technology from Spectra Systems, a devel- 
oper of systems for marking, tracking and authenticating 
documents and products, has opened the door to graphics, 
text and barcodes on the "play" side of a disc. 

Providence, R.I.-based Spectra Systems says MediaCoat is 
compatible with all prerecorded optical media formats, as well 
as the next-generation HD-DVD and Blu-ray formats. The 
company also claims that the technology offers improved disc 
durability through increased scratch resistance. 

Development and commercialization of MediaCoat will be 
handled jointly by Spectra Systems and Hanau. Germany- 
based Singulus Technologies, a manufacturer of replication 
lines for optical disc formats. 

Digital Valley was the first European replicator to com- 
mercially produce DVD[plus| discs, and the Val de Reuil, 
France-based company is also first to produce discs 
using the MediaCoat technology. The first client to 
incorporate MediaCoat is Video Futur, France's largest 
DVD rental franchise. The company's logo is featured on 
the data side of its discs. 

Spectra Systems CEO Dr. Nabil Lawandy envisions such 
messaging and marketing opportunities as the chief appli- 
cation for MediaCoat on single-sided software, gaming, video 



and audio discs. 

But the ability to apply graphics and text to dual-sided discs 
will make DualDisc and DVD[plus| more attractive to labels 
and consumers alike, he says. 

"The driving market force that 
got us interested in [develop- 
ing MediaCoat] was the 
interest in double-sided 
optical media," Lawandy 
says. "In particular, 
we are targeting 
double-sided discs 
for music, — " 
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like DVD[plus]. H 

MediaCoat is an add-on process that takes place at the end 
of a standard disc-manufacturing line, Lawandy explains. A 
coating is applied and cured, then an image is transferred 
to the disc using ultraviolet irradiation. A second coat is 
added to protect the disc from excessive exposure 
to light and to add scratch resistance. 

"Vide'o Futur are enjoying the benefits of 
messaging," Lawandy says. "They are enjoy- 
ing the second-layer MediaCoat, [which 
provides] an incredible scratch resistance: 
m They're getting more turns on the disc. And 

t they're enjoying a level of security, because 

now they know they get their discs back." 

Asked about the technology, executives 
from one U.S.-based label producing Dual- 
Discs expressed no knowledge of MediaCoat. 
Andrew DaPuzzo, director of sales audio 
for replicator Sonopress, says only that his 
company has looked into the application of 
graphics to the data side of optical discs, particularly 
two-sided ones. 

"We certainly investigate any new technologies like that 
and are interested in them," DaPuzzo says. "If the DualDisc 
is successful, and we hope it is, this sort of technology would 
certainly help." 



France's largest DVD rental franchise, Video Futur, is MediaCoat' s first client. The 
company's logo appears on the data side of its discs. 
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Century Pushes Shadows, 
And Retails Sees The Light 



Metal insiders knew the latest 
from Shadows Fall, "The War 
Within," would be a success. But 
the band's label, Los Angeles- 
based Century Media, 

craved more. It 
wanted mass retailers 
to start taking the 
label as seriously as 
they do such hard- 
core stalwarts as 
Roadrunner and 
Victory. 

Century got what 
it wanted, but not 
without a huge 
investment. VP of 
sales and distribu- 
tion Andrew Hosner says the 
label budgeted about $250,000 in 
retail spending for the Sept. 21 
release. Most of the money went 
toward locking up positioning 



lot of the $9.99 programs. Once 
we could offer that price, a lot of 
the chains will cut the price of 
the programs in half." 



The 
Indies 



By Todd Martens 

tmartens@billboard.com 





HOSNER: BIG-BOX BREAKTHROUGH 



programs with box retailers 
through February. 

"The War Within" has sold 
102,000 copies in the United 
States, according to Nielsen 
SoundScan, making it the 
fastest seller the Caroline-dis- 
tributed label has had. Only two 
other releases have passed the 
century mark in the label's 16- 
year history. 

"We shipped 170,000 by street 
date," Caroline GM Rick 
Williams says. "We got that 
record into accounts that we 
really hadn't had success with (in 
terms of) metal. Getting in Tar- 
get and Wal-Mart was a huge 
breakthrough for them." 

According to Hosner, Target 
has accounted for about 15% of 
the album's sales. 

"That's crazy for a label like 
us," he says. "It took strong com- 
mitments on our part. With the 
record being a $12.99 list. I was 
able to do a minimal amount of 
extra discounting and get it into a 



The album hasn't hit the break- 
even point yet. but it is ahead of 
schedule. "We had a budget in 
place based on shipping 350,000, 
and that was for 12 months. 
We've hit 220,000 in two 
months," Hosner says. 

The success has given Century 
the confidence to roll out a simi- 
lar plan for next year's Lacuna 
Coil release, targeting such 
major booksellers as Borders 
Books & Music. Yet Hosner is 
well aware that the label can't 
become too obsessed with reach- 
ing box retailers. 

"When you're only shipping 
150,000 records, you can't spe- 
cialize with one chain." he notes. 
"We can't get a band to 10,000 
without indie retail. Once we get 
to 10,000, that's when we'll con- 
sider graduating them to the next 
level. If we're going to compete 
with the Roadrunners of the 
world, then we have to do more 
with Target and Wal-Mart." 

SPRING READING: New York- 
based underground hip-hop label 
Definitive Jux will use the next 
release from Aesop Rock to enter 
a new field: book publishing. 

Aesop Rock's seven-song EP 
"Fast Cars, Danger. Fire & 
Knives," due in March, will come 
with an 88-page hardbound book 
that collects every lyric the MC — 
whose real name is Ian Bavitz — 
has written for the label. The EP/ 
book combo will sell for $15.98. 

Definitive Jux co-president 
Amaechi Uzoigwe says the label 
will print 25,000 copies of the 
book, which can be purchased 
without the EP directly from 
the label. 

According to Uzoigwe, Defini- 
tive Jux briefly entertained the 
idea of selling the book alone, but 
retailers nixed that plan. "Once 
we did a little research, retailers 
made it clear that the music 
would drive the sales," he says. 

While the EP/book combo is 



priced as an album rather than 
an EP, Definitive Jux doesn't 
expect to make money off the 
project, Uzoigwe says. "This was 
important to Aesop, so we 
viewed this more as a gift to 
him and his fans." 

Uzoigwe also drops hints about 
the label's plans for 2005. In addi- 
tion to a new El-P record and a 
full-length from indie rap super- 
group the Perceptionists, next 
year should see the release of El-P 
side project Central Services. A 
number of well-known indie 
rockers, including Cat Power and 
members of Tortoise, have ex- 
pressed interest in contributing. 

The label is considering outside 
help for the set, Uzoigwe says. "We 
imagined putting it out ourselves, 
but it may require more of a push 
than we can give it." 




Band Aid 20 

Continued from page 31 



the original single bundled with the 
latest version for £1.99 ($3.67). 

"Everyone involved has pledged 
their margins to charity, and we all 
hope to make this the best-selling 
download ever," Drury notes. In less 
than five days, legitimate download 
sales generated more than £10,000 
($18,600) for the Band Aid Trust, 
according to Drury. 

Band Aid 20 was organized to 
help raise funds for the Band Aid 
Trust's famine relief in Africa, 
specifically in the Darfur region 
of Sudan. 

Mercury will release the single 
Nov. 29 to traditional retail 
outlets in Britain. Plans for an 
international release have yet to 
be unveiled. 
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Hastings Narrows Loss, 
Ups Earnings Estimate 



Although Hastings posted a loss 
in the quarter ended Oct. 31, an 
improvement from the previous 

year's fiscal third quarter 

prompted the company 
to increase its annual 
earnings estimate by 10 
cents per share. 

In a statement, Hast- 
ings forecast that for the 
fiscal year ending Jan. 
31,2005, it will earn 90 
cents-95 cents per 
diluted share (up from 
its previous estimate of 
80 cents-85 cents). 

For the three months 
ended Oct. 31, Hastings posted a 
loss of $1.77 million, or 15 cents 
per diluted share, on sales of 
SI 19.6 million. In the correspon- 
ding period last year, the company 
had a loss of $3.81 million, or 34 
cents per share, on sales of 
$112.8 million. 

Revenue increased 5.9% in the 
most recent quarter, principally 
because of a 3.8% comparable- 
store uptick from last year's third 
quarter. Video sales, which rose 
9.8%, and videogames, which rose 
51.2%, drove the comparable- 
store increase. Music sales 
dropped 0.7%, and so did video 
rentals, but the latter trend 
follows from the consumer shift 
toward purchasing movies. 

This shift away from the higher- 
margin category of video rentals 
also affected Hastings' gross mar- 
gin, which dipped from 34% to 
33.6%. Selling, general and 
administrative expenses dropped 
from 36.9% to 35.5% because of 
lower advertising costs and 
increased store labor productivity. 

At Hastings' convention in 
October, chairman/CEO John 
Marmaduke said the company 
continues to benefit from its 
three-across concept, which 
divides each store into book, 
movie and lifestyle sections. The 
lifestyle section includes music, 
videogames, T-shirts and other 
product lines that appeal to Gen- 
eration X shoppers. 

"The three-across [layout] 
drives improved sales and cross- 
shopping," Marmaduke told 
vendors in a Q&A session at the 
convention. "It puts the Genera- 
tion X product together. An unin- 
tended consequence is for the 
Gen-Xers to stay longer and spend 
more in that section." 

Marmaduke reported that one 
store achieved a 25% increase 
in sales when it moved across 
the street and converted its 
track layout to the three-across 
configuration. 

So far. about 60 of Hastings' 152 



stores have implemented the three- 
across concept, so "we still have a 
ways to go," Marmaduke said. 



Retail 
Track 



By Ed Christman 

echrlstman@blllboord.com 




In the current fiscal year, 
Hastings plans to renovate or 
relocate about a dozen stores and 
to open five stores. As part of 
these plans, the chain will include 
its in-store coffee bar. Hard Back 
Cafe, and a drive-through window 
wherever possible. 




MARMADUKE: CATERING TO GEN X 



Marmaduke said he expects to 
continue filling the 20 states where 
Hastings already has stores. He 
also said the chain will stick with 
free-standing or strip-center sites. 

"We think the mall is stale and 
at risk," he said. "So we are 
adding 'tweener' product, because 
we think we can take that cus- 
tomer away from the mall and 
own them." 

In addition to using space 
efficiently— allowing 25.000 
square feet of merchandise to fit 
into 20,000 square feet — three- 
across allows Hastings to better 
serve its customer base, according 
to Marmaduke. Thanks to its 
diverse product offering, he said, 
"Hastings is a community gather- 
ing place; we have everything 
from upscale customers to 
migrant farm workers." 

The chain's customer base seg- 
ments into about 20% Generation 
Y, 21% Cen X, 37% baby boomers 



and 22% mature buyers. The com- 
pany designs each store to corre- 
spond to how its customers shop. 

Marmaduke noted that music 
comprises about 25% of sales, 
books and newsstand 22%, video 
rental 20%, video sell-through 
18%, videogames 7% and other 
products 8%. 

Overall business has been 
helped by the chain's strategy of 
mixing used product with new. 
That helps it present a dominant 
assortment in all categories, 
according to Marmaduke. "Hast- 
ings' most loyal customer is 
someone who just traded in mer- 
chandise and got a credit," he 
told vendors. 

One vendor. Random House 
North America COO Don Weiss- 
berg, told Hastings managers 
during his keynote address: "I will 
never be pro-used books." But he 
added that he understands why 
retailers carry used merchandise. 

Marmaduke told vendors he 
would like to see Hastings' book 
and newsstand sales grow to 25%. 
He said the company's book selec- 
tion is 50% larger than Walden- 
books' but smaller than that of 
Barnes & Noble or Borders 
Books & Music. 

Hastings had one of the larger 
trade shows Retail Track attended, 
and book vendors appeared to be 
the dominant category. 

In video, the first things the 
Hastings customer sees upon 
entering are new DVD titles on 
sale. Marmaduke said. 

The company has committed to 
anime titles, allowing it to "own" 
those customers, according to 
Marmaduke. Hastings has also 
made a commitment to video- 
games, with each store devoting 32 
feet of frontage to the category. In 
the electronics area, the chain 
must redesign fixtures for more 
effective merchandising. 

Hastings continues to work on 
store ambience and lighting, Mar- 
maduke said. "We want our stores 
well [lit] enough so you can read, 
but not overlit," because that 
reduces shoppers' time in the 
store. The chain found that a 
white floor tile it was using was 
causing too much glare, so it 
found a replacement. 

For the nine months ended Oct. 
31, Hastings lost $549,000, or 5 
cents per diluted share, on $294.8 
million in volume. This compares 
with a loss of $4.7 million, or 41 
cents per share, in the correspon- 
ding period last year, when sales 
were $269.9 million. 

Hastings' stock finished Nov. 22 
at $7.51, up 57 cents or 8.2% 
from its previous close of $6.94. 
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No. 14: "SpongeBob SquarePants 
Theme" is the highest entry, as the 
animated character's movie reaches 
No. 2 at the box office. 
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TVT Connects To 
Consumers Online 




BY BRIAN GARRlTY 

NEW YORK— TVT Records is putting a digital spin on the 
direcl-to-consumer sales model long employed by independ- 
ent labels. The New York-based indie is selling downloads, 
ringtones and other mobile phone content through a new 
retail channel on its Web site. 

The new business will supplement 
online sales from TVT's existing rela- 
tionships with download retailers and 
mobile services. 

TVT founder and president Steve 
Gottlieb says the move is just the first 
step in an ambitious digital play. By 2005. 
the label intends to he selling product 
bundles that will include CDs, concert 
tickets, merchandise and digital content. 

Lil Jon & the East Side Boyz. Pitbull, 
Sevendust. Ying Yang Twins and 
Ambulance Ltd. are among the acts on 
TVT's roster. 

"This is very different than the day-to- 
day, bread-and-butter offerings." Gottlieb 
says. "This will enable us to give a con- 
sumer an offer of, say. S50 or $75 where 
you get a whole constellation of goods built 
around an artist or label. 

'This is not about throwing a couple of 
things in a basket and totaling them all 
up." he adds. "It's an entirely new value- 
proposition for the consumer and a con- 
venience for the consumer." 

Indie labels are no strangers to using 
direct sales to supplement physical retail. 
Mail order has long been a staple for many 
indies, and in recent years direct Web sales 
of CDs and other physical goods have also become popular. 

I iowever. indies are increasingly looking to the Web to 
power everything from simple digital transactions to pre- 
mium packages like those TVT envisions. 

Indies are not alone in seeking direct-sales opportunities 
online. Major labels are increasingly experimenting with 
straight-to-consumur offers of ringtones. tan-club initiatives artists and content." 



UI Ion (above) & the East Side 
Boyz. Sevendust, Ylng Yang Twins 
Pitbull (below) and Ambulance 
Ltd. are part of TVT's roster. 



and CD presales via artist sites. 

Gartner G2 analyst Mike McGuire says the direct-to- 
consumer digital model can help labels develop a one-on-one 
relationship with the consumer — a long-sought-after con- 
nection that labels do not get with traditional retail models. 
A direct strategy also allows labels to release content 
on a staggered basis — for example, 
through a Web site first and at retail later 
— and to establish more niche-oriented 
content offers. 

Those types of offers, targeted at a 
hand's core fans, do not necessarily 
require a traditional retailer to facilitate 
tile transaction, McGuire notes. That gives 
labels a chance to realize better margins, 
as well as gain a better understanding of 
their consumers. 

TVTs new store (tvtrecords.navio.com) 
is powered by Navio Systems, a Cuper- 
tino. Calif.-based provider of rights-based 
commerce solutions. Navio technology 
enables TVT to distribute multiple digi- 
tal product formats to consumers — 
including mobile content and downloads 
— in a single transaction. 

TVT will use the MP3 format for indi- 
vidual song downloads and digital albums. 

For labels, the difficult part of the direct- 
sales model is keeping pace with larger 
players that traditionally have controlled 
customer relationships and have developed 
brands to which customers relate. 

Isabels face the challenge "of creating 
demand and driving traffic." McGuire says. 
"The larger online stores have established 
themselves pretty well. They're already 
working with a lot of the independents." 

Still, TVT is confident that it can partner with third-party 
sponsors to drive awareness of its new site. 

The label is also hoping to use rewards programs to gen- 
erate grassroots album promotion. "The site." Gottlieb says, 
"is built to reward consumers who virally promote our 



/VEWTECH 



Apple Computer has set its lineup of digital 
music players for the holiday selling season with 
the recent introduction of two high-end updates 
to its iPod franchise — the iPod Photo and the 
special-edition 112 iPod. 

The iPod Photo, a third prod- 
uct line that will run alongside 
the original iPod and the iPod 
mini, is targeting digital- 
photography enthusiasts who 
want to carry their picture col- 
lections (up to 25,000 images) 
alongside their song libraries. It 
also boasts significant tweaks in 
functionality and interface that 
core music fans will appreciate. 
It is the first iPod to use 
a color screen and to dis- 
play album art alongside 
track information, and it 
pushes storage capacity to new heights: 60GB. 
15,000 songs. 



Innovation, however, comes at a price — and a 
trade-off in size. The top-of-the-line iPod Photo 

carries a price tag of more than 
$600 after sales tax and. revers- 
ing the slimming trend in 
previous iPod updates, has the 
heft of a first-generation iPod 
from two years ago. 

In the case of the U2 iPod, 
Apple is betting that band loy- 
alists will fork over $349 for 
what is essentially the standard 
$299 20GB iPod. In exchange, 
they get a U2 "experience" — 
distinctive black casing, replica 
engravings of the band mem- 
bers' signatures and $50 off a 
$149 "digital boxed set" of U2's catalog. 

The move, if successful, figures to pave 
the way for future artist-branded music 
player deals involving Apple and others. 

BRIAN GARRlTY 




Sum Of All Phones 

Virgin Mobile USA has first 
crack at new ringtone offerings 
from Island Records rock act Sum 
41. For the next two months, the 
wireless carrier will be the sole 
retailer of mobile content from 
Sum 41 s latest album, "Chuck." 
The tracks "We're All to Blame." 
"Pieces" and "The Bitter End" will 
be among those available as 
ringers. The deal is part of an 
ongoing alliance between Virgin 
Mobile and Universal Music 
Group for the latter's First Dibs 
exclusive-content initiative. Since 
June, the companies have crafted 
similar deals for UMG acts Lloyd 
Banks. Young Buck and D12. 




Real Bargains 

RealNetworks continues to 
drive its download business 
with discount promotions. The 
latest offer is a month-long 
track sale in association with 
Rolling Stone magazine's "500 
Greatest Songs of All Time" 
special issue. Each song will 
cost 79 cents, a break from the 
usual price of 99 cents. Real, 
which provides back-end oper- 
ations for rollingstone.com. is 
also using the special issue to 
create original radio pro- 
gramming for its Rhapsody 
subscription service. 



nag jirl2 



NFL Street' Smarts 

Sony Music artist Xzibit will 
appear on the cover of video- 
game "NFL Street 2." due Dec. 
26 from EA Sports Big. The 
rapper is featured in the game 
as a character and voiceover 
contributor. He also will serve 
as a spokesman for the "NFL 
Street" brand. The original 
"NFL Street" has sold more 
than 1 million copies since its 
January release. 
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VV - NUMBER 1 tttl 


2 Weeks At Number 1 






■ 


I 




SHREK 2 (WIDESCREEN) 

DREAMWORKS HOME ENT[<ITA)MMFM. , ;lNU'fKyk 5T!)D"05 HOME VtBf BIOTI 


Mike Myers 
Cameron Diaz 


PG 


29.98 


■ 


2 




SHREK 2 (PrKN & SCAN) 

□fllAMWOTKS KM (JiKBIJUWUNIiUWrtRSAl STUDIOS HOME WM0W171 


Mike Myers 
Cameron Diaz 


PG 


29.93 


3 




MICKEY'S TWICE UPON CHRISTMAS 

MIT CHSNFY HOME ENTf RttlNMCNT^UCNA VtSTA HOME EVTERTAINMENl B9I 


Animated 


6 


2998 


4 




FRIENDS: THE COMPLETE EIGHTH SEASON 

MHH NOME WOEO WH 


Jennifer Anlston 
Matthew Perry 


NR 


44 98 


S 




THE STEPFORD WIVES (PAN & SCAN) 

PMUMUNT HOME ENTERTAINMENT WH 


Nicole Kidman 
Matthew Brodehck 


PG-13 


27.98 


» 




THE STEPFORD WIVES (WIDESCREEN) 

PAAAMDUNT HOME ENTERTAINMENT 3BIU 


Nicole Kidman 
Matthew Broderick 


PG-13 


27.98 


7 


10 




ALADDIN (SPECIAL EDITION! Animated 

WAIT DI3NFV HOME ENTERTAINMENT. QUtNAVtSTA HOME ENTERTAINMENT 3I5U 


6 


2998 


e 


4 




ML) LAN (SPECIAL EDITION 2 DISC SET) Animated 

WUIMNEVMQM ENTERTAINMENT DUENA VISTA HOME ENTERIAJNMENI 7SB 


Q 


29.98 


» 


6 




uARrlcLD 1Mb MOVIE 

HJXV1CEO 14673 


Breckin Meyer 
Jennifer Love Hewitt 


PG-13 


27.98 


10 




(JUNE WII rl Trie WIND ((.ULLcCTOK 5 fcUITlUN) 

•VamUl HOME VIDEO BB1 1 


uarK baoie 
Vivien Leigh 


6 


39.98 






THE LAST SAMURAI (2 DISC PAN & SCAN EDITION) 


Tom Cruise 










R 


19.98 






WARNER HOME VIDEO XK 








5 




WHITE CHICKS (UNRATED) 

COIUMeiA TRBTAfl HOME ENTtKTAJNMENT OJtffi 


Shawn Wayans 
Marlon Wayans 


NR 


28.98 




1 1 




THE DAY AFTER TOMORROW (WIDESCREEN) 

1OXWX02K4 


Dennis Ouaid 
Jake Gyllenhaal 


PG-13 


29.98 




9 




VAN HELSING (WIDESCREEN) 

UNivntSAi SITjOiOSHOMIvtMOBM 


Hugh Jackman 
Kate Beckirtsale 


PG-13 


25 96 


15 


3 




SHREK (WIDESCREEN 2 PACK) 

Hill II IIIWNMIMB<lfBIIIWMiWI«l<lllllltl 1 IWII imill III 1 ii 


Mike Mvers 
Cameron Diaz 


P6 


19.98 












16 


20 




STAR WARS TRILOGY (WIDESCREEN 4 PACK) 

MNMMN 


Mark Hamill 
Harrison Ford 


P6 


69.98 


17 




POPEYE: VOLUME 1 BOX SET 

MHINHkTJMM 


Not Listed 


NR 


4.98 


18 


? 




AROUND THE WORLD IN 80 DAYS (PAN & SCAN) 

WALT DISNEY HOME ETmRTAMMENTfiUENA VISTA NOME ENTERU*MENT 3U« 


Jackie Chan 


PG 


29.98 


19 




THE LUCY SHOW: VOLUME 1 BOX SET 

GCNusrttoounssMt7 


Lucille Bail 


NR 


4.98 


20 




THE BEVERLY HILLBILLIES: VOLUME 1 BOX SET 


Not Listed 


NR 


4.98 


21 


24 




SHREK: THE STORY SO FAR (4 DISC SET) 

WEAMW0RKS HOME ENTE RT AINMENT.UN TVlKSAl STUOMS HOME VIDEO *TW 


Mike Myers 
Cameron Diaz 


PG 


54.98 


22 




THE ROAD TO BALI: VOLUME 1 BOX SET 


Not Listed 


NR 


4.98 


23 


a 




DAWN OF THE DEAD (WIDESCREEN) 

UMVERSAt STTJOMIS HOME VCEO m 


Sarah Polley 
Ving Rhames 


fl 


29.98 


24 




THE LITTLE PRINCESS: VOLUME 1 BOX SET 

EENMSnODUCTSalS 


NotUsted 


NR 


498 


25 




THE CLEARING (WIDESCREEN) Robert Redford 

lu.VOi 1 


R 


27.98 


26 




CASPER: VOLUME 1 BOX SET 

KBMtMOMCfStMn 


Animated 


NR 


4.98 


27 




THE ANDY GRIFFITH SHOW: VOLUME 1 BOX SET 

GENIUS PWKXKTS 


Andy Gritffth 


NR 


498 


28 




TOM & JERRY: VOLUME 1 BOX SET Animated 

GENIUS PRODUCTS VI 10 


NR 


4.98 






















DICK VAN DYKE SHOW: VOLUME 1 BOX SET 

GENIUS PROOUCTSMB) 


Dick Van Dyke 


NR 


4.98 






BRIDGET JONE S DIARY (COLLECTOR'S EDITION) 

VIKAMAX F-i-M^-SLKit '.-5IA H3Mt tSTLirAJMMENT 


Renee Zellweger 
Hugh Grant 


R 


19.98 




13 




VAN HELSING (PAN & SCAN) 

UMVfflSAJ. STUDIOS HOME VOEO BM1 


Hugh Jackman 
Kate Beckinsale 


PG-13 


29.98 






MCUNKTOCK! VOLUME 1 BOX SET 

GENIUS PRODUCTS «D5 


Not Listed 


NR 


4.98 




13 




THE DAY AFTER TOMORROW (PAN & SCAN) 

■H Hi 


Dennis Ouaid 
Jake Gyllenhaal 


PG 13 


29.98 




22 




SHREK (PAN & SCAN SINGLE DtSQ 

[MfMmWAS HOME ENTERTAINMENT lUWVWSAl STUDIOS HOME VI0£0*.W? 


Mike Myers 
Cameron Diaz 


PG 


14.98 






SUPERMAN: VOLUME 2 BOX SET 

GENIUS PRODUCTS MIDI 


NotUsted 


NR 


4.98 




12 




AROUND THE WORLD IN 80 DAYS (WIDESCREEN) 

WALT DISNEY HOME ENTEflTAINMENT,T3UENA VISTA HOME ENTERTAINMENT lit 1 S 


Jackie Chan 


PG 


29.98 


■ 




THE BETTY BOOP SHOW: VOLUME 1 BOX SET 

GENIUS PRODUCTS MMO 


Animated 


NR 


4.98 






THE ABBOTT ft COSTELLO SHOW: VOLUME 1 BOX SET 

GENIUS PRODUCTS KM 


Abbott & Costelio 


NR 


4.98 




23 




A CINDERELLA STORY (PAN & SCAN) 

WARNER HOME VIDEO 31*51 


Hilary Duff 
Jennifer Coolkige 


PG 


2798 








THE ANDY GRIFFITH SHOW: VOLUME 2 BOX SET 

MNIUSPMDUtTSWSl 


Andy Griffith 


NR 


4.98 
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TITLE 

LABEL / DISTRIBUTING LABEL & NUMBER 


PrinciEMl 
Perfonneis 


TAPEIDVO 
PRICE 








« NUMBER 1 e 


1 Week At Nupnbof 1 




■ 


10 




CRUNK JUICE Lil Jon & The East Side Boyz 
mm 


22.98 C0(DVD 


2 






LIVE AID 

wnwen stmttc-k uOTtm&vwmHt mjsic vision mm 


Various Artists 


39 98 DVD 


3 


1 




NUMBER ONES 

nKrDMUIIVtftSAl MUSIC VDCCiUNIvtRSM MU9C ft VCCO OCT HH77J 


Bee Gees 


13 96 CD/DVD 


4 




AMOTION 

VWSINMU9C WtOifMM MUSK VIDEO Ml IS 


A Perfect Circle 


24 58 CD.'DVD 


5 


4 




WORDS & MUSIC JOHN MEUENCAMP'S GREATEST HITS John Mellencamp 

IStAMMflVIMVERSvU MUSK A vIOf 0 OIST OOXSl 1 


I196CD/DVO 


6 


2 




MY BROTHER 8e ME 

twMMnraa 


Ying Yang Twins 


1 1 98 CD.'DVD 


7 


5 




HERE FOR THE PARTY 

IPC MUSK VOE0/S0NT MUSK ENTERTAINMENT tBE 


Grelchen Wilson 


22.98 CD/DVD 


8 




WANT TWO 

owMmoftKSAMrvtrtsiu. music ft vtoeo oist mm 


Rufus Wainwrighl 


21 38CD''DVD 


9 


3 




BRfTNEY SPEARS GREATEST HITS: MY PREROGATIVE 


Britney Spears 


19 98 DVD 








jrvE;70MSA VTDtavjMC VDHl BMS 


10 




LOS LONELY BOYS (SPECIAL EDITION] 

EtftfPtCffiOMMUCKENTEirMMMENTlSSfl 


Los Lonely Boys 


22 98 CD.'DVD 


11 


6 




CROSSRAODS GUITAR FESTIVAL (2 DISC SETT 

MUfMR STTUVTEOK UMU1MGWMNER MUSIC VtSHW HDTt 


Eric Clapton 


29.98 OVTJ 


12 


12 




DISCLAIMER II 

WMO IjrivlOftVBMQVIXO ISIOO 


Seether 


18.98 CD/DVD 


13 


11 




RAZON DE SOBRA 

lONOVISNWrtRSAl MUSIC ft VIOEO OIS 1 JSISZ3 


Marco Antonio Soiis 


16.98 CD/DVD 


14 


i ; 




BIG 8. RICH'S SUPER GALACTIC FAN PAK 

IMWNEft METOSE VIDE &WAEINEEI MUSIC VISION MM 


B.g & Rich 


17.96 0V0/C0 


15 




PLAY 

M*»«0 NOME VHXftWWWVEEl MUSIC VClONIOM 


Peler Gabriel 


1996 DVD 


16 




GREATEST HITS 

VVAHNtfiBlllB.WUINIIl MUSK VISION 4KH 


Neil Young 


23 98 CD/DVD 


17 




LEARNING TO FLY 

h::ihv-i:.:i[! vijsil vdiu-.i-./.-.fsa. vu: .v iut- 


Hilary Dull 


9 98 DVD 


18 


24 




DISNEY CHANNEL HITS: TAKE 1 

WAIT OISNCY HOME ENraiAINMENT.WVtASAl MUSK ft WJtO DcST tftl» 


Various Artists 


18.98 CD/DVO 


19 




LIVE kN 2004 Norah Jones And The Handsome Band 

EU.UC NOTLTMM MUSK TOEO WO 


1998 DVD 


20 


8 




UP CLOSE & PERSONAL 

Mf HCUFr NASHVUU VKXQVNMHSM. MUSK ft VTOtO OIST JItB 


Shania Twain 


19 98 DVD 


21 




HALLUCINOGENETKS 

P«WNS0N6ITBDDlStmaU)ION«CB 


Primus 


14.98 DVD 


22 


19 




THREE DAYS GRACE 

JM IHDMinMG VWO (8I« 


Three Days Grace 


18.98 CD/DVD 


23 


26 




HARRY FOR THE HOLIDAYS 

COUMEIUE MUSK VWECVSONY MUSK ENTtfnUHMENT WH 


Harry Connick, Jr. 


14 98 DVD 


24 


18 




REGALO DE AMOR 

FUNCN1S*.UNrVEHSAi MUSK ft VIDEO OIST JSISTI 


Los Temeranos 


16.98 CD/DVD 


25 


17 




PHINALLY PHAMOUS 

HTTNOIUT MINO^OSniMWAnNTHnrillSE VICEOMSOJ 


Lil Wyte 


17* CD/DVD 


24 


21 




PENSANDO EN T1 

imTVTSKIHTJNrvUS/U. MUSK ft VWO OIST JIOJM 


K-Paz De La Sierra 


16.98 CD/DVD 


27 


14 




AWAKE: THE BEST OF LIVE 

MXM»a»vf/JNIVUISWMUSKftVTDEODlSTDI»lS 


Live 


24.98 CD/DVD 


28 




MILES DE VOCES EN VIVO 

FfMOVTSMJNrvtTtSAi MUSK ft VIOCO OtST SSIMft 


Conjunto Primavera 


15.98 CD/OVD 


29 




AXIS OF JUSTICE.- CONCERT SERIES VOLUME 1 

SWC41 STfflO/MJS OF JUnKLKOUMeiASONV MUSK ENTETIT*INM(NT 3MB) 


Various Artists 


18.98 CD/DVD 


30 






NO QUARTER (UNLEDDED) • Jim my Page S, Robert Plant 

ATuWnC vmCvWMMETI MUSK VTSTON SUM 


29.98 DVD 


31 


20 




FESTIVAL EXPRESS 

WMNFHHEPHSVKHQWABNniMUSC VISION 0757T 


Various Artists 


24 98 DVD 


32 


29 




READY TO DIE 

8*0 BOT.WVtRSAi MUSK ft VIDEO CMSI UCBSJ 


The Notorious BIG 


13 98 CO:'DVD 


33 


22 




Ml HOMENAJE GIG ANTE A LA MUSICA NORTENA 

ONMSnNAJNrvTJeAl MUSK ft 'VIDEO OCT 31CQ7) 


Don Francisco 


1698 CD/DVD 


34 


31 




FEELS UKE HOME: DELUXE EDmON 

(HUE NOTtWIMMUSKVIOtOSftPT 


Norah Jones 


28.98 CD/DVD 


35 


33 




UVE AT MONTREUX 1982 & 1985 

EMC HOME VCrCvSfJNr MUSIC tWtffMJNMENT sftUD 


Stevie Ray Vaughan 


19.98 DVD 


36 


32 




LET IT ENFOLD YOU 

tHUVE THNJ vctavftcuuvi ots 


Senses Fail 


13 98 CD/DVD 


37 


38 




UVEATDONINGTONa' 

epk musk vkxcvsonv musk (ntertunment smi3 


AC/DC 


14.98 DVD 




7 




THE GRATEFUL DEAD MOVIE (SPECIAL 2 DISC EDITION) 

MUNTTRIT IIDMt WHO ISNS 


Gratelul Dead 


29 98 DVD 


L 




ON FIRE: UVE AT THE BOWL 

HOU1NWO0 MUSC VIOf OAMVfHSAC MUSIC ft VIDEO DIST IftMW 


Queen 


19.98 DVD 




25 




NOW THATS WHAT 1 CALL MUSIC DVD: VOLUME 2 

CAfTTOt VKKCVfMM MUSIC WOEO Ml ■ 


Various Artists 


14 98 DVD 












A 
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Musicals As Teaching Tools 



The TV documentary "Children 
Will Listen," which debuted on PBS 
Thanksgiving night, demonstrated 
the comeback of musical theater in 
schools. It used a Kennedy Center 
production of Stephen Sondheim's 
"Into the Woods" by Washington, 
D.C., kids as its anchor. 

Sondheim's fairy-tale-inspired 
show — which ends with the song 
"Children Will Listen" — was part of 
the "Broadway Junior Collection" of 
musicals represented by Music The- 
atre International, a New York- 
based theatrical licensor for which 
SESAC co-chairman Freddie Ger- 
shon serves as chairman/CEO. 

"Children will listen — and I know 
that they do," says Gershon. who is 
also co-executive producer of the 




documentary. He cites an evalua- 
tion of New York public schools 
serving poverty-level demographics 
that have participated in the Broad- 
way Junior program, which he 
launched in 1998. 

"TWo schools did 'Guys and Dolls 
Junior' and one did 'Annie Junior,' " 
Gershon says. "We went back the 
following year to observe the chil- 
dren and interview parents, teach- 
ers and principals and saw personal 
growth and maturing in a produc- 
tive way. I'm not talking about 
turning a kid into Bernadette 
Peters or Nathan Lane or teaching 
them how to read music or a script 
better. But in 'Annie,' for instance, 
they learn about the stock market 
crash, the Depression, the New 
Deal, Herbert Hoover and Franklin 
Delano Roosevelt — the things we 
take for granted when we see the 
show but that these kids are learn- 
ing about for the first time." 

These history lessons, Cershon 
adds, are delivered more 
effectively via theater than the tra- 
ditional manner of the teacher lec- 
turing in a classroom. Perhaps 
more significant, however, is the 
social instruction. 

"They also learn how to get along 
with each other, self-confidence and 
discipline and social behavior," Ger- 



shon continues. "You can't put on a 
show if you're rowdy, and this is the 
first time in their lives where 
they're put in an event where they 



Words& 
Music 



By Jim Bessman 

jbe55man@blllboard.com 




have to work with each other and 
share responsibility. In effect, what 
they're doing is creating a micro- 
cosm of society where they learn 
that everyone has different roles — 
whether they walk onstage or work 
the lights or sound — and hopefully 
we avoid things like Columbine 
where someone feels isolated." 

Created simultaneously is "a 
school community," Gershon adds, 
involving interaction with teach- 
ers and parents "who might not 
otherwise show up at school 
unless they were called in to hear 
their kid was bad." 

But the Broadway Junior produc- 
tions have an impact on the com- 
posers as well. 

"I took Sheldon Hamick and 
Jerry Bock to see 'Fiddler on the 
Roof Junior' at a school in New 
York, with Tevye played by a 
Bangladeshi boy and his wife played 




by a Japanese-American girl, and 
the rest of the cast was mostly black 
and Latino kids," Gershon recalls. 
"When they sang 'Tradition,' the 
audience was in tears because it was 
made up of families who could 
identify through their own tradi- 
tions — and Harnick and Bock were 
crying because they never thought 
their legacy would live on like this. 

"I brought Sondheim to the 
Kennedy Center rehearsal and he 
just started to cry: A lot of them 



were inner-city kids who reinvented 
the music to their own sensibility 
and hip-hop culture, and he loved it 
because he felt his legacy was being 

adapted by 

them — and they 
were having a 
good time." 

Sondheim 
appears in "Chil- 
dren Will Lis- 
ten," as does 
Peters, who 
starred in the 
original 1987 
Broadway pro- 

duction of "Into 

the Woods." 
"[Sondheim] was so proud 
because he feels that teaching is 
the most wonderful thing you can 
do," Gershon notes. "He said that 
unless he had great teachers who 
mentored him, he couldn't have 
gone anywhere." 

The "real stars" of "Children Will 
Listen," then, are the teachers, says 
Gershon, who adds that the educa- 
tional aspect of the Broadway 
Junior concept, which employs spe- 
cial book, CD and video editions of 
classic musicals geared for ages 8- 
14, will be furthered next year with 
a novel music license. 

"In January, McGraw-Hill will 
introduce it as part of their required 
arts and humanities books," he 
says. "We gave them — for the first 
time in history — the 'mini- 
dramatic license': This breaks from 
tradition because schools have 
never had the right to do a piece of 
a musical in the classroom to give 
an introduction to the theater. 
Moreover, instead of suing students 
for downloading, we've decided to 
introduce children from first grade 
on to a lesson called 'the C in a Cir- 
cle' — the symbol for copyright. 

"We're teaching a new genera- 
tion of children about the intellec- 
tual property right — which is a 
very difficult concept for adults to 
understand. But when little Johnny 
puts a 'C in a circle and the year 
and his name next to a drawing he 
made in class, and his mother puts 
it on the refrigerator to show to 
daddy and his brothers, he can say 
that means they can't make copies 
of it, that he owns it. Hopefully, a 
new generation of young people 
will get new respect for download- 
ing and copying." 

Counting 16,000 Broadway 
Junior productions so far, Gershon 
expects that with McCraw-Hill's 
help, 30,000-40,000 grade schools 
across the United States will use 
Broadway Junior materials. 

"They'll get the idea that rights 
exist — and theater can be fun," he 
says, "and by the end of day we'll 
keep alive the art form of a show 
with music while making better cit- 
izens of a new generation." 



Hamilton-Smith 
Elected APRS Chair 



The U.K.-based Assn. of Profes- 
sional Recording Services has 
elected David Hamilton-Smith to 
succeed Phil Dudderidge of Focus- 
rite as its new chairman. 




HAMILTON SMITH: CHINA BLUE FOUNDER 



Hamilton-Smith founded audio 
postproduction facility China 
Blue in London, where he serves 
as managing director/sound 
supervisor. He began his career at 
the legendary Olympic Studios 
under engineer/technical director 
Keith Grant, where he recorded a 
broad range of 



processing gear from Weiss, TC 
Electronic, Apogee, George 
Massenburg Labs, Avalon Designs 
and Focusrite. 

AES, CONTINUED (AGAIN): It is 

impossible to summarize the 
Audio Engineer Society's 117th 
convention, with its 416 exhibitors 
and more than 16,000 attendees, in 
one or two columns. Here, then, 
are a few more observations from 
the conference, held Oct. 28-31 in 
San Francisco. 

Facility design and construction 
firm Pelonis Sound displayed a 
product that may exemplify future 
control rooms, especially those of 
owner-operated, digital audio 
workstation-equipped personal and 
home-based studios. 

The UltiStation is a handsome, 
cherry wood console. It is 
prewired and preinstalled with 
API Audio microphone and line- 
level preamplifiers, analog proces- 
sors and other components. The 
analog front end to the signal 
path, popular in DAW-based 
recording, is elegantly housed on 
either side of the console, the cen- 
ter of which is reserved for DAW 
controller and monitor. 



music. He later 
worked as a 
freelance engi- 
neer/producer 
and as head of 
sound at Com- 
plete Video, 
where he 
became a direc- 
tor. China Blue 
recently opened 

a 5.1-channel 

surround mix- 
ing room. 

"To me the APRS badge has 
always been a symbol of excel- 
lence in recording." Hamilton- 
Smith said in a statement. "In 
such challenging times for all the 
audio industries, I am hoping to 
take the association into a new era 
of development, by providing 
focused professional and new 
business advice to individual 
audio practitioners, and by rein- 
vigorating the APRS profile 
throughout the industry." 

DISC MAKING: Disc Makers, a CD/ 

DVD replicator for independent 
artists, filmmakers and businesses, 
has upgraded its in-house master- 
ing facility, the SoundLab. 

Engineer Jon Marc supervised 
the renovation, installing Dynau- 
dio M3 monitors. Also featured in 
the SoundLab are SADiE and 
Sonic Studio workstations and 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@blllboard.com 




The console is hand-wired and 
customizable. The model displayed 
at the convention featured 12 API 
7600V input modules on its left 
side, while the right side housed 
API 8200 summing mixers and a 
7800 four-bus console master. 

Also at the confab, Professional 
Audio Design, which exhibited 
with new strategic partner Walters- 
Storyk Design Group (Studio Mon- 
itor, Billboard, Oct. 23), launched 
Resolution Audio Electronics. 

The new company specializes in 
products that aim to capture the 
sound of classic analog, discrete 
audio hardware with the addition 
of modern capabilities. 

Resolution Audio Electronics 
debuted with the ResoPre-873 
eight-channel microphone pre- 
amplifier with optional digital out- 
put card. Future products will 
include one- and two-channel ver- 
sions known as DiPre-73. 
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Spanish vocalist 
Tamara pays 
tribute to 
Brazilian 
singer/ 
songwriter 
Roberto Carlos 



Global 
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Jann Arden 
is one of 
the artists 
championed 
by pioneering 
Canadian 
radio station 
CKUA 
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OutKasts Andre 3000 
accepts one of the 
group's three awards. 




BY LARS BRANDLE 

ROME — Even before the dust settled on the 
2004 MTV Europe Music Awards, held here 
Nov. 18. organizers had begun work on next 
year's event. 

"I have decided on a city," MTV Networks 
Europe president/CEO Brent Hansen told 
Millboard, without elaborating. "We're already 
planning the next one. We're working on ideas 
that we want to move away from or look 
toward implementing into the next show. 
That's really crucial for us." 

This year's EMA gala marked the second 
time the Viacom-owned network has held its 
flagship European event in Italv: Milan hosted 
the awards in 1998. 

OutKast was the big winner this year. The 
Atlanta-based duo won in the categories of 
best group, video and song. The pair's single 
"Hey Ya!" (l.aFace/Zomba) won the video and 
song honors. 

The other multiple award winners were 
Usher and British rock trio Muse. 



Usher, who came to the event with four nom- 
inations, netted trophies for best male artist and 
album for "Confessions" (LaFace/Zombal. Taste 
MediaAVarner group Muse scored best alterna- 
tive act and best U.K. and Ireland act 

In all, 24 trophies were handed out, includ- 
ing 1 1 regional awards. MTV viewers voted on 
22 categories; the network's staff decided the 
other two. 

Best female artist went to Britney Spears, 
while best pop went to Black Eyed Peas. Detroit 
rap group D12 was named best hip-hop. Alicia 
Keys and Maroon5 claimed the titles of best 
R<£B and best new act. respectively. 

Performers at the gala, which was hosted 
by hip-hop artist Xzibit. included Keys. 
Eminem. Beastie Boys, Italian pop singer 
Tiziano Eerro. Swedish rockers the Hives and 
Scottish guitar band Eranz Ferdinand. Actors 
Sarah Michelle Cellar and Elisha Cuthbert, 
leading Italian footballer Alessandro del Piero 
and Aussie pop star Kylie Minogue were 
among the award presenters. 

(Continued on page 401 



EU Budget Bashed 

Business Seeks Funding For Music Initiatives 



BY EMMANUEL LEGRAND 

LONDON — Organizations representing 
labels, collecting societies, publishers, artists 
and performers have written to the European 
Commission expressing concern that there is 
still no allocation for music initiatives in the 
European Union budget for 2007-2013. 

The open letter was sent Nov. 5 to Viviane Red- 
ing, the outgoing commissioner for education 
and culture, and Jan Figel, 
commissioner-designate in 
charge of education, training, 
culture and multilinguism. 

Figel took over from Red- 
ing Nov. 22, following the 
European Parliament's 
approval Nov. 18 of the 24 
commissioners that EC 
president-designate Jose 
Manuel Barroso nominated 
to serve five-year terms. 

The letter was an initiative 
of Brussels-based lobbying 
group the European Music 
Office. "We are looking forward to working with 
the new commissioner," EMO secretary-general 
Jean-Francois Michel says. "There are a lot of 
expectations from the creative community." 

Michel adds that Reding's office acknowledged 
receipt of the letter, which also went to the cul- 
ture ministers of all 25 EU member states. 

The letter was endorsed by European rights- 
society umbrella group GESAC, the Inter- 
national Confederation of Music Publishers, 
the International Federation of the Phono- 
graphic Industry and European independent 
labels' body Impala. More than 20 other 
national organizations also signed iL 

The letter relates to current discussions about 
the EC budget for 2007-2013. In particular, it 
raises industry concerns over the "Culture 2007' 
program, which will allocate EU funds to various 
cultural initiatives during the period. 

The EC manages a yearly budget that exceeds 
100 billion euros ($130 billion). 




FIGEL. LEFT. AND REDING: NEW 
CHALLENGE F0RTHE EC 



In the coming months, a new generation of 
cultural and audiovisual programs will be 
established by the EC, the European Parlia- 
ment and the EU's main decision-making 
body, the Council of the European Union. 

Michel says there are indications that there 
will again be no specific budget within Culture 
2007 allocated to the creative industries. 

"Our initiative is [intended] to remind the 
commission, the parliament and the council 
that we professionals need 
TT 1111 a specific program that will 
II / j take into account our 
fcJ industries," Michel says. 

Noting that the EU music 
sector "is an important 
contributor to economic 
development, as well as to 
true cultural pluralism," the 
letter expresses regret that 
the EC has not taken into 
consideration "our particu- 
lar social and economic 
specificities in its proposals 
for Culture 2007." 
The signatories "urge" the EC, parliament 
and council to revise the Culture 2007 pro- 
posal "to help musical creation and its 
circulation and to support professional train- 
ing in the industry." 

The EMO argues that there are still hin- 
drances to the EU working as a single market — 
notably legislative and social issues that can 
affect cross-border touring. The body suggests 
that several pilot projects could help address 
some of these issues. 

An IFPI representative says the organiza- 
tion is backing the EMO initiative because 
"IFPI has always been supportive of pilot 
projects to help artists tour and of the plans to 
establish a European Export Office in the 
United States." 

According to the EMO, the European 
music industry in 2003 amassed sales of 9.5 
billion euros ($12.4 billion) and employed 
650,000 people. 



RIAJ Promotes Music DVD 



BY STEVE McCLURE 

TOKYO — Aiming to expand on increasing sales 
for music DVDs, the Recording Industry Assn. 
of Japan has launched its second annual cam- 
paign to promote the format to consumers. At 
the same time, industry groups are creating a 
database that aims to simplify the music DVD 
ordering process for retailers. 

The format is one of the few growth areas 
for labels in the world's second-largest music 



market. In the first nine months of 2004, RIAJ 
member companies shipped 21.2 million 
music titles on DVD, up 23% from the corre- 
sponding period of 2003. The wholesale value 
of those shipments rose 9% to 34.2 billion yen 
($324.5 million). 

The RIAJ campaign aims to further expand 
the market for music DVD. "Sales of DVD play- 
ers and other hardware that can play DVDs, such 
as game consoles, have been very strong 
(Continued on page 40) 
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Sony BMG U.K. will launch an 
ambitious singles release campaign 
next year to mark the 70th anniver- 
sary of Elvis Presley's birth on Jan. 8. 

The company's RCA label will 
reissue each of Presley's 18 U.K. 
No. 1 singles weekly, in chrono- 
logical order, as 

limited-edition 
CDs or 10-inch 
vinyl discs. The 
campaign will 
begin Jan. 3 with 
"All Shook Up" 
and "Jailhouse 
Rock" and will end 
April 25 with 2002 
hit "A Little Less 
Conversation." 

"All Shook Up" 
comes with a box 

that can hold all 18 singles in either 
format; this makes it ineligible for 
the U.K. chart under current rules. 
All other singles in the series have 
the potential to chart. 

Sony BMG U.K. marketing direc- 
tor Darren Henderson notes, "This 
will be the first time one artist will 
release this number of chart singles 
consecutively in such a short space 
of time, potentially having 17 hit sin- 
gles in four months." TOM FERGUSON 

ALWAYS TAMARA: Spanish bolero 
singer Tamara emerged in 2000 as 
the first signing of defunct Spanish 
label MuXXIc. 



label manager at Universal Spain. 

"So we suggested she tackle 
Roberto Carlos' romantic 
Portuguese-language songs. She 
was delighted — her mama used to 
sing [these] songs to her as a kid." 
The album rolls out in Latin 
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THE REASON 

HOOBASTANK MERCURY 

THIS LOVE 

MAROONS jVEJMHJ 

SHE WILL BE LOVED 
MAROONS J/BYUG 

THESE WORDS 

NATASHA BEOMGFKLD PHONOGENICYJMG 

SICK AND TIRED 

ANASTACIA DAYllCHTEPIC 



VERTIGO 

ID ISLAND 

JUST LOSE IT 

EMMEM FNTERSCOPE 

I BELIEVE IN YOU 

KVUE MMOGUE PAALOPHONE 
LEAVING NEW YORK 
BEAR YVABNEABAOS 

LEAVE (GET OUT) 
JOJO BLACR OCEAN BECOMES 

CALL ON ME 

ERICPRYO; MINISTRY Of SOUND 

LETS GET IT STARTED 

EUACX EYED PEAS INTERSCOPE 

MY HAPPY ENDING 

AVRILLAV1GNE ARISTA 

CAR WASH 

OMBTIBAASOIIJRAFEAI BESSY ELUOn BlMM 

WHAT YOU WAITING FOR? 

GWENSTEFANI INTEBSCOPE 
REAL TO ME 
BBLAN MCFADOCN SONY 

YOU HAD ME 
JOSS STONE VHGIN 

MY PREROGATIVE 
BRITNEY SPEABS JFVE 

MY BOO 

USHER & ALICIA KETS LAlACfcTOMBAflMG 



Three albums later, with global 
shipments exceeding 1 million 
units, the 20-year-old has issued 
"Tamara Canta Roberto Carlos" 
(Universal), featuring 11 songs from 
the '60s-'70s heyday of Brazilian 
singer/songwriter Roberto Carlos. 

The album was recorded in Rio 
de Janeiro, Brazil, and was released 
Nov. 1 in Spain. It entered the 
Media Control chart at No. 2 and 
has shipped 80,000 units to date, 
according to the label. 

"Tamara showed five years ago 
that she dominates the South 
American Spanish-language 
bolero," says Claire Imoucha, a 



America this month, with a U.S. 
release scheduled for 2005. 

HOWELL LLEWELLYN 

GOING DIEF: Billing itself as "the five 
bastard children" of Brian Wilson 
and "glitch-hop" act Profuse 73 has 
paid off for Danish experimental rock 
outfit Diefenbach. 

Within 24 hours of using that 
description on a demo tape sent 
earlier this year to London-based 
dance indie Wall of Sound, the band 
signed to the label's hip alternative 
imprint. We Love You. The album 
"Run Trip Fall" came out Nov. 15 in 
the United Kingdom: a follow-up 
album will appear in early 2005. 

"Discovering Diefenbach was like 
meeting an old friend who has lived 
next door to you all your life," Wall of 
Sound managing director Mark 
Jones says. "|The album] fuses so 
many elements of music that has 
moved me over the years." 

"Run Trip Fall" is available for 
global licensing. The band will tour 
Europe early next year. 

CHRIS BARRETT 

HAPPY AT HOME: Veteran Italian 
vocalist Adriano Celentano could 
have expanded his popularity outside 
the country years ago, executives sug- 
gest, if not for his refusing to travel. 

Yet expectations are high for 
Celentano's latest album, "C'e Sem- 
pre un Motive" (Clan/Sony BMG), 
released Nov. 12 in Italy. "The initial 
shipment is 350.000." Sony BMG 
Italy president Franco Cabrini says, 
adding that this is the label's biggest 
shipment this year. "Our sales target 
is 1 million copies." 

Celentano has a cult following 
"from Russia and Argentina," accord- 
ing to Cabrini, who says the new set 
is rolling out in at least 20 territories. 
Among its 11 tracks is a Portuguese- 
language duet with Cape Verde 
singer Cesaria Evora on a version of 
Celentano's 1960s hit "II Ragazzo 
Delia Via Cluck." MARKWORDEN 
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Global 

Measuring CKUA's 'Worth' 

Film, Book Document Indie Canadian Radio Station's Appeal 



BY LARRY LeBLANC 

TORONTO— For seven decades, 
independent community radio sta- 
tion CKUA Edmonton, Alberta, has 
been a towering presence locally and 
across Canada. 

It has provided significant early 
exposure to such western Canadian 
artists as Jann Arden and k.d. lang, as 
well as to those from other parts of the 
country, including Bruce Cockburn, 
Natalie MacMaster and Colin Linden. 

CKUA's history is the subject of a 
new one-hour documentary by local 
filmmakers Lorna Thomas and Lisa 
Miller and of a2002 University of Alber- 
ta Press book by Marylu Walters, both 
titled "Radio Worth Fighting For." The 
film, featuring interviews with Arden, 
Daniel Lanois, Harry Manx and Ricky 
Skaggs, airs Dec. 12 in Canada on the 
Bravo channel. 

Thomas was inspired to make the 
film after CKUA briefly shut down in 
1997. "One of my friends was so dis- 
traught," she recalls. "So I started 
looking into the history of the station." 

During a rally that year of 400 CKUA 
supporters, which appears in the doc- 
umentary, Arden said, "If stations like 
this start disappearing, I'll start disap- 
pearing. What my music is all about 
will disappear." 

Founded in 1927, CKUA was 
Canada's first public broadcaster. It 
initially operated from one room on 
the University of Alberta campus in 
Edmonton and was staffed by ama- 
teur radio enthusiasts. It is now car- 
ried across Alberta on AM and FM via 
17 transmitters and attracts more 



than 250,000 listeners weekly. It also 
broadcasts in western Canada on 
select satellite providers and is 
simulcast on the Internet. 

While its headquarters are in 
Edmonton, the station has a studio in 
Calgary. It operates with 35 full-time 
staffers, 12 contracted producer/hosts 
and an annual operating budget of $3.8 




million Canadian ($3.2 million). With 
a limited commercial license, CKUA is 
financially supported by listener dona- 
tions (for 68% of its budget), program 
advertising, subscriptions and corpo- 
rate partnerships. 

CKUA's diverse programming 
includes blues, jazz, alternative rock 
and classical. "Over 250 CDs come in 
weekly from all over the world," the sta- 
tion's music director Peter North says. 
"Announcers then select what they 
want to play. We play almost every 
musical genre." 

Holger Petersen, host of CKUA's 
"Natch'l Blues" program for 34 years 
and president of Stony Plain Records, 
says, "It's increasingly rare in radio that 



announcers play music that they select" 

"CKUA is fantastic," says Toronto- 
based Bemie Finkelstein, president of 
True North Records and manager of 
Cockburn. "The support they give us is 
enormous. Joel Kroeker's album 'Melo- 
drama' reached No. 1 there recently, 
and they've been there for Blackie & 
the Rodeo Kings, as well as for Bruce 
starting in the 70s." 

Ian Gilchrist, director of sales and 
marketing for Rounder Records Group 
Canada, says CKUA is the country's 
only outlet "that resembles a [U.S.- 
stylel triple-A statioa" 

Supporters took to Edmonton's 
streets in 1997 when the station closed 
for five weeks. In 1995, a private foun- 
dation had taken over the station from 
the provincial government — which 
had operated it since the '40s — in 
exchange for $4.7 million Canadian ($4 
million) in transitional funding. Two 
years later, the station's board chose to 
close it to avoid bankruptcy. 

However, a grassroots movement 
called SOS (Save Our Station), spear- 
headed by the CKUA staff, toppled the 
board and relaunched the statioa More 
than $1 million was raised in 10 days 
to keep the outlet alive. Thomas says, 
"The crisis was a new beginning in 
terms of listener support and passion 
for the statioa" 

Yvette Ray, radio promotion repre- 
sentative for Mint Records in Toronto, 
says, "CKUA is a good example of what 
a community station should be." 

CKUA CM Ken Regan agrees. "One 
of the station's defining characteristics 
is that it listens to its audience. Our 
focus is rooted in the community." 



NEWSLINE. 

THE INTERNATIONAL WEEK IN BRIEF 

Seven Japanese labeb sent warning letters Nov. 15 to Internet service 
providers, demanding that they disclose the names of individuals who have 
allegedly uploaded unauthorized music files to the Internet 

A statement from the Recording Industry Assn. of Japan identifies the 
seven labels as Victor Entertainment, Universal Music, Toshiba-EMI, 
Warner Music Japan, Avex and Sony Music Entertainment (Japan) divi- 
sions Sony Music Records and Defstar. The names of the ISPs involved 
have not been revealed. 

"If the ISPs don't cooperate, we will then consider the possibility of legal 
action," an RIAJ representative says. STEVE McCLURE 

Casey Donovan , a lfi-year-old Aborigine from Sydney, has 
won the second edition of TV talent show "Australian 
Idol," earning a contract with Sony BMG Entertainment 
Australia. Her debut album is due Dec. 13. 

Donovan won the viewers' vote during a live telecast 
Nov. 21 from the Sydney Opera House that attracted 
almost 4 million viewers to the Ten Network. The fig- 
ures for the entire run of the series were up 15% from 
last year and generated advertising revenue of $25 mil- 
lion Australian ($195 million), according to Ten. Christie euezer 

Australia's let and Britain's Keane are the front-running international acts for 
the 2005 MTV Asia Awards, with three nominations each. 

The awards are set for Feb. 5, 2005, in Bangkok, Thailand. 

Asian acts Siti Nurhaliza (Malaysia), Stefanie Sun (Singapore) and Jay 
Chou (Taiwan) each received nominations for the fourth consecutive year. 

Viewers of MTVs eight channels in the region will vote on 16 of the 19 
categories. An MTV-appointed panel will decide the others. STEVE McCLURE 

Prepaid vouchers for Napster are being sold in 16,000 U.K. retail outlets 
through a deal with Post Office, a wholly owned subsidiary of the United 
Kingdom's main postal service, Royal Mail Group. 

The vouchers from Post Office, which sells postage stamps and 
related items and offers welfare and banking services, contain a code 
that can be redeemed at napster.co.uk. The vouchers can be used for 
subscription services or downloads. 

The deal follows a similar partnership between Roxio-owned Napster and 
British electronic goods retailer Dixons Group (billboard.biz, Oct 14). 

The vouchers are aimed at attracting gift buyers and customers who do 
not have credit cards. LARS brandle 

For the latest breaking news, go to billboard.biz. 




MTV EMAs 

Continued from page 37 



Like they have for each edition 
before it, organizers of this year's 
EMAs had one mantra: bigger, bet- 
ter, bolder. 

"We've always got to try and build 
on what we did before," said Hansen, 
who has overseen each ceremony 
since the inaugural EMA event in 
1994 in Berlin. 

"We had a pretty good balance of 
artists this year," he said. "There was 
a very good cross-section of what 
works for the European continent." 

The event has traditionally drawn 
criticism for seeming to favor U.S. 
acts, particularly as performers. 
However, MTV Networks Interna- 
tional senior VP of music Harriett 
Brand insisted, "Nationality is only a 
factor in that we try to represent as 
much talent from Europe as we can. 

"Artists that work across the con- 
tinent have tended to be largely 



American," she added. "|But| there's 
always space in the show for home- 
grown talent." 

PURPOSE-BUILT 

Following the positive reception 
of last year's format in Edinburgh, 
Scotland, organizers again decided 
on a temporary tent structure for 
the show rather than using the 
existing facilities at Rome's Tor di 
Valle racecourse. 



RIAJ 

Continued from page 37 



recently," a RIAJ spokesman says. "It's 
a good idea to remind consumers that 
they can also enjoy music DVDs on 
these players." 

The "Kiite Miyou!" (Let's See What It 
Sounds Like!) music DVD blitz got 
under way Nov. 16. Key aspects of the 
promotion include in-store posters and 



"There isn't a suitable venue of 
this size indoors in Rome," said the 
show's executive producer, Richard 
Godfrey. "In terms of the temporary 
structure, it worked very well as an 
experiment last year." 

To entice MTV to bring its party 
to Rome, the local government met 
some of the cost of constructing the 
6,000-capacity venue. 

"A city like Rome is looking to 
attract more young people," 



fliers at 1,800 music retailers nation- 
wide and ad campaigns on the Web 
sites of Yahoo Japan (yahoo.co.jp) and 
the RIAJ (riaj.or.jp). 

Retailers are welcoming the return 
of the campaign. Pete Chapman, prod- 
uct and marketing director at HMV 
Japan, says his company is giving out 
RIAJ promotional material with every 
music DVD purchase. 

Chapman notes that DVD is one of 
the most positive aspects in what 
continue to be "difficult" trading con- 
ditions. He says the format "performed 



Hansen said. "They want more 
vibrant young people to experience 
the place's history and culture. By 
us being able to do a really great 
show — and utilize the town at the 
same time — |that| does the trick 
for them." 

Along with the awards ceremony, 
MTV staged a simultaneous free 
public concert outside the Coliseum 
amphitheater, featuring Anastacia, 
the Cure, Hoobastank and local 



extremely well for us last year. And we 
are seeing strong like-for-like increas- 
es again this year." 

However, he adds, "as for being the 
savior of the industry, well have to see." 

Reflecting the solid growth in DVD 
and rising sales for music and non- 
music titles, Japan Music Data and 
trade body the Japan Video Software 
Assn. are creating a RJAJ-linked DVD 
database. Tokyo-based JMD is a joint 
venture between the RIAJ and Japan 
Distribution System, a Sony Music 
Entertainment (Japan)-affiliated music 



artists Carmen Consoli and Elisa. 

The 2004 EMA show was broad- 
cast live by MTV Europe, which 
reaches an estimated 120 million 
households in 48 territories. The 
show will be rebroadcast through 
MTVs worldwide network of music 
channels and syndication partners. 

The event was sponsored by 
Replay Blue Jeans, L'Oreal Paris 
Studio Line, Hewlett-Packard and 
Foot Locker. 



software warehousing operation. 

JMD already collates detailed 
album information and provides it 
for a fee through a database called 
e-CTATS to Japanese music retailers 
and distributors. They then use the 
information as a reference source 
when ordering. 

The new DVD database will be 
similar, with such added informa- 
tion as program length, content, 
production year and cast details. 

A spokesman says it will be avail- 
able by the end of November. 
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Connect with the music 
industry's most 
important decision 

makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 644-654-4798/99 or 
email to: jserrette@blllboard.com 



Your ad includes a listing 
onbillboard.com 



over 17 million page views a month 

www.billboard.com 



HELP WANTED 



HELP WANTED 



REAL ESTATE 



Billboard Seeks Interns . . . 

We are currently seeking interns to assist The Music & Literary division of VNU 
Business Media. Qualified candidates will have the opportunity to work with Bill- 
board Magazine, Billboard Radio Monitor, and Kirkus. We currently have intern- 
ship opportunities available in the following areas: editorial, charts, marketing, 
sales, and special events. 

Qualified applicants must be from undergraduate or graduate institutions that 
agree to grant academic credit to students in return for program participation. 
The candidate should have a strong desire to pursue a career in the B2B arena. 
We seek candidates with proven records of leadership and achievement who 
demonstrate the capacity for continuous development. Additionally, candidates 
must have strong computer skills including Word, Excel. Access and PowerPoint. 

Candidates should e-mail a cover letter and resume to: 
entertainrecruitevnubuspubs.com . Visit our website: 
www.vnubusinessmedia.com. 

VNU Business Media publishes over 50 business publications, stages more than 
50 trade shows and conferences and operates approximately 200 busi- 
ness-to-business electronic products. We operate around the globe, covering 
some of the most powerful industries in the world including entertainment, retail, 
media, travel and design. 



Only candidates selected for interviews will be 
contacted. No phone calls or agencies please. 



^vnu business media 



VICE PRESIDENT OF 
PUBLICITY 



ROUNDER 



Rounder Records Group, based in Cambridge Massachusetts, is seeking an 
experienced individual to manage all publicity activities for the company. 
Candidate must have a proven track record and minimum of 5 years 
publicity experience. Send resume and references to: 
Lbenait9rounder.com 
Rounder Records Group 
Attn: Lisa Benoit 
1 Camp Street - Cambridge, Ma. 02140 



MUSIC INDUSTRY ASSISTANT PROFESSOR 

Drexel University is taking resumes for a tenure track assistant professor 
in their new Music Industry program. The position requires 1 0 
years of experience in the music industry with specific expertise in 
copyrights, publishing, marketing, and radio/concert promotion; an 
advanced degree and teaching experience is preferred. S/he will 
assist with the University's record label. Please send resumes to: 
MUSI Search Committee, Performing Arts, Drexel University, 
3141 Chestnut Street., MacAlister 2018, Philadelphia, PA. 19104. 
Position begins 9/05 



ROYALTY PAYMENT 



Are you waiting for your 
Royalty check to arrive? 



Immediate CASH available for 
Your future royalties. 
www.usfco.com 
(877) 787-3863 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low aa 50* Your choice from the 
most extensive listings available. 

For tree catalog can (SOS) 890-6000. 
Fax (608) $90-0247 or writ* 

Scofplo Music, Inc. 

P.O.Box A Trenton, N J 0MD1-O020 
•met: seofptomueeeoLoom 



MUSICRAMA 
Independent Marketing and 
Distribution company, located in 
New York 
WANTS YOU ON THE TEAM I 
Positions: 
Import Buyer and Label Liaison 
Responsibility: 
• Purchasing Management 
• Marketing & Merchandising 

To be considered, you must possess a 
college degree, excellent oral and written 
communication skills along with computer 
proficiency. Applicant should have a proven 

track record, wilh minimum ol 3 years 
steadily Increasing sales in the entertain- 
ment industry. To apply send the cover 

letter and resume to ; 
humanresources@muslcama.com 
or fax It, Attn: Charles Jarzabek 
718-383-5152 



WORKSHOPS 



Seminar: Breaking Into the Music 
Business 

Nissenbaum & Associates, Entertainment 

Attorneys (NY & NJ). Winter Seminar: 
"Breaking into the Music Business: Tradi- 
tional and Alternative Approaches." Given 
one-on-one or in group sessions, 
www.gdnlaw.com (212) 871-5711 or 
(908J-686-8000 



FOR SALE 



RARE SHOTGUN...1 of 12 

Belgium made "Midas" grade 
Browning with four sets of inter- 
changeable barrets weighted to 
mach. It has Browning's top grade 
engraving. Seven gold inlays with 
great detail, 3 ducks, 3 pheasants 
and 1 quail. 
Appraised at $250,000. 
541-601-0054 
ronpcci@aol.com 



HEAVY DUTY POSTER TUBES 

• End Mugs & UPS Included 

• Foctory Direct , oeaaoo. 
■44 Sizes In Stock 




NOTICES/ANNOUNCEMENTS 



NOTICE: 

The master FISH HEAD by Slim 
and The SOULFUL SAINTS can be 
legally and exclusively leased from 
CAL DISCS, P.O. Box 9, Benton. 
La. 71006, 318-965-0781. 
caldiscs@yahoo.com 
NEW CD RELEASE by Dandy Don 
Logan "MISTER STAN" CAL 1237 
$12.97 list 22 original Cabriolet 
Music songs 




SPECTACULAR NEW 

SOUTHWEST ESTATE 

Indian Cove near 
Joshua Tree National Park 



Prestigious living In this 32O0 sg. ft. home on 1.9 Acres with spectacular 
panoramic views. Open plan living Ideal for entertaining. Great Room Q/l£ft. 

ceilings. Gourmet kitchen. Huge pantry. Giant master suite w/overslzed 
closets & luxurious bath. 2 guest bedrooms. 112 ft- covered patio with vtgas, 
3 car garage- And thane's room for a pool, tennis court, stables & horses. 
■72S.OCJU. 



Thacher<g)aughter 

REAL ESTATE ft LOANS 



7144 Airway Ave., Yucca Valley Ca. 922S4, 1 /falll Jl> '.-111)11 
rhachei-ailnkllne.com - Fax - 17501 365-B8E4 
http:y/wvrw.thac herrealestate.com 



Fantastic Oceanfront 

9.4 acres on Hamahua Coast Big Is- 
land of Hawaii. Very 
private, Mac orchard, Fruit trees, 
streams, 60' waterfall, pools, safari 
tents. Easy access - 20 mi. to Hilo 
bartsmithhawaii.com 




FOR SALE 

DETROIT ONE STOP 
URBAN DISTRIBUTOR 

Angott Music Sales - Est. 1947 
Inventory - Building - Employees 
Call Ken Walker 

313-341-7053 



a Plenty of space to live in luxury and ; 
' have your own Recording Studio in ' 
* this 10,000 sq. ft mansion, in the 
heart of music mecca. 
Southern California 310471-3913 




RECORDING STUDIOS 



COLLECTABLES 



Music Memorabilia, .^^^^i 


Awards. Lyrics. 




Posters. Gear. 




Autographs. 




VftVW.LcLANDS.CIIM 


1516) 409-9700 



OJAI, CA. RECORDING 
STUDIO FOR LEASE 

3000 sq. ft. studio with sepa- 
rate Pro Tools editing rm. 
Great Vibe, Acoustics. 
Location, 
History w/ w/o astonishing 
vintage equip. 

Call Richard Fowle 
Audio International Recording 
805-794-6745 



NOTICES/ANNOUNCEMENTS 



NOW YOU CAN RUN 4/ LOR IN YOUR 
ADVERTISING MESSAGE! 

FOR A FEW EXTRA DOLLARS YOU CAN RUN YOUR 
CLASSIFIED ADVERTISEMENT WITH LOR! 

CALL JEFF SERRETTE TODAY! 

1-800-223 7524 - 646-654-4697 
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LISTENING STATIONS 



PROFESSIONAL SERVICES 



CD & DVD Sampling Stations 1 1,000 CDS 

in full-color jackets for just 



Nakamichi - world-renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play counter 
• auto standby function 

• dbi pro 70S headphones 
• other advanced features 





Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 



dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

rkNakamichi" 

CD & DVD Sampling Stations 




We can customize your order 
to suit your specific needs. 

■ 




Nas 



www.dbiint.com 




BAGKSTAGi 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100) 



PROFESSIONAL SERVICES 



with over 60 YEARS of experience & IN-HOUSE facilities, we'll produce 

TOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



300 CD 

VVV Package: 
1000p£° 



$775.00 
$1099.00 



Includes: I color booklet & 
l-color CD label from print toady 
Him, jewelbox, ibrinkwrap 

Includes: 4 color booklet & 

2 color CD label from print-ready 

film, jewelbox, ibrinkwrap 



D.J. VINYL PROMO 

TOO 12" Mm $775.00 MMMllrVIIJtwi 
500 12" VINU 81,849.00 noma mw.oo 
1000 1 2" vinu S1.779.00 «fo»D« siiweo 
PACKAGES INUUOE WHITE JACKET »/ HOLE • MASTERING • Fill PHOCFSSING • 
TEST TOSSIHGS • 2 COLOR UIELS Imd Ewkgnwirll • SHUIKKWRAP • QUICK TURN AHQUHD 



0 



/*iiWi 



UlfM OUR F G EE IRKhURE! 



Rainbo Records and Cassettes 

1 7 38 Berkeley St. • Santa Monica, CA 90404 • 1 3 1 0 ) 329-3476 

Fa<:(3 10) 323-B76S • www.rainboreconJi.com * info@rainboneconJs.com 



m 
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Call today for 
your tree catalog! 

1-800-468-9353 

www.discmakers.com/bb 



DISC MAKERS 



SUPER MAXX RECORDS LLC. 
IF YOU HAVE A DEMO AND 
WANT IT HEARD, WE HAVE 
ACCESS TO RECORD LABEL. 
I CAN HELP 
SUPERMAXXRECORDS@AOL.COM 



INSTRUMENTAL BEATS 
WANTED 
I have potato music backing 
me for the engineering board 
and bar-code to sell merchan- 
dise and the CD on-line. I 
need a talented artist, 
"HIP-HOP & R&B" to jam with. 
Please reply asap. 
Hall_297@msn.com 



DUPLICATION/REPLICATION 



NEED CDs? 

the choice is 

CRYSTALCLEARU 



1000 Promo CD P*ck • S599-' 



joo aao-ao73 

lArw.cryRRtRRlczltitsrcdi* . com 




2500 CD's 
Only $1999 

Includes: On Disc Printing • Bar Code 
Full Color Printed Booklets • Cello Wrapping 

1 -877-633-7661 

www.OddsOnRecorriiiig.coni 
llsa • Mastercard * Junes • Discover 



WANTED TO BUY 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
Call (201) 986-0909 
Fax (201)986-7755 



Continued from page 11 



his sexual past and envisions his 
impending marriage on "Remember 
the Times" and "Getting Married," 
pays tribute to old-school rap and 
kindred spirit jazz on "U.B.R. (Unau- 
thorized Biography of Rakim)" and 
"Bridging the Gap." He also aurally 
embraces his 9-year-old daughter on 
"Me & You (Dedicated to Destiny)." 

Joining Nas on this excursion are 
producers L.E.S., Salaam Remi, 
Chucky Thompson, Q-Tip and Buck- 
wild. Guests include Kelis, Amerie, 
Busta Rhymes, Ludacris, Doug E. 
Fresh, Maxwell. Nas' father, noted 
jazz musician Olu Dara, and Nas alter 
ego Scarlett. 

An MTV regular, Nas says balancing 
street credibility and commercial suc- 
cess exerts less pressure than what he 
puts on himself. "The pressure comes 
from me," he says. "After you put out a 
lot of work, you have to challenge your- 
self to do something new that feels 
good or makes you cry. That's what 1 
want my music to do. I beat myself up 
about that a lot Hip-hop fans aren't the 
audience that was there when hip-hop 
was real in the '80s." 

"Nas observes from many different 
perspectives," says Lisa Ellis, GM of 
Sony Urban Music/Columbia. That's 
what defines him. For once you're get- 
ting a glimpse of his many parts." 

Acknowledging that it is harder to 
sell a double-CD in today's retail mar- 
ket owing to value and pricing, Ellis 
says the label began its marketing cam- 
paign earlier this summer. That kick- 
off involved two street singles: "Thief s 
Theme" and "You Know My Style." 
"Bridging the Gap" featuring Olu Dara 
is the set's first formal single, with a 
video directed by Diane Mattel. It is No. 
49 on the Hot R&B/Hip-Hop Singles & 
Tracks chart. The double-CD set retails 
for $19.98. 

"It was a move we needed to make 
for ourselves even more than for our 
fans," Nas says about collaborating with 
his dad on "Bridging the Gap." "It was 
one hell of an experience and a mile- 
stone move for hip-hop tying together 
the father/son relationship, his musical 
background and how it relates to me." 

A major component of the label's 
marketing campaign is the record's 
cover. Employing a Last Supper motif. 



it depicts Nas in 12 different guises, all 
seated around the same table. The 
cover figures prominently in the label's 
print lifestyle and street promotion. 
Prior to its release, the album has 
already garnered coverage from outlets 
including Blender. Rolling Stone. The 
Source, The Ave. XXL and Entertain- 
ment Weekly, among others. 

In keeping with his grassroots 
image, Nas is back performing: he 
recently wrapped a stopover at the 
House of Blues in \x» Angeles. Accord- 
ing to Ellis, Nas typically follows an 
album release with a road tour cover- 
ing the top 30 markets. 

In the meantime, Nas is eyeing a 
return to acting — something he hasn't 
done since his debut in the 1999 movie 
"Belly." He's also contemplating a fol- 
low-up to the 2000 gold-certified com- 
pilation "QB Finest" as well as record- 
ing other artists on III Will. 

"I plan to be occupying myself with 
a lot of different things 10 years from 
now," Nas says. "It's hard to maintain a 
career in hip-hop as an artist, but I still 
plan to be doing that." 



The Beat 

Continued from page 11 



will be broadcast on Fox from Alltel 
Stadium in Jacksonville. Fla. This 
marks a repeat appearance for the 
singer McCartney performed "Free 
dom" at the Super Bowl's pregame 
ceremonies in 2002. 

SIGNINCS: New West has signed Ben 
Lee and will release his label debut 
Feb. 22. l-ee previously recorded for 
Grand Royal and Capitol . . . Telarc 
has inked a deal with Los Super 
Seven. Guests on the group's March 
label debut, "Heard It on the X," 
include Lyle Lovett, John Hiatt and 
Delbert McClinton . . . "American 
Idol" contestant Latqya London has 
signed with Peak Records. She goes 
into the studio in January with a ten- 
tative release date of summer 2005. 

OOPS: Last week, we stated tiiat the 
Nirvana boxed set. "With the Lights 
Out," features IS previously unre- 
leased songs. The actual tally is 68: 
The 18 tunes represent Sub Pop's 
contribution to the set 



NOTICES/ANNOUNCEMENTS 



DONT MISS THIS VERY SPECIAL COLLECTOR'S ISSUE 



THE YEAR IN MUSIC & TOURING 2004 

Billboard's annual Year in Music & Touring issue is the ultimate resource tool 
- referenced year-round liy top Industry executives and music lans alike. This 
double holiday issue is the issue (or your ~A List Real Estate" and Commer- 
cial Space Marketing! Each year this year-end edition is our top seller with a 
two week newstand life you are sure to get maximum bang for your BUCK! 

Issue date: December 25th - Deadline: December Mlh 

MAKE SURE YOUR ADVERTISING SPACE IS RESERVED FOR THIS 
IMPORTANT ISSUE WITH BONUS CIRCULATION AND EXTENDED NEWSTAND 
COVERAGE. 

Call: Jefl Serrelte ]-800-22:t-7524 or Mark Wood l-6r>!-27!H1798 [LAI 
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Infinity Edict 
Peeves Indies 



Independent promoters are up in 
arms over the news that New York- 
based Infinity is severing all ties 
with them, Phyllis Stark reports in 
Billboard Radio Monitor. One coun- 
try indie says, "It's getting harder 
and harder for the legitimate indies 

to participate in 

this business." 

The Infinity 
decision follows 
the same move 
Clear Channel 
made in April of 
last year. And 
the timing 
appears to be 
smart, what 
with reports of 
New York Attor- 
ney General 

Eliot Spitzer investigating record 
labels and radio for possible payola. 
Independent promoters and radio 
stations were served with subpoe- 
nas as well, sources told Billboard 
in early November. 



Simulcasting radio signals on 
the Web only scratches the surface 
of the company's Internet plans, 
Harrison says. CC intends to cast a 
wider net, catering to specific 
tastes with separate, Web-only vari- 
ations of existing radio stations. 



Tuned In: 
Radio 



By Marc Schiffman 

mschHfman@billboard.com 
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Meanwhile, sources within 
Infinity say the company has 
capped its commercial loads at 14 
spots per hour in mornings (and a 
total of 18 "interruptions" per 
hour, including such items as paid 
weather sponsorships) and 12 
spots per hour (16 total "interrup- 
tions") in other dayparts. 

However, a spokeswoman says a 
companywide spotload policy does 
not exist across Infinity's 184 radio 
stations. She confirmed that the 
company has reduced spotloads on 
a case-by-case basis. 

On the spotload issue, Infinity 
once again is following CC's lead. 
The San Antonio-based broadcaster 
announced earlier this year that it 
would play fewer commercials, 
fewer promos and do shorter spot 
breaks at all of its stations. 

WEB RADIO: Paul Heine reports in 
Billboard Radio Monitor that Evan 
Harrison has left as VP/GM of AOL 
Music and the AOL Radio Network, 
to spearhead a new Clear Channel 
Internet initiative. 

Harrison sees CC's 1,200 radio 
stations as the "front door" to a 
wider, deeper online experience. 
Once users enter, they'll have 
access to station-branded original 
content, music videos and a gate- 
way to a large, diverse menu of 
other Internet radio stations. 



It also expects to offer Web sta- 
tions created by core artists and 
ones based on subgenres of a for- 
mat. And, like AOL and other 
online radio services, CC plans to 
"build a network of station experi- 
ences that are classified by genre." 

Harrison notes that each user 
"comes in through a different door 
. . . Once you get in, you can |navi- 
gate| your way around this com- 
plete music world with offerings 
that span genres," as well as explore 
deeper niches in each genre. 

For example, Harrison says, 
"You're coming in through [top 40 
WHTZ New York] and because 
you're loyal to the Z100 brand and 
the type of music they play, first and 
foremost, that should be the experi- 
ence when you get there," he says. 
"But from there, if you choose, as a 
music fan, to cast a wider net, you'll 
have that opportunity." 



ClearChannel 



Harrison says alternate, Web- 
only variations of stations like Z100 
would still include the station's 
personalities in some form. He 
envisions personalities at CC sta- 
tions directing listeners to the sta- 
tion's Web site to see an artist's 
acoustic performance, an interview 
shot in the station's studio or a 
video premiere — advertiser- 
sponsored, of course. "The online 
experience will round out the offer- 
ing," Harrison says. 

"By definition, the online expe- 
rience will be one where the con- 
sumer is in the driver's seat, and 
they'll be able to choose what 
they want to do and when they 
want to do it." 
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ORHGY HALLA HABv 
J* RULE. NEW TORK 

UL JON & THE EAST SIDE BOYZ. WHAT L GUN 
LLOYD RANKS. UW 
FABOLOUS, BffATHE 

11. VMS EM OUT 
HOUSTON. AIN T SOTHING WRONG 
SNOOP DOW, DROP rt LIKE ITS MOT 
TRICK DADDY. LETS GO 

ASHuraowvu 

MARK). 1 FT ME LOVE YOU 
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J IJJEMCNJS. GET BACK 

YOUNG BUCK. STOMP 
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JOHN LEGEND. USED TO LOVE U 
■ N O RE. DYE Ml CANTO 
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KEITH URBAN [iAif.^r RY 
BRDORS A DUNN iHArs WHAT IT S AU ABOUT 
TOBY KEITH 5TA_'S in MFY.1C0 
LOWEST AR, MR UOM 
RASCAL f LATTS. FTFI S l« TODAY 
BLAKE SHELTDN. SOME BEACH 
BBS Ml HOLY WATER 
REBA MCEMTBU. HE GETS THAT FROM ME 
SHANIA TWAIN. PARTY FOR TWO 
SHEDAJSY, COME HOME SOON 
TRAVIS TRTTT, WHAT SAY YOU 
GRETCHEN WILSON iVItH | THMK ABOUT CHLAJN 
" DARFTYL WORLEY. AWFUL BFAUT1FUX L« 
JIMMY BUFFETT, TRIP AROUND THE SUN 
LORETTA LYNN. PORTLAND, OREGON 
JDE MCHOLS. It NOBODY BELIEVED IN YOU 
A1AN JACKSON. I DC MUCH 01 A GOOD THING 
DSB3 BENTLET HOW AM 1 OOIN 
CLEDUS T JUDO, I LOVE NASCAR 
If ANN RIMES. NO THIN BOUT LOVE MAKES SENSE 

AMY 0MS8S. * HEAVEN 

CROSS CANADIAN RAO WEED ALABAMA 
MIRANDA LAMBERT, UE AND CHARLIE UUOHG 
IDS LONE LY BOYS, HEAWN 

MONTGOMERY GENTRY, rou DO YOUR THINC 
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KEITH URBAN, YOU LL THINK OF ME 
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SNOOP HOGG. OR UP IT UKE IT S HOT 
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UZVERTeO 
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FABOLOUS BREATHE 
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USHER AMD ALICIA KEYS, MY BOO 

JIMMY EAT WORLD PAIN 

TALIB KWELL I TRY 

GAVIN DEGRAW 1 OONY WANT TO BE 
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PRINCE. CINNAMON GIRL 
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JET. LOOK WHAT >00"VE CONE 

MAROONS. THROUGH WITH YOU 
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EMINEM, JUST LOSE IT 
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VELVET REVDIVEA Fall TO PIECES 
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DE STINT'S CURD. LOSE MY BREATH 
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JOHN BUYER. DAUGHTERS 

THE KILLERS SOMEBODY TOLD ME 

GREEN DAY. AMERICAN laOT 

MAROONS. SUNDAY MORNING 
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KORN. WORD UP 

LOS LONELY BOYS. MORE THAN LOVE 
I I4UD0NS. THS LOVE 

JJEX LOOK WHAT YOU'VE DOSE 
NAS. BRIDGING THE GAP 
HOOBASTAFM. 'HE REASON 
BOWLING FDR SOUP"*". 
SWTTXHFOOT. MEAN* TO LHE 
AVRK LAVtCNE. M< HAPPY ENDING 
OEJTKAST. ROSES 
MAROONS SHE Win BE LOVED 
AUCLA KEYS. IF 1 AWT GOT YOU 
USHER >EAf| 

OUTKAST THE WAY YOU MOVE 
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SHAMA TWAIN. PARTY FOR TWO 
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TORY Kirr>, STAYS IN MEXICO 
REBA MCENTME. HE GETS THAT FROM ME 
DAARYl WORLEY. AWFUL BEAUT** LKT 
fiKTCREM WELSON. WHEN 1 TMM MOOT OCATM 
MBKANDA LARMERT ME AND CHARLIE TALKING 


S JAY ZAJNKIN PARK, NUMB ENCORE 

•MMfMOe. DROP FT LKE ITS HOT 

UL WAYNE. GO 0 J 

FABOLOUS, BREATHE 

TRICK DADOY. LETS SO 

JA RULE. WONDERFUL 

YOUNG BUCK. SHORTY WANNA HOE 

LR JON B THE EAST SUE BOYZ. WHATUG3N 00 
, KMH 
T JBBff EAT WORLD, pay. 


j| EMINEM .i: 
I BUNK ME. ALWAYS 

USHER AND ALICIA KEYS MY BOO 
M SIMPLE PLAN. V.l.;i:r/b TOMYUFE 
1 DESTMTS CMLD. LOSE Mr BREATH 

GWEN STEFANI. V.HAT iCrJ WAITING FORY 

AVRA LAVKNE. NOBODY S HONK 

SUM fl. \Vt l\l Ail TO BLAME 

THREE DAYS GRACE, home 

JIMMY EAT WORLD. PAJN 

CDOO CHARLOTTE. PREDlCTAtkE 


1 I THE USED. TAKE IT AWAY 

1 H0OBA5TAMK. DISAPPEAR 

1 USHER AND ALICIA KEYS. Ml BOO 

1 OCVEUi. VITAMM R HEADING US ALONG 1 

1 THREE DAYS GRACE. HOI* 

I THE KILLERS. SUMLBUOY IOU> ML 

I GREEN DAY. AMERICAN lC"QT 

n COMES) MB CAMBRIA BLOOD RED SUMMER 

■71 HOOCST MOUSE. OCEAN BHEATKS SALTY 

1 IMC* DADDY. LET! GO 

1 OESTpNTS CHAD, i USE MY BREATH 

E3 pnwb rdmbmibj. this m 

1 SLIPKNOT. VEMUQN 

1 NEW FOUND GLORY. 1 OCN I WANSA KNOW 

F] DESTMVS CHAD. SDlMA 

■J SUCARCULT SHE S the BLADE 

1 NTEffOL SLOW HAM1S 

Fj JET. LOOK WHAT YOLrVE DONE 


NO. ft MM. HOLY WATER 

TRAVIS TRTTT, WHAT SAY YDU 

PAT GREEN. OOVT BREAK MY HEART AGAIN 

KATRtNA ELAM. NO ENO V) SIGHT 

PMS MStAA ILL (MI THAI AS A YES flHE HOT TLB SONGI 

JAM* 01KAL TRYING TO TWO ATLANTIS 

MANY WAYNE. PA?ER ANGELS 

SU6AMJUBD. BAEIY GIRL 

ANDY BMttSS. IF HEAVEN 

SHE0A1SY. COME HOME SOON 

C*OR« CANYON. 1X1 NEVER 00 BETTER THAN YOU 

EOTMTYIUR'WOl. CCWIR1S 

PAIR BRANDT : . • 

TRACE AMORS, ROUGH A READY 

BRAD PAISLEY, WHISKEY LLA1ABY 

SARA EVANS. SUOS IN THE BUCKET 

RASCAL PLAITS. FEELS UKE TOOAI 

SHELLY EAMCMLD, YOU 00N T LIE HERE ANYMORE 


MODEST MOUSE. LL : U- LJ ' ■([ : ..HI' 
GREEN DAY AMERICAS I0IOT 
' TEliOWCAM. ONLY ONE 

GREEN DAY, BOULEVARD DF BROKEN DREAMS 
GOOD CHARLOTTE. PHFIUCTAfllF 
FRANZ FERDINAND. THIS FME 

1 YOUNG BUCX. S'"M!' 

? EftMBEM JUST LOSE IT 

SUGAJICUU SHE S THE BLACK 
■ JAV-Z. 9) PROBLEMS 
I CMNSY. BALLA BABY 

1 BEASTIE BOYS. NGHT WGHT NOW NOW 
NAS.sflirir sr. the r.AP 

USHER AND AUCLA KEYS. MY BOD 
| HEMMULSTAMK. DISAPPEAR 
MJNt-ttt always 


PROJET ORANGE. TEU AUYOuR FRIENDS 
LLOYD BANKS. KARMA 
6REEM DAY. BOULEVARD Of BROKEN DREAMS 
CnOCLAJA. TELL EM 
I BOY, SAME OLD SONG 
ALfXSONnRE. ACCOEW5 

ftMRM 

THE TEA PARTY, VVRTTKG S ON THE WK1 
LINDSAY LOELAN HLrV'JHi 
RAYR06MS0H. BE THE ONE 

KESH1A CHANTT. DOES HE LOVE ME 
mm REVOLVER. -"All -0 PIECES 

SNOOP FJOGG. OROP IT UKE FT S HOT 
JESSE MCCARTNEY BEAUTTfUL SOUL 

B-OACRABBUCUT 


1 LI^JLlu^jmH 

1 ■' flUNK ISt WWAY5 

■ H00BAS1ANK. DISAPPEAR 

■ DESTVITS CMLD. SOLMR 
1 1 N 0 R E DYE Ml CANTO 

■ ASHANTIDM.VU 

1 NEW FOUND GLORY. All DOWNHILL PROM WERE 1 


fy^ViVTsMMji 

^MWMrY^U^F^^^RIPMinM^TWE^UN 
1 BRITTANY WELLS. F-, l'.l HARMS WAY 
1 BULYOEAN IF nifu BELITTLE 
1 HOMETOWN NEWS II • COULD 


GREEN DAY, BnufVASJ 01 eHr>!FN DREAMS 

■ BUM- m ALWAYS 

■ RVXEMlTAMLaSAPPEAR 

■ Ti. BRING EM OUT 
1 CUBA 1.1 STEP 
1 011 UR THE ONE 


GREEN DAY. BI7L'. FYARTl V BRr*FN DREAMS 

1 CMAA I 2 STEP 

RAY ROBINSON, Bf THE OS* 

■ BID KLTT PARTY ANTHEM 
N ORE. OYE Ml CANTO 

■ 6000 CHARLOTTE. I AIST WANNA LFYE 
TTZLANO FERRO. FAROES MORAS 
MARIE MAT A FAITT DUE TV TTN ALLIES 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL VIDEO OUTLETS FOR THE WEEK 
ENDING DECEMBER 4. 2004 




ISO B<K*m* BW . Mitm But*, Fl SI31 



JUANES NASA VALGO SIN TU AMOR 
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Eminem Up; 
U2 On Deck 



Numbers from the first two days of the tracking period had 
chart watchers cautiously predicting that Eminem's "Encore" 
would reap sales of 750,000-800,000. Throw caution to the wind, 
as the album clocks a whopping 871 .000 units. 

That brings the rapper's two-week total to almost 1.6 million, 
just about even with the tally that "The Eminem Show" rang in a 
similar number of days. Like the new one, that 2002 set hit stores 
with an off-cycle release date. 

The holiday schedule has 
Billboard going to press earlier 
than usual, but numbers 
posted during the first few 
hours that U2's new album 
was on sale have some retail- 
ers predicting that Interscope 
will enjoy back-to-back 
800,000-plus weeks next issue. 

It practically goes without 
saying that the band's "How to 
Dismantle an Atomic Bomb" 
is expected to bow at No. L At 
least one retailer thinks U2 could exceed 900,000 copies, which 
would be just rewards considering the wall-to-wall marketing 
that has taken place since lead single 'Vertigo" hit radio and 
iTunes in early October. 

Even if it falls shy of 800,000, the album is destined to regis- 
ter U2's biggest-yet Nielsen SoundScan week. Ironically, the 
title that scored its previous high — "All That You Can't Leave 
Behind" — was not among the band's five No. Is. Instead, that 
2000 release had to settle for a peak of No. 3, with 438,000 in 
its first week, having arrived the same week as Jay-Z's chart- 
topping "The Dynasty Roc La Familia" and OutKast's 
"Stankonia." Each bowed above the half-million mark. 
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By Geoff Mayfield 

gmayfleld@biMboard.com 




CATCHING UP: Three albums that got pushed to early bows last 
issue reach the top 10 in their first full week of sales, with Des- 
tiny's Child's "Destiny Fulfilled" leaping 19-2 (497,000 copies), 
Li] Jon & the East Side Boyz' "Crunk Juice" cranking 31-3 
(363,000) and Crringy's "Powerballin' " rolling 172-10 (120,000). 
For Lil Jon, that represents a career-best sales weeks. 

In the midst of those hip-hoppers, "American Idol" alumnus 
Clay Aiken rallies the best debut week of any Christmas album 
in the Nielsen SoundScan era. He enters The Billboard 200 at 
No. 4 with 270,000, besting the 185,500 that Garth Brooks' 
'The Magic of Christmas" had when it bowed at No. 13 on the 
big chart. 

Further evidence that Christmas is coming: Not one, not two, 
but three boxed sets enter The Billboard 200 at the same time. 
The box score has the Beatles entering at No. 35, Bon Jovi start- 
ing at No. 53 and Michael Jackson bowing at No. 154. 

And, Chris Botti rides Oprah Winfrey's raves for a 146-37 

(Continued on page 48) 
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Holiday Spirit 
Buoys Aiken 

By debuting at No. 4 on The Billboard 200, Clay Aiken's 
"Merry Christmas With Love" (RCA) ties Celine Dion's "These 
Are Special Times" as the highest-debuting holiday albums of 
all time. 

Aiken's Christmas CD also debute at No. 1 on Top Holiday 
Albums and Top Christian Albums. 

Dion's "These Are Special Times" debuted at No. 4 the week 
of Nov. 21, 1998, and ultimately spent two weeks at No. 2. With 
an NBC special airing Dec. 8, Aiken has the potential to tie or 
surpass that mark. 

MOOD MUSIC "My Boo" (LaFace) by Usher and Alicia Keys is 

No. 1 on The Billboard Hot 100 for a sixth week. That gives 
Usher 28 weeks at No. 1 in 2004, making him the only artist to 
rule the Hot 100 for more than sue months. 

As reader Larry Dhoogee of Forest Grove, Ore., points out, 
Usher also holds the all-time record, which includes charts 
preceding the Hot 100 moniker, which was rolled out by 
Billboard Aug. 4, 1958. Usher has now passed Glenn Miller & 
His Orchestra, which spent 26 weeks at No. 1 in 1940 with 
three singles: "In the Mood," "Tuxedo Junction" and "The 
Woodpecker Song." 

Usher has racked up his tally with four singles. Prior to "My 
Boo," he was No. 1 this year with 'Teah!," "Burn" and "Confes- 
sions Part II." 
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fbronson@billboard.com 
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CURB WITH ENTHUSIASM: The highest debut on Hot Dance 
Radio Airplay is Wynonna's remake of Foreigner's "I Want to 
Know What Love Is," at No. 16. 

That means three country artists signed to the Curb label — 
Tim McCraw, LeAnn Rimes and Wynonna — are appearing on 
seven non-country Billboard airplay format charts. 

McGraw is listed on Mainstream Top 40, Adult Top 40, Hot 
Rap Tracks, Rhythmic Top 40 and Hot R&B/Hip-Hop Singles & 
Tracks with "Over and Over," his duet with Nelly, as well as on 
Adult Contemporary with "Live Like You Were Dying." 

Rimes debuts on AC this issue with her cover of Brenda 
Lee's classic "Rockin' Around the Christmas Tree." 

THE GREAT PRETENDERS: British pop femme group CirU 
Aloud debuts at No. 1 on the U.K. singles chart with "I'll Stand 
by You" (Polydor)- 

When the original version by the Pretenders was released 
in 1994, it peaked at No. 10. The only Pretenders single to 
reach pole position in the United Kingdom was "Brass in 
Pocket" in 1979. 

Chrissie Hynde, who wrote "I'll Stand by You," has had two 
No. 1 hits, but she was not with the Pretenders either time. A 
version of Sonny & Cher's "I Got You Babe" recorded with 
UB40 topped the U.K. chart in 1985, and an update of the 
Judds' "Love Can Build a Bridge" by Hynde, Cher and Neneh 
Cherry with Eric Clapton went to No. 1 in 1995. 
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Smile 
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SHINE DOWN • 
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53 


121 


I DS 




SEETHER 

WIND UPltlDO IIKC0I 


Disclaimer II 


53 


105 




: 


ELLIOTT SMITH 

amti mm -a PITAPH 1 1 J Si cdi 


From A Basement On The Hill 


19 




- 




MICHAEL JACKSON 

MAMPTC B-WSOVT MUSIC SSSBEQ OJ/DWI 
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Trouble 
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FRANZ FERDINAND • 

□ GWISO'TPIC H441 ''SOI, t MUSIC (11 »r>QCO(|Ml 


Franz Ferdinand 


32 








NICKELBACK A ; 

WOaDRUpAER illACOIDJMC (IIK'IIM 


The Long Road 


6 




17 0 




INTERPOL Antics 

HUUOaiM* 111 n CD) 


15 


1185 






SOUNDTRACK 

SUMTHING ELSE IltJJIISSICOl 


Halo 2 


162 


54 


65 


- 


LIVE 

RADIGACirvl IH3S brlMmSCOPl Hi* IX :ivci 


Awake: The Best Of Live 
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Comin' On Strong 
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Sweet Right Here 
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The Black Album 
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Motown 
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R.E.M. 
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Around The Sun 
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Gary Allan 185 
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The Beach Boys 130 

The Beatles 35 
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Tony Bennett 112 
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Casting Crowns 131 
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Jet 186 

Jimmy tat world 75 
Elton John 59 
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Juvenile 168 

Keane 87 

toby Keith 7. 107 

R. Kelly 133 

R. Kelly & Jay-2 63 
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Kidi Bop Kids 149 



The Killers 55 
torn 47 

Lenny Kravrtz 1 79 

Larry The Cable Guy 43 

Avril Lavtgne 41 
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L.I Scrappy/Tnlhntle 192 

Ul Wayne 113 
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Live 163 

LLCooU 86 

Los Lonely Boys 48 

Lonestar 134 

Barry Manilow 200 
Mannheim StMmrolle* 19 
Marilyn Wanson 93 
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DeanMattm 121 
John Mayer 91 
Martina McBrtde 106 
Jesse McCartney 158 
Michael McDonald 56, 195 
TimMcGraw 24 
John Meliencamp 80 
Luis Miguel 79 



Modest Mouse 111 
Monoxide 191 
Mandy Moore 148 
MosDef 104 

My Chemical Romance 118 
Netty 13.34 
New Edition 39 
Newsboys 147 
Nicfcelback 160 

Brad Paisley 70 

Papa Roach 119 

Peart Jam 18 

A Perfect Circle 40, 57 

Pitbull 169 

Queen Latifeh 68 

R.E.M. 199 

Rammstein 61 

Rascal Fiatts 29 

Relent K 101 

LeAnn Rimes 85 

The Roll.ng Stones 127 

Jill Scott 122 

Seal 62 

Seether 152 



SheDatsy 193 
Blake Sheiton 97 
Shinedown 151 
S-mple Plan 28 
Jessica Simpson 125 
Ashkee Simpson 50 
Frank Sinatra 115 
Slipknot 165 
Elliott Smith 153 
Michael W Smith 73 
Snoop Dogg 6 
Snow Patrol 173 
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A Cinderella Story 143 
Garden Slate 132 

Halo 2 162 

The OC; Musk From The 0C: Mix 
2 144 

The Polar Express 46 
The Princess Diaries 2: Royal 
Ejigagernent 126 
Shall We Dance? 181 
Shark Tale 182 



Shrek 2 74 

The Spongebob Squampants Mov*e 
B4 
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Britney Spears 12 
Rod Stewart 14.102 
Joss Stone 109 
George Strait II 
Sum 41 105 
Swilchfoot 44 
Taking Back Sunday 188 
TalibKweii 170 
Three Days Grace 141 
tocy Ma: 156 
Train 145 

Trans- Siberian Orchestra 33 

Randy Travis 197 

Tnck Daddy 31 

Shania Twain 5 

Keith Urban 67.99 

The Used 120 

Usher 9 
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Care Bears: Holiday Hugs! 135 



Have A Fun Christmas 196 
Las Mas Bailable* Del Paslto 
Duranguense 198 
Now 16 52 
Now 17 8 

Radio Disney Jingle Jams 1 38 
Totally Hits 2004 Vol. 2 136 
A Windham Hill Christmas: HI Be 
Home For Chnxtrnas 155 
WOW Hits 2005: 31 Of The Years 
Top Christian Artists And Hits 76 

Vetvet Revolver 65 

Rutus Wamwright 103 

KanyeWest 171 

Vanessa Wiriiams 184 

Bnan Wilson 150 

Gretchen Wilson 17 

Yeltowcard 88 

Ymg Yang Twins 82 

Ne>i Young 27 

Young Buck 77 



Over The 
Counter 

Continued from page 45 

vault, with a 311% gain, after playing 
her show's wedding episode. 

Despite all the fireworks, album 
volume is down from the same 2003 
frame for a 10th straight week. 

PRICE CHECK In September of last 
year, when album sales showed 
growth for the first time since 2000, 
artists like John Mayer, Mary J. Blige 
and DMX helped draw consumers 
back to stores. 

Those gains over weeks from the 
prior year also coincided with the 
news that Universal Music & Video 
Distribution would reduce pricing on 



most of the front-line CDs from Uni- 
versal Music Group-owned labels. 

Although retailers were initially 
cool to Universale JumpStart pro- 
gram, the announcement generated 
waves of attention from the con- 
sumer press. As overall album gains 




UNIVERSAL MUSIC 6 
VIDEO DISTRIBUTION 



continued through the first eight 
months of this year, company execu- 
tives from chairman Doug Morris on 
through have more than once 



posited that consumers' perception 
of lower prices influenced those pos- 
itive comps. 

There may be some merit to that 
claim. For the first time in my 14 
years with the Billboard chart depart- 
ment, the suggested prices posted on 
The Billboard 200 show a downward 
trend from the prior year. 

On last issue's chart, CDs with a 
list (or equivalent price) of $18.98 
still represented the most prominent 
tag among those 200 titles, but there 
were 99 at that level, down from 125 
in the same week last year. 

The premium-level price of 
$19.99 is also less prevalent, with 
seven of those on last issue's Bill- 
board 200, compared with 1 1 in the 
issue dated Nov. 29, 2003. That's 
notable, because in most prior years, 
the dollar-higher premium tag 
would become more common as 
labels constantly sought to creep 
toward a higher shelf price. 



Two lower tiers have become more 
frequently employed. The Billboard 
200 sported 39 at $13.98 and 20 at 
$12.98 last week, compared with one 
and 13, respectively, a year prior. 

The downward trend plays on 
Heatseekers, too, but is less obvious 
on Top Pop Catalog (which appeared 
last week on billboard.com as it alter- 
nates in the magazine with Top Holi- 
day Albums). Last issue's Heatseekers 
list had only seven of 50 titles at 
$18.98 or more, while there were 18 
at that price 52 weeks earlier. 

By contrast, more than half of 
the titles on last week's 50-position 
catalog list sat at $18.98 or $17.98, 
with 22 at the former and 10 at the 
latter. That's about even with last 
year's comparable chart, when 
there were 23 $18.98 titles and a 
dozen at $17.98. 

Beyond the JumpStart initiative, 
let's not forget that music is the 
only consumer category where the 



most in-demand items are always 
discounted. 

New albums by big-name acts 
have always been a music mer- 
chant's magnet, and never more so 
than now. According to a report 
commissioned by Pricewaterhouse- 
Coopers and presented at the 
National Assn. of Recording Mer- 
chandisers convention, half or 
more of albums sold in the United 
States are rung by chains that tout 
the cheapest sale prices, primarily 
Wal-Mart, Best Buy, Circuit City 
and Target. 

Take a look at circulars from 
three of those chains that hit 
homes Sunday, Nov. 14, affecting 
the tracking week reflected by this 
issue's charts. No less than 52 cur- 
rent front-line albums were dis- 
counted to $9.98-$l 1.99, with six of 
those simultaneously featured in 
fliers from Target and the two elec- 
tronics chains. 
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RAY CHARLES The Very Best Of Ray Charles 
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CELINE DION A" These Are Special Times 
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JOSH GROBAN A' Josh Groban 
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LARRY THE CABLE GUY • Lord. 1 Apologia. 
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COLDPLAY A A Rush Of Blood To The Head 
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STEVIE WONDER • The Definitive Collection 
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BARRY MANILOW A Ultimate Manilow 
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ALAN JACKSON • Let K Be Christmas 
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PINK MARTINI Hang On Little Tomato 
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ISRAEL AND NEW BREED Live From Another Level 
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MADELEINE PEYROUX Careless Love 
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MARTHA MUNIZZI The Best Is Yet To Come 
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HAWTHORNE HEIGHTS The Silence In Black And White 
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ALEJANDRO FERNANDEZ A Corazon Abierto 
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MINDY SMITH One Moment More 
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Where You Want To Be 
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Romeoland 




29 


37 




MARTHA MUNIZZI 

UABl.,ASljr.i,-.'i»«.| nUCHM 


The Best Is Yet To Come 




27 


If, 




FLOGGING MOLLY 

S,0(JNtEJMM> nai- nsncOF 
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VARIOUS ARTISTS Enjoy Every Sandwich: The Songs Of Warren Zevon 
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DONALD LAWRENCE & CO. :[»Mi!»pi[. -eeni [n] 


1 Speak Life 


28 


E3E3 




J MOSS WW r E NTRir; -3W F-VWPEV (K) 


The J Most Project 


29 






MARTHA MUNIZZI umt^muuci m: IH] 


When He Came 


© 


mm 




JUMP5 


Dreaming In Color 


31 






PHILLIPS, CRAIG AND DEAN ^, v,^:, ; , w w 


Let The Worshippers Anse 


32 


E3EU 




CASTING CROWNS 


Live From Atlanta 






27 




BARLOWGIRL (hi 


Barlowgirl 










VARIOUS ARTISTS at-ji 


Absolute Favorite Christmas 
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FRED HAMMOND vebit, . .- MTUPnrvnEt-T 


SomBthin' 'Bout Love 
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SWITCHFOOT 


The Early Years: 1997-2000 




- 


37 




VARIOUS ARTISTS 


WOW Worship Red- 




29 


35 




UNDEROATH ;iwTvncMa [hi 


They're Only Chasing Safety 






PILLAR Fjc..E«zt.rLv 


Where Do We Go From Here 






CHRIS RICE re/ mi 


Short Term Memories 
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ARTIST IMPRINT ft NUMBER/OtSTBieUTING LABEL 
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ISRAEL AND NEW BREED . IHI 




Live Fiom Another Levnl 




: 


1 




SMOKIE NORFUL i 




Nothing Without You 




3 

e 


2 
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dcih niinrcn mivu inr dciiil^ du i a \jr hladhhim i neit; mriii on m Ligni 
RAY CHARLES jnaa MKStemaiuilAa Ray Charles Celebrates A Gospel Chiistmas With The Voices Of Jubilation 
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MARTHA MUNIZZI lmrtu lilv aiomi ml 




The Best Is Yel To Come 




t 


3 




DONALD LAWRENCE a CO. mm astawu ihi 




ISpeBkLHt 






5 




J MOSS tosPotjrmit ■».-«. |H| 




The J Moss Projeci 






•) 




MARTHA MUNIZZI .>ih>Kuiai IHI 




When He Came 




9 


8 




FRED HAMMOND 




Somethin' Bout Love 




10 


6 




KIERRA KIKI SHEARD - ihi 




1 Owe You 




1 1 


'4 




POOH AND THE YOUNG INSPIRATIONS «*• . 




Say The Word 




12 


•o 




VARIOUS ARTISTS* knmiwtintim 




WOW Gospel 2004 




23 






GEORGE HUFF ™ [juamwuntaaaos 




My Christmas IEPI 




13 


' 1 




DEITRICK HADDON TYSCOimartv vhutcvm IHI 




Crossroads 




It 


•6 




CECE WINANS • ■•..his»>ii,essos»[linc»uli scv. music 




Throne Room 






•7 




NICOLE C. MULLEN m :. w ■=:« IHI 




Everyday People 


17 [[11 H 




BISHOP PAULS. MORTON tc.u*<t»-B>>ta>*ti«c • ihi 




Seasons Change 


is mm 




VICKIE WINANS tmonniH 




Bringing It All Together 


19 [tie; J 




THE WILLIAMS BROTHERS & THEIR SUPERSTAR FRIENDS 


Sunt Link Live 


20 Bl 


FT1 




MEN OF STANDARD vjscu s«a»iss«mrjccs»li«nMiujico 




It s A New Day 




be 


20 




THE STRAIGHT GATE MASS CHOIR 
DOROTHY NORWOOD 




Expectations I II Pr.ti^o 
Stand On The LVorri 




; 26 


23 




VARIOUS ARTISTS onus-, stunt] i»»tu. ,an. 


Bishop T D Jakes Presents He-Motions 




24 


25 




BYRON CAGE .mnmsiniuH 




Byron Cage 




25 


24 




TONEX & THE PECULIAR PEOPLE 




On! The Bn* 






TYE TRIBBETT & G.A. - i,-. nisptuwLMiamronKWc l»l 




Life 


27131 


30 




BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR -i.,, 




Let II Rain 




28 


27 




SOUNDTRACK • uusic m«3LLiLLvai» jcmsoKuusit 




The Fiqhtinq Temptations 




33 


31 




DONNIE MCCLURKIN . >» 




Donnie McClurklr. Aaflin 






55 




VARIOUS ARTISTS . .11 = 


All Star Gospel Hits Volume 1 Praise & Worship 








- HOT SHOT DEBUT 












VARIOUS ARTISTS 




All Stat Guspnl Hits Christmas 








! SHARROND KING 




Dedicated 










VARIOUS ARTISTS ?.fflCfvwtfrx»7i.so*nMustr. 




Gotta Have Gospel! 




34 






TURKS & CAICOS MASS CHOIR 




Behold! Live In Chicago 










EDDIE RUTH BRADFORD awmamaa 




Too Close To The Mirror 




32 


33 




JOHN P. KEE T,scc-'.ii ntumitx,* [hi 




Tlic Cuius 01 Music 




» 


71 




THE RANCE ALLEN GROUP . . -ai 




The Live Expenence 




36 
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VICKI YOHE •u«s«i»[s6tsPUK»miliC5rl.lMl 




1 Just Want You 










THE WILLIAMS BROTHERS . >:Mimw»Kfi 




SUM Here 




1 38 ] 38 




JONATHAN BUTLER ,^nam.xmvwf.mnmt*m 




The Worship Project 



*■ Album* mdh Ihu gr«m«»i Mies gaini till* w*et ■ R«co«ding IndutUy Attn. Of Amtirt;» IRIAA) CBrtilicaiitHi Itx n«l tiVpmeiTl ol 500.000 album units (Gold I A RIAA certlicutiun lor net ttiiprntitlol t million unitt IPlalinuml ♦ BIAA ceniltcation lot not ihipmtnl o! )0mi(l<on unit* (Diamond) NumaEaf follovung Platinum or Diamond 
lyrTitrol indicate* album* nuHi-priatiniim level For boned lets, and double albums with a running lime ot 100 minutes D< mote, the RIAA multiples stopiie "its by '[tie numbet ot disc* andi'ar tapes RIAA Latin awards. ■ • Certification for nai tlwntm Of tOOjOOO unitt iOrol, .-^ Cflit-cadon of 100,000 UnHi IPIaiino) Cerlification of *00000 
uniUlMufli-Plabnal *Atl«nik indicate* LP a available Greatest Gamer sbowt chart's largest urwt increase, Keaiseeker Impact shorn albums removed ftom Hestieekeri mit week [M] indicates pest or present Heatseeker tiM.C2rjiM.VNU Business Media, Inc . and Nwlten SounaScan. inc. AH right* reserved- 
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www.blllboard.com e www.blllboard.biz 



BILLBOARD DECEMBER 4. 2004 



Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot wo Singles); LT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher • Licensing Org.) Sheet Music Dist.. Chart. Position. 



i, 2 STEP (Royalty Righting*, ASCAP/Hrtco South, 
ASCAP/Musk 101, ASCAP/Wamer- Tamerlane. BMI/Bubba 
Gee, BMl/Noonlime Tunes, BMI/Mass Confusion, 
ASCAP; WB, ASCAP), WBM, Hioo 9; RBH 9 

1985 (Zomba. ASCAP /Drop Your Pants, ASCAP/ Mat 
zoh Ball, ASCAP/EM! April, ASCAP/ East Side Johnny Mo 
Ass. BMI/EMI Blackwood, BMI). HL/WBM, Hioo 36 

3 KINGS (LWj, ASCAP) RBH 95 

—A— 

AHORA QUIEN (World Deep. BMI/Sony/ATV Latin. 
BMl/Blueplatinurn. ASCAP/Sony/ATV Discos, ASCAP) IT 

AJNT NOTHING WRONG (first Avenue. ASCAP/BMG 
Songs, ASCAP/Demts Hot Songs, ASCAP/Edmonds, 
BMI/EMI April. ASCAP/ECAf, BMI/Sony/ATV Songs. 
BMI/Antonio Dixons Muzik. ASCAP/EMI Blackwood. 
BMI/E D Duz It, BMI/lrving. BMI), HL/WBM, RBH 70 

ALL I EVER NEEDED (Bret Michaels Songs, 
BMl/Zomba Songs, BMI). WBM, CS 57 

AMERICAN IDIOT (WB, ASCAP /Green Daze. ASCAP). 
WBM, Hioo 84 

ANDAR CONMIGO (Lolein, BMI/Dobte Acuarela 
Songs, ASCAP/EMI Blackwood. BMI/WB, ASCAP) IT 40 

AWFUL, BEAUTIFUL LIFE (EMI April. ASCAP/ Prttsbutg 
Landing. ASCAP/Cobucn, BMI/Hartey Allen Music, BMI). 
HL/WBM, CS 8; Hioo 56 

-B- 

BABY GIRL (Dirkpil. BMI/GreaterGood, ASCAP/|en- 
nlfer Nettles, ASCAP/Tetegrammusk, ASCAP) CS 27 

BABY ITS YOU (First Avenue. ASCAP/BMG Songs. 
ASCAP/ Derrws Hoi Songs, ASCAP/EMI April. ASCAP/lrv- 
ing. BMI/E D Duz It, BMI/Antonio Duons Muzik, 
ASCAP/Shago. SESAO. HL, H10O 23 

BACK WHEN (Warner Tamerlane. BMI/Sony/ATV 
Cross Keys, ASCAP), HL/WBM, CS 4; Hioo 37 

BALLA BABY (Chingy Music ASCAP/BMG Songs. 
ASCAP/ Empty House. ASCAP/EMI April ASCAP), HL, 
Hioo 24; RBH 31 

BIG CHIPS (Zomba Songs. BMI /R.Kelly, BMI/EMI 
April. ASCAP/Carter Boys, ASCAP/ENOT. 
ASCAP/Sony/ATV Tunes. ASCAP). HL/WBM, Hioo 83: 
RBH 34 

Bi ESS THE BROKEN ROAD (Careers- BMG, 
BMI/ftoyd-S Dream, BMI/JefT Diggs, BMI/Bug. BMI). HL, 
CS22 

BOTTLE ACTION (Brandywine. ASCAP/ Playmaker 
Music. BMI/Reginas Son, ASCAP/ Dieniahmar Music, 
ASCAP) RBH 91 

BOULEVARD OF BROKEN DREAMS (WB. 
ASCAP,- Green Daze, ASCAP). WBM, Hioo 65 

BOYZ N THA HOOD (Delmar Amaud Musiq. BMI/Nate 
Dogg, BMI/lobete, ASCAP) RBH 69 

BREAKAWAY (Friends Of Seagulls, ASCAP/Frw Card. 
ASCAP/Musk Of Windswept, ASCAP/WB. ASCAP/ G Matt. 
ASCAP/Almo, ASCAP/ Avril Lavigne. SOCAN). HL/WBM. 
Hioo 8 

BREAKING THE HABIT (Zomba, ASCAP /Chesterchaz, 
ASCAP/ Btg Bad Mr. Hahn. BMI/ Nondisclosure Agreement. 
BMI/Rob Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey 
Cakes, BMl/Zomba Songs, BMI), WBM, Hioo 68 

BREATHE Q. Brasco. ASCAP/ Desert Storm. 
BMl/F.O.B.. ASCAP /N.Q.C-, ASCAP/Almo. ASCAP). HL. 
Hioo 11; RBH 5 

BREATHE. STRETCH. SHAKE (Mason Betha. 
ASCAP/Justin Combs, ASCAP/EMI April. ASCAP/Cypher- 
cleft, ASCAP), HL, Hioo 89 

BREATHE, STRETCH, SHAKE (Mason Betha, 
ASCAP/lustin Combs, ASCAP/EMI AprIL ASCAP/ Cypher - 
clefT,ASCAP),HL,RBH 63 

BRIDGING THE GAP (III Will. ASCAP/ Zomba, 
ASCAP/ Salaam Remi. ASCAP/EMI April. ASCAP/ Odat, 
ASCAP), HL/WBM. Hioo 94; RBH 49 

BRING EM OUT (Carter Boys. ASCAP/EMI April. 
ASCAP/Wamer- Tamerlane, BMI/Domani And Ya Majesty's 
Music, ASCAP/Swizz Beatz, ASCAP /Universal, ASCAP). 
HL/WBM, Hioo 74; RBH 30 

BROKEN (Seether, BMI/Dwtght Frye, BMI), WBM, 
Hioo 21 

THE BUMPER Of MY S.U.V. (Painted Red. BMI) CS 45 

-C- 

CALL MY NAME (Controversy, ASCAP/ Universal. 
ASCAP), HL, Hioo 98; RBH 47 

CANT WATT (Demls Hot Songs, ASCAP/EMI April, 
ASCAP/Sony/ATV Songs. BMI/Antonio Dixons Muzik, 
ASCAP/EMI Blackwood. BMt/EZ Dui It, ASCAP/ Strange 
Motel. ASCAP/Almo. ASCAP), HL. RBH 66 

CAUGHT UP (Dirty Dre, ASCAP/ UnhrersaL 
ASCAP/ Double Oh Eight. ASCAP/PoohBZ. ASCAP/HKco 
South. ASCAP / Music Of Windswept, ASCAP/EMI April. 
ASCAP/Pladis, ASCAP). HL, RBH 50 

THE CHANCE (WB, ASCAP/ Cat IV, ASCAP), WBM, CS 

47 

CHARLENE (Songs Of Universal. BMI/Tappy Whytes, 
BMI/Bat Future. BMI). HL. Hioo 22; RBH 7 

THE CLOSER I GET TO YOU (Ensign. BMI/Scarab, BMI) 
RBH 94 

COLD (Sugarstar. BMI) Hioo 88 

COME HOME SOON (Emerto, ASCAP/ Dylan Jackson, 
ASCAP/WB, ASCAP), WBM, CS 14 

COMO TU (Gaira Bay. ASCAP/EMI April. ASCAP) LT $0 

CONTIGO YO APRENDI A OLV1DAR (Universal Musica, 
ASCAP/Leo MuskaL sac mi LT 31 

COSA DEL DEST1NO (BMG Songs, ASCAP) LT 14 

COWGIRLS (Universal -PotyGrarn International. 
ASCAP/Green Wagon, ASCAP/Famous, ASCAP/ Animal 
Fair, ASCAP/ Fat Cactus. ASCAP). HL, CS 60 

CRUNK MUZIK (Copyright Control/Killa Cam. 
BMI/Heatmaker, BMI) RBH 87 

-D- 

DAME OTRO TEQUILA (F.I.P.P., BMI) LT 3 

DAMMIT MAN (Marimbero, ASCAP/Diaz Brothers 
Music BMQ RBH 74 

DANGEROUSLY IN LOVE (Beyonce. ASCAP/Hltco 
South. ASCAP/Sony/ATV Tunes, ASCAP,' Foray. 
5ESAC/EWM. SESAQ. HL. Hioo 76: RBH 24 

DARE YOU TO MOVE (Sugar Pete. ASCAP /Meadow - 
green. ASCAP/EMI Christian Musk Group, ASCAP). HL. 
Hioo 19 

DAUGHTERS (Sony/ATV Tunes, ASCAP, 1 Specific Harm, 
ASCAP), HL, Hioo 40 

DAYS GO BY (Guitar Monkey, BMI/Cobum. BMI/Ura 
versal ASCAP /La nark village Tunes, ASCAP), HL/WBM, 
Hioo 78 

DELANTE DE Ml (EMI Blackwood. BMI) LT 19 
DE RODILLAS (Ventura, ASCAP) LT 48 
DESDE QUE LLE CASTE (SACM Latin. ASCAP) LT 44 
DE VTAJE ISorry/ATV Discos. ASCAP) IT 39 
DIARY (Lellow, ASCAP/EMI April. ASCAP /Book Of 

Daniel, ASCAP). HL, Hioo 29; RBH u 

DICEN POR AH I (Brantunes. ASCAP/Sorry/ATV Discos. 

ASCAP) LT 34 

DOHT BREAK MY HEART AGAIN (Greenhorse, 



BMI/EMI Blackwood, BMI/Stolen Taylor. ASCAP). HL CS 
26 

DON 7 LET ME DIE (Zomba Songs, BMI 'R.Kelly. 
BMI/EMI April. ASCAP/ Carter Boys, ASCAP/ENOT, 
ASCAP/Sony/ATV Tunes, ASCAP/EKOP, BMI/Spanador 
Musk, BMI). HL/WBM, RBH 96 

DROP IT UKE IT'S HOT (My Own Chit. BMI/EMI Slack- 
wood. BMI /The Waters Of Nazareth. BMI/ Careers- BMG, 
BMl/Raynchaser, BMI). HL. Hioo 3; RBH 1 

DUEL! EL AMOR (Geffle Normal. ASCAP/Wamer 
Chappeil.SACM)LT24 

-E- 

ENCORE (Eight Mile Style, BMI/Ain'I Nuthin* GokV On 
But Funking. ASCAP/ Elvis Mambo. ASCAP/ Blotter, 
ASCAP/Music Of Windswept, ASCAP/Bat Future. 
BMI/Jenelterene. BMI/Hard Workin Black Folks. 
ASCAP/50 Cent, ASCAP, 1 Universal. ASCAP), HL, Hioo |Jt 
RBH S3 

ESC. Uf HA ATE N TO (WB. ASCAP/SGAE. ASCAP/lmpat- 
lo Edizioni. ASCAP) LT 28 

ESTA AUSENCU (Kike Santander. BM I) LT 9 

EST A LLORANDO Ml CORAZON (Edimonsa. ASCAP) LT 

4 

-F- 

FALL TO PIECES (Slash ft Cash. ASCAP/ Ready Set Go, 
ASCAP/Pimp Musk, ASCAP/DracSorum Musk. 
ASCAP, 1 DTK Music. ASCAP/Chrysalis, ASCAP). WBM. 
Hioo 72 

FEEL SO GOOD (Razah Mil. ASCAP/ feed Da Family. 
BMl/Madazbrothers, ASCAP/ Warner Tamerlane. BMI). 
WBM. RBH 90 

FINE (Wet Pink Pub. BMI/E-Oass, BMI/EMI Black- 
wood, BMI/ColliPark, BMI/EWC. BMI/ Da Crippler. BMI). 
HURBH99 

FLAP YOUR WINGS (Jackie Frost, ASCAP/BMG Songs. 
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Careers-BMG. BMI/Raynthaser, BMI), HL. RBH 68 

FOREVER. FOR ALWAYS, FOR LOVE (EMI ApriL 
ASCAP/Uncle Ronnie's, ASCAP/ Barry Platnlck, ASCAP). 
HL. RBH 6s 

FOR REAL Qizop. BMI/Eliza's Voke. ASCAP) RBH 82 
FOUR WALLS (Warner- Tamerlane, BMI/Megatex, 

BMI/Orten. BMI/R. Joseph, BMI/Son Of Stin, BMI/EMI 

Longitude. BMI), WBM, CS S3 

FUEGO (King Of filing, BMI/ Universal -Musica Unka. 

BMI/C.ICJoioU. BMI/DHCBMI/Wamer-Tamerlane, 

BM1/ID. ASCAP) LT 17 

— G— 

GASOUNA (Los Cangris, ASCAP) Hioo 91: RBH 79 

GET BACK (Universal. ASCAP/Ludacris, ASCAP/ El izab 
Musk. ASCAP), HU Hioo 41; RBH 21 

GETTING AWAY WITH MURDER (Viva La Cucaradu. 
ASCAP/DreamWorks Songs, ASCAP) Hioo 81 

GIRLS (Killa Cam. BMI/|ohnny Handsome. 
BMI/Sony/ATV Tunes, ASCAP). HL RBH 77 

GIVE A LITTLE BIT (Almo. ASCAP;' Delicate, ASCAP), 
HL Hioo 66 

GO DJ. (Money Mack. BMI) Hioo is; RBH 6 

GOD'S WILL (Sony/ATV Songs. BMI/BMG Songs, 
ASCAP), HLCS 56 

GONE (Gotwhaveable. BMI/Love Monkey. BMl/Songs 
Of Windswept Pacific. BMI/Sony/ATV Tree, BMO. HL CS 
IS 

GOODIES (White Rhino. BMI /Christopher Garrett, 
ASCAP/Hrtco South. ASCAP/Musk Of Windswept, 
ASCAP/Royalty Rightmgs, ASCAP/Music Publishing 101, 
ASCAP/CAmore, BMI /Me & Marq. ASCAP/Zomba. 
ASCAP/ Kumbaya. ASCAP). HL/WBM. Hioo 10; RBH 18 

GOTTA GO SOLO (October 12th, ASCAP/Hrtco South, 
ASCAP/ Kharairoy. ASCAP/Pattonlum, BMI) RBH 46 

GOTTA HAVE IT (Shakur Al-Dln. ASCAP/Hltco South. 
ASCAP/ Sticky Green. ASCAP/Copyrlght Control/Chad 
Hamilton. fiMI/Warner-Tamerlane, BMI/Stayin High 
Musrc, ASCAP/Almo, ASCAP). HL/WBM. RBH B8 

c; rita CONMIGO (Plloto. ASCAP/Unique Hits, 
ASCAP/ Universal Musica. ASCAP) LT 43 

-H- 

HASTA EL FIN DEL MUNDO (Rubet. ASCAP/ Universal 
Muska, AS CAP/Cora songs. ASCAP) LT 26 

HEAVEN (Either Or Musk. BMI/EMI Blackwood, 
BMI/Garza Bros. Musk, BMO, HL Hioo 42 

HE GETS THAT FROM ME (J B Daniel. ASCAP/ Water 
Bound, ASCAP/Daniei Music ASCAP/Copyright Solutions. 
ASCAP/Murrah, BMI), HL/WBM. CS 18 

HEY NOW (MEAN MUGGIN) (Virginia Beach, 
ASCAP/WB. ASCAP). WBM, Hioo 93; RBH S2 

HOLD YOU DOWN (A Maman Music, ASCAP/P. Notd. 
BMI/Careers-BMG. BMl/Carmenskinds Music. 
ASCAP/Melodk Thought, ASCAP/EMI Unart Catalog. 
BMO. HL RBH 64 

HOLY WATER (Big Love. ASCAP/WB, ASCAP /Warner- 
Tamerlane, BMI/As You Wish Musk, BMI). WBM, CS 19 

HOME SWEET HOLIDAY INN (EMI April ASCAP/Sea 
Gayle, ASCAP/BMG Songs. ASCAP), HL CS 55 

HOW AMI DOIN' (Skronk Bonk Tunes, BMI/Sony/ATV 
Cross Keys. ASCAP). HLCS 7; Hioo S7 

HOW DOES IT FEEL? (Anita Baker Music 
ASCAP/ Barrys Melodies. ASCAP) RBH 54 

HOW DO YOU GET THAT LONELY (Black In The Saddle, 
ASCAP/Glants layer. ASCAP/Murrah, BMI), WBM, CS 38 

HOW WE DO (so Cent, ASCAP/ Universal. ASCAP/j. 
Taylor For BlackWaUStreet, ASCAP/EachiTeachi, 
ASCAP/ Ainl Nuthin' Goin' On But Funking, ASCAP/WB, 
ASCAP/EMs Mambo. ASCAP/BloHer. ASCAP/Music Of 
Windswept, ASCAP). H L/WBM, Hioo S3; RBH 26 

HUSH (LL Cool I, ASCAP/Sorry/ATV Tunes. 
ASCAP/ Marcus Aurelius, ASCAP/Famous, ASCAP/White 
Chocolate Jamz. BMI / White Chocolate Groovz, 
ASCAP/While Chocolate Beatz. ASCAP). HL Hioo 27: RBH 
14 

-I- 

I AINT SCARED (Black In The Saddle, ASCAP/Wamer- 
Tamerlane. BMO, WBM, CS 49 

I CHANGED MY MIND (She Wrote It. ASCAP/BMG 
Songs, ASCAP/ Please Gimme My Publishing. BMI/EMI 
Blackwood. BMI/John Legend. SMI/Solomon's Work. 
ASCAP/ Universal- PotyGrarn International. ASCAP /Screen 
Gems-EMI. BMI/Cherry River, BMI). HL Hioo 77: RBH 25 

I DONT WANT TO BE (G. DeGraw Musk. BMI /"Warner- 
Tamerlane. BMI), WBM. Hioo 16 

IF HEAVEN (Sony/ATV Cross Keys, ASCAP /Purple 
Crayon. ASCAP), HLCS 31 

IF I AINT GOT YOU (Lellow. ASCAP/EMI April. ASCAP). 
HLHu»4s;RBH40 

IF I WAS YOUR GIRLFRIEND (Copyright 
Control ,'Alread Lewis, ASCAP) RBH 84 

I HATE EVERYTHING (Midnight Express. ASCAP/ Big- 
ger Picture, ASCAP/Zomba, ASCAP/ November One Songs, 
BMI/Ratpack, BMl/Zomba Songs. BMO, WBM. Hioo 87 

I'LL TAKE THAT AS A YES (THE HOT TUB SONG) 
(Songs Of Mighty Isis Music BMI/Vista Larga Musk. 



BMI/Sefior Vicente Music. BMI/Haber Corporation. BMI) 
CS50 

I'M A SAINT (Mosaic Musk, BMI | MorhteCs Sack Of 
Songs, BMI /Songs Of Bud Dog. ASCAP/Music Of 
Windswept. ASCAP). HLCS 46 

I MAY HATE MYSELF IN THE MORNING (Cal IV, 
ASCAP) CS 28 

mi SO FLY (Lloyd Banks. ASCAP/ Universal, 
ASCAP/Virgima Beach. ASCAP/WB. ASCAP/ Danja Handz 
Muzik. SESAQ RBH 92 

IN A REAL LOVE (EMI April. ASCAP/ VassarSorrgs, 
ASCAP/BMG Songs, ASCAP/Mrs. Lurrtpkins Poodle, 
ASCAP), HLCS 10; H10063 

INSPIRATION (Old Desperados, ASCAP/N2D. ASCAP) 
CS48 

INVISIBLE (Ser-Ca, BMO LT 12 

I SMOKE, I DRANK (9W4L BMI/ Drugstore. 
ASCAP/ Ten Count. BMO Hioo 86; RBH 37 

I THINK THE WORLD NEEDS A DRINK (Sony/ATV Ac uff 
Rose. BMI /Lavender Zoo Musk, BMI/Sony/ATV Tree , 
BMI). HLC539 

I TRY (Pen Skills, BMI/EMI Blackwood, BMI/lonn Leg- 
end. BMI/Mary L Blige. ASCAP/ Universal MCA, 
ASCAP / Please Gimm* My Publishing. BMI/Cherry River, 
BMI), HL RBH 93 

ITS GETTING BETTER ALL THE TIME (Sony/ATV Tree. 
BMI/Katys Own Musk, BMI). HL CS 52 

I'VE GOT YOUR MAN (STB. ASCAP) RBH 76 

I WOULD CRY (Mosak Musk. BMl/Songs Of Otis 
Barker. ASCAP /Songs Of Mosak, ASCAP) CS 44 

—J— 

IUST UKE YOU (EMI ApriL ASCAP/3 Days Grace. 
SOCAN,' Noodles For Everyone. SOCAN). HL Hioo 02 

|UST LOSE IT (Eight Mile Style. BMI / Martin Affiliated 
Musk, BMI /Ain't Nuthin' Goin' On But Funking, 
ASCAP/EVis Mambo, ASCAP/ Blotter. ASCAP/Musk Of 
Windswept, ASCAP/ Bat Future. BMI/Ienellerene. BMI/lrv- 
ing, BMI/Hard Workin Black Folks, ASCAP). HL Hioo 14; 
RBH 73 

-K- 

KARMA (Book Of Daniel. ASCAP/EMI April, 
ASCAP/LHlow, ASCAP). HL Hioo 90; RBH 42 

KARMA (Lloyd Banks, ASCAP/Unrversal, 
ASCAP/Reglme. ASCAP/Chappell & Co.. ASCAP/lays 
Enterprises, Inc., ASCAP/50 Cent, ASCAP), HL/WBM, Hioo 
S4; RBH 23 

KING OF THE DANCE HALL (EMI Blackwood, BMI, 'Uni- 
versal-Songs Of PolyGram International, BMl/Tony Kelly, 
ASCAP/Maurke Gregory, BMI). HL. RBH 71 

KNUCK tF YOU BUCK (World Wide Platinum. BMI) 
Hioo 79; RBH 19 

—I— 

LA LOCURA (Nueva Ventura. ASCAP/Sony/ATV Discos, 
ASCAP) IT 41 

LAS AVI SPAS (Elyon. BMI) LT 13 

LASTIMA ES Ml MUJER (BMG Songs. ASCAP/ San 
AngeL. ASCAP) LT 18 

LEAN BACK (Scott Storch, ASCAP/TVT. ASCAP/Tuff 
Jew, ASCAP/Remynisce Musk, ASCAP/Reach Global. 
ASCAP /loey And Ryan Music BMI/Wamer- Tamerlane, 
BMI), WBM, Hioo 26; RBH 27 

LENTO (Loiein. BMI/EMI Blackwood, BMI/Dobte 
Acuarela Songs. ASCAP/Wamer Chappell. SACM) LT 4s 

LET ME BE YOUR ANGEL (Cotillion. BMI. 'Brass Heart, 
BMI/WB, ASCAP/Walden. ASCAP/Gratrtude Sky, ASCAP). 
WBM. RBH 100 

LET ME LOVE YOU (Scott Storch, ASCAP/TVT. 
ASCAP/ Pep-Soul Musk, ASCAP/R.H. Compound. ASCAP) 
Hioo 5; RBH 4 

LETS GET IT STARTED (will.Um, BMl/Jeepney. 
BMI/Nawasha Networks. BMI/Hisako Songs, BMI/Tuono, 
BMI/EI Cubano, BMI/EMI Blackwood. BMI/Cherry River. 
BMO. CLM/HL, Hioo 58 

LETS GO (New Men & Co.. PRS ,' First N' Gold. 
BMI /Trick N' Rick. BMI/Stayin High Musk, ASCAP/UI ton 
00017 Music. BMI/TVT, BMI, -'Black Boy Hatchet, BMI/WB. 
ASCAP/YA Daddy, ASCAP/Almo. ASCAP/ Warner- Tamer- 
lane. BMI). HL/WBM. Hioo 7; RBH 10 

LET THEM BE UTTLE (Haneli, BMI/Sony/ATV Tree, 
BMI). HLCS 2S 

UKE A BOSS (The Waters 01 Nazareth. BMI/EMI 
Blackwood. BMI/Chase Chad. ASCAP/EMI April. 
ASCAP/Slim Thug. BMI), HL RBH 85 

LOCKED UP (Byefall Music ASCAP/Famous, 
ASCAP/EMI April, ASCAP/lustin Combs. ASCAP). HL Hioo 
d . RBH 32 

LONG. SLOW KISSES (Warner Tamertane. BMI /Smith 
Haven, BMI /New Works. BMI /The New Company Song 
Group. BM I/Kid L us Music ASCAP/RPM, ASCAP), WBM. 
CS41 

LOSE MY BREATH (Rodney Jerkins, BMI/LaShawn 
Daniels, ASCAP/EMI Blackwood. BMI /Christopher Gar 
rett, ASCAP/Hrtco South. ASCAP/Beyonce. 
ASCAP/Sony/ATV Tunes, ASCAP /Kelendria, 
ASCAP/Mkhelle MW, ASCAP/Famous. ASCAP/EMI April. 
ASCAP/ Carter Boys, ASCAP), HL Hioo 4: RBH 12 

LOVERS AND FRIENDS (Ul Ion 00017 Musk, BMI/TVT, 
BMI/White Rhino, BMI/U.R. IV. ASCAP/EMI April. 
ASCAP/Ludacris. ASCAP/Mkhael Sterling, ASCAP/Unrver- 
saL ASCAP). HL Hioo 17; RBH 13 

-M- 

MAKE UP (Walt Ed. BMI) RBH 83 

A MAN OS LUENAS (TN Edloows, BMI) IT 42 

ME AND Charlie. TALKING (Sony/ATV Tree. BMI/Rev- 

elte B. BMl/Tlltawhlrl. BM l/CamrvaS, ASCAP/ Heartf air, 

ASCAP), HLCS 33 

ME DEDIQUE A PERDERTE (Sony/ATV Discos, ASCAP) 

IT 3 

MIEDO (Vander America. BMI/Fato, ASCAP) LT 7 
Ml MAYOR SACRIF1O0 (Crisma, SESAC) LT 8 
MOCKINGBIRD (EMI Unart Catalog, BMQ. HL CS 4a 
MONDAY MORNING CHURCH (Cowboy Chords Musk. 

ASCAP/Worid House Of Hits, ASCAP) CS 11; Hioo 75 
MR. MOM (Sony/ATV Tree, BMI , 1 Harbmism.com, 

SESAC/Super ID. ASCAP /Top Mule. ASCAP/Sassy Mule. 

ASCAP/ Don Pfrimmer, ASCAP/The Loving Company, 

A5CAP,Wixen, ASCAP). HLCS 3; Hioo 35 

MUD ON THE TIRES (EMI April. ASCAP/Sea Gayle. 

ASCAP), HLCS 13; Hioo 70 

MY BOO (EMI April. ASCAP/Shaniah Cymone, 

ASCAP/BMG Songs, ASCAP/ Man usee, ASCAP/Leltow, 

ASCAP/U.R. IV, ASCAP/lustin Combs, ASCAP/Phoenix 

Ave, ASCAP), HL Hioo 1; RBH 2 

MY HAPPY ENDING (Almo, ASCAP/ Avrit Lavigne, 

SOCAN /Sonot rack. BMI/EMI Blackwood. BMO, HL Hioo 

30 

MY PLACE (Jackie Frost. ASCAP/BMG Songs. 
ASCAP/ Publishing Designee, BMI/EMI Hastings Catalog. 
BMi/lobete, ASCAP/Warner Tamerlane. BMI). HL/WBM. 
Hioo6i;RBH 33 

-N- 

NADA VALGO SIN TU AMOR (Peermusk III, 
BMI/Camaleon. BMI) LT 1 



NA-HANA-NA (Jackie Frost, ASCAP/ Bubba Gee, 
BMI, 1 Noontime Tunes, BMI /Warner -Tamerlane. 
BMI/Ostaf, BMI/Soundtron Tunes, BMO, WBM, RBH ;s 

NEW YORK (Songs Of Universal, BMI/ Slavery. 
BMt/|oseph Cartagena, ASCAP/lae'wons. ASCAP/Justin 
Combs, ASCAP/EMI April, ASCAP/ Dade Co. Project Music. 
BM I/Universal, ASCAP/Zomba. ASCAP/Enslgrt. BMI/WB. 
ASCAP). HL/WBM, Hioo Bi RBH 19 

NO CREOQUETU (R njhtsong. BMI/ Iniersong. ASCAP) 
LT32 

NO END IN SIGHT (Warner- Tamerlane, BMI/ Big Red 
Tractor. ASCAP /Bigger Pkture, ASCAP/Zomba. ASCAP), 
WBM, CS 30 

NOUA CLAP (Breka Music. BMI/Zachnick, BMO Hioo 
67; RBH 28 

NO PROBLEM (Lit Jon 00017 Musk. BMI/TVT, 
BMI/Swizole. BMO RBH 36 

NOTHIN 'BOUT LOVE MAKES SENSE (Steel Wheels. 
BMI/Deston, ASCAP /Brrr..., ASCAP/WB, 
ASCAP/Chrysalis, ASCAP/ November Songs, ASCAP). 
HL/WBM, CS 12; Hioo 64 

NOTHING ON BUT THE RADIO (WB, ASCAP/ Fool 
Hearted Melodies, ASCAP/Odiesongs, ASCAP/Short Story 
Long. ASCAP). WBM. CS 1; Hioo 32 

NOTHIN' TO LOSE (Almo, ASCAP/ Kevin Savigar. 
ASCAP/Unrversal. ASCAP/Chaggy Buss. ASCAP). HL CS 
21 

NUMB/ENCORE (Zomba. ASCAP /Chesterchaz. 
ASCAP/ Big Bad Mr. Hahn. BMI/ Nondisclosure Agreement. 
BMI/Rob Bourdon. BMI/Kenji Kobayashi, BMI/Pancakey 
Cakes, BMI/Carter Boys, ASCAP/EMI April. ASCAP /Ye 
World Musk, ASCAP), HL/WBM, Hioo 82 

-O- 

OH (Royalty Rightings. ASCAP/ Hitco South. 
ASCAP/Musk m, ASCAP/Unrversal, ASCAP/Oirty Dre. 
ASCAP/Ludacris. ASCAP/ Unrversal-PolyG ram Internation- 
al Tunes, sESAC/'lahqae Joints. SESAQ. HL RBH So 

OJALAQUE TE MUERAS (Set-Ca, BMO LT 21 

OKAY (White Rhino, BMI/ Drugstore, ASCAP/Peer- 
tunes, SESAC/Hale Yeah. SESAC/Songs Of Peer. 
BMI/'Morningskletrail. ASCAP/Nrvea B. Hamilton. 
ASCAP/Zomba. ASCAP). WBM, RBH 72 

ONE MILLION TIMES (Ghetto Pop 2000, ASCAP/EMI 
April. ASCAP), HI, RBH 67 

ONE THING (Finger Eleven. SOCAN/Renfield. ASCAP), 
WBM. Hioo 28 

ONLY U (Pookietoots. ASCAP/Baeza, ASCAP/Univer- 
saJ, ASCAP/Marcus Aurelius, ASCAP/Famous, ASCAP/DJ 
irv, BMO. HL moo 44; RBH 20 

ON THE WAY DOWN (R i Hop. ASCAP/ EM I April, 
ASCAP/ Playin Hooky, ASCAP/ Little Minx Musk. 
ASCAP/Chrysalis, ASCAP). HL Hioo 25 

ORDINARY PEOPLE Uohn Legend, BMI/wHU.am. 
BMI/Cherry River, BMI). CLM/HL RBH 62 

OVER AND OVER (Jackie Frost. ASCAP/BMG Songs, 
ASCAP/ KoKo's Basement. ASCAP/Hitco South, ASCAP), 
HL Hioo 3: RBH si 

OYE Ml CANTO (SP Beatz In Da Hood, ASCAP/ Off Da 
Yelzabutb, BMI/GemStar, ASCAP/Big Mato, ASCAP/Wam- 
er- Tamerlane, BMI /My Soulmate Songs. ASCAP), WBM, 
Hioo 13; RBH 38 

-P- 

PAPER ANGELS (Nashville DreamWorks Songs, 
ASCAP/ Paper Angels. ASCAP/Sunchaser. ASCAP/Cherry 
Lane, ASCAP/EMI April, ASCAP/Sea Gayle. ASCAP), 
CLM/HL CS 37 

PARTY FOR TWO (Universal Songs Of PolyGram Inter- 
national, BMI /Loon Echo, BMI/ Out Of Pocket. 
ASCAP/Zomba, ASCAP), HL/WBM. CS 9; Hioo 60 

PASOS DE GIGANTE (Warner- Tamerlane, BMO LT 47 

PER Dt DOS (j&N, ASCAP) LT , 

PORQUE ES TAN CRUEL EL AMOR (Sony/ATV Discos. 
ASCAP/Arjona Muskal. ASCAP) LT 11 

-a- 

QUE DE RAROTIENE (Gemini's Muskal. SACM/Uni- 
versa! Muska, ASCAP) LT 33 

QUE NO ME FALTE5 TU (UnrvefSa! Muska, 
ASCAP/Prodemus, ASCAP) LT 29 

QUE SEAS FEUZ (PHAM, BMI /Peer International, 
BMI) LT 10 

QUIERO SABER DE Tl (Universal Muska, 
ASCAP/Prodemus, ASCAP) LT 20 

— R— 

(REACH UP FOR THE) SUNRISE (Copyright Control) 
Hioo 100 

REAL BIG (Money Mack, BMI) Hioo 96; RBH 44 
THE REASON (Spread Your Cheeks And Push Out The 

Musk, ASCAP/WB, ASCAP), WBM, Hioo 43 

RED CARPET (PAUSE. FLASH) (Zomba Songs, 

BMI / R. Kelly, BMI). WBM, RBH 61 

RESTLESS (Sixteen Stars. BMO CS S9 
REVENGE OF A MIDDLE-AGED WOMAN (Cal IV. 

ASCAP/ Berg&rarn. ASCAP/Gravllron. SESAQ CS 34 
A ROSE BY ANY OTHER NAME (Aliarose MuSk. BMI) 

RBH 57 

-S- 

SHE Wl LL BE LOVED (Careers-BMG, BMI/February 
Twenty Second. BMI/BMG Songs, ASCAP /Valentine 
valentine, ASCAP). HL Hioo 12 

SHORTY WANNA RIDE (Mouth Full 0' Gold. 
ASCAP/Unrversal, ASCAP/LH Jon 00017 Musk, BMI/TVT, 
BMI), HL Hioo 18; RBH 8 

SI LAVTS(WB.ASCAP/Muziekuitgeveris Artemis BV, 
BMI) LT 30 

SO COLD (Breaking Benjamin Musk, ASCAP/ Seven 
Peaks, ASCAP) Hioo So 

SOLDIER (Sony/ATV Tunes, ASCAP/Beyonce, 
ASCAP/ Kelendria, ASCAP/Mkhelle MW, ASCAP/EMI 
Blackwood. BMI / Dam Rkh. BMI / Christopher Garrett. 
ASCAP/Hrtco South, ASCAP/ Musk Of Windswept. 
ASCAP/ Money Mack, BMI ,'Domanl And Ya Majesty's 
Musk. ASCAP). HL Hioo 20: RBH 16 

SOMBRAS (SADAIC Latin, BMI/Rightsong, BMI) LT 3s 

SOME BEACH (Scarlet Moon. BMI/Black In The Sad- 
dle, ASCAP/Giantslayer, ASCAP) CS % Hioo 39 

SOMEBODY TOLD ME (The Killers. ASCAP/ Universal - 
PolyGram International. ASCAP), HL Hioo si 

SOME CUT (Svrote, ASCAP/Lit Ion 00017 Musk. 
BMI/TVT. BMO RBH 39 

SON OE AMOR ES (WB, ASCAP) LT 27 

SO SEXY CHAPTER II (LIKE THIS) (Zomba Songs, 
BM" R.Kelly, BMI/Stayin High Music ASCAP/Almo. 
ASCAP /Gotta Have It. ASCAP). HL/WBM. RBH $9 

SPOILED (BMG. PRS - Song Chef, BMl/Songs Of Uni- 
versal, BMI/Uke Father Like Son Music BMl/Zomba 
Songs, BMO. HL/WBM, RBH 81 

STAYS IN MEXICO (Tokeco Tunes, BMI), HL CS 23; 
Hioo 97 

STILL (Shaniah Cymone. ASCAP/EMI April. 
ASCAP/ Babybo/s Little, SESAC/ Noontime South. 
SESAC/Wamer. SESAC / Naked Under My Clothes. 
ASCAP/Chrysalis. ASCAP). HL/WBM. RBH 86 

SUDS IN THE BUCKET (Mike Curb. BMl/Songs Of 
Moraine. BMI /Curb Songs, ASCAP/Moraine Musk, 
ASCAP). WBM. CS is; Hioo 69 



-T- 

TAKE ME HOME (Remynisce Music. ASCAP/Reach 
Global. ASCAP/Geddy. ASCAP/Oade Co, Project Musk, 
BMl/Zomba Songs. BMI/Joey And Ryan Musk, BMI/Almo, 
ASCAP/ Warner- Tamerlane, BMI /Gotta Have It. ASCAP), 
HL/WBM, Hioo 62; RBH 22 

TE BUSCARIA (Simon Musk Temple. ASCAP) IT is 

TEMPTED TO TOUCH (Mustard Seed Interna. BMI/EMI 
Blackwood. BMI /Salaam Remi, ASCAP/EMI April, ASCAP), 
HLH100S9; RBH 5S 

THAT'S WHAT I LOVE ABOUT SUNDAY (Sony/ATV 
Cross Keys. ASCAP/ Drivers Ed, ASCAP/Sorry/ATV Tree. 
BMI/Cake Taker. BMl/March. BMI). HLCS 32 

THAT'S WHAT ITS ALL ABOUT (Trinifold, 
PRS/Careers-BMG, BMI/Big Loud Shirt, ASCAP), HL CS 6; 
Hioo 48 

THIS LOVE (Careers-BMG. BMI/February Twenty Sec- 
ond. BMI/Valentine Valentine, ASCAP), HL Hioo 49 

TO DO El ANO (EM I April. ASCAP/ Warner-Tamerlane. 
BMI) LT 6 

TONIGHT (Sony/ATV Cross Keys, ASCAP/Lehsem 
Musk, ASCAP/Musk 8 Media International ASCAP), HL 

CS58 

TRIP AROUND THE SUN (Mighty Nke. BMI/AI Ander. 
songs. BMI/Bluewater, BMl/Brutunes, BMI/Bug, 
BMI /Warner- Tamerlane, SMI/ Universal. 
ASCAP/ Sharondlpity, ASCAP), WBM, CS 20 

TROTH IS (Full Of Soul, BMI/EMI Blackwood, 
BMI/Soutvang. BMI /Christopher Mathew. AMI /Hitco, 
BMl/Songs Of Windswept Pacific BMI/Tabulous, 
ASCAP/ H rtco South, ASCAP/Musk Of Windswept 
ASCAP/Alley Gadfly, BMl/Songs Of DreamWorks, 
BMI/EMI April, ASCAP/Bovina, ASCAP), HL RBH 60 

TRYING TO FIND ATLANTIS (Chris Waters Musk, 
BMI/Sony/ATV Tree. BMI) CS 29 

TU CARCEL (Crisma, SESAQ LT 49 

TU NUEVO CARINITO (Leo Muskal. SACM /'Universal 
Muska,ASCAP)LT37 

-If- 

U MAKE ME WANNA QaeWis, ASCAP/ krtt in Combs, 
ASCAP/EMI April, ASCAP/Rye Songs, BMl/Songs Of Uni- 
versal BMI/Scott StOfth, ASCAP/TVT. ASCAP/Tuff lew. 
ASCAP). HL Hioo 47: RBH 17 

UN AMOR ENTRE DOS (Pastor Musical SESAC/8MG 
Songs, SESAQ LT 38 

THE UPSIDE OF BEING DOWN (EMI Blackwood, 
BMI/EMI April AS CAP/ Black In The Saddle, 
ASCAP/Giamslayer. ASCAP), HLCS 40 

USED TO LOVE U (John Legend, BMI/EMI BLackwood, 
BV Please Gimme My Publishing. BMI/Cherry River. 
BMO, HL HiOo8s;RBH45 

-V- 

VAJJO LA PENA (World Deep. BMI/Sony/ATV Latin, 

BMI/Sony/ATV Tunes, ASCAP) IT 22 

VERTIGO (UnrverMl-PolyGram International ASCAP). 

HL Hioo 31 

EL VIRUS DEL AMOR (Primo. BMI) LT 23 

VITAMIN R (LEADING US ALONG) (WB. ASCAP/ Loef- 

fter, ASCAP). WBM. Hioo 71 

VOiVERE (TRO-Essex. ASCAP) LT 16 
VUELVT. CONMIGO (EMI April, ASCAP) LT 46 

-W- 

WELCOME TO MY LIFE (WB, A5CAP/Wet Wheelle. 
SOCAN/High-Maintenance. SOCAN /Stinky Musk, 
SOCAN/ Drop Out, SCK>N/Slutty, SOCAN/Unni Tunes. 
SOCAN /Warner Chappell. SOCAN). WBM. Hioo 46 

WE UKE THEM GIRLS (LP Boyz, BMI/White Rh.no. 
BMI/Big P. BMO RBH 98 

WESTSIDE STORY (J. Taylor For BlackWaUStreet, 
ASCAP/EachiTeachi. ASCAP/50 Cent, ASCAP/UntversaL 
ASCAP/WB, ASCAP/Ain't Nuthin* Goin" On But Funking. 
ASCAP/ Scott Storch. ASCAP/TVT, ASCAP/Tuff lew, 
ASCAP/Musk Of Windswept. ASCAP/ Blotter, ASCAP/EMs 
Mambo. ASCAP). HL/WBM, RBH 56 

WHATEVER flat cat. ASCAP /Blues Baby, ASCAP/Unt- 
versaL ASCAP/EMI April ASCAP/Touched By Jazz, 
ASCAP/KyUh Porald MuSKWOrks. ASCAP] RBH 41 

WHAT'S A GUY GOTTA DO (Foray, SESAC/MR2, 
SESAC/ EMI April. ASCAP/DldnT Have To Be. ASCAP/Sea 
Gayle. ASCAP), HLCS 43 

WHAT SAY YOU (Sixteen Stars. BMI /'Sewn Peaks, 
ASCAP /Chunky Style, ASCAP) CS 24 

WHAT U GON' DO (Ul km 00017 Musk. BMI/TVT, 
BMI/White Rhino, BMI/Swizole. BMO Hioo 34; RBH is 

WHAT WE DO HERE (Cancelled Lunch, ASCAP/Unrver- 
sal-PoiyGram International ASCAP) RBH 35 

WHAT YOU WAITING FOR? (Harajuka Lober Music 
ASCAP/Stuck In The Throat, ASCAP/Famous, ASCAP). HL 
Hioo so 

WHAT YOU WONT DO FOR LOVE (EMI Longitude. 
BMI/Undseyanne, BMI /The Musk Force, BMI) RBH 89 

WHEN I THINK ABOUT CHEATIN' (Sony/ATV Cross 
Keys, ASCAP/Hoosiermama Music, ASCAP/WB, 
ASCAP/ Warner- Tamerlane . BMI), HL/WBM, CS 17 

WHERE I BELONG (Nashville DreamWorks Songs. 
ASCAP/ Monkey Feet, ASCAP/Cherry lane, 
ASCAP/Famous, ASCAP/Anlmal Fair, ASCAP/Careers- 
BMG, BMI/Sitvertuss, BMl/Songs Of Universal. 
BMI/Macadoo, BMI), CLM/HL CS 51 

WHERE WERE YOU (Divine Mill ASCAP/WB, 
ASCAP/ Kharatioy, ASCAP/ 1 Want My Daddy's Records, 
ASCAP/ Monsoon Musk, SESAC/lahqae (joints, 
SESAC/Non-Affiliated. SESAC /Mycanae, ASCAP). WBM. 
RBH 78 

WHY? Oae'wons, ASCAP/fustln Combs, ASCAP/EMI 
AprIL ASCAP/Tappy Whytes, BMl/Songs Of Universal. 
SMI/Juvenile Hell. ASCAP/BMG Songs, ASCAP/EMI Vir- 
gin, ASCAP), HL RBH 43 

THE WOMAN WITH YOU (BMG Songs. ASCAP/Mrs. 
Lumpkins Poodle. ASCAP / Careers BMG. BMI/Asierfra, 
BMI). HLCS 2; Hioo 33 

WONDERFUL (Slavery BMl/Songs Of Universal. 
BMI/DJ Irv, BMI/Enslgn. BMl/Zomba Songs, BMI/ R.Kelly, 
BMI/CareervBMG. BMO. HL/WBM. Hioo 6: RBH 3 

-Y- 

YA NO QUEDA NADA (Noriega. BMO LT 36 

YOU DONT KNOW (EMI Blackwood. BMI/Rodney 
lerkins. BMI/Fred Jerkins III. BMI/EMI April 
ASCAP/Chrysalis, ASCAP/' Jazz Nixon. ASCAP/Famous. 
ASCAP/laShawn Daniels. ASCAP) RBH 97 

YOU DONT UE HERE ANYMORE (Silvery Dog. BMI/E 
Ticket, BMI/API Country Musk. BMl/Songs Of Nashville 
DreamWorks, BMI/Still Working For The Woman. 
ASCAP/MXC. ASCAP/Cherry River, BMO, HL CS 36 

YOU DO YOUR THING (5ony/ATV Acuff Rose. 
BMI/Careers-BMG, BMI/Sagrabeaux Songs, BMO. HL CS 
M 

YOU'RE MY BETTER HALF (WB. ASCAP /Dylan lack- 
son, ASCAP/ Guitar Monkey. BMI/Cobum. BMO, WBM. CS 
16; Hioo 73 

YOU'RE MY EVERYTHING (Anita Baker Music. 
ASCAP/ Scoot ie Musk, ASCAP/ R Id geway Sisters, ASCAP) 
Hioo 99; RBH 48 

YOU'RE THE ONE (Dolta Figga, ASCAP/Marsky, 
BMl/Janke Combs, BMI/EMI Blackwood, BMI), HL Hioo 
9S: RBH 58 
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Recent Tracks Mark Return Of Traditional Country 




Throughout country music's com- 
mercial history, which dates back to 
the mid- 1920s, the debate over style 
has bloomed perennially. 

A case study of that ongoing dis- 
cussion practically leaps off the Hot 
Country Singles & Tracks chart 
this issue, as two of the three 
fastest-rising titles on the list are 
traditional country ballads belonging 
to newcomer Gretchen Wilson and 
reliably traditional superstar Alan 
Jackson. 

Invari- 
ably, the 
country 
charts are 
dotted with 
an amalgam 
of styles, 
including 
the more 
traditional 
fare found in Wilson's piercing 
anthem of self-control, "When I 
Think About Cheatin'," and the 
melismatic widower's grief expressed 
in Jackson's "Monday Morning 
Church" (with prominent backing 
vocals by traditionalist songstress 
Patty Loveless). 

Owing much to her meteoric rise 
to stardom this year and a bone- 
chilling performance of the song at 
the Nov. 9 Country Music Assn. 
Awards. Wilson's song collects Air- 
power stripes and rises 21-17 in its 
sixth chart week. Concurrently, 
Jackson's single (which also gained 
important exposure on the CMA 
show) hops 16-11 after eight weeks 
on the list. 

Alongside Keith Urban's six-week 
chart run with the progressive coun- 
try rocker "You're My Better Half 
( 19-16), the two ballads are the 
youngest titles to populate the top 20. 
where the average chart stay this 
issue is more than 17 weeks. 

How is it possible that these two 
stylistic throwbacks — often charac- 
terized by modern-day purists as an 
under-appreciated, underdog brand 
of country — are not only playing 
alongside the format's more pro- 
gressive sounds but also thriving 
and beating chart odds? 

The answer is fairly straightfor- 
ward if you ask WSM-FM Nashville 
PD John Sebastian. "It doesn't 
matter to the country listener 
whether a song is pop or traditional 
or rock-leaning. They respond to 
great songs," he says. 

While that may be true, many in 
the country industry and a significant 
number of fans do plenty of hand- 
wringing over the continued rele- 
vance of the style they love. Sebastian 
adds, "We in the [business] get too 
wrapped up in overanalyzing whether 
a song is too this' or 'too that.' and 
(we| often forget to just listen to the 
song and feel it like regular folks" do. 

Although the city Sebastian's sta- 
tion serves is the country music 
mecca. rank-and-file Nashvillians 



have a long history of leaning as 
readily to rock and R&B as to coun- 
try. However, Sebastian notes that 
Wilson's steel-drenched ballad "is a 
bona fide, home run smash accord- 
ing to my research," which suffi- 
ciently girds his confidence in WSM- 
FM being the leading station in 
detections during the tracking week, 
with 56 plays. (The closest format 
reporter played the track 45 times.) 

In terms of audience penetration 
for Wilson's 



'RADIO' TUNES IN TO NO. 1: The three 
biggest gainers on Hot Country Sin- 
gles & Tracks are parked inside the 
top five, including Gary Allan's 
chart-topping "Nothing On but the 
Radio," which hops 2-1 with the 
third-largest increase (400). Kenny 
Chesney's runner-up. "The Woman 
With You" (4-2), has the second- 
largest increase (519), while Blake 
Shehon's "Some Beach" takes the 
biggest increase (551) and moves 6-5. 
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song, it is equally 
telling that a 
sophisticated, 
urbane market 
like Los Angeles, 
which isn't typi- 
cally known as a 
traditional coun- 
try hotbed, is the 
leader. KZLA 
finishes the 
tracking period 

with 1.4 million of Wilson's 17.9 
million total impressions. (The 
nearest is KILT Houston with 
768,000 impressions.) 

Although the sanctity of country's 
most revered traditions will appro- 
priately (and predictably) be hashed 
and rehashed along Music Row and 
out in the radio and audience hinter- 
land, the vitality with which these 
two examples of those virtues are 
sprinting up the chart portends that 
those cherished traditions are just 
fine, thank you. 
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JOY IN 'PAIN': Interscope becomes the 
first label in seven years to place 
back-to-back No. Is on the modem 
rock chart as Jimmy Eat World sup- 
plants U2's "Vertigo" by climbing 2-1 
with "Pain." Capitol was the last label 
with successive No. Is in December 
1997 when Everclear's "Everything 
to Everyone" gave way to Marcy Play- 
ground's "Sex and Candy." 

STOP AND START: This issue marks 
the first week of the 2005 chart year 
for all Billboard charts. Some 2004 
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LAST WEEK 




11 Nielsen 

&CM0C**l DM* 

TITLE 

AO-IST MPtv \r W/Wf/IQt-, l ABti 


l 


1 




She W.ll Bo Lovnti^ 


■ 






One Thing ^ 








Give A Utile Bit ^ 




- 




Daughters ^ 

.i! -■ >.•-■■- ..-..-Hi ..rye m wJ 








1,85 i*r 








| 


5 




My Happy Ending^, 




6 




On The Way Down 


o 


' 9 




Breakaway ^ 


o 


12 




Dare You To Move ^ 


10 


8 




The Reason 

i- : " Mr 


CD 


11 




Lady ^ 

IBM "UvITI IV1MINI W 


12 


10 




Heaven » 

LOS LONELY DOVS WtTtO W 


13 


13 




{Reach Up For The) Sunrise 


14 


14 




Broken ^ 

: ;f --iH-li( .11 . d 1*1 


SB 


15 




Vertigo 

i; • 


SD 


17 




More Than Love 

UHitwa, hns warn 


CD 


18 




Collide 


18 


2D 




Somebody Told Me 


1» 


16 




Pieces 01 Me ^ 


e> 






Disappear 



chart champions will be honored 
Dec. 8 at the Billboard Music Awards, 
to be held at the MGM Grand Arena 
in Las Vegas. The show will air at 8 
p.m. ET/PTonFox. 



Complete 2004 artist, title and 
label rankings will appear in our Year 
in Music and Touring issue dated 
Dec. 25, which hits newsstands Dec. 
18 and billboard.com Dec. 16. 




NEW RELEASES WITH HIT POTENTIAL 



.4, SNOOP DOGG FEAT PHARRELL 
UT Drop It Like It's Hot ' .lTFEM 
KELLY CLARKSON 
uT Since U Been Gone , 



EMINEM 
W Mockingbird 



n i am tested songs with hit potential 

SEETHER 
Broken 'JD-UP 
SIMPLE PLAN 
welcome To My Lite 1 ava 
AVRIU LAVIGNE 
Nobody s Home ■■ 
RYAN CABRERA 
True AILANTIC 
YELLOWCARD 
OnTv One i ; ■ 
HOOBASTANK 
Disappear : 
JOHN MAYER 
Daughters coi '.'Si a 
JAY-Z/LINKIN PARK 

Bunuvtiicore warner Bros 
j-INNYKRAVITZ 

■■rT- 



TiT 

NEW RELEASES WITH HIT POTENTIAL 
HO HtW SOHCS SHOWIB 

mpomnMrnsmu 



NEW RELEASES WITH HIT POTENTIAL 
HO HIW SOHCS SHOWCO 
HIT POrEHJIU THIS WCEK 



RECEKTLI TESTED SONGS WITH HIT POTENTIAL 



RECENTLY TESTED SONGS WITH HIT POTENTIAL 
KELLY CLARKSON 
Breakaway 
SWITCHFOOT 
Oare You To Move l . 
^-E|NNY KRAVIT2 

SEETHER 
Broken a 'O up 
LOW MILLIONS 
Eleanor : .' 

SIMPLE PLAN 
elcomeTo My Life LAVA 

itiSSStlHfiH ■ ..','Hia 




. ou Were Dying 
KELLY CLARKSON 
Breakaway 

SheWillSe Loyed 3MG 
JOSH GROBAN 
Believe nf PRISE 
JOHN MAYER 
Daughters A / - 

"DONALD 
_ jete ij'.'rg 
ART FEAT STEVIE 
rtul World RMG 



"ELLENCAMP 



NEW RELEASES WITH HIT POTENTIAL 
THE USED 
All That I've Got J M • t 
KORN 

Another Brick In The Wall epic 
3 DOORS DOWN 
Let Me Go UMRG 



lEIE'TOTESTEE SONGS WITH HIT POTENTIAL 
PAPA ROACH 
Scars :-LFFEN 
LOSTPROPHETS 
IDont Know ccl jMeiA 
STORY OF THE YEAR 
Sidewalks reprise 

SO HEED AND CAMBRIA 
ood ReaSummer COLUMBIA 
RISE AGAINST 
Give It All ,--r . 
BLINK-182 

Always GErfEH 



oTT5^7^1r?;^V5ao^TRV^r»^oTTioS3uaj3Ts^^ 
music consumers. Songs are rated on a 1-5 scale, final results are baser) on weighted positives Songs mm a score ol 
65 or more are ludged to have Hit Potential, although that benchmark number can fluctuate oar format based on the 
strength of eveuable music For e complete and updated list of cuirent songs with Hit Potential, commentary, polls end 
more, please visn www hnpredictoi com ' 2004. Piomosquad and Hilfhediclor aie Trademarks of Think Fast LLC 



DECEMBER i 
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ADULT 



DECEMBER 4 
2004 



MODERN 



|last week j 




aC> Nielsen 
[..'.. 

TITLE 

A-:' II.'^A [.' : N AM- 


1 






2 




You llThinkOfMe ^ 


3 




lOOVear* 


4 




In My DsughtfSr's Eyes ^ t 


9 




Don'l Lei Him Steal Vour Heart Away 


5 




This Love 


7 




White Flag ^ 


14 




I'll Be Around ^ 


1 1 




Love's Divine 


1? 




Ain't No Mountain High Enough 


1.1 




The First Cut Is The Deepest ^ 


8 




Answer In The Sky ^ 


6 




This One's For The Girls 

m-uttisui wenDf ni*SHVu 


10 




Drift Away 


18 




Live Like You Were Dying ^ 


20 




Breakawiiy ^ 


16 




She Will Be Loved^ 


17 




The Reason ^ 

i--i:-f a~ ta.-,» si a*., in.ru;: W 


26 




Believe ^ 


21 




If 1 Ain'l Got You 



THIS week 


LAST WEEK | 




*t Nielsen 

RroMtcost Ua'D 

TTTU 

MTrST UMPRtNT/PBOMOTION LABEL) 


o 


2 




Pain <m«*i 


o 


.1 




Boulevard Of Broken Dreams^ 


3 


1 




Vertigo ^ 


o 


4 




Vitamin R (Leading Us Along) 


5 


5 














6 


7 




So Cold 

HWJV^i'^BfMAMeN iKlUrWDCOi 


o 


10 




Ocean Breathes Salty^ 


8 


6 




Getting Away With Murder 


o 


1 t 




Mr Brightsids * 

•HI tilllfB ' ISLAND IDJMG' W 


10 






Fall To Pieces 


11 


8 




American Idiot ^ 


SB 


15 




Look What You've Done 

.TT Eli*lVi«L4\TiCi 


SB 


17 




I'm Not OK (1 Promise) 

M> CffMlWl -iKfUlSfi 


SD 


?: 




Personal Jesus 

i.m; y;,V. \ u'.-isstCFl 


SB 


is 




Slow Hands 

It.-f BP;;l ihUlJOtMrBCGGAnS OROJPi 


16 


u 




Breaking The Habit ^ 

u-.Mfj poj>h liVAfivcn btns ■ W 


SD 


re 




This Fire 

hum njmuo irxMwaiMCi 


SB 


2^ 




Scars a 

p^ir^H . f ,T3iWL«m«,W 


19 


16 




Somebody Told Me 


€3 


23 




Home 



Compsied rVxnn 
tn ncmBM in 

rBtfu.eil ••LCI 



a reWonil samp* or dais wppiewl try NwIwki tVoexjcasI Data SyK»ms 1 1S rninstrvim trjtp 40. 88 *du« top 4TJ, 89 •dull coWnptxary , 
OajEacDoru over rh* pfevsoui week, regardlea chart movdyiiert A jonfl whefi has tw*n on the chart tor mai* Bran 70 waeitt wfl 
[f* tfiart afiiw 26 weeks AJi lom rarJie clang run at dewji lergOn « Menear, eSSttnaiet liefaesMlkiii Natwort, amt btt»anicorn 



and S3 morkBT', rock ft 



are atectrDncaty rr»nnort>d 24 hrx/s t day. ' days ■ ws»* Songi ranked by number o< detecacnt mSorq* tfwntrtg 
hfl. evon rl A registers an increase in detecBorts Sorags twbw Ihet top 15 rjn Adult Toe 40 and Aduk Contgrrtporary are 
t>indicatw vtt ttimi I WN fwfciD/aWtai tn rewarch data provided by Proniosqu*! t. ZOW.VNU Buuness Mod«, Inc Ajlngmsreserytd 
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Broadcast Does 

u 

TTTLE 

ASTIST : IMPRINT 'PROMOTION LABELI 


THIS WEEK 


I 

■yi 

2 




me 

ART'ST IMP* in PROMOTION -ABEL! 


THIS WEEK 


| 




TTTLi 

ARTIST 1 IMPRINT. PROMOTION LABELi 


1 


1 




My Boo 


26 


18 




Uhii Buck 


51 


4 = 




What You Waiting For? 


o 


2 




Drop It Like It's Hot 


27 


26 




Hush 


© 


Si 




Karma 


o 


3 




Over And Over 


2B 


28 




On The Way Down 


© 


65 




How We Du 


4 


4 


— 


Lose My Breath 


29 


24 




One Thing 


54 


TT 




Somebody Told Me 


o 


1 




Let Me Love You 


30 


19 




My Happy Ending 


© 


59 




Awful, Beautiful Life 

OMRYl VvWaiY iOBEAMWQfltSlHASWi'l^.fi 


6 


5 




Wonderful 


31 


JO 




Vertigo 


© 


5 3 




Encore 

tMIWM SHAO- WTtttUAX STtPStO^ 




/ 


12 


let's Go 




34 




Nothing On But The Radio 


© 


57 




How Am 1 Doin' 

(HtJWS KNTLfl iCAPITOi iMAJXt'kiF • 


8 


s 




Breakaway 


© 


37 




The Woman Wilh You 


58 


45 




Tempted To Touch 


rj 


13 




V 2 Step 

— — — - — - — : — - ' :; 


34 


32 




Mr Mom 


© 


to 




Party For Two 






















SiiMA Vlffv ii- l.MVt CWii 


10 


6 

io 


22 
10 




© 


33 




Back When 


60 


5 




Lei $ uei ii jurico 


11 


Breathe 

(ABciaui oiitH' ;mw.i**LAS'ii:i 




44 




WhatUGonDo 

lILJOKSn-f EAST SlOf BCYZ 1 3ME TV 1 


61 


54 




In A Real Love 


12 


12 




Oye Mi Canto 


37 


29 




Locked Up 

uaum* sn.isp isscwwwi.iA*ei 


62 


52 




My Place 

*,F,L' =f a: liKfr'.t ; fftfl", 1, ,M(I', 


13 


■ 1 




She Will Be Loved 


© 


39 




Some Beach 

L 1 ■ -'.'I'll ■ !!!■■ ._! . 


© 


70 




Take Me Homo 


14 


•J 




Just Lose It 


© 


w 




Get Bark 


© 


67 




Nothm Soul Love Makes Sense 


























15 


15 




Go D J 


40 


J1 




1985 


© 


! • 




Boulevard Of Broken Dreams 


CD 


M 




Lovers And Friends 


© 


43 




Daui] liters 


66 


: 




Nolia Clap 








1 Oon't Want To Be 


42 


23 




Heaven 


© 


75 




Give A Link- Bit 


18 


16 




Shorty Wanna Ride 


43 


35 




The Reason 


68 


62 




Suds In The Bucket 


CD 


20 




Dare You To Move 


© 


53 




OnlyU 

- --2,-.- ,'. -ff .;■,! : v ii 


69 


M 




Breaking The Habit 


© 


io 




Soldier 


45 


42 




II 1 Ain't Got You 


© 


— 




Mud On The Tires 


21 


21 




Charlene 

ANTHONY HAMULI'. C .H i:i0iF7CW«i 


© 


66 




U Make Me Wanna 


© 


72 




Vitamin R Heading Us Along) 


22 


23 




Balla Baby 


47 


41 




Thai's What It's All About 


© 






You're My Better Half 

KEITH UflSAN ICAMTOl (VASHMUfl 


© 


27 




Baby It's You 


© 


49 




Welcome To My Life 


73 


7! 




Fall To Pieces 




25 




Broken 


49 


4/ 




This Love 


© 






Monday Morning Church 


25 


22 




Diary 

ILjOAOK ijRMC. 


© 


'4 




New York 

jaUlU il«[INC.0tf JJMCjMGI 


© 






Bring Em Out 


• 




im tne greatest imorewtons increase c 2004 , VNU Business Meca 


Inc. 


aVfld "i >■ - • SoundScjn. inc All ftjMi reserved : from a national sample of rv i tjfkjtotl by HatrHcn 



BroOcattt Data Systems 962 Stations •> Top 40. Pop, RiB Hip-Hop. Coixrtry Lit n, Rock and Other popular formats are electronically monrtend 24 riours a day. 7 days a weefc Songs BM Dy */OSS 
(mpnmions, cmwW) by cuss reternncirg bhk1 limes aaplay with Arbitrort tntannr data This data n uMd Io oorr>piht the Hot 100 
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LAST WEEK 




I s * N ,'Kr-i 

SoundScdfi 

TITLE 

ARTIST HMPWNT /PROMOTION LABEL) 


THIS WEEK 


LAST WEEK 




TTTLE 

ASTisr UMPRINT. PROMOTION LABEL 1 


1 






26 


24 




Rumors 

L1MSAV IOHAA ii:AWHLA'iJ,.r.lv!ffJA_-JMBGi 


5 




Lose My Breath (Album Version) 


© 


42 




Daughters 

n; •'.>.:»:•• i.i,-.;fr! ,;o. 1MB ii 


6 




Drop It Like It's Hot 

■■■ ■! '.I I "'.llli! . : : '.v ; . A"l\ 


28 


20 




Party For Two 

■:><:■: ■■ MiJ' !i..' '. 


3 




Vertigo 


29 


26 




Oye Mi Canto 

rWIaAODl lUAEt ifi:C AH..ACH^U*tUWIil 


4 




Over And Over (Explicit Versionl 


30 


29 




Goodies 

<:.xm. ismjmj" w.tiCi Sr., . t .;iAWA 


9 




What You Waiting For'' 


31 


37 




Let's Go (Explicit Album Version) 


2 




My Prerogative 


32 


35 




New York 


7 




My Boo 


33 


36 




Accidentally In Love 


•o 




Let's Get It Started 


34 


31 




My Happy Ending 


V 




Just Lose It lExplicit Versionl 


© 


46 




Lady 


21 




Boulevard Of Broker Dreams 'Single Versionl 


36 


hi 




Mosh 

EMISCM iSKADV AntMAAri l».*E"ECaPti 


1 1 




MM 


37 


34 




Baby It's You 














: '.' = ■..,-,-.'. ■ :9.7V - • .- ■-<,-, 


12 




Let's Go [Clean Versionl 


38 


33 




Dare You To Move 


■ 7 




1. 2 Step 


© 






Breathe (Explicit Album Version) 


' 3 




She Will Be Loved 


40 


41 




The Reason 

HOOBASTAW IISLAAOVJUSI 


•4 




Welcome To My lile (Album Versionl 


41 


4U 




Hush 

II a IM JBAl m =;iil ■ -.11= .AM IDJME 






Soldier (Album Version) 

OESTINrS CHO ({AT Tl & LU WCIHt iCOUJMBUU 


42 


59 




Sne A Hone (Ride A Co«W, lAlbum Version . 

MtNCM ivuMaaaMis nusHviuiwmi 


'6 




Somebody Told Me 


43 


JU 




Balla baby 


•9 




Just Lose It (Clean Version) 

emi ishadi AfntMtiHiMfiiji:!: 1 -^ 


© 






Numb/Encore (Amended Version) 


'9 




1 Don't Want To Be 


45 


32 




White Houses 

.. ;.',f . in.n ■, .isv ■,' 


23 




Yeah 1 

. HI ■ Hi . . .1'. 1 ■- M ■ .. 7. . IMM... 


© 






True (Album Varsion) 

inAniouKiu ivla.ahantici 


33 




Let Me Love You (Radio Edit) 


47 


St) 




Mr. Mom 


22 




American Idiot 


© 






Wonderful 


28 




Over And Over (Clean Version) 


© 






This Lave 


75 




Breakaway 


50 


44 




On The Way Down (Album Version) 
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I s ! Nielsen 

Sound Seen 


B 
f 


i 




TITLE 

ar; -.- irvpsir, ; ■ . ■,-..:■* ;n . 


1 


1 




Lose My Breath i i 










o 


IO 




Mirck tZQin 01 ChawHifi i Yor Set Qnnui 


3 


2 




Nasty Girl 

M'l- Vlj'UVM •■ 1MB; 


o 


5 




The Bumper Of My SUV 


5 


4 




Lua 


6 


3 




Take It Easy (Love Nothingl 


J 8 




Drop It Like It's Hot 








i-i^'C'-'-il: ■JCI iJ .--l iUIH'. 


8 


6 




Balla Baby 


9 


9 




Numb/Encore 

- : - . 


10 


7 




Bridging The Gap 

liASfUT OUJDAIU <HiVVl_-C3LLWBlA. 


© 


13 




Dreams 

CIAAA MtAXMC 


© 


75 




Solitaire/The Way 


© 


15 




Used To Love U 


© 


27 




1 Changed My Muni 

tf>SHACCUt*T SHVM lAAAMMBJIHIXajl 


© 


19 




1 Believe 


16 


1 1 




Big Chips/Don't Let Me Die 


© 






Everything To Me 


© 


18 




Take My Breath Away 


19 


12 




Breathe 

'tll'.i.:.i.'i .■l.-.-l'l .' IHMA'LAVlCI 


© 


44 




The Outsider 


21 


1 7 




Get Back 








UANBB MMN '-m HMMLV ;av ;:or-'.vju 


22 


14 




WhatUGon'Do 


© 






1. 2 Step 


24 


771 




Heaven 

:.•■[•-■: " [■ ■: 




74 




While Flag 

.. 



•BRaxorcs wBi Pw grMWO uh gum E ?OQ4 ,'..i Busitesi MMia 
Inc and Mhmen SoundScan, Inc M n(H8 iw.M TbeBpMlmg 
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:Wt, ard rnlpnal sam report! rdiKtrt - md prir<id>M Er, 
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The Billboard Buzz 

DATA PROVIDED !Y ( 

Ages 13-29 



Oct. Sept. Artist 


Label 


Oct. Sept. Artist 


Label 


1 


7 Eminem 


Interscope 


1 


1 


Maroon5 


RMG 


2 


1 Usher 


Zomba 


2 


3 


Evanescence 


Wind-up 


3 


2 Maroon5 


RMC 


3 


8 


Eminem 


Interscope 


4 


6 Evanescence 


Wind-up 


4 


4 


No Doubt 


Interscope 


5 


4 No Doubt 


Interscope 


5 


5 


Linkin Park 


WB 


6 


3 Linkin Park 


WB 


6 


2 


Usher 


Zomba 


7 


10 OutKast 


Zomba 


7 


17 


Matchbox Twenty 


Atlantic 


8 


19 Hoobastank 


IDJMC 


8 


6 


Avril Lavigne 


RMG 


9 


5 Blink-182 


MCA 


9 


16 


Hoobastank 


IDJMC 


10 


15 Christina Aguilera 


RMG 


10 


12 


Aerosmith 


Columbia 


11 


8 Avril Lavigne 


RMC 


11 


18 


Christina Aguilera 


RMG 


12 


11 Switchfoot 


Columbia 


12 


10 


OutKast 


Zomba 


13 


9 Alicia Keys 


RMC 


13 


7 


Blink-182 


MCA 


14 


27 Green Day 


Reprise 


14 


9 


Alicia Keys 


RMG 


15 


12 Jessica Simpson 


Columbia 


15 


14 


Switchfoot 


Columbia 


16 


16 Nirvana 


Geflen 


16 


19 


Nirvana 


Geflen 


17 


34 Cwen Stefani 


Interscope 


17 


24 


Faith Hill 


WB 


18 


20 Simple Plan 


Lava 


18 


11 


Jessica Simpson 


Columbia 


19 


24 Good Charlotte 


Epic 


19 


53 


Tim McGraw 


Curb 


20 


17 Yellowcard 


Capitol 


20 


30 


Gwen Stefani 


Interscope 


21 


21 Black Eyed Peas 


ASM 


21 


15 


3 Doors Down 


Universal 


22 


13 Beyonce 


Columbia 


22 


28 


Green Day 


Reprise 


23 


43 Destiny's Child 


Columbia 


23 


13 


Beyonce 


Columbia 


24 


22 Nelly 


Universal 


24 


21 


Bon Jovi 


IDJMC 


25 


23 )ay-Z 


IDIMG 


25 


33 


Kelly Clarkson 


RMG 



( promusquad * 

Ages 13-50 



The Billboard Buz? chart is a gauge of artist popularity Ihrough an Internet poll of music fans. Scores are affected 
by every aspect of an artist's career. Marketing, airplay, retail, print media, touring, TY appearances and rumor all 
have an impact on the chart's perfonnance Data is collected wrth the same strict attention to detail as all other 
PromoSquad research. A list of 250 artists is compiled based on airplay and sales. The artists are rated by thou- 
sands of carefully screened musk fans. Results are compiled weekly and monthly The top 25 chart is based on a 
weighted positive calculation that takes into account each artist's popularity and buzz among the entire music- 
listening population. PromoSquad also maintains detailed format-specific charts (e.g., mainstream top 40. 
R&B/hip-hop, country, etc.). For more information, contact buzzftprornosquad com. 



Eminem Tops Buzz 



BY BOB SMITH 

The king has been dethroned. For 
six months Usher has held the top 
position on the 13-29 Buzz chart. 
This month, thanks to a new album, 
Eminem jumps six spots to claim No. 
1. But Usher is not far behind. He 
holds the second position on the 
chart on the strength of his record 
sales, awards and radio domination. 

During the past two months, a 
number of artists have gradually 
climbed the 13-29 and 13-50 charts as 
the marketing plans for fourth-quarter 
releases kicked in. Now that the 
records are out, a few of those artists 
who were threatening big Buzz 
boosts have made the leap. 

Gwen Stefani debuts on both 
charts. The strong perform 
ance of her band No 
Doubt during the past 
few months was a 
good indication 
that the newly solo 
artist was soon to 
make an appearance. 

In the case of Des- 
tiny's Child, the trend 
has been the other way 
around, with Buzz chart 
mainstay Beyonce wel- 
coming back the rest of 
the trio. The group had 
previously made only a 
brief appearance on the 
chart. TV appearances, 
magazine articles and radio 

Ptoto Knln Muur/Wlrdnuat.inn 




airplay are reminding fans of the 
group's return. 

Not everyone with a new album has 
cracked the top 25 on the Buzz charts. 
1\vo noticeable absentees are Britney 
Spears and U2. 

The Buzz charts measure mass 
appeal across formats and demo- 
graphics. The absence of big names 
like Spears and U2 could indicate that 
these acts are missing a group or 
groups of potential fans. 

Other acts like Linkin Park and 
Christina Aguilera maintain their Buzz 
status regardless of any specific condi- 
tions. Apparently whatever they're 
doing is clicking with a broader audi- 
ence. And that certainly goes 
for Maroon5, which has 
held the top position on 
the 13-50 chart for nearly 
as long as Usher topped 
the younger chart. 
One interesting sit- 
uation on the Buzz 
chart this time is the 
Nelly/Tim McGraw 
split. The two have a 
multiformat collaborative 
hit with "Over and Over." 
The airplay is helping Nelly 
with younger fans, as he 
scores on the 13-29 chart. 
McGraw debuts on the 
older-leaning 13-50 list. 
It seems that each artist 
is having an effect on 
his own base, but not 
the other's. 
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Billboard HOT 1 00 



| LAST WEEK | 


j 2 WKS. AGO | 




J\* .. Tltt man popular (Might ana tracks, according to •jL* 

• * Nielsen ra( |i 0 judmnca impressions rnftatu'ed by hlistMrn OO Nielsen 

IVoadcast Data BroaOcast Data Systams satas data comc-lad by Cn, in ri<lrr»n 
Nieiten SouodSc Jri and olayVftfj from select rborv ouunu^tdn 

Systems monitored radio stations, 

TTTLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 




THIS WEEK 


i 






TITLE Art i it 

PRODUCER ISONGWRITERl IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


1 


1 




NUMBER 1 i&t 6 Weeks At Number l 

MY BOO O Usher And Alicia Keys . 

o 


i 1 


ti> 


51 


54 




SOMEBODY TOLD ME O The Killers V 
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NEW YORK Ja Rule Featuring Fat Joe & Jadakiss <v 

■ r . M -r . ■, ; ■„■, : jn . ■■;>..,■ ,'. ;-i v.i .> V . I j ;.■„ 


52 


2 


. 




DROP IT LIKE IT'S HOT O Snoop Dogg Featuring Pharrell v 
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OVER AND OVER Nelly Featuring Tim McGraw 
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KARMA Lloyd Banks Featuring Avent "? 
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LOSE MY BREATH O Destiny's Child • 
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ENCORE O Eminem Featuring Dr. Dre & 50 Cent v 
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LET ME LOVE YOU O Mario s> 


5 1 


o 


60 


63 




AWFUL, BEAUTIFUL LIFE OarrylWoriay v 
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WONDERFUL O Ja Rule Featuring R. Kelly & Ashanti ■ 
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HOW AM 1 DOIN' D.erks Bentley v 
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LET'S GET IT STARTED Black Eyed Peas v 
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BREAKAWAY Kelly Clarttson «? 
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TEMPTED TO TOUCH O Rupee . 
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1, 2 STEP o Ciara Featuring Missy Elliott «? 
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PARTY FOR TWO Shania Twain With Billy Currington Or Mark McGrath v 
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GOODIES O Ciara Featuring Petey Pablo V 
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MY PLACE O Nelly Featuring Jeheim v 
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BREATHE O Faholous ? 
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TAKE ME HOME O Terror Squad v 
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IN A REAL LOVE Phil Vassar 
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OYE Ml CANTO O N.0.R E. Featuring Daddy Yankee, Nina Sky. Gem Star & Big Mato . 
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NOTHIN 'BOUT LOVE MAKES SENSE LeAnn Rimes v 
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JUST LOSE IT O Eminem <? 

h- ■ ■ '.'■!. "i 1" I' " i'f. t OSK*DVAnrPWAl«(V.|»iU-\TfFiSn-|^ 


6 1 


(9 


71 






BOULEVARD OF BROKEN DREAMS Grata Day v 
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GO DJ. O Lil Wayne v 
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GIVE A LITTLE BIT Goo Goo Dolls 
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1 DON'T WANT TO BE Gavin DeGraw v 
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•G» GREATEST GAINER/AIRPLAY 

LOVERS AND FRIENDS Lil Jon & The East Side Boyz Featuring Usher & Ludacris 
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SUDS IN THE BUCKET Sara Evans . 
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DARE YOU TO MOVE Switchloot v 
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VITAMIN R (LEADING US ALONG) Cheyelle . 
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FALL TO PIECES Velvet Revolver . 
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CHARLENE Anthony Hamilton 
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YOU'RE MY BETTER HALF Keith Urban 
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BABY IT'S YOU JoJo Featuring Bow Wow v 
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BRING EM OUTO T.I. v 
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MONDAY MORNING CHURCH Alan Jackson v 
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ON THE WAY DOWN O Ryan Cabrera V 
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DANGEROUSLY IN LOVE Beyonce . 
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LEAN BACK O Terror Squad ? 
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HUSH O LL Cool J Featuring 7 Aurelius v 
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ONE THING Finger Eleven v 
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DAYS GO BY Keilh Urban v 
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DIARY Alicia Keys Featuring Tony! Toni! Tonel *v 
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KNUCK IF YOU BUCK O Crime Mob Featuring Lil Scrappy 1 
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MY HAPPY ENDING Avril Lavigne 
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SO COLD Breaking Benjamin v 
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GETTING AWAY WITH MURDER Papa Roach V 
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NOTHING ON BUT THE RADIO Gary Allan 
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THE WOMAN WITH YOU Kenny Chesney 
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WHAT U GON' DO O Lil Jon & The East Side Boy/ Featuring Lil Scrappy v 
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AMERICAN IDIOT O Green Day v 
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USED TO LOVE U O John Legend v 
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BACK WHEN Tim McGraw 
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1 HATE EVERYTHING George Strait 

-p.- ..... -ha ; ■ r'j K*sniF.CM MCssasiaauEajBuMan 


35 
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SOME BEACH Blake Shelton v 
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BREATHE, STRETCH, SHAKE O Mast- Featuring P Dicldy . 


28 




DAUGHTERS John Mayer v 
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GET BACK O Ludacris V 
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GASOLINA O Daddy Yankee v 
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HEAVEN O Los Lonely Boys v 
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JUST LIKE YOU Three Days Grace v 
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THE REASON Hoohastank v 

i- bc: ]n l i sfpitd d seee O 'Siaso aibi.im clu ituun 


2 


& 
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BRIDGING THE GAP O Nas Featuring Olu Dara s- 
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IF 1 AIN'T GOT YOU O Alicia Keys v 
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YOU'RE THE ONE O Guerilla Black Featuring Mario Winans v 
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WELCOME TO MY LIFE Simple Plan v 
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REAL BIG O Mannie Fresh -. 
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U MAKE ME WANNA Jadakiss Featuring Marian Carey ■? 
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STAYS IN MEXICO Toby Keith v 
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THAT'S WHAT IT'S ALL ABOUT Brooks & Dunn v 
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CALL MY NAME Prince V 
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THIS LOVE O Marnon5 . 
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YOU'RE MY EVERYTHING Anita Baker V 
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WHAT YOU WAITING FOR? O GwenStefani *? 
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(REACH UP FOR THE) SUNRISE O Duran Dliran V 
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Fuzzy Math 

Continued from page 1 



the wholesale cost down to $36.19 on 
initial orders, Target is still losing 
$8.20 on each unit sold, not including 
whatever cooperative advertising 
dollars it received from Universal 
Music Enterprises. 

Target also was aggressive with a 
$29.98 price on the Bon Jovi boxed set, 
which carried the same boxlot cost and 
discounts as the Nirvana box. 

With retail circulars showing the 
occasional $8.99 price for hit titles dur- 
ing the last few months, music spe- 
cialty merchants nonetheless were 
surprised to see Circuit City come out 
with an $8.99 tag for nine albums, 
including the new U2 set, "How to Dis- 
mantle an Atomic Bomb." 

But at press time, merchandisers 
were worried about what that would 
mean for pricing on Black Friday — 
the day after Thanksgiving and the 
traditional start of the holiday shop- 
ping season. 

Trans World Entertainment had the 
U2 album priced at $7.99 in its in-store 
circular, but that was with a rebate, and 
only about 15% of customers are said 
to actually redeem that discount 

Nevertheless, "I think the shit is 
going to hit the fan on [Black) Friday," 
one major-label senior distribution 
executive says. "Between the big boxes, 
$8.99 will likely be the norm," but 
prices could go even lower. 

Last year on Black Friday, DVD play- 
ers served as the main loss leader in 
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expected growth of satellite radio 
and webcasting, which could yield 
an annual figure close to $50 mil- 
lion by 2006. 

SoundExchange is the first 
performance-rights organization in 
the United States to collect and dis- 
tribute digital audio transmission roy- 
alties to artists and sound-recording 
copyright owners. 

The group represents more than 
800 record companies and thousands 
of recording artists. Part of its goal, 
according to Simson, is to seek out 
indie labels and artists who are owed 
royalties for sound recordings played 
on satellite or cable TV music services 
or satellite radio services or streamed 
during noninteractive webcasts and to 
sign them up as members. 

SoundExchange's member services 
include track-level accounting of 
performances and collection and dis- 
tribution of foreign royalties. 

The fall allocation includes royalties 
from cable and satellite TV music serv- 
ices Muzak, Music Choice and DMX; 
satellite broadcasters XM and Sirius; 
and, for the first time, royalties from 
webcasting and ephemeral licensing. 

It is also the first allocation of royal- 
ties from Netherlands performance- 
rights organization SENA and from 
SOMEXFON, the Mexican neighboring- 



most holiday advertising, but music 
was also aggressively priced. Circuit 
City held a $9.99 sale for every album 
in the store, while Best Buy had five 
superstar titles at $7.99 for the first six 
hours of business, with stores opening 
at 6 a.m. 

This year, most merchants say 
they expect to see $8.99 in all circu- 
lars, with some of the big boxes 
going even further and holding an 
all-day or partial-day sale at that 
price. But some merchants fear that 
$7.99 could be prominently fea- 
tured, too. 

Most major-label CDs carry a 
wholesale boxlot cost between $12.02 
and $12.07. At Universal Music 
Croup, which has the JumpStart pro- 
gram, CDs wholesale for $9.49 for 
most front-line titles and $10.35 for 
superstar releases. But any way you 
cut it, the circular prices represent 
loss-leadering. 

"It's obviously going to be a very 
competitive Christmas season, yes, 
even more than last year," says Bryan 
Everitt, director of music purchasing 
at 150-store Hastings Entertainment 
in Amarillo, Texas. 

"I'll never understand why the 
hottest commodity in our business is 
the cheapest" says Brian Yatzer, VP of 
merchandising at 25-unit New York- 
based Altitunes. "In any other business 
it is the most expensive." 

But Brett Wickard, president of the 
10-unit Bull Moose chain in Portland. 
Maine, was excited by the opportunity 
presented by Target's pricing on the 
Nirvana boxed set. "I am sending 
everyone on my staff into Target with 
credit cards," he says. 



rights society, for the independent labels 
they represent. 

SoundExchange has allocated more 
than $22.5 million since its first dis- 
tribution in fall 2001. 

The webcasting royalties collected 
for 1998-2002 are the subject of a chal- 
lenge in the U.S. Court of Appeals for 
the District of Columbia Circuit and 
will be distributed following the reso- 
lution of that appeal. 

Earlier this month, SoundExchange 
and two other noncontractual royalty- 
funds groups sent out the call to 
featured and nonfeatured artists to 
contact the groups before the end of 
the year for possible royalties owed. If 
the artists don't act soon, under the 
rules they might lose that money. 

According to SoundExchange, there 
are 38,000 "lost" featured recording 
artists who are owed royalties but can- 
not be contacted because of incorrect 
or missing current addresses. 

The proof is in the pudding for 
Kenn Ellner, the former singer of 
influential '60s garage band the Count 
Five. After seeing a SoundExchange ad 
that listed the group among the lost 
acts, Ellner, now a music attorney, 
contacted the organization, signed up 
and will receive royalties. 

Among the many acts that have 
not yet claimed their SoundEx- 
change funds are 1960s girl group 
the Shangri-Las and rap group 
Black Sheep. 

Acts and labels that are not yet 
members can visit soundexchange 
.com for details. 



Meanwhile, merchants say fears that 
street-date violations would be ram- 
pant for the second week in a row 
proved to be unfounded, as every 
major chain held street date on the 
Nov. 23 release schedule. 

But most merchants and distribution 
executives still worry about what will 
happen in the coming weeks. 

Other merchants debate whether 
the release schedule is strong enough 
to help make the year a merry one. "In 
order to have a successful holiday sea- 
son, you need strong rock and pop 
releases" as well as hot rap and hip-hop 
titles, says Jerry Kamiler. music divi- 
sional merchandise manager for Trans 
World Entertainment 

While there are plenty of strong 
hip-hop records on the holiday sched- 
ule, Kamiler says it is too early to tell 
how the rock and pop releases will 
hold up. 

The industry has had a run of 10 
straight down weeks, after being up 
7.2% in album sales year-to-date 
through Sept. 12, according to Nielsen 
SoundScan. In the 10 weeks since 
then, album sales have declined 1 1 . 1 % 
compared with the corresponding 
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file sharing. They also want to recover 
compensation for past illicit downloads, 
estimated by some to be worth billions 
of dollars. 

The suit targets Sharman Networks; 
LEF Interactive; Altnet which delivers 
so-called "piggyback" technology with 
Kazaa; Altnet-affiliated Brilliant Digital 
Entertainment; Sharman CEO Nicola 
Hemming; Altnet CEO Kevin Bermeis- 
ten and two technology directors. 

The liability phase of the trial begins 
Nov. 29. If the labels succeed, they will 
proceed to the damages phase. If they 
fail, some fear that Australia could 
become a haven for P2P distributors. 

The action widens the potential net 
around the tech companies. Unlike 
pending copyright-infringement cases 
brought in the United States against 
Sharman, the suit asserts additional 
claims for misrepresentation to the 
public, unconscionable conduct and 
civil conspiracy to inflict harm. 

Sharman has refused to reveal its 
ownership. Although it has offices in 
Australia, Sharman was formed in the 
island state of Vanuatu, a no-tax haven 
where the secrecy of private compa- 
nies is sacred, improper disclosure of 
financial information to others is sub- 
ject to criminal prosecution and tax 
information is not shared with any 
outside jurisdiction. 

This makes the trial intriguing to 
observers who wonder what will be 
revealed in the evidence seized during 
the Feb. 6 raids on the tech companies, 
their key executives, universities and 
several Internet service providers. After 
a six-month inquiry by the Music 
Industry Piracy Investigation unit of 
the Australian Record Industry Assn., 
the labels secured a so-called Anton 
Piller order permitting a surprise 
search of offices and homes to avoid 
any potential loss or destruction of evi- 



period last year. Year-to-date sales are 
now up by only 3.2%. 

Despite a full week of sales for the 
new Eminem and Destiny's Child 
releases and other titles that suffered 
from street-date violations (Billboard, 
Nov. 20) , the week ending Nov. 2 1 was 
not strong enough to help the indus- 
try regain its momentum. For the 
week, album sales were down 8.1%, 
with U.S. retailers moving 15 3 million 
units vs. 16.6 million in the corre- 
sponding week last year. 

"If this week's releases don't [turn 
it around], go take those taxi driving 
lessons," Newbury Comics buyer Carl 
Mello says. "It's hard to tell how sales 
are doing so far today (Nov. 23]. You 
can't expect a single release to cor- 
rect everything." 

Still, Mello is optimistic because 
there were even more releases Nov. 23 
than there were the prior Tuesday. 

But Hastings' Everitt says the chain 
has been wry pleased with music sales. 
"As messed up as the 16th was with 
street-date violations, we are very 
happy with the overall performance of 
those titles. Eminem has certainly met 
our expectations." 



dence. The information gathered has 
yet to be revealed to the public. 

Also of interest is the bundling of 
Altnet software with Kazaa and how 
that software operates. Past reports 
indicate that the technology in effect 
forms a new P2P network separate 
from, but connected to, Kazaa that 
permits the sharing of advertisements 
and other digital files. This may mean 
that the companies can control how 
files are shared over the P2P net- 
works — including those shared by 
alleged copyright infringers. 

Michael Weiss, CEO at StreamCast 
which distributes P2P software Mor- 
pheus, says: "Kazaa has, unfortunately, 
perpetuated the 'bad actor stereotype 
that Hollywood has attempted to brand 
all of the P2P developers [with] — but 
Morpheus doesn't bundle spyware, or 
other pernicious software that is near- 
ly impossible for a user to remove — 
such as the Altnet software." 

The applicants expect to begin call- 
ing 48 witnesses on the opening day of 
the trial. MIPI CM Michael Speck says. 
Witnesses include investigators, foren- 
sic experts, record company employees 
and academics in computer science 
and economics. 

The "respondent" companies are not 
expected to produce evidence; they will 
most likely challenge the applicants' 
evidence, Speck adds. 

U.S. LITIGATION 

Sharman has been mounting a vig- 
orous fight against the entertainment 
industry in the United States. Shar- 
man and LEF Interactive are also 
defendants in the U.S. District Court 
suit brought by film studios, major 
labels, songwriters and publishers in 
Los Angeles against Grokster and 
StreamCast Networks for secondary 
copyright infringement 

In one aspect of that case, Grokster 
and StreamCast were held not liable by 
the Ninth Circuit Court of Appeals for 
the decentralized versions of their P2P 
software. A petition seeking review by 
the U.S. Supreme Court is pending. 



Eminem's "Encore" sold 871,000 
units for the week, giving him the No. 
1 spot on The Billboard 200. "Destiny 
Fulfilled" from Destiny's Child scanned 
497,000 copies to move up to No. 2, 
while No. 3 title "Crunk Juice" by Lil 
Jon & the East Side Boyz moved 
363,000 units. 

The Nov. 23 release schedule 
included albums by U2. Gwen Stefani 
and Ruben Studdard, the Nirvana 
boxed set, a Jessica Simpson Christ- 
mas album and a hits set from Creed. 

Dave Alder, executive VP at Virgin 
Entertainment Group, would like to 
have seen more spacing of key titles 
across the season. "The DVD [releases] 
will help our cause; they are spread out 
more evenly." 

Overall, it's too early to predict 
how the season will turn out, but 
Alder says the midnight sales Virgin 
Megastores held for the Nov. 23 
Super Tuesday releases "give us cause 
to be optimistic." 

But one major-label distribu- 
tion executive fears that the only 
thing keeping 2004 from ending 
flat, or even down, is that this is a 
53-week year. 



As for Sharman, it initially chal- 
lenged U.S. jurisdiction, claiming that 
it did not conduct business in the 
States. The District Court rejected the 
argument, holding in January 2003 
that Sharman's distribution of its soft- 
ware to U.S. residents, among other 
activity, required the company to 
defend itself in the United States. 

In response, Sharman filed a counter- 
suit against the entertainment compa- 
nies, alleging various antitrust violations 
for refusing to license their works to 
Sharman's partner Altnet — a company 
claiming to sell licensed entertainment 
through the Kazaa network. 

Those claims were thrown out by 
the court in July 2003; the court held 
that Altnet — not Sharman — was 
refused the licenses and that Altnet 
wasn't a party to the suit. 

Subsequently, the court permitted 
Sharman to include claims that the 
entertainment companies infringed 
Sharman's copyrights and violated 
other rights by using Kazaa software to 
transmit and download spoofed or cor- 
rupted files. 

Since that case is still pending, any 
evidence in the Australian trial estab- 
lishing Kazaa as a centralized P2P net- 
work could affect Sharman's liability in 
the U.S. federal court. 

Sharman Networks contends that 
Kazaa is a legitimate technology used 
legally. An article by Sharman's Hem- 
ming claims that "hundreds of artists 
. . . independent record labels and 
movie studios, as well as software and 
game developers, are using Kazaa to 
distribute their products for sale to 
millions of users worldwide" even 
though the "vast majority of major 
labels and studios still won't adapt" 

Jay Berman, chairman/CEO of the 
International Federation of the Phono- 
graphic Industry, says, "We strongly 
support these claims [made by the 
labels) and will be watching the Aus- 
tralian trial with great interest" 

Fbrongoing trial coverage, visit billboard 
.biz and entertainmentlawuxddy.com. 
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Latin Execs 

Continued from page 5 



Fuerte Group with Rich Isaacson, 
founder of Loud Records. 

Fuerte. based in New York, bills 
itself as a music promotion and 
lifestyle marketing company focus- 
ing on second- and third-generation 
Latinos. But Fuerte also incorporates 
management, promotion, produc- 
tion and, eventually, a record label. 

"You have to look at the multiple 
sources of revenue and opportuni- 
ties," Blair says. 

For now, Fuerte s biggest source 
of revenue is the management of 
such clients as Roselyn Sanchez and 
Cabas. The marketing company is 
right behind. 

You don't need a label, Blair says, 
but having one "puts you in the 
midst of everything that's going on." 

Miguel Trujillo, former VP/CM of 



Mobile 

Continued from page 6 



Among the proposed solutions 
were government lobbying, com- 
pulsory licensing schemes and elim- 
inating the middleman, which is 
usually the aggregator. 

ThinkAndLink CEO Gerd Leon- 
hard, who is also senior adviser of 
media rights technologies, tossed 
in the concept of "music like 
water," where consumers pay for 
music in one way or another — as 
they do for water — but not every 
time they use it. 

SIMILAR LATIN CONCERNS 

During the "Latin Heat" round- 
table, panelists raised many of the 
same concerns. 

"It's a jungle out there," said Luis 
Samra, CEO for Wireless Latin 
Entertainment, referring to the tra- 
vails aggregators go through to clear 
licenses for Latin music. 

"We've even had to go to peniten- 
tiaries to get signatures," he added, 
drawing laughter from the audience. 

Panelists agreed music is by far 
the most popular downloadable 
content and that the biggest obsta- 
cle for the rapidly growing Latin 
mobile industry is making that con- 
tent available. 

At a more general, and heartfelt, 
level, panelists throughout the day 
spoke of how, in the scramble to get 
mobile dollars, artists and their 
craft often fall through the cracks. 

"My concern is the de-emphasis 
on music," attorney Jay Cooper of 
Greenberg Traurig said, citing the 
game industry, where manufactur- 
ers commission new music for hire 
rather than paying appropriate 
licensing fees when developing 
games based on major films. 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 




ZAMORA. LEFT. AND GEORGE: RADIO IS 
FOCUS OF LABEL'S MARKETING BUDGET 



EMI Latin's regional Mexican divi- 
sion, also recently created his own 
label. Mexa Music, which Sony will 
distribute under a deal with Sony 
Norte and concentrates on regional 
Mexican music. 

Currently, Texas-based Trujillo is 
concentrating on generating rev- 
enue through the promotion and 
marketing arm of his company, 
which he has put to work for small 
independents. Once he starts to sign 
acts in January, he says, the objec- 
tive will be to do more than just 
market their albums. 

"The artists who come aboard 
obviously agree the industry is pass- 
ing through tough times, resources 
are scarce and they have to con- 
tribute to all areas," he says. 

WORKING WITHIN THEIR MEANS 

Regardless of where the rev- 



Royalties 
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setting of rates." 

Sens. Orrin Hatch, R-Utah. and 
Patrick Leahy, D-Vt., introduced the 
bill in the Senate. Rep. Lamar 
Smith, R-Texas. introduced the bill 
in the House. Reps. John Conyers 
Jr., D-Mich.. and Howard Berman. 
D-Calif., were co-sponsors. 

LOST IN THE LOGJAM 

Other industry copyright and 
anti-piracy measures failed to 
attain passage in the legislative 
logjam of the lame-duck session. 
Left behind for next session were 
six industry bills incorporated in 
similar copyright omnibus pack- 



Coleman 
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made his performing debut at 
Carnegie Hall before he was 9. He 
turned toward jazz after graduating 
from the New York College of Music 
in 1948 — when bop was gaining in 
popularity — and went on to play 



enue initially comes from, the 
real challenge for these executives 
— if they decide to forge ahead on 
the label side — lies in promoting 
and marketing their albums on an 
indie budget. 

For Zamora's SGZ, which is con- 
centrating on urban tropical acts, 
radio promotion is essential and eats 
most of the marketing budget. He 
notes that the tropical market is rel- 
atively small and easier to work than 
pop and regional Mexican. 

In fact, the self-titled single off 
SGZ's first release, Tito Nieves' "Fab- 
ricando Fantasias," hit No. 1 on the 
Billboard Latin Tropical/Salsa Air- 
play chart in the Aug. 21 issue, driv- 
ing healthy sales of the album. 

Now, Zamora is focusing on the 
new album by Charlie Cruz. Coming 
up in early 2005 is Cicl6n Bananero. 

"I'm going to radio with one or 
two records on a quarterly basis," 
Zamora says. "We try to concentrate 
on putting out really, really good 
records. Things that musically make 
sense for radio." 

A bonus is George's expertise as 
a producer who has long made 
radio hits. 

Another exec on the indie band- 
wagon is former BMG U.S. Latin 
managing director Francisco Vil- 
lanueva. whose Mock & Roll label is 
limited mainly to cumbia sonidera. 
Based in Miami, the operation 
launched in 2001 and is now build- 
ing its management arm. 

In contrast to such focused ros- 
ters. Llord's Ole has a wide range 
of acts. His strategy is to break 
acts at the regional level before 
going national. 

"Before you spread a record into 



ages, offered in the Senate and 
House, even though some sections 
were vetted to remove objection- 
able language. 

According to Hill insiders, the 
ban against commercial-skipping 
was removed from the Family Movie 
Act, H.R. 4586. Language that crit- 
ics said lowered the standards of 
copyright infringement was taken 
out of the Piracy Deterrence in Edu- 
cation Act, H.R. 4077. And the Pro- 
tecting Intellectual Rights Against 
Theft and Expropriation Act, S. 
2237, which would have allowed the 
Department of Justice to file civil 
suits on behalf of content compa- 
nies, was also yanked. 

Even with the changes, none of 
the omnibus bills got the blessing of 
either chamber. 

The Inducing Infringement of 
Copyrights Act, better-known as the 



with Ella Fitzgerald and sax legend 
Illinois Jacquet, among others. 

Coleman even owned a nightclub 
for a time. "Never run a jazz club 
unless your mother is behind the 
till," became a favorite Colemanism. 

After the success of the finger- 
snapping hit "Witchcraft" in 1958, 
Coleman turned most of his atten- 
tion to composing. 

Commenting on his passing, 
ASCAP president/chairman Marilyn 



a lot of markets, you have to identi- 
fy what your target market is, work 
it there, and once you get the 
response, try to spread it to other 
markets," Llord says. "That's the 
manner in which an independent 
can really feel what the market is 
telling it and keep a cost-effective 
approach to the business." 

Whatever their radio promotion 
strategy, each label still faces the 
challenge of getting their releases 
into sufficient retail locations. 

For Llord and Zamora, the solu- 
tion is found in personal relations 
with the labels and major distribu- 
tors that handle their sales efforts. 

Ole is distributed through Uni- 
versal Music & Video Distribution 
under an agreement with indie label 
Lideres. Llord works with Lideres in 
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the major labels. Warner Music 
Group is reportedly developing a 
similar venture. 

UMe says the new venture recog- 
nizes the growing opportunity in 
digital distribution, as download 
sales are expected to exceed 100 mil- 
lion this year. 

"It's hard to imagine that every 
label will not have a similar down- 
load-only imprint at some point 
soon," Resnikoff says. 

Initially. UMe Digital is signing 
only acts with completed albums. 
The deals are designed to be short 



Induce Bill. S. 2560. which targeted 
peer-to-peer operators but was 
opposed by the tech and consumer 
electronics industries as being over- 
reaching, never got out of Senate 
committee. It will be the subject of 
hearings early in the first session in 
the 109th Congress, which convenes 
in January. 

BLOCK THAT ACT 

Artist groups and unions were 
successful in blocking the Broadcast 
Decency Enforcement Act, S. 2056. 
introduced by Sen. Sam Brownback. 
R-Kan., from coming to the Senate 
floor as a "unanimous consent" bill 
during the lame-duck session. 

Representatives of the Recording 
Artists' Coalition, AFTRA and the 
Creative Coalition convinced several 
members to keep a "hold" in place 
on the bill. 



Bergman says, "Cy's intellect and 
integrity, coupled with his warmth 
and humor, made him a vital and 
effective presence on the ASCAP 
board of directors for 38 consecutive 
years, more than half of his life. 

"On a personal note, he was a 
great friend and great collaborator. 
Over the last year, Cy, Alan and I 
wrote the score for a new musical, 
'Like Jazz,' which is planned for 
Broadway in 2005. To work with him 



a significant way, including helping 
to fund the sales effort. He says 50% 
of Ole's "time and investment" is 
focused on retail. 

SGZ is distributed by Sony through 
a deal struck with Sony Norte in June. 
Before his Warner tenure, Zamora 
was VP/GM of Sony Discos from 1991 
to 1996. 

And what do all of these former 
major-label bigwigs miss the most? 

Individually, they cite benefits 
like working with major stars, 
enjoying financial clout and hav- 
ing someone else's pockets to 
cover the payroll. 

"I make the rules," Blair says. "If 
I have an idea. I go down that path." 

But. he points out. "when the 
American Express bill comes. I have 
to pay it." 



term, and in many cases the artists 
will own their masters. Contracts 
are based on the delivery of albums, 
not singles. 

Resnikoff says the value of UMe 
Digital is its marketing strength. 
Label acts will be promoted in larger 
UMe marketing efforts like genre- 
oriented print advertising cam- 
paigns and initiatives to place music 
in TV shows, films and commercials. 

Videos, where applicable, will be 
sent to such online streaming ser- 
vices as Launch, AOL and mtv.com. 

"You could not really afford to 
spend a lot of money marketing 
these individual titles alone," Resni- 
koff says. "By combining these rec- 
ords with the records we are tradi- 
tionally marketing, we have a much 
better way to reach out." 



The measure, stripped of media 
violence and broadcast ownership 
provisions, would have increased 
the fines for broadcasters airing 
indecent programming from 
$12,500 to $500,000. 

More troubling for the artists' 
groups was the provision that 
would have raised fines for "indi- 
viduals" — on-air personalities, 
recording artists and even sports 
figures— from $11,000 after a 
warning to $500,000 with no warn- 
ing. There was no "mitigating cir- 
cumstances" language. 

The broadcast lobby also suc- 
ceeded in chipping away at the bill, 
having a "three strikes and you're 
out" license revocation section 
removed and inserting "mitigating 
circumstances" language that would 
weigh fines against a company's size 
and ability to pay. 



was to watch a creator in total com- 
mand of his art. We will miss him — 
his voice, his friendship, his music." 

Coleman was elected to the 
ASCAP board in October 1966 and 
was active for decades in ASCAP 
and music industry affairs, fre- 
quently traveling to Washington, 
D.C., supporting the interests of 
copyright owners. 

He is survived by his wife, Shelby, 
and their daughter, Lily Cy. 
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broadcast, common carrier, etc.) "is not 
a relevant consideration" in the impo- 
sition of programming or public- 
interest rules, nor is whether satellite 
radio operates as a broadcast or sub- 
scription service. In fact, the FCC put 
satcasters on notice in 1997 that it 
"may adopt additional public-interest 
requirements at a later date." 

Levine — the owner of KUSR-AM 
Beverly Hills, Calif.; KTIM-AM Pied- 
mont, Calif.; and classical KMZT Los 
Angeles — also contends that satellite 
radio is subject to Title 18 of the U.S. 
Code, Section 1464, which prohibits 
broadcasting indecent material between 
the hours of 6 a.m. and 10 p.m. 

Bolstering his case is the fact that 
some spectrum that satellite operators 
use was granted without an auction, 
placing it in the province of the pub- 
lic airwaves. Since that slice of spec- 
trum was loaned, not bought, it 
belongs to the people and, the argu- 
ment goes, the FCC can attach inde- 
cency regulations to it. 

Andrew Schwartzman of the Media 
Access Project agrees that the FCC has 
the authority to apply the indecency 
statute to satellite. But, he adds, "to do 
it they would have to change their own 
current rules, and I'm not so sure they 
would do it on their own, without pres- 
sure from Congress. 

"The Communications Act defines 
subscription service broadcasting dif- 
ferently than broadcasting," Schwartz- 
man says. "The FCC has the power to 
change that. But also . . . would it hold 
up in court is another matter." 

John Crigler, a communications 
attorney with Garvey, Schubert & 
Barer, says Levine's argument 
"won't be enough to persuade the 
FCC that it nevertheless should 
exercise that authority." 



Viacom Settles With FCC 



The Federal Communications 
Commission and Viacom haw reached 
a S3.5 million indecency settlement 
over three proposed fines and two oth- 
ers already upheld on appeal. Dis- 
missed by the agreement are pending 
FCC indecency investigations against 
the company and any indecency com- 
plaints filed by listeners or viewers 
before the decree's effective date. 

Excluded from the settlement is the 
$550,000 proposed fine for the Super 
Bowl halftime show incident. 

As part of the agreement. Viacom 
admits that some of the material that 
it broadcast was indecent In addition 
to the $3.5 million payment to the 
U.S. Treasury. Viacom has committed 
to implementing a companywide 
compliance plan aimed at preventing 
future violations. 

Among the pending matters cov- 
ered by the consent decree are a 
$357,500 fine for Opie & Anthony's 
Sex for Sam syndicated radio broad- 
cast which originated on VVNEW New 
York: a $27,500 fine for a Howard 
Stern show that aired in March on 
WKRK Detroit; and a second Opie & 
.Anthony fine of $21,000. 

In a statement about the agree- 



ment. Viacom said: "We have now 
resolved all outstanding matters 
before the FCC related to indecency 
except for the Super Bowl. While we 
deeply regret the incident involving 
Janet Jackson, we believe that a gov- 
ernment fine for an unintentional 
broadcast is unfair and unwarranted, 
and we are challenging that decision. 
This consent decree allows us to move 
forward and to focus our efforts in this 
area by serving our viewers and lis- 
teners with techniques to safeguard 
live broadcasts, such as cutaways and 
video and audio delays." 

CONSENT DECREE PRECEDENTS 

As it did earlier this year with 
Clear Channel and Emmis, the 
FCC's latest consent decree involves 
a series of requirements for Viacom. 
The company must purchase and 
install delay systems and edit "poten- 
tially problematic live program- 
ming" on its TV stations and on the 
CBS and L'PN networks. It also must 
adopt similar safeguards at Infinity's 
radio stations. 

Viacom also agrees to conduct 
indecency-training sessions for its air 
talent and employees who "materially 



participate in programming deci- 
sions." Going forward, if a Viacom- 
owned station receives an indecency' 
NAL. the company agrees to suspend 
and put into remedial training the 
employees responsible for the mate- 
rial in question and conduct an inter- 
nal investigation. When the air talent 
returns, his or her show would be 
subject to on-air delay. Should the 
NAL lead to a forfeiture order, the 
employees involved would face fur- 
ther disciplinary action, up to and 
including termination. 

These conditions aren't as strin- 
gent as those placed on Clear Chan- 
nel or Emmis, which FCC Commis- 
sioner Kevin Martin noted in his 
concurring statement. 

"This consent decree does not have 
all of these protections," Martin said, 
referring to the CC and Emmis 
decrees, which were identical to each 
other. "I am concerned that this con- 
sent decree is significantly different 
and may be less of a deterrent for 
future violations. Moreover, by requir- 
ing less of Viacom than we have 
required of others, we may be treating 
those other companies unfairly." 

PAUL HEINE 



The FCC, Crigler notes, has all kinds 
of latent authority. For example, it has 
had jurisdiction to regulate indecency 
and profanity since passage of the 
Communications Act of 1934 but did 
not act on indecency until the 1970s 
and did not declare any broadcast pro- 
fane until this year's controversial deci- 
sion regarding U2 singer Bono utter- 
ing an expletive during the 2003 
Golden Globe Awards. 

The issue is "not whether or not the 
commission might have this latent 
authority but whether or not there is 
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worked with Tritt at Falcon-Good- 
man in the mid-1990s and has spent 
the past five years working as his 
tour manager. 

RECENT NEWS: Kix Brooks of 
Brooks & Dunn was elevated from 
president to chairman of the Coun- 
try Music Assn. board of directors. 
He succeeds Charlie Anderson. pres- 
ident/CEO of Anderson Merchandis- 
ers, who reached the end of his term 
as chairman but remains on the 



board as a director. ABC Radio/ 
Atlanta market manager Victor San- 
sone becomes the board's new presi- 
dent. Capitol Records Nashville 
president/CEO Mike Dungan was 
named president-elect, and will take 
over for Sansone in a year. Tim Wip- 
perman. chief creative officer of 
Equity Music Group, was elected 
secretary/treasurer. 

Among those newly elected or 
appointed to the board are artists 
Sara Evans and Brad Paisley, 
songwriter Almee Mayo and new 
Wamer Bros. Nashville executive 
VP Bill Bennett. 

In other news, the E.W. Scripps 
Co. has completed its $140 million 
purchase of cable channel Great 
American Country from Jones Media 
Networks. The sale was first 
announced in October. 



enough political impetus at this point 
to exercise that authority," Crigler says. 

Were the FCC to, at the behest of 
Congress, extend indecency enforce- 
ment to satellite, it may be inconsistent 
with the Constitution. 

"It's the First Amendment that is the 
more severe limitation on what the 
FCC can do." Crigler says. 

WE THE PEOPLE 

Squaring indecency restrictions 
on subscription radio with the First 
Amendment could be difficult. When 
the Supreme Court upheld the FCC's 
power to regulate indecency in the 
landmark Pacifica case of the 1970s, 
it cited the "pervasive" nature of free, 
over-the-air broadcasting to justify 
its ruling. 

But the "pervasiveness" argument 
breaks down when talking about satel- 
lite radio, a Senate staffer familiar with 
the issue says. 

"Satellite radio is a paid service." the 
staffer says. "You elect to have it, you 
elect to buy it and you elect to turn it 
on. It's something that you choose." 

Ron Rodrigues, senior director of 
public relations for Sirius Satellite 
Radio, says the company's subscrip- 
tion-based service has "a built-in safe- 
guard against people who would other- 
wise be accidentally tuning |in| 
indecent programming." 

Rodrigues adds that it is reasonable 
to assume that people who subscribe 
know that Sirius offers uncensored 
programming, since the product is 



marketed that way. 

The safeguard involves a parental 
blocking feature. On older Sirius 
radios, subscribers can enroll in the 
"family pack," which blocks more 
risque channels, such as Raw Dog and 
some hip-hop outlets. On newer Sirius 
radios, password-enabled subscribers 
can block individual channels. 

Rodrigues notes that listeners need 
a credit card to subscribe and that the 
majority of credit card holders are older 
than 18. 

'INCREASING TENSION' 

Speaking at the National Assn. of 
Broadcasters Radio Show in October, 
FCC Commissioner Kevin Martin 
said there is "increasing tension" over 
different decency standards for 
broadcasters and paid subscription 
services transmitted through cable 
and satellite. The Republican com- 
missioner said it is a subject the FCC 
"will have to face — whether or not 
there should be changes made to 
level the playing field." 

Democratic FCC Commissioner 
Jonathan Adelstein says, "The courts 
have held that there's a different stan- 
dard for subscription services, so it's dif- 
ficult for us to argue that we would 
have the authority to go after sub- 
scription services. 

"I know that this might not seem fair 
from the perspective of over-the-air 
broadcasters or from the perspective of 
people that don't necessarily distin- 
guish between the two. But we have to 



be careful not overstep the bounds of 
our authority, or we risk having what 
limited authority we have slapped down 
by the courts." 

A leading authority on the subject, 
who wrote the recent Viacom reply 
brief in the indecency forfeiture case 
over the Janet Jackson incident at the 
Super Bowl, agrees it would be difficult 
for the FCC to act on indecency in the 
satellite realm. 

The FCC doesn't haw the authority 
to write unconstitutional rules," First 
Amendment attorney and former FCC 
counsel Bob Corn-Revere says. 

Com-Revere says federal lawmakers 
could push for a change in the upcom- 
ing 109th Congress. He points to Sen. 
John B. Breaux, D-La., who introduced 
an amendment to an indecency bill in 
March that would make satellite and 
cable subject to the same FCC fines as 
broadcast stations. That amendment 
was defeated in committee 12-11 and 
never made it into the bill. 

The issue, he says, "is very biparti- 
san. Even at the commission — who 
has been pushing hard for bigger fines? 
The Democrats." 

WILL CONGRESS ACT? 

Crigler says the debate is likely to 
"languish unless a political impetus 
gathers around it . . . This is the kind 
of thing that sometimes people pile 
on to and, if it gains that kind of 
impetus, the commission would 
probably take it more seriously. My 
hunch is that it will take some push, 
not just from the broadcast industry 
or individual licensees, but a push 
from Congress." 

Just because Republicans control 
Congress and the White House does 
not mean the government is anxious 
to venture into this First Amend- 
ment minefield. 

Artist groups and unions success- 
fully blocked the Broadcast Decency 
Enforcement Act, S. 2056, from com- 
ing to the Senate floor as a "unani- 
mous consent" bill during the Nov. 17 
lame-duck session in the House of 
Representatives. Several members of 
the House were convinced to keep a 
"hold" in place on the bill (see story, 
page 6). 

"The House and the Senate feel 
strongly that the FCC should be given 
more authority in how it exercises its 
discretion," Crigler says. "It's likely that 
in the coming year, Congress will give 
the FCC more authority to fine broad- 
casters. It's hard to know whether they 
will also come back to this question [of 
extending indecency rules to satellite 
and cable services] that was discussed 
by the House and Senate subcommit- 
tees last summer." 

Additional reporting by Bill Holland in 
Washington, D.C. 
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'The Revenue That Comes From 
Shiny Things That Spin Is Risky' 



BY MICHAEL PAOLETTA 

Larry Miller and Michael Caplan, co-founders of New York-based 
independent record label Or Music, have plenty to celebrate. 

Next year, the label, which also has a publishing division (Or Music 
Publishing), will mark its third birthday, and it has already broken 
its first act in a big way. 

In 2003. Or Music released the self-titled debut album by then- 
regionally known Texas guitar rock trio Los Lonely Boys. Like other 
Or releases, it was handled by Sony's RED Distribution. 

As buzz on Los Lonely Boys was building. Or partnered on the 
project with Epic/Sony, which rereleased the album earlier this 
year. The Or/Epic disc peaked at No. 9 on The Billboard 200 in 
the July 3 issue and has sold 1.4 million units, according to 
Nielsen SoundScan. 

In July. Or Music partnered with EMI Music Publishing for 
worldwide administration of Los Ixjnely Boys. 

Or has released albums from acts that include John Cale and Tower 
of Power, as well as the benefit compilation "Por Vida.' A Tribute to the 
Songs of Alejandro Escovedo." Next year. Or will issue the debut full- 
lengths from Pitty Sing and British outfit Pure Reason Revolution. 

Variety has been the spice of CEO Miller s career. Starting as a DJ 
(listen to that voice!), he moved to radio sales and marketing, then 
became a pioneering Internet executive with AT&T and Reciprocal. 

Miller and Caplan — a former senior VP of A&R at Epic who serves 
as Or's president — are attempting to offer artists the best of both 
worlds: the distribution muscle of a major and the creative freedom 
of an independent. 

"It is a model that works for Michael and Larry." RED Distribu- 
tion senior VP of product development .Man Becker says. Now. he 
adds, others are trying "to copy this formula they have created." 

billboard talked with Miller about what Or has accomplished and 
its future prospects. 

Ql You launched Or Music in a post-Sept. II, 2001, world, 
when music ventures were finding it difficult to get financial 
support. In fact, you couldn't have picked a more difficult 
time to start a label. How were you able to secure funding? 

Al The only worse property I could have been shopping for 
funding at the time would have been an Internet music business. 
I remember walking into one investor's office. Halfway through 
the pitch, he looked from the PowerPoint up to me and said. "Oh. 
this is just a record company and a music publishing business, 
right? It's not Internet anything, right?" 

He understood that we weren't about fundamentally changing 
the way people acquire, consume or discover music. And given 
some of the things I've been involved with over the last 10 years, 
it was a fair question to ask. 

Q I Now that you haw linked with Sony, has it invested in Or? 

Al No. We capitalized this company with private-equity 
investors who are outside the music business. These are institu- 
tional investors who are looking at a return eventually and who 
also thought it might be fun to be involved in the music business. 

Q I What is Epic/Sony's involvement with Los Lonely Boys? 
Does the major handle distribution, marketing and promotion? 

Al It's all of the above, and it is for this artist only. The deal 
includes all Los Lonely Boys albums up through the end of the 
original Los Lonely Boys/Or Music agreement, which is one plus 
four albums. 

Q 1 Is there more to the relationship with Sony? 

Al For the length of our new distribution agreement which goes 
through 2006, Sony and we can decide to upstream projects and 
put them in this joint-venture box. Those releases that get entered 
into this joint-venture box are then distributed by Sony Music. 




The Last 
Wore! 

A Q&A With Larry Miller 



Larry Miller: Career Highlights 

1979: Joins WCAS Cambridge, Mass., as music director/D) 
1983: Hired by start -up WHTZ (Z 100) New York as production manager 
1984: Becomes director of affiliate relations at NBC rack network the Source 
1986: Named CM of sales and marketing at NBC Radio Entertainment 
1989: loins Tribune's WQCD (C0101.9) New Yorit as creative director 
1994: Appointed managing director of AT&T Solutions Media & Entertainment 
consulting practice 
1995: Becomes VP of market development at AT&T Labs and co-founds 
AT&T a2b music 

1999: Merges AT&T a2b music team with Reciprocal, where he is named president 
2001: Appointed managing director/entrepreneur in residence at Chazen 
Capital ftrtners 

2002: Founds Or Music with Michael Caplan and serves as CEO 



Q. Do you see this kind of upstreaming as a way for inde- 
pendent labels to survive and move forward? 

Al There is a perception among some people at majors — who 
are somewhat insulated from life at small labels — that "independ- 
ent" is another word for "just hasn't gone out of business yet." 
And I beg to differ. For the smaller independent who may be look- 



ing to use upstreaming as a way to stay in business or share some 
of the risk of staying in the new-artist development business, it is 
absolutely something to consider. 

Ql Do you see labels like Or acting as A&R sources for majors? 

Al The new. more consolidated major-label business that now 
exists reminds me of the movie business. When compared to the 
music industry, Hollywood has, in recent years, been doing deals 
like this more publicly and with more fanfare. 1 see Or Music as 
more of a Miramax or New Line than a Disney or Time Warner. 

In the music industry, there is almost a pejorative connotation 
to being an A&R source for a major. But in the movie business, 
it's called being Miramax or New Line. I would be delighted to 
become the Miramax or New Line of the record business while 
also expanding beyond our core record business into other related 
businesses that may include merchandising or management. 
[That] said, we're focused on publishing as the next thing. 

Ql Where does the Internet fit into this landscape? 

Al In due course, there will be more channels and devices for 
discovering and consuming music than ever before. What we 
don't have yet are more ways of monetizing all of that music, inti- 
mately, it's about a consumer falling in love with a piece of music 
that fundamentally changes the way he or she feels. 

As Michael is fond of saying, "If people wake up one morning 
and decide they want to get music through their refrigerators, 
we'll be there, too." 

Ql On the eve of 2005, what do the words "independent 
label" mean? 

Al Independent is typically preceded by the word "fiercely." 
Going into 2005. I'm not sure what "fiercely independent" means. 
Does it mean that one is fiercely committed to passionately find- 
ing and releasing music in one genre? Does it mean one is fiercely 
committed to railing against the majors because "major bad/indie 
good"? These rules don't apply anymore. 

Some people are trying to reinvent the business wheel by doing 
five-page contracts or 50/50 artist royalty splits. Our contracts are 
typically 53 pages long. They are multi-album — and I don't mean 
one plus one. They are typically not licenses. They are traditional 
deals. We want to build a substantial, robust, profitable company. 

The revenue stream that comes to a company from selling 
shiny things that spin is risky. The revenue that accrues to a com- 
pany from the publishing side of the business, once a record is on 
its way. is far less risky. Over time, music publishing assets behave 
like real estate, which is why music publishers have been able to 
apply lots of different financing strategies toward growing and 
exploiting their catalogs. 

Q 1 Do you have an exit strategy planned for Or — like sell- 
ing to Sony, perhaps — in a year or two? 

Al I am having more fun than I've ever had in my life. And I 
know Michael would say the same thing. The freedom and pas- 
sion we have here is great. We have no plans to sell the company. 
Of course, if Sony or someone else were to come along and make 
us an offer we couldn't refuse, we would have to consider it like 
any businessperson would. 

Ql What is your advice to someone opening an indie 
label today? 

Al Think long and hard about the benefits and risks of being in 
the business — and do not undercapitalize the company. The fact 
is. commitment and capitalization should go without saying. The 
single greatest attribute — just as important as commitment and 
maybe more important than capitalization — is passion. Passion 
for the music and the artists and passion for this business. 
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making this year's event a world-class success! 
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